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A ten-year 
trend in Southern 
| California’s richest 
market 
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In the past decade, The Orange County Register’s market penetration jumped from 31% to 38% 
daily, and from 35% to 44% on Sunday. During the same time, the daily and Sunday penetration of 
the Los Angeles Times decreased in Orange County. 


The numbers point up who is on Orange County's side—and that Orange County knows it! 
It’s why smart advertisers have made the Register the nation's leading newspaper in total, 
full-run advertising. 


Total Circulation: Daily 349,019 Sunday 402,060 


THE easter — 


Represented by CWO&O. Source: ABC Publisher’s Statements, 3/31/1980-90; Calif. Dept. of Finance, 1980-90; LNA/Newspapers, 1989 








Everywhere. 


From the military bases, to the border, to 
the Pacific Rim, The San Diego Union has 
some new faces bringing you the news. 

Here in town is Greg Vistica. As The 
San Diego Union’s new military affairs 
writer, he covers the events that affect San 
Diego’s military bases — from the Navy to 
the Marines. He asks the tough and 
technical questions readers need answered, 
and he shows the human side of the 
military that often gets lost in the 
bureaucracy. 

Then there’s Nancy Cleeland, our 
Mexico City bureau chief. Formerly a 





features, general assignment and border 
area reporter for The San Diego Union, 
she now provides her award-winning 
coverage of our neighbor to the south, 
through Copley News Service. 

And everywhere along the Pacific Rim 
is Matt Miller. From Japan to New 
Zealand, he brings readers news of this 
important, emerging region. And as a 
former reporter for the Asian Wall Street 
Journal in the Philippines and Hong 
Kong, Miller is right at home. 

Wherever they are, they’ll get the story. 


Che San Diego Union 








Only Motter Corporation makes it 


this easy to insert brilliant process | 
into your existing pressline. 


New 5-impression flexographic 
printing unit enables users for the 
first time to add no-rub brilliant full 
color to existing presslines—with no 
loss of page capacity and without 
disruption of press configuration. 


A number of recent sales of our new 
dedicated 5-impression C.1.C. (Common 
Impression Cylinder) flexo printing unit 
marks the beginning of a new era in news- 
paper publishing. Now, for the first time, 
you can get process color from your exist- 
ing fresslines without costly disruption of 
the superstructure or having to raise the 
angle bars to accommodate conventional 
color units. Our C.1.C. features a unique 
low-profile design that can be easily 
“slipped” into your presslines. It occupies 

the same envelope as an existing printing 
Peconic ered cml 

- utilizing an. 


color printing zone. That’s why we say 
C.LC. also stands for Colors in Control™. 
The design also requires fewer cylinders 
and associated components, thus lowering 
unit cost and maintenance requirements 
versus competitive units. 


Finally, you get all of the benefits of print- 
ing process color with flexo. Brilliant, 
repeatable colors. ..no ink rub-off.. .less 
waste. ..faster cleanup. ..and you get it 


5 st i ” 


ee eRe ee Oe roe 


fn Notice Coejontna = seed et 


in flexo printing technology. 

And the recent combination of Motter 
Printing Press Co. with Publishers 
Equipment Co. into Motter Corporation, a 
subsidiary of Publishers Equipment Corp.., 
brings new size, strength, and capabilities 
to the industry. Together with our 
partners Windmoeller and Hoelscher and 
Koenig and Bauer, no one’s sold more 
flexo units worldwide. 


Motter Corporation. We’re helping 
the newspaper industry look good 
On paper. 


See us at 
ANPA/TEC Booth #2322 














Motter Corporation 


A subsidiary of Publishers Equipment Corporation 


3660 Publishers Dr. - Rockford, IL 61109 - 815-874-8877 
P.O. Box 1562 + York, PA 17405 - 717-755-1071 











4 Ways to Increase 
Revenue in 1990 
Through Selling Against 
the Yellow Pages 


e Retailer/Merchant Workshops 


Allows our trainer to do the selling for you 
in a group workshop for business people. 


¢ Professional Service Workshops 


Pioneer business from categories that spend 
most of their budget on yellow pages. 


e Field Selling/Training 


Produces revenue immediately and sells 
your staff on how well the concept works. 


e Videotape Package 


The same technique-oriented training we 
provide on a live basis for a small fraction 
of the price. 


American 
Consulting 
Services 


1-800-259-9784 


Outside USA call 
(206) 254-5600 


A Division of Wasserood, Inc. 
11818 SE Mill Plain Blvd. Ste 410 Vancouver, WA 98684 
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JUNE 

16-20—ANPA/TEC Conference, Las Vegas. 

17-21—ANCAM Conference, Skyline Hotel, Calgary, Alberta, Canada. 

17-22—Gannett Center for Media Studies, Sixth Annual Leadership for 
Journalism and Mass Communication Education, Gannett Center, 
Columbia University, New York City. 

21-23—Tennesee Press Association, Anniversary Convention, Peabody 
Hotel, Memphis. 

22-24—National Society of Newspaper Columnists, Annual Conference, 
Park Suites Hotel, Nashville. 

24-27—ICMA Sales Conference, Hyatt Regency Embarcadero, San Fran- 


cisco. 
27-7/1—Associated Press Sports Editors, Convention, Westin Hotel, Boston. 


JULY 
3-7—wNational Press Photographers Association, 45th Annual Convention 
and Education Days, Doubletree Inn, Orange, Calif. 
11-15—international Society of Weekly Newspaper Editors, Conference, 
Albright College, Reading, Pa. 
13-14—Virginia Press Association, Annual Meeting, Washington, D.C. 
13-15—Alabama Press Association, Summer Convention, Orange Beach. 
15-18—INAME Mid-Year Sales Conference and Workshops, Opryland 
Hotel, Nashville. 
15-18—International Newspaper Advertising and Marketing Executives, 
Opryland Hotel, Nashville. 
22-24—Newspaper Literacy Conference, Sponsored by the American News- 
paper Publishers Association Foundation, Washington, D.C. 
22-24—Texas Daily Newspaper Association, Summer Meeting, El Paso. 
26-28—National Newspaper Association, Electronic Publishing Conference 
for Newspapers, Desktop IV, Columbus, Ohio. 
26-29—North Carolina Press Association, 117th Annual Convention, Kiawah 
Island Resort, Charleston, S.C. 


AUGUST 
1-5—National Association of Black Journalists, 15th Annual Convention, 
“Words and Images: Challenges for the Future,” Century Plaza 
Hotel, Los Angeles. 
9-11—Mid Atlantic Newspaper Advertising and Marketing Executives Con- 
ference, Charleston, S.C. 
16-17—SNPA and SNPA Foundation Leadership, New Orleans. 
22-25—Asian American Journalists Association, National Convention, Wal- 
dorf-Astoria Hotel, New York City. 
23-25—West Virginia Press Association, Annual Convention, Papestem. 


SEPTEMBER 
11-14—National Conference of Editorial Writers/National Broadcast Editorial 
Association, Joint Meeting, Disney World Hilton, Orlando. 
16-19—SNPA Convention, Colorado Springs, Col. 
19-22—National Newspaper Association, Annual Convention and Trade 
Show, Hyatt Regency, Kansas City, Mo. 


Seminars/Workshops/Clinics 


JUNE 
18-7/27—Poynter Institute for Media Studies: Writing-Newswriting and Editing 

for Liberal Arts Students, St. Petersburg. 

20-21—Inland Press Foundation/Association, Advanced Reporting, India- 
napolis. 

24-27—American Press Institute, Regional Workshop for Reporters, Hilton 
Inn, Sunnyvale, Calif. 

26-27—Inland Press Foundation/Association, Managing Costs Seminar, 
Park Ridge, Ill. 


JULY 
13—Inland Press Foundation/Association, Copy Editing Seminar, Inland 
Press Foundation, Park Ridge, Ill. 
15-18—SNPA Foundation Seminar, Newsroom Management, Houston. 
19—Inland Press Foundation/Association, Layout and Design Seminar, 
Inland Press Foundation, Park Ridge, Ill. 
22-25—SNPA Foundation Seminar, Editorial Page Design and Content, 
Little Rock. 
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Rob Doherty: 
PN aleldatclun nace ace ncitla eal eon ten obliaac 


Rob Doherty doesn’t miss an 
event in Washington. And neither 
do Reuter subscribers. 

That’s because he’s launched 
two major Washington-based 
services for Reuters: the Reuter 
Washington Report, a service pro- 
viding detailed calendars of daily, 
weekly and monthly events, and 
the Reuter Transcript Report, 
timely and complete texts of 
major speeches, interviews, press 
conferences and briefings. 

“Our goal is to make our prod- 
ucts the best in the business. And 
no one will outwork us in pursuit 
of that goal. 

“Our Daybook and Transcript 
subscribers require thoroughness, 
accuracy and speed. Our chal- 
lenge each day, particularly on the 
busiest of days, is to make sure 
subscribers get what they want” 

A journalism graduate of the 
University of Maryland and 
Columbia University, Rob has 
spent nine years as a reporter and 
editor in Washington. “I think I 
havea pretty good idea of what our 
subscribers want and the experi- 
ence to respond quickly to those 
needs. 

“I'm quite proud of having 
played a major role in launching 
two new quality products that 
have found a good market and 
which add to Reuters success in 
North America. We're looking 
forward to duplicating that suc- 
cess with new products in the 
future” 

Rob Doherty is one more exam- 
ple of the Reuter commitment to 
excellence in news gathering and 
reporting, He’s also another good 
reason to subscribe to Reuters. 

For more information about 
Reuter news services, call (202) 
898-8400. And put all the Reuter 
journalists to work for you. 
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ExP Research.Inc. 


Market Research 
for the 


Newspaper Industry 


Why buy research 
to let it 
gather dust? 
Let E&P Research, Inc. 
show you 
how to convert 
data into dollars. 





Modest-sized newspapers 
need reliable information to 
compete for the advertising 
dollar in an increasingly complex 
media environment. 

E&P Research, Inc. has 
developed a unique system for 
minimizing the cost of research 
through surveys that are 
standardized and yet tailored to 
your individual needs. And our 
services don’t end with 
Statistics ... we help you to 
interpret and make the most of 
the research data. 





Accurate, affordable 
research | 
that works. 


E&P Research, Inc. 
7615 Brigham Drive 
Atlanta, GA 30350 
Phone: (404) 391-0224 
Fax: (404) 391-0319 
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WHEN Che Boston Glohe - 
NEEDED THE LATEST TECHNOLOGY | 


“We chose the GMA SLS-1000! Why? Because of GMA’s commitment 
to engineering and technical innovation for the newspaper mailroom.” 


* The High Speed SLS-1000® and SLS-40® Inserters - from two to forty hoppers and speeds from 25,000 to 40,000 cph 


© GMA Package Monitoring System™ (PMS) and Missed Insert Repair System™ (MIRS)—provides 1000 zone capability, 100% product repair 
and is the most advanced and proven Management and Production Control Reporting System available to the newspaper industry. 


° NEWS-GRIr™ Single Gripper Conveyor—Single copy control from press 
folder to the SLS 1000® or SLS 40® and Counter Stacker, at speeds up to 
80,000 copies per hour 


® Press-to-Pocket™ (PTP) On-Line System—Main jackets up to 160 
pages delivered from the press to the pocket of the High speed 
SLS-1000® or SLS-40® at press speeds. 


* GMA Line Storage System—lInterfaces directly with the 
\_ SLS-1000® or SLS-40® and provides insert storage and retrieval 
and automatic buffering and overflow capability. 


¢ GMA Automatic Hopper Loaders—provides automatic 
jacket and inserting feeding of SLS-1000® and SLS-40® 
inserti:ug systems. 








66 What's going to happen to the 
Cosmo girl in the nineties? I think she'll | 
be better than ever...reaching out for life 
and love and achievement...not expecting 
anything to be handed to her, but 


expecting everything. 








Nobody gets closer to 


Our tradition of great editors began the day William Randolph Hearst hired Arthur Brisbane. That 
tradition has never been stronger than it is today — and has never been in better hands than those of 
Helen Gurley Brown, who took over a Hearst magazine called Cosmopolitan 25 years ago and turned 
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people than Hearst people. 


f it into one of the most vitally alive magazines of our ° 
time. The key to editorial greatness is no secret. It is a iy he Hearst Corp oration 
great editor. That is our heritage. That is our commitment. cable programming « TV production and distribution 


newspaper features syndication 


magazines * broadcasting * newspapers « books/business publishing 


© 1990 The Hearst Corporation 
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Advertising a legal product 


Proponents of bans on advertising for tobacco and alcohol advertis- 
ing have received a setback in a Supreme Court decision last week. 

The case, Gary E. Peel vs. Attorney Registration and Disciplinary 
Commission of Illinois, involved a lawyer who on his stationary listed 
his certification by a trial lawyers’ group. The state’s review board 
censured the lawyer for violating its rules forbidding lawyers to 
advertise themselves as “certified” or “specialists.” The Illi- 
nois Supreme Court agreed. 

But the Supreme Court of the U.S. upheld the lawyer’s case 5-4 and 
ruled “truthful advertising related to lawful activities is entitled to 
First Amendment protection.” 

Efforts to ban truthful advertising of legal products are worldwide. 
Canada instituted a ban on tobacco advertising in January 1989. 
France’s cabinet voted last week to ban tobacco advertising effective 
January 1993. Australia and New Zealand have proposed a ban. Italy, 
Portugal and most of the Scandinavian countries already bar tobacco 
ads from television and print media, according to the Wall Street 
Journal. 

There is a draft directive now before the European parliament 
which would ban all advertising of tobacco products in the press. This 
prompted the International Federation of Newspaper Publishers at 
its meeting in Copenhagen to declare that banning advertising of 
“goods and services lawfully available to the general public” consti- 
tuted attacks on freedom of expression (E&P, June 2, Page 32). 

There are conflicting views among lawyers in this arena whether 
the Peel decision gives ultimate First Amendment protection to 
commercial speech. We are reminded it was a split decision and 
previous decisions in this field appeared to lean the other way. 

Some of us believe it is perfectly rational to assert that truthful 
advertising of goods that are legally manfacturered and sold should 
not be restricted, but common sense and logic never seem to prevail 
in such arguments. 


A tax on information 


Applying state sales taxes to newspaper copy sales is catching on. 
The issue is being fought out in Florida, Missouri, Iowa, Louisiana, 
Texas and probably a few other states. The logic of both legislators 
and the courts seems to be that if the sales tax is applied to magazines 
it is discriminatory and unconstitutional not to include the sales of 
newspapers. 

Why is it not also discriminatory and unconstitutional not to tax 
other communications media — radio and television — on the dis- 
tribution of their products? Perhaps no one wants to tackle the 
impossible and unreasonable task of taxing messages that come 
across state lines over the airwaves. 

We doubt that the framers of our Constitution ever envisioned the 
day state and local governments would put a tax on information, 
especially the printed word. Why did they work so diligently to 
approve the First Amendment? Isn’t it still true that the power to tax 
is the power to destroy? 
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The Audit Bureau 
FF Audit of Circulations ABP 
Bureau Member 


American Newspaper ANPA 


Publishers Association 
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The Oldest Publishers and Advertisers 
Newspaper in America 
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VIEWPOINT 








By Gorden Borrell 


In a meeting room in a Baltimore 
hotel last April, they laughed at news- 
rooms. These were people on the cut- 
ting edge of a valuable new medium to 
the news industry — people hand- 
picked by publishers and newspaper 
presidents — and we were the butt of 
their jokes. er ts 

Even after a dozen years in the 
newsroom, I couldn’t find much rea- 
son to stand up and defend the cyni- 
cism and foolish consistency that 
have become our own hobgoblins. 

The topic was audiotext, that 
freckled stepchild that is suddenly 
giving newspapers a “voice.” At last 
April’s meeting, about four dozen 
papers chose a board of directors for 
the newly formed Newspaper Voice 
Network to blaze this medium. 

Many of the audiotext systems are 
run by people with marketing or 





(Borrell is program director for 
Landmark Information Services, part 
of Landmark Communications Inc. in 
Norfolk, Va. He has been a reporter 
and editor with the Virginian-Pilot and 
the Ledger-Star since 1978.) 








NEWSPAPERDOM® 
50 years ago... 


A majority of newspaper editors 
queried by Editor & Publisher said 
they favored universal compulsory 
military training. Only a few editors, 
including William Allen White, 
advised that “the time has not yet 
come” for it. 


* * * 

The 14th annual ANPA Mechanical 
Conference in Chicago drew 850 reg- 
istrants with about 450 of those repre- 
senting ANPA newspapers. 


* * * 

A bitter struggle for control of the 
national leadership of the American 
Newspaper Guild, a CIO affiliate, 
between the left and right wing fac- 
tions of the union will be fought on the 
floor of the Guild’s seventh annual 
convention in Memphis early in July. 

* * * 

Newspapers report circulation 
increases from 1% to 10% because of 
the war news, according to an E&P 
survey. 


From Editor & Publisher 
June 15, 1940 
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advertising backgrounds and, when 
they approach their newsrooms with 
the opportunity to reach out and 
touch younger readers, they are most 
often scoffed at. 

“I'd love to be able to tell you that 
this new strategy was warmly 
embraced by the newsroom,” said 
Mike Davis, assistant managing edi- 
tor for features at the Baltimore Sun, 
which operates an audiotext system 
called “The Sun Dial.” 

“There’s been a tremendous 
amount of resistance, and even from 
the copy clerks, for God’s sake.” 

Case in point: When The Sun Dial 
conducts a reader poll for the paper’s 
features section, the results are 
explained in three paragraphs: two 
outlining the actual results and one 
telling readers, basically, that such 
surveys have no scientific basis what- 
soever. 

C’mon. Must we insult readers’ 
intelligence like that? 

The telephone is becoming the 
medium of choice for the younger 
crowd. User surveys show that 
audiotext is reaching the critical age 
group, the 18- to 34-year-olds whom 
newspapers just can’t seem to attract 
anymore. Yet many newsrooms fail 
to see the need to offer late box 
scores, lottery numbers, weather 
reports, breaking news, and other 
information via telephone. 





Memo to newsrooms: They’re laughing at you out there 


The Washington Post is an example 
to the extreme. The Post inaugurated 
its “Post Haste” audiotext service 
last February and offers basic infor- 
mation such as stocks, lottery results, 
news, weather and sports scores. 

There are no joke lines, no trivia, 
no horoscopes or soap updates, “only 
the serious stuff,” stated Sara Fitz- 
gerald, assistant manager of the new 
media center for the Post. 

Post Haste did provide a phone line 
where callers could hear late Oscar 
winners, but some editors had a 
problem with promoting the line in the 
news columns. 

“The newsroom concerns at the 
outset were familiar ones,” Fitzger- 
ald said. “Would Post Haste end up 
scooping the Post? Would people 
think the information was generated 
by the Post when it wasn’t? Would the 
division between advertising and 
news be distinct enough? Would the 
tone of the line reinforce the image of 
the Washington Post?” 

“There’s been a lot of skepticism to 
overcome,” noted Fitzgerald, who 
was elected to the board of the News- 
paper Voice Network, “but they are 
coming around. It’s sort of a careful, 
slow process.” 

I have seen the skepticism firsthand 
at the Virginia-Pilot and the Ledger- 
Star, though the record here is far 

(Continued on page 128) 





We Live in New York, 
Work in Iowa 


... at the Ames Daily Tribune, Cedar Rapids Gazette, 
Quad City Times, Des Moines Register, 
Mason City Globe-Gazette, Cedar Valley Times ... 
and more than 600 papers of all sizes in the U.S. and abroad. 
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Edited to Fit Your Needs 


For details, call John Brewer at 1-800-972-3550 or Peggy Walsh at 212-556-1927. 











WERE 
OMMITTED. 


Wi hen we first 

broke with our "On Time Or 
Free" delivery guarantee, we 
had one goal in mind— 
commitment. Especially to 
our customers. We wanted our 
subscribers to know that 
they're important to us. 
That's why, on April 23, 1990, 
we guaranteed delivery times 
for our daily newspapers. 
Evening Herald-Journal 
subscribers get their 
newspapers by 5 p.m. and 
morning Post-Standard 


subscribers 

get their newspapers by 

6 a.m. Ifthe newspaper is 
late, it's free. Guaranteed. No 
twists. No catches. If it doesn't 
arrive, we deliver a free 
newspaper as quickly 

as possible. 

How did our subscribers 
react? They loved it. In fact, 
delivery complaints are way 
down and subscriptions are way 
up. With these kinds of results 
we should be committed. 

And we are. 
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Taking on TV Guide 


416 newspapers, representing 48 million readers, can now 
accommodate six standard ad sizes in their weekly tv magazines 


By George Garneau 


There is money in television pro- 
motion, and the newspaper industry 
is trying to get more of it by standar- 
dizing advertising sizes in weekly tv 
magazines. 

The Newspaper Advertising Bu- 
reau’s Future of Advertising Commit- 
tee, through its standardization task 
force, is trying to do for weekly tv 
supplements what NAB did for run- 
of-press newspaper advertising in the 
1980s: standardize ad sizes to make it 
easier for advertisers to buy space. 

The effort is being welcomed by 
newspaper advertising executives 
and advertisers, both of whom have 
been confounded by a dizzying array 
of formats in newspaper tv supple- 
ments. While standardizing tv maga- 
zine advertising is not expected to 
open a floodgate of new advertising, it 
adds to a cumulative effort to help 
advertisers, executives say, and tele- 
vision networks have begun pouring 
millions of dollars a year into one of 
several networks selling ads in major- 
market newspaper tv supplements. 

“We want to make it possible on a 
user-friendly basis for program pro- 
moters, [cable] subscription promo- 
tion, and national advertisers to use 
the weekend tv vehicle by standar- 
dizing it for practically all papers out 
there,” NAB senior vice president 
Charles M. Kinsolving Jr. said. 

The problem has been that tv 
weeklies, most of which come out on 
Sunday, are published in many for- 
mats, from tabloid (10” X 13”), to 
magazine (7” X 10”), to half tabs (6'%” 
X 10”), to quarterfolds (4'2” X 7”) and 
in between. 

Advertisers had to send different 
sets of mechanicals to different 
papers, depending on their format. 
TV programmers often skipped news- 
papers altogether in their “tune in” 
ad campaigns promoting upcoming 





programs. 

“It was difficult to use a number of 
the supplements because of all the 
different sizes,” said Marla K. Gold- 
stein, media planning director for 
NBC Entertainment. “It was a 
mechanical nightmare. We had to 
make almost as many different 
mechanicals as there were newspa- 
pers on the list.” 

Her answer was not to advertise in 
newspaper tv supplements until a 
standardized network came along. 
Stay tuned below. 

Things are changing. A new NAB 
survey shows that already 416 news- 
papers, representing 48 million sub- 
scribers, or 86% of circulation, can 
accept all six TMAUs, first proposed 
by NAB last year. Another 90 papers 
accept some TMAU sizes, and 15 
accept none. Newspapers are leaning 
toward the 7” X 10” format. 

TMAU sizes conform with TV 
Guide sizes and newspaper ROP 
SAUs, allowing one set of mechani- 
cals to be used in TV Guide, and in 
newspapers’ ROP and tv books. 

Several major-market tv books are 
still too small to handle TMAUs but 
are considering changing. Even 
smaller papers, which are unlikely to 
attract network promotions beyond 
major markets, could make it easier to 
attract cooperative ads from their 
local television network affiliates, ad 





executives point out. 

Sam McKeel, president and chief 
executive of the Sun Times Co. in 
Chicago and chairman of the NAB’s 
TMAU committee, called standardi- 
zation a “tremendously important” 
aspect of newspaper industry efforts 
to be competitive with other adver- 
tising media. 

“We just aren’t easy to do business 
with,” he said, contrasting newspa- 
per tv books with television, where an 
advertiser’s commercial can run 
around the world. 

While TMAUs will not have ad- 
vertisers clamoring to advertise, 
McKeel said, they will remove one 
complication that keeps newspapers 
from gaining new ad revenue and 
becoming more competitive. 

“It isn’t a key to the treasury. It 
eliminates a negative and creates a 
more positive atmosphere,” he said. 

The Sun-Times’s tv book, now 
between TV Guide and magazine 
size, will change formats within a 
year, McKeel said. A new size has not 
been chosen. 

Changing tv book formats does not 
change a newspaper’s personality, he 
said, urging papers to “get on board.” 

The stakes are significant: more 
than $1 billion a year spent to promote 
television and cable programming and 
subscriptions, including over 
$600,000 million worth of measured 
advertising, plus at least $500 million 
spent on publishing cable system list- 
ings for subscribers. Of measured 
ads, newspapers collected the biggest 
share, about 35%. 

Newspapers face major competi- 
tion from 15 million-circulation TV 
Guide and cable guides. Even TV 
Guide, facing ad and circulation 
declines, plans to test a larger format 
to compete with expanding the cable 
books. 

(Continued on page 12) 

















TMAUs 


(Continued from page 11) 





Many newspapers lose money on 
their tv supplements, newspaper 
executives say. Most of their adver- 
tising is local. 

However, NAB is developing a 
marketing plan to accompany its 
TMAU effort. It will seek to attract 
national advertisers into newspaper 
tv books. To support its pitch, NAB 
points to a survey indicating that 
newspaper tv magazines are kept for 
most of the week in the vast majority 
of homes that get them. 


“I think it would be as significant a 
benefit as SAUs have been to adver- 
tisers in multimarket situations,” Jim 
Boynton, a vice president at newspa- 
per representatives Cresmer, Wood- 
ward O’ Mara & Ormsbee Inc., said of 
TMAUs. “It makes the selling job 
significantly easier because you are 
talking a common language.” 

Getting 99% conformity would be 
“a big step” in generating additional 
linage and revenue, he said. 

Herb Partridge, vice president of 
sales development at New York- 
based newspaper representatives 
Landon Associates Inc., called multi- 
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shaped Sunday papers. 

While Ungaro supports TMAUs, 
he was unsure whether their accep- 
tance would attract much new 
national advertising. 

Standardizing newspaper ad sizes 
“would facilitate programming pro- 
motion by local cable operators by 
giving them one format they could 
follow,” said Steve Raddock, promo- 
tion director for the Cabletelevision 
Advertising Bureau, a trade group 
that promotes cable. “Obviously, this 
would make it a lot easier for cable 
operators to put together an extensive 
promotion campaign to highlight the 
quality of the programming they 
carry.” 

He said his group mails ad material 
mainly in-sizes compatible with TV 
Guide. Cable operators use the ad 
matter as they wish, but standardizing 
would cut the time and cost of cable 





TMAU sizes conform with TV Guide sizes and 
newspaper ROP SAUs, allowing one set of 
mechanicals to be used in TY Guide, and in 
newspapers’ ROP and tv books. 





ple formats a big problem in selling 
ads but said TMAUs would benefit 
larger papers more than middle-mar- 
ket suburban papers because adver- 
tisers seek to reach mass audiences in 
metropolitan areas. 

For newspapers, the decision on tv 
book format is not always easy. 

Detroit Newspaper Agency presi- 
dent and chief executive Joseph 
Ungaro says TMAUs are a good idea, 
but changing formats can cause prob- 
lems. DNA’s tv book, published by 
the Detroit Free Press, is, unlike 
many such ventures, very profitable, 
he said. 

He said DNA was “studying” a 
change to a larger format accommo- 
dating TMAUs, but he fears that 
higher rates for what would be more 
costly pages would drive advertisers 
away. Another consideration is tiiat 
its small format, 5s” X 74” and aver- 
aging a 92 pages fat with local adver- 
tising, creates difficulty in handling, 
contributing to ungainly, football- 








campaigns in newspapers, he said, 
though unsure of how much cable 
systems advertise in newspapers. 

NAB’s survey found that although 
416 newspaper tv magazines can 
accept all six TMAUs, only 143 can 
take them as is. The remaining 273 
have to crop some ads slightly. There- 
fore, some sizes will have to include a 
half-inch border to allow for crop- 
ping. Kinsolving called the cropping 
arrangement “a happy trade-off” for 
advertisers. 

Positive proof of the potential of 
newspaper tv magazines, at least in 
major markets, is TV Week Network, 
a joint venture of Tribune Media Ser- 
vices of Orlando, Fla., and Western 
States Associates of Los Angeles, 
Calif. Selling a package of 36 tv maga- 
zines from among the top 50 newspa- 
pers, the network generated $12 mil- 
lion in billings last year. 

Mainly for “tune in” ads from such 
advertisers as NBC, CBS and USA 
Network, the revenue is new for 





newspapers, said Western States 
president Norman C. Branchflower, 
who anticipated 25% growth for 1990, 
even though newspaper advertising is 
slumping. 

Television networks simply were 
not using the newspaper tv magazines 
before, Branchflower said. Besides 
offering four standard ad sizes, the 
network offers advertisers ‘a single 
bill. 

One client is NBC Entertainment, 
where Goldstein has raised spending 
in newspapers from zero to $2.5 mil- 
lion a year since TV Week Network 
came along 30 months ago. Sending 
ads to newspapers by AD-SAT, NBC 
has developed a simple system for 
newspapers to crop ads slightly to fit 
their formats. 

Though the network focuses on 
major papers, Branchflower says the 
growth of network interest in newspa- 
per tv books opens an opportunity for 
smaller papers to take advantage of 
coop ads the tv networks make avail- 
able to local stations. 

Similarly, TV Update magazine, 
part of Scripps Howard’s United 
Media, sells to newspapers a turnkey 
weekend tv supplement, including 
editorial content and local and. 
national ads, delivered to 120 newspa- 
pers across the country for a circula- 
tion of 6.5 million. 

“I think it’s extremely important 
for getting national advertising,” TV 
Update sales manager Robin Good 
said of TMAUs. “It’s a very impor- 
tant part of the future of the tv maga- 
zine business.” 


Tech, tech, 
and more tech 


This week’s issue of Editor & 
Publisher contains a large assortment 
of newspaper technology articles in 
conjunction with the American 
Newspaper Publishers Association 
Technical Conference & Exposition 
to be held June 16-21 in Las Vegas. 

In addition to E&P’s usual assort- 
ment of coverage about all aspects of 
the newspaper industry, more than 50 
pages this week are devoted to stories 
on newspaper technology — from 
tech briefs to in-depth treatment. 
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By George Garneau 


E.W. Scripps Co. will pay Persis 
Corp. $40 million to end a joint oper- 
ating agreement between Scripps’ 
Knoxville (Tenn.) News-Sentinel and 
Persis’ Knoxville Journal. 

The divorce was described as 
“amicable” in a joint release of an 
agreement in principle. A final deal 
was expected to be signed June 21 for 
the papers to sever their marriage, 
effective Jan. 1, 1992. 

The papers — which have been 
sharing business profits, while com- 
peting for readers — since 1957, will 
become fully independent rivals, 
competing for revenue from advertis- 
ers and from readers. 

The News-Sentinel in January sued 
the Journal, claiming Persis’ acquisi- 
tion of the Daily Times, circulation 


the News-Sentinel claimed it was a 
conflict for Persis to name Journal 
editor and publisher Gerald Garcia, 
who had access to confidential infor- 
mation about the News-Sentinel, as 
president and publisher of the com- 
peting Daily Times. 

The agreement would end that liti- 
gation, freeing Persis to operate the 
Times and the Journal. 

Scripps will pay Persis $20 million 
this year and $20 million more when 
the deal closes in December 1991 to 
compensate for profits the Journal 
would have received through the end 
of the JOA in the year 2005. 





21,000, in nearby Maryville violated | 
the JOA. Seeking to nullify the JOA, | 





Scripps president Lawrence A. 
Leser said the $40 million was less 
than the News-Sentinel would have 
paid out under terms of the JOA, but 
he did not say how much less, and a 
spokesman declined to elaborate. 

The deal will result in a charge of 
$23 million, or 30¢ a share, to E.W. 
Scripps Co.’s second-quarter 1990 
net income. Taxes and interest make 
up the difference, spokesman Rich 
Boehne said. 

“We look forward to hardy eco- 
nomic competition in addition to the 
fierce editorial competition that has 
existed between the two newspapers 
for many years,” Scripps Howard 
president Leser said in the release. 

The JOA was renewed in 1986 at 
terms more favorable to the News- 
Sentinel, which took the morning 
position, increased its share of the 
profit split to 75-25 and renewed for a 
relatively short 20 years. Two years 
later Persis bought the Journal: 


The News-Sentinel publishes 
seven mornings a week, circulating 
100,000 copies daily, 167,000 Sunday. 
It provides sales, production, distri- 
bution and accounting for the Journal, 
which is published weekday after- 
noons and Saturday mornings and cir- 
culates 42,000 copies. 


History would dictate an unbal- 
anced fight once the JOA is ended. 
The Journal, with no office, no 
presses, no Sunday paper and less 
than half the daily circulation of its 
morning competitor would appear to 





Knoxville JOA to be dissolved 


E.W. Scripps Co. will pay Persis Corp. $40 million over the next 
two years to end the pact between the News-Sentine/ and the Journal 


have little hope of survival on its 
own. 

Persis president and chief execu- 
tive officer Thurstan Twigg-Smith 
believes otherwise. 

“We are optimistic and confident 
we can keep the [Journal] operation 
going,” said Twigg-Smith, who added 
that the Journal is profitable. 

“You can’t dismiss the afternoon 
potential,” he said, pointing out that 
the News-Sentinel was the market 
leader as an afternoon paper before 
switching to the morning. 

Persis bought the Daily Times last 
year “as a stand-alone paper but not 
unmindful” that it was unlikely 
Scripps would extend the Knoxville 
JOA, he said. 

He said the next 18 months would 
be used to examine how the Journal 
and the Daily Times could cooperate, 
adding that a JOA-type arrangement 
between the two was “obviously a 
very important option.” 

The Daily Times will print the Jour- 
nal and has already ordered new 
presses, he said. 

Asked about reinvestment of the 
settlement money, he said “We’re 
going to, obviously, put a lot back in, 
but we haven’t got that nailed down.” 

No decision had been made on new 
headquarters and new staff, he said. 

Persis, which owns six dailies, 
including the Honolulu Advertiser 
and Bellevue, Wash., Journal Ameri- 
can and three weeklies, said it was not 


(Continued on page 59) 





By Debra Gersh 


The Florida Supreme Court has 
ruled that magazines may not be 
excluded from the state’s sales tax 
and that newspapers, which had been 
éxempted, may no longer be immune 
from the tax. ; 

The order will take effect 90 days 
after the court’s final ruling; either its 
denial of a rehearing ur when it rules 
again following the rehearing. 








The state Supreme Court’s ruling 
overturned that of a lower court, 
which had said the tax on secular 
magazines, which singled them out 
for taxation (religious magazines 
were exempt), was an unconstitu- 
tional violation of the First Amend- 
ment. The trial court ordered the 
Department of Revenue to stop col- 
lecting the taxes on magazines. 


The Court of Appeals threw the 





Florida newspapers can be taxed 
State Supreme Court rules they may no longer be immune from sales tax 


issue up to the state Supreme Court, 
noting that the question was one of 
“great public importance” that 
required immediate resolution by the 
state high court. 

The Supreme Court rejected argu- 
ments by the Department of Revenue 
and the newspapers that the differen- 
tiation between newspapers and 
magazines is constitutionally permis- 

(Continued on page 76) 
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By Jim Rosenberg 


Early last month System Integra- 
tors Inc. announced it will supply the 
Toronto Star with a long-sought new 
editorial front-end system. 

A week later, SII formally unveiied 
Mac/55, the result of efforts to inte- 
grate Apple Computer’s Macintosh 
with machines from Tandem Comput- 
ers, the fault-tolerant processing 
power behind SII systems. 

Neither announcement came as 
much of a surprise. The two big bid- 
ders for the Star system became 
known early in the year; not long 
after, SII began promoting delivery 
on last year’s promise of Mac-to-Tan- 
dem integration. 

If the schedule holds, the Star’s 
newsroom will ring in 1991 with an Sil 
System/55 publishing system, ending 
a year-long effort to replace a vintage 
Tal-Star system it had helped develop 
and enhance. 

The $6.7-million order includes 203 
SII Coyote terminals, 44 more Coy- 
otes for remote operations and Coy- 
ote functionality for 201 existing IBM 
PS/2s personal computers. Some por- 
table computers and PCs not emulat- 
ing Coyote functions will also be 
linked to the Tandem VLX-based sys- 
tem. Some PCs will function with the 
library system, according to Star 
assistant managing editor Fred Ross. 

Ross said most of the PCs/terminals 
will be installed at the One Yong 
Street newsroom. At least 50 others 
will go elsewhere in metropolitan 
Toronto (City Hall, the courthouse 
and three bureaus), into offices in 
Halifax, Montreal, Ottawa, Edmon- 
ton, Vancouver and Washington, 
D.C., and to bureaus in Hong Kong, 
London, South Africa and Moscow. 

The overseas offices, he said, are as 
much “jumping-off points” for for- 
eign assignments as they are station- 
ary bureaus. For that reason, copy 
generated overseas will be brought in 
from standard PCs or laptops. 

“For all intents and purposes, it 
will be as though they are sitting at 
One Yong,” said Ross, adding that 
the laptops will be equipped with a 
communications program linking 
them to the System/55. “They'll have 
the same ability to input, they just 
won't have the same access in terms 








Sil wins Star system order, unveils Mac/55 


Toronto Star selects Editorial System/55; 
Tandem-Macintosh integration is launched 


of messaging and library access.” 

Ross said the SII system will be 
able to file to the Star’s own elec- 
tronic library through an IBM system 
already in place. The setup affords 
two-way, direct-access communica- 
tion with the library utilizing both PCs 
on Token Ring and the Coyotes via 
the Tandem. 

“That will give us two routes in and 
save us some lineups and waiting per- 
iods,” he said. 

Late last year the Star ended an 
editorial system development project 
undertaken for it by CText Inc. It also 
ended the information systems staff’s 
control of the project and handed it to 
the editorial department, which 
promptly asked Atex and SII to pitch 
their systems. A decision was made in 
February to begin talks with SII anda 
contract was signed May 10. 





as the effort progressed slower than 
anticipated. 

“IT think we found that for this 
newspaper at that particular time that 
approach just wasn’t coming to frui- 
tion. We needed to have a little higher 
comfort level in terms of a delivery 
time when all would be in, up and 
operating,” said Ross. 

He said the System/55 offered two 
“distinct pluses.” It was running at 
many other sites and it could be 
brought in and used right away or 
customized as needed. With an 
acceptable installation schedule, 
Ross concluded, “... whatever 
wave that was, it seemed to be the one 
to put the surfboard on.” 

SII’s marketing director, Steve 
Nilan, said there is usually a certain 
amount of customization with a large 
system — work that SII or some- 





Ross said the Sil system will be able to file to the 
Star’s own electronic library through an IBM system 


already in place. 





The original CText project was 
among the first developments of so- 
called fourth-wave publishing sys- 
tems for larger newspapers, but con- 
tinuing developments utilizing stan- 
dard-platform computing and differ- 
ent approaches by different vendors 
have made the term fuzzy at best. 

CText was among the first to adopt 
the approach; SII is among the more 
recent, incorporating PCs and now 
Macintoshes into its own environment. 

Asked for a comparison in this 
regard, Ross said that speaking from 
an editorial rather than a systems per- 
spective, “It seems . . . as one wave 
breaks, another one is building just 
about a foot behind.” 

With the old Tal-Star, said Brown, 
“we were always running with our 
fingers crossed, simply because with 
a system that is that old, though it 
served us extremely well, you have to 
assume that the law of averages is 
going to catch up with you. You have 
to have a light at the end of the tun- 
nel.” 

There was little light from the 
development agreement with CText, 





times the customer can do with the 
system’s tools. He said the Star order 
was a rather straightforward editorial 
application, and that most SII cus- 
tomization “tends to be on the adver- 
tising side.” 

A portion of the contract calls for 
special capabilities of a sort that Nilan 
said were not all that unusual. The 
system will be able to electronically 
handle Toronto Stock Exchange 
input, provide a bidirectional inter- 
face with the existing Tal-Star (a tem- 
porary product for the installation 
transition), French h&j (an existing 
SII product) and the work required to 
interface the system with the library. 

CText then and now 


Apart from the delay, there was 
little criticism of CText’s work or 
technology from any quarter. Since 
editorial was given charge of the sys- 
tem, the complaints about the earlier 
effort were more practical than tech- 
nical: It didn’t fit editorial’s time 
frame, said Ross. 


For reasons not always related to 
performance issues or customer rela- 
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tions, other vendors have pulled sys- 
tems or aborted projects, including 
SII, the beneficiary of the change in 
direction in Toronto, and CText sales 
vice president Jim Garner was confi- 
dent that “it hasn’t affected us at all.” 

(Indeed, CText was able to report 
that for its fiscal year just ended sales 
were up 30% compared with the year 
before. In its fourth quarter it posted a 
record $8.4 million in business. 

(According to chief executive Dar- 
ryl Tjaden, it was the fifth consecu- 
tive year his company had met or 
exceeded projected sales and earn- 
ings. The last quarter brought in busi- 
ness from small and midsized papers 
in Massachusetts, Pennsylvania, 
North Carolina and California, as well 
as orders from several Thomson 
newspapers and others in Mexico and 
Canada. The orders were for various: 
CText products and included network 
support for Apple’s Macintosh.) 

Real as CText’s delays were, soft- 
ware development in all areas often 
fails to make planned availability 
dates. The Star’s delay in making the 
change, however, seemed unusually 
long. The CText project was aban- 
doned after the better part of two 
years. 

“That was the bad part about it,” 
said Garner. “We both had a lot of 
time and money invested; and then it 
didn’t work out.” 

Any practical reasons for the Star’s 
change may have involved more than 
delays because when CText left, “It 
was all done,” according to Garner. 

“We met and exceeded all their 
criteria in performance and in 
features — tat was the good part,” 
he said, adding, “We were somewhat 
behind schedule, and a lot of that was 
due to the 9370s, but we were not 
without fault either in being late.” 

CText moved along quite well on 
development of a new and different 
system for Tribune Co. papers, but 
work with its existing product for 
Toronto seemed more a victim of how 
that customer worked with CText and 
how CText, as a customer itself, had 
to deal with a principal supplier, IBM. 

“There was a kind of misunder- 
standing in that we assumed that the 
editorial department was in on the 
purchase, when in fact they probably 
weren't,” said Garner. “I think data 
processing was behind us all the way 
and liked the product and what we 
were doing, but they really didn’t con- 
sult editorial so there was just a little 
bit of animosity there. When it came 
down to the tinal say, editorial 
decided this wasn’t what they really 
wanted so they chose not to accept 
2" 

CText sales director Edward Row- 
den said “The initial intent was the 


Nashville Tennessean’s advertising staff using SIl’s IBM PS/2-based 
Coyote and Macintosh-based Color AdSpeed. 


fact that this was going to be put onto 
IBM 9370s running AIX,” IBM’s ver- 
sion of the Unix operating system. 
“We were taking our current soft- 
ware, making some enhancements to 
it, and then porting it up to Unix on 
AIX,” he said. But IBM didn’t get 
around to putting AIX on the 9370, he 
continued. “That was just one of the 
things that in this whole scenario was 
a problem, as far as hardware and 
performance.” 

Rowden explained that CText 
writes standard, compatible soft- 
ware for easy portability and has 





cessors ...so they could add on 
some additional workstations.” 

According to Rowden, much devel- 
opment made in connection with 
enhancements to CText’s standard 
Advanced File Management soft- 
ware, which the Toronto Star was 
using, is now becoming part of the 
basic AFM software used by many 
other CText customers running PC- 
based systems. 


Ultimately, others are benefiting 
from the enhancements to CText’s 
basic product, development of which 
continues. 





Editorial will never “give up ownership again to any 
process that we’re going to have to use to put out the 


newspaper...” 








ported its PC classified to Unix “ona 
relatively timely basis.” 

He said CText was going to con- 
tinue porting software (and had 
already, in fact, made one port to 
Unix) when it decided it did not want 
to create two sets of software. 

“There’s no reason to maintain two 
different copies when we weren’t 
really going to be running the one 
copy,” he said. 

It was decided to enhance the 
existing PC-based product to make 
the changes sought by the Star, which 
meant CText had to devote its atten- 
tion to working around the unavaila- 
bility of the 9370/AIX. Rowden said 
his company devised ways to accom- 
plish its goals with the existing soft- 
ware, employing such methods as 
“daisy-chaining multiple pro- 





“In fact, it really did help our exist- 
ing customers and new customers 
because it helped us modify what we 
really needed to have done” and was 
funded by the Star. “It worked out 
well,” said Garner. 

Rowden said details of the vendor’s 
and paper’s parting are “basically 
between the partners of our company 
and the Toronto Star people.” 

He said that as far as he knew the 
termination “was mutually agreed 
upon and finished. I know they paid 
us a lot of money . . . over time, so I 
don’t know if there was a balance or 
not a balance left,” said Rowden. 

The Star has maintained a substan- 
tial investment in systems know-how 
and applied it to development of its 
old Tal-Star system, an improved 

(Continued on page 100) 
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By Jim Rosenberg 


For the costs of modern pressroom 
and mailroom equipment and corre- 
sponding plant construction or expan- 
sion, return on such investments can 
depend on maximizing use of the 
equipment and available space. 

For a newspaper of appropriate 
size, one answer may be more running 
time instead of more presslines — 
printing advance sections, directing 
them to storage for later retrieval, and 
conveying to inserters. 

“The way we look at presses,” said 
Fred Goldie, Star-Ledger assistant 
production manager in Piscataway, 
N.J., “is right here we have 18 units, 
so we have either two 144-page 
presses or three 96-page presses. 
Almost for free — for the cost of one 
folder — we’ve made up another 
press, and we’re going to do the same 
thing again in this building. So, for 
every two presses we buy, we get one 
free, and we use it.” 

That sort of thinking — getting the 
most from available capacity in terms 
of configuration and running time — 
extends to the Star-Ledger’s mail- 
rooms. 

Indeed, the mailroom is essential 
to exploiting the paper’s press capaci- 
ty. 

The newspaper will soon be start- 
ing up 20 more units of TKS offset at 
its Piscataway production-distribu- 
tion facility, which is expanding from 
140,000 to 240,000 square feet. 

The additional presses are likely to 
be the first all-new keyless offset 
newspaper presses to go into regular 
production in North America and the 
first such presses to print color here. 

Until now, the paper regularly ran 
some advertising color on offset in 
Piscataway and on letterpress at its 
Newark plant. More and better color 
is expected. 

The paper has announced that, 
although it will retain offices in New- 
ark, after 1991 all production will use 
offset presses in Piscataway, where 
existing presses are conventional 
offset from TKS, and in Montville, 
where a second satellite plant will 
print on at least 40 units of TKS key- 
less presses. 

Star-Ledger production director 
Andrew C. Harteveld said Mont- 








On-line storage systems 


Automated storing, inserting of daily preprints boosts efficiency 


pet 


Part of the Star-Ledger's Piscataway mailroom, with Ferag Rotadiscs at rear, 


inserter drums at right. 


GMA will soon install at U.S. papers the Wamac Line Storage System shown 
here at Swedens’s Gefle Dagblad. 


ville’s presses are identical to Piscata- 
way’s new presses, “minus one 
folder and one pressline.” 

Another four-color common 
impression cylinder satellite unit was 
recently added to each press, he said, 
“so that we have two free-standing 
satellite units in each nine-unit 
press.” 





Harteveld said he hoped to see 
printing begin in Montville early next 
spring. 

The Star-Ledger is waiting to see 
how the keyless start-up goes before 
deciding what to do with Piscata- 
way’s conventional offset units, said 
Harteveld, who has a few ideas he has 
yet to work out. 
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“Something’s going to have to 
happen long term because we cannot 
run the same number of pages with 
the same amount of color on those 
presses as we could on the new 
ones,” he said. “Because of the way 
you have to run unit to unit,” the old 
presses, with 22%” cutoff, can run 
only seven webs with two full-color 
leads; the new presses, 22” cutoff, will 
be able to run nine webs with two full- 
color leads. 

Mailrooms, of course, stack, wrap 
and strap newspaper bundles for 
zoned distribution, but, at Goldie’s 
paper, post-press operations serve 
not only distribution but production 
as well. 

Equipment that other mailrooms 
might use to store and insert preprinted 
advertising, the Star-Ledger uses to 
build the daily newspaper, which is 
moved out in one operation as a com- 
plete, often large, product. Goldie 
said the paper will also go from distri- 
buting the Sunday package in two 
bundles to a single bundle. 


The system depends on preprint- 
ing, storing, conveying and inserting 
sections of the newspaper. 

To work, storage must be able to go 
on line from the press and later to the 
inserters. So instead of stationary 
stacks and aching backs, roll storage 
is employed, using Ferag’s Rotadisc 
system. The automation provides 
advantages over stacking and then 
trying to insert thick preprinted sec- 
tions at anything close to press speed. 

The Piscataway plant was operat- 
ing by 1981, but Ferag’s Rotadisc did 
not go in for another six years. The 
same equipment has been in use at 
operations in downtown Newark, 
where conveyor lines are coded in 
five colors to match winders and 
stackers. 

Harteveld said Montville’s mail- 
room “will be a duplicate of Piscata- 
way.” 

Though Ferag’s newer Variodisc 
technology was considered for Mont- 
ville, he said, the paper already had 
made a substantial investment in 
Rotadisc equipment in Newark that 
was only about four years old and 
could be moved to the new plant. 
There, it will run along with some 
used Ferag equipment from Phoenix 
Newspapers Inc. 

In all, the plant will probably have 
four Rotadisc winders and five 
inserting drums, according to Harte- 
veld. 

“As I bring Piscataway on line I 
will be silencing part of Newark,” he 
said. “So that gives us an opportunity 
to get our hands on some of that 
equipment in a very phased approach 
and remove it from here and get it 








Wound and empty PrintRoll reels from Muller-Martini. 


out to Montville at the appropriate 
time.” 

Exploiting post-press systems as a 
production adjunct to the pressroom 
at the Star-Ledger has proved inter- 
esting to other newspapers, according 
to Goldie. 

Another large daily serving the 
Long Island side of the same New 
York metropolitan area (as well as the 
city itself), Newsday chose a similar 
approach. With a tenth press now in 
place, the paper will phase in Variod- 
isc technology for handling pre- 
printed sections. 

Well over a year ago, Newsday 
management announced plans to 
apply post-press technology in a man- 
ner designed to yield the equivalent of 
additional press capacity. The Var- 
iodisc, which Ferag had already 
showed and installed in Europe, 
appeared at ANPA/TEC for the first 
time last year. 

According to Herman Hazen, 
Ferag senior vice president of mar- 





keting, a Variodisc stores about 
70% more than a Rotadisc in the 
same space. Variodisc cassettes are 
narrower and have greater capacity. 

Muller-Martini has offered its 
PrintRoll buffer system for several 
years and has a number of North 
American installations. 

The New York Times has put in 
more than a thousand PrintRolls at its 
new Edison, N.J., plant. Unlike Star- 
Ledger operations, Edison was 
intended only to print and distri- 
bute the Sunday Times. The new 
plant, however, is now expected 
to absorb some daily production 
when the Carlstadt, N.J., plant 
closes. 

Times spokeswoman Nancy Niel- 
son said the Muller-Martini equip- 
ment will be used only for the Sunday 
edition. Any expanded future applica- 
tion of PrintRoll technology would 
depend on the outcome of current 
labor talks, she said. 

(Continued on page 90) 
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By Jim Rosenberg 


For the next five days, Las 
Vegas will host the biggest exposition 
of products and services for the news- 
paper industry, as well as a concur- 
rent schedule of wide-ranging confer- 
ences. Topics range from telecommu- 
nications and training to production 
and packaging. 

The size of the annual trade show 
and conference seems to grow every 
year. 

The number of exhibitors at the 
American Newspaper Publishers 
Association’s 1990 ANPA/TEC will 
probably exceed last year’s count, 
with space reserved and/or shared by 
more than 330 vendors. The Las 
Vegas Convention Center now offers 
almost 60,000 more square feet of net 
space than when the show was last 
held there, in 1987. That means the 
show’s size wiil also surpass by 
30,000 square feet the one held last 
year at two locations in New Orleans. 


Beginning Saturday, June 16, the 
latest equipment, supplies and ser- 
vices for all newspaper departments 
will be showing or running at ANPA/ 
TEC’s exposition. A special pre- 
show conference (June 15-16) at the 
Las Vegas Hilton, “Connections V: 
Creating the Intelligent Newspaper,” 
will explore elements and applica- 
tions of telecommunications. (Its 
separate registration and fee includes 
the regular ANPA/TEC meetings and 
exhibits.) During the same two days, 
the ANPA’s annual Labor Relations 
and Technology Seminar will con- 
vene at the convention center. 


Sunday morning, June 17, between 
nine and noon, the Inter American 
Press Association will hold its annual 
ANPA/TEC seminars in Conference 
Room No. 2 in the Convention Cen- 
ter. Organized by IAPA’s Technical 
Center, the seminars, in English with 
Spanish translation, bring together 
speakers provided by ANPA and 
others invited to [APA who offer sug- 
gestions from a Latin American point 
of view. 


Also on Sunday, a special newspa- 
per production symposium for college 
students will be conducted by ANPA 
in the Convention Center’s Gold 
Room Complex from 11:30 a.m. to 
1:30 p.m. 





For $75 ($100 at the door) attendees 
will be able to spend four-and-a-half 
days sitting in on conferences, talking 
to vendors and, all in one place, get- 
ting a look (and maybe a try) at the 
latest newspaper technology from 
almost every vendor to the industry. 
Registrants can compare notes with 
colleagues and quiz other newspaper 
people who have firsthand experience 
in various areas or with particular 
systems; they can also consult ven- 
dors about solutions for everything 
from making to selling newspapers. 

Networked PCs are hooking into 
mainframes and minicomputers; ever- 
more-powerful workstations serve 
individuals at deskside and networks 
as fileservers. Graphics and photo- 
handling options in all price ranges 
and on various platforms continue to 
expand and improve. 





Agenda for ANPA/TEC 90 


More than 300 vendors occupy 20% more space than last Las Vegas show 


adjacent to the Convention Center at 
the Las Vegas Hilton, ANPA/TEC 90 
headquarters. 

Complimentary bus service will be 
available between the nine other con- 
ference hotels and the Convention 
Center. Buses will also run to confer- 
ences at the Hilton 8-11 a.m. Monday- 
Wednesday. 

Following welcoming addresses by 
Las Vegas Sun president Brian L. 
Greenspun and Las Vegas Review- 
Journal general manager David 
Osborn, Norman P. Dusseault, vice 
president and assistant general man- 
ager of Times Publishing Co., St. 
Petersburg, Fla., will chair the ses- 
sion, in which Lee Enterprises Inc. 
chairman and CEO Lloyd G. Scher- 
mer, ANPA’s new chairman, will 
present “Challenges Facing Our 
Business.” 





That means the show’s size will also surpass by 
30,000 square feet the one held last year at two 


locations in New Orleans. 








For image capture, the numbers 
and kinds of devices have increased. 
Output devices deliver a variety of 
sizes on plain-paper or photo media at 
a broad range of resolutions and 
speeds. 

Mailroom technology continues to 
address preprint storage and han- 
dling, inserting and collating, zoning, 
packaging, addressing and distribu- 
tion. 

There will be soybean oil-based 
inks, low-rub and no-rub offset inks, 
new letterpress inks and new flexo 
inks. 

The conference’s theme, “Key 
Issues, Strategies and Systems,” 
describes the topics addressed in each 
day’s sessions and panel discussions. 

Exhibition hours are 11 a.m. to 5:30 
p.m., Saturday and Sunday, noon to 
5:30 p.m., Monday and Tuesday, and 
10 a.m. to 4 p.m. on Wednesday. 

Each day, Monday through Wed- 
nesday, begins with a general session 
(9-10:45 a.m., Monday-Wednesday), 
followed by three concurrent work- 
shops (Monday and Tuesday only). 
Sessions and workshops will be held 





Other topics include “Return on 
Investments — the People Quo- 
tient,” by Gannett Co. senior vice 
president/personnel Madelyn Jen- 
nings, “ROI on Training” by Quad/ 
Tech president Tom Quadracci, 
“Newspaper Recycling Challenge” 
by Knight-Ridder Co. supply vice 
president Homer Taylor Jr. and 
“Desktop Newspaper Publishing Sta- 
tus Report” by Gannett production 
systems director Eric Wolferman. 

Concurrent workshops that follow 
will cover: 

Training, under moderator James 
Hopson, publisher of The Press of 
Atlantic City, N.J., with Newstar 
Communications president Phillip 
Russell discussing a Satellite Training 
Network, representatives from R.R. 
Donnelley & Sons on using interac- 
tive videodisc systems for training, 
Knight-Ridder director of training 
Robert Reed presenting “How to 
Identify and Select People with Man- 
agement Potential” and South Bend, 
Ind. Tribune human resources man- 
ager Ed Henry on production cross- 
training. 
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Environmental Issues and 
Answers, moderated by ANPA 
industry affairs director Tonda Rush, 
with health and safety issues 
addressed by ANPA environmental 
services acting manager Ernest King, 
University of Arizona Garbage Proj- 
ect director William Rathje on solid 
waste, “Working With Government” 
by the New York Dept. of Eco- 
nomic Development’s William Fer- 
retti, and London’s Bridgewater 
Paper Co. chairman William Scott on 
newsprint recycling. 

Desktop Publishing, moderated by 
Detroit News production editor 
Michael McCormick, with USA 
Today deputy managing editor/ 
graphics and photography John Wal- 
ston on “Editorial/Graphics,” 
Detroit News composing assistant 
superintendent Larry Ross on “Dis- 
play and Classified Advertising,” 
Knight-Ridder technology consultant 
Robert Gilbert on “New Niches for 
Desktop Technology,” Buckhannon, 
W. Va. Record Delta publisher 
Joseph Bradley on “The Small News- 
paper Experience” and The National 
assistant publisher Timothy Lasker 
on “Launching a NEWspaper with 
Desktop Technology.” 

Tuesday morning begins with the 
Editor & Publisher Exhibition 
Awards, presented by E&P publisher 
Ferdinand Teubner. 


The general session follows, with 
Wolferman guiding an exploration of 
telecommunications, during which 
Seattle Times publisher Frank 
Blethen will moderate a discussion of 
competition, product positioning and 
the telephone companies’ technology 
and politics. Panelists are Cowles 
Media Co. president David Cox, New 
York Daily News vice president 
James Longson, Seattle Times vice 
president Carolyn Kelly, Washington 
Post vice president Elizabeth Loker 
and Wichita Eagle-Beacon publisher 
Reid Ashe. 

Telecommunications will also be 
the subject of one of four workshops 
after the session. Moderated by 
ANPA telecommunications affairs 
vice president Kathleen Criner, 
panelists Carole Carmichael, man- 
ager of new business development at 
the Philadelphia Inquirer and Daily 
News, James McKnight, Cox News- 
papers information services direc- 
tor, Janice Calvert, Chronicle Pub- 
lishing Co. audiotex systems man- 
ager, Vincent Adone, Allentown, Pa. 
Morning Call marketing vice presi- 
dent and Jeffrey Hively, Scripps 
Howard corporate services director, 
will discuss how large and small 
papers can move into and sell 
audiotex services and use fax technol- 








The 4th Estate 





By Doug Borgstedt 
"RELAX- AFTER TAPING YOUR INTERVIEW, 

WRITING IT ON A WORD PROCESSOR, ITLL BE 

EDITED ON THE ATEX, LAID OUT ON THE MACINTOSH, 

POSITIONED ON THE SCITEX AND DIGITALLY 

TRANSMITTED BY SATELLITE TO THE PRINTER— " 





ogy. 

A press workshop under Indianap- 
olis Newspapers Inc. production 
director Golden Faris will hear guest 
speakers James Norris, Newsday 
operations vice president (“Metro 
Conversion to a Color Press”), 
Andrew Harteveld, Newark, N.J., 
Star-Ledger operations director 
(“Preview of TKS Keyless Offset 
Press”), production director Pete 
Walker, (“Flexo at the Rocky Moun- 
tain News”), and operations vice 
president Lou Danielson, (“Palm 
Beach Post Colorliner Operations”). 

W. Lawrence Walker Jr., execu- 
tive vice president/marketing for the 
San Francisco Newspaper Agency, 
will moderate a packaging and distri- 
bution workshop, providing his own 
view of the mailroom of the future. 
Philadelphia Inquirer transportation 
manager Vince Fennell will talk about 
computer simulation projects, Com- 
plan Inc. president Alan Flaherty will 
look at mailroom management, and 
Sacramento Bee president Frank 
Whittaker will consider alternate 
delivery systems. 

A workshop on plant expansion, 
modification and construction will be 
moderated by Durham (N.C.) Herald 
Co. president Richard Kaspar. “The 
Human Element,” “The Construction 
Firm’s Point of View,” “System 
Needs” and “The Company View” will 
be presented by, respectively, Larry 
Marbert, Philadelphia Newspapers 





Inc. vice president, David Robi- 
chaux, The Austin Co. vice president, 
William Toner, Gannett Co. Ad- 
vanced Systems Lab director, and Page 
Morris, executive vice president of The 
State Record Co., Columbia, S.C. 


The concluding general session will 
examine pagination. Chaired by 
Bruce Adomeit, news technology 
coordinator in Minneapolis for the 
Star Tribune, it will include “The 
Credibility Gap,” by James Lennane, 
DeScribe Inc. consultant and System 
Integrators Inc. founder, “Pion- 
eers,” by consultant David Cole, 
“Pagination Right Now,” by Arizona 
Republic and Phoenix Gazette pro- 
duction director Bob Kotwasinski, 
“The Future,” by Houston Chronicle 
operations vice president Jack Stan- 
ley, and “A View From Europe,” by 
Marco Libera, system manager for 
Switzerland’s 24 Heures Presse SA. 


Kodak’s “Run for the Money” 
newspaper color contest will not be 
held this year. It will be revived in 
1991 by Rochester Institute of Tech- 
nology, which seeks co-sponsors. 

As always, a spouse/guest program 
is offered. On-site reservations for 
tours are available in the Spouse/ 
Guest Hospitality Suite (open Sat.- 
Sun., 8 a.m.; Mon.-Wed, 10. 


The Las Vegas Review-Journal is 
offering tours to ANPA/TEC atten- 
dees who call Christian Kolberg at the 
newspaper (702/383-0470). 
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“Quality support 








We've rebuilt 
ourselves to meet 


your needs. 


From the ground up. 


A year’s planning and restructuring. Millions 
of dollars in investment from Hell and Siemens. 
We couldn't be in better shape. 

Our news publishing prepress resources 
are now concentrated in a single, dedicated 
division: Information and Publishing Systems. 

Offering you industry-leading expertise. 
Legendary Hell technology. And quality-driven 
customer services. 

It's all part of our continuing commitment 
to help you deliver a quality product. No fail! 


To see how we can help you produce a 


better newspaper, give be fe LL 


(© ig-\e)alom=) 4-1 (085) 
us a Call. 3 Y 


eat trv. @  -F tree. 


Information and Publishing Systems. 

A division of Hell Graphic Systems, Inc. A Siemens company. 

145 Pinelawn Road, Melville. NY 11747. Telephone: (516) 753-4700 
Fax: (516) 753-4701. 
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AFP DELIVERS 
TWO-FISTED JOURNALISM. 


Agence France-Presse starts with color photos that __ pictures for 12,000 clients around the globe. Don’t 
don’t just attract attention, they compel it. Then AFP your readers deserve this combination? Call our 
puts forth incisive international, national, political, | Marketing Department at (202) 223-2363. a 
business and sports news and analysis in six Soon. Because the more the world 

languages. Result: a potent blend of words and changes, the more you need AFP. 


1612 K Street, NW, Washington, DC 20006 





he Paper 


The Paper Boys 


You could tell they were coming a 
block away by the rattle of the Radio 
Flyer wagons they pulled behind them 
stacked with Sunday editions. The 
paper boys. Still the newspaper 
industry's most dependable, cost- 
effective delivery system for moving 
papers from the delivery truck to the 
customer's dor. 





But some other paper boys are still the 
new spaper industry's most efficient, 
cost-effective system for moving papers 
from the press to the delivery trucks — 
Hall Processing Systems. 


Our Paper Route 


Of course, a lot has changed since the 
days when paper boys wore plus fours 
and “Pendleton” hats. Or rode through 
neighborhoods twice a day before dawn 
and dinner (there were still a lot of two- 
edition newspapers then) on Ranger 
bikes with balloon tires. 


Today, paper boys are called 
“newspaper carriers” and are just as 
often girls — or even adults. 


And today's mailrooms, our paper 
route, are “newspaper distribution 
centers” a football field long filled 
with integrated Hall systems, 
computer-controlled and operating at 
speeds and accuracies “old timers” 
could never imagine. 


But then, innovation is the essence of 
our company. We're not just moving 
newspapers; we're moving the 
newspaper industry into the next 
century by reinventing the “mailroom.” 














Monitor HT II Stacker 


The 21st Century 
“Mailroom” 


Breakthrough product concepts 
like our Onserter which 
revolutionizes insert management 
and packaging, our AccuGrip 
which improves count accuracy 
and delivery flexibility in 
conveyors, and our PASS 
System which adds speed and 
accountability at the loading 
dock, will dramatically 
streamline mailroom operation 
and improve newspaper 
profitability. And they’ll do it 
with legendary Hall reliablility. 


Because our mechanical systems 

are simply designed with fewer moving parts and 
uncomplicated motions for simple operation and 
long-term uptime. 


Anyone with a Monitor HT II Stacker knows that. 
And if a problem ever does occur, our trouble- 
shooters are the most responsive in the industry. 


The fact is, in the last quarter century we’ve improved 
just about every delivery system the newspaper industry 
has except one. “Hey, mister, how ’ bout a paper?” 


See us at ANPA/TEC, Booth 1502 








PROCESSING SYSTEMS 


24400 Sperry Drive 
Westlake, Ohio 44145-1581 


~ (216) 835-0700 


Fax (216) 835-4754 























Press International 
U.S. Postal Service 


Viliarello Graphis 
Vision Data Equipment 
Vortex Weather 


ADDITIONS 
Abacus Computers Ltd. is exhibit- 
ing in booth 842. 


Allen-Bradley Co. is represented by 
Bob Warzin, Don Schroeder, Mike 
Faase and others in booth 3122. It is 
introducing a new AC variable fre- 
quency drive. Also exhibited are digi- 
tal D.C. drives, pyramid integrator, 
operator interface products, pro- 
grammable controllers and sensors 
- for pressroom, reel storage and distri- 
bution. 

The AM Sheridan business unit of 
AM Graphics is represented by Jeff 
Elmore, general manager, AM Sheri- 
dan, Roger Miller, director of sales, 
newspaper mailroom systems prod- 
ucts, and Roger Higgins, Eastern 
regional sales manager, newspaper 
mailroom systems products, in booth 
1046. 

The NP630 straight-line inserter 
being introduced is designed for 
expandability (six to 30 hoppers by 
increments of four) to serve growing 
inserting requirements, incorporates 
components borrowed from other 
AM Sheridan machines, is compati- 
ble with AM Sheridan auxiliary 
equipment. It is shown in an 18-hop- 
per configuration, dual-delivery 
mode capable of speeds variable to 
40,000 cph. Standard items include 
ICON for true repair and zone control 
and Gripper Delivery Conveyor. 

The NP250 packaging machine also 
being introduced is an integrated 
stacking, bottom wrapping and tying 
system that delivers quality bundles 
at the highest press/inserter speeds — 
up to 50 bundles per minute at dual 
delivery, generating twice the output 
of a typical stacking/tying line in half 
the space. 
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VU/Text Information Services 
Warner MDS Color Corp. ........ 
WeatherData Inc. ..... 


Weatherline Inc 


Webb, Jervis B......... 


Web Press Corp 
Webquip 


Welch Brothers Inc 


Western Lithotech 


Western Roller Corp. 
Windmueller & Hoelscher Corp 
inte Seren 


W.R. Grace & Co 


Xitron Inc 
X-Rite Inc 


ADDENDUM TO ANPA/TEC 90 EXHIBITORS 


Original listings appeared in E&P’s May 19 Planning Issue 


Also on exhibit are: NP2299 inser- 
ter, the company’s top machine of the 
round design, able to handle up to five 
inserts at straight press speeds; SP650 
saddle binder with RS10 stacker, a 
versatile binding system suitable for 
television listings magazines; ICON 
repair, zone control and performance 
monitoring system; Gripper Delivery 
Conveyor for transfer of up to 300 
broadsheet pages at optimum speeds; 
NP212 hopper loader. 


SHL Systemhouse Inc. is repre- 
sented by Mike Arnold, business cen- 
ter manager and others (also LeDroit 
MIS personnel) in Software Consult- 
ing Services’ booth 810. The systems 
integrator will demonstrate the fully 
integrated Macintosh-based publish- 
ing system that it designed and imple- 
mented for Ottawa’s French-lan- 
guage LeDroit, where, in addition to 
design work, it coordinated the 
efforts of 18 vendors to produce a 
system integrating newsroom activi- 
ties, classified ad entry, display ad 
composition, photo scanning and 
separation, page dummying and lay- 
out and electronic pagination. 


Southern New England Telephone is 
represented by Amanda Merrill, mar- 
keting manager, Philip Miner, 
regional sales manager, Richard Hor- 
owitz, account executive, and Gary 
Clement, district manager, in booth 
781. 

SNET is introducing its FaxWorks 
network-based facsimile service 
bureau designed to facilitate the dis- 
tribution and collection of time-sensi- 
tive documents. Customers use their 
own fax machines or personal com- 
puters to access the service via toll- 
free telephone call. Capabilities 
include simultaneous document 


Sei caguSs oaus abdceacesodeedscchochiccsunscesaventea 2572 
Mee odeoe es bdcvasd cxdeeciadgetaawcssduaaciounseeale 2056 
Web Printing ‘Conlibala Co. Inc 
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broadcast to as many as ! ,000 destina- 
tions, delivery scheduling for a spe- 
cific time, file transmission directly 
from a PC, fax retrieval from personal 
SNET FaxWorks mailboxes. 

Also SNET conference calling. 


U.S. Postal Service, booth 303, will 
feature new services, programs and 
related equipment that are designed 
to cut mailing costs and build 
response rates, such as ZIP + 4 and an 
automation program. 


CORRECTIONS 


Independent Network Systems Inc., 
booth 677, is staffed by Dave Fisher, 
Jim Jenkins, Linda Fischler and 
Maryanne Furey. 








The acuieiais was inadvertently 
placed over the Integrated Newspa- 
per Systems International listing in 
the May 19 Planning Issue. 


Marketing director for Cookson 
Graphics Group, booth 3234, is Rob- 
ert H. Johnson. 


Marketing support manager for 
LogEtronics Corp., booth 582, is 
Michael Buggé. 


Vice president of Reuters Informa- 
tion Services, booth 1702, is Arthur P. 
Bushnell. 
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Why buy just a low rub when you can buy a Hi-Tech 

for the price of a standard ink? 

What is “Hi-Tech?” Quite simply it means .. . 
¢ Consistency is built in using the tools of SPC (Statistical Process Control) 
* Quality is guaranteed . . . the product will perform to expectations or we 


J.M. Huber Corporation 
will credit you for the return and replace it with your next load free Think ink...think Huber 


333 Thornall St., Edison, NJ 08818 
Phone: (201) 906-1760 

Telex: 4754549 JMH UI 

Fax: (201) 321-1470 


e Rub Performance to satisfy your reader's expectations 
e Jet Black Print and Improved Mileage wm TOTAL QUALITY MANAGEMENT 
e Hi-Tech is the BEST VALUE Black Offset Newsink on the market today. A program for bringing you the best in technology, products and service 











Daily launched in Spain 


El Solis Spain’s newest daily news- 


paper. 

It is published by German Sanches 
Ruiperez, founder of software de- 
veloper Anaya, and produced entirely 
on the desktop, including four-color 
work. The tabloid, launched May 22, 
ran 64 pages with advertising and edi. 
torial color. 

Head of the paper’s international 
design team, Roger Black, said in a 
release that El Sol daily sales have 
exceeded 200,000 copies, which he 
compared with the 300,000 circulation 
of El Pais. El Sol’s editor is former El 
Pais foreign editor and Spanish tv 
news anchor Jose Antonio Martinez 
Soler. 

Black, a newspaper art director and 
designer, is a publishing consultant 
based in New York. Project director 
was Mexican newspaper art director 
and designer Eduardo Danilo. E! Sol 
design director is Ricardo Curtis. 
New York Times senior art director 
Gary Cosimini advised on technical 
issues. (Biack and Danilo are featured 
in a short write-up on the back page of 
the premier edition.) 

According to Black, a series of new 
typefaces was designed for the paper 


One is right in the middle. 





But the really important one is the one you 
probably never notice. 











by The Font Bureau, a Boston type 
foundry directed by David Berlow. 
The paper has many features char- 
acteristic of recent design objectives, 
including an emphasis on visual con- 
tent, stories offering readers multiple 


So as you can see, our trademark is a very valuable 


one. 


To us. And to you, too. 





entry points, use of bold heads with 
subheads and introductory summa- 
ries, and sidebars and boxes that 
accompany in-depth stories. 

Among the color ads is a full-page 
by Apple Computer Inc. noting the 
use of Macintoshes in producing the 
paper. (It is produced vatirely on 
Macs—more than 120 of them.) The 
Macintosh system was designed by 
Marcel Coderch, managing director 
of Anaya Systems, developer of 
Macintosh-based publishing software 
that includes an electronic picture 
desk. 

Reporters write their copy directly 
into QuarkXPress, a page assembly 
program from Quark Inc. that is used 
by some vendors as the core of Mac- 
based pagination systems. 

Its use at El Sol was briefly 
described during a panel discussion 
(which included Cosimini and Anaya 
marketer Steve Schaffran) at last 
February’s Digital 90 conference in 
Washington, D.C. 


It may well be the first instance of 
reporters bypassing a separate text- 
processing-only program and enter- 
ing copy directly into predetermined 
spaces for their stories. 








It’s the little R in a circle—like the one you see at 
the bottom of this ad—that tells you that Xerox is a 
registered trademark. 


And it reminds you that our name—which is also 
our trademark—should only be used in connection 
with the products and services of our corporation. 


Including everything from Xerox copiers to 
workstations to laser printers. 


Because it ensures that when you ask for 
something you can be sure of what you’re going 
to get. 


Of course, we don’t expect you to use the second R 
every time you use our name. 


But we do hope you'll give it a second thought. 


Team Xerox. We document the world. 


XEROX@® is a trademark of XEROX CORPORATION. 
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Where Newsroom Managers 
Meet the Future 


TECHNOLOGICAL CONVERGENCE is driving today’s 
newsroom—and recasting the role of the newsroom manager. 
For two years the Gannett Center has sponsored as a service 
to the communications industry a two-day seminar for 
newsroom managers called “Newsroom Technology: The Next 
Generation.” §“The Next Generation” draws speakers from 
the media industries and scholars who explain the issues and 
forecast trends in newsroom technology. §Selected managers 
are from newpapers, newsmagazines, television and other news 
operations from the United States and other countries. §For 
example, seminar sessions have included Tom Brokaw of NBC 
News rating the new technology-driven journalism; Elliot 
Jaspin, a Pulitzer-prize winner and former Gannett Center 
Fellow, using the personal computer as an investigative tool; 
Adam Clayton Powell III of National Public Radio charting 
the future course of fiber optics; and Harold Buell of the 
Associated Press describing the digitized darkroom. §“The 
Next Generation” also has site visits to major New York media 
organizations and hands-on connections in the Center’s 
Technology Laboratory, featuring more than a dozen 
newsroom systems. §“The Next Generation” gives newsroom 
managers the exceptional opportunity to explore today’s 
merging technologies and prepare for tomorrow's specialized 
newsroom. 


FOR FURTHER INFORMATION PLEASE CONTACT: 


Gannett Center for Media Studies 
2950 Broadway 

New York, New York 10027 

Tel.: 212 280-8392 





®DiA + 


§The Gannett Center for Media Studies at Columbia University is an operating 
program of the Gannett Foundation of Arlington, Virginia. The Center is the 
nation’s first institute for the advanced study of mass communication and 


technological change. 


PARTICIPANTS HAVE COME FROM: 


ABC-TV News 

American Newspaper Publishers 
Association (ANPA) 

Arizona Republic (Phoenix) 

Asbury Park (NJ) Press 

Associated Press 

Atlanta Journal & Constitution 

Boston Globe 

Capital Cities/ABC 

CNN 

DCI Publishing 

FNN 

Dalias Times Herald 

Detroit News 

El Diario-La Prensa (New York City) 

Gannett Westchester Rockland 
Newspapers 

Group W Television 

Hartford (CT) Courant 

The (Everett, WA) Herald 

Home News (New Brunswick, NJ) 

John Blair Communications, Inc. 

Kansas City (MO) Star/Times 

KSL-TV (Salt Lake City, UT) 

KYW-TV (Philadelphia, PA) 

La Opinion (Los Angeles) 

Longhorn Radio Network (Center for 
Telecommunication Services, U. of 
Texas at Austin) 

Los Angeles Times 

“The MacNeil/Lehrer NewsHour” 

New York Amsterdam News 

New York Daily News 

New York Newsday 

New York Times 

News & Observer (Raleigh, NC) 

Newsweek 

Oakland (CA) Tribune 

Orange County (CA) Register 

Ottaway Newspapers, Inc. 

Philadelphia Inquirer 

The Record (Bergen County, NJ) 

Reuters 

Rocky Mountain (Denver) News 

Seattle Times 

Tennessean (Nashville) 

Time magazine 

USA Today 

Wall Street Journal 

Washington Post 

WABC-TV (New York City) 

WCBS-AM Radio (New York City) 

WNBC-TV (New York City) 

WPIX-TV (New York City) 

WWOR-TV (New Jersey) 

WXIA-TV (Atlanta, GA) 

WXTV (Secaucus, NJ) 
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By Jim Rosenberg 


ANPA/TEC opens this week in Las 
Vegas, where more than 330 exhibi: 
tors overflow a convention center 
already enlarged since it last hosted 
the TEC show in 87. 

A full schedule of conferences, 
workshops and demonstrations also 
awaits attendees, who numbered 
some 13,000 the last time out. 


It’s all a far cry from the mechanical 
show of 1958, which William Rinehart 
remembered drawing 400 people to a 
100’ x 100’ exhibit area. Then head of 
production for all Hearst Newspa- 
pers, Rinehart two years later took a 
job that led to a vice president’s slot at 
American Newspaper Publishers 
Association, sponsor of the show. 

Some things, however, don’t 
change. 

Rinehart began his 40-year associa- 
tion with the industry as an electrical 
engineer with the old Wood Newspa- 
per Machinery Co. Early last Janu- 
ary, only days after his retirement and 
back in his old office for an interview, 
his phone calls included one from a 
newspaper seeking advice on a trou- 
blesome press electrical system. 

George Cashau now occupies that 





Rinehart reflects on 40 years of change 
Retired ANPA vice president stays involved with newspaper technology 


William Rinehart 


president/technical and his staff is the 
ever-expanding annual technical con- 
ference and show. 

Related conferences also are held 
before and during the show, and this 
year there is also the “Intelligent 
Newspaper,” a simulated operation 
that demonstrates the opportunities 





Rinehart said RI’s first development was high-speed 
etching for letterpress photocomposition. 





office as the new ANPA vice presi- 
dent/technical. His connection with 
the ANPA dates from the mid-1950s, 
when he joined the Research Institute 
in Easton, Pa., which was subse- 
quently joined to ANPA in 1972 and 
moved to the Reston, Va., Newspa- 
per Center 11 years later. Before suc- 
ceeding Rinehart, Cashau was ANPA 
technical research director. 

Of the ANPA’s technical facilities 
in Reston, Rinehart said he knew of 
“no other facility like this that’s 
owned ... by the industry collec- 
tively.” He attributed that to market- 
wide competition in other industries, 
whereas most newspapers are local 
businesses whose competitors are not 
other newspapers. 

A major responsibility for the vice 








that telecommunications technology 
can offer publishers. 

As ANPA/TEC grew it became an 
increasing challenge. Six months ago 
Rinehart said space was already sold 
out, and they were trying to line up 
more space in hotels. 

“The show itself is easy,” said 
Rinehart, who noted more work is 
required to make the conferences use- 
ful and to round up speakers for its 
sessions and workshops. He added 
that a “big headache” can be trying to 
make the conference fair, especially 
with respect to suppliers’ representa- 
tives appearing on the program. 

He conceded that the show “does 
provide a lot of income for ANPA,” 
which can be applied to its technical 
research, consulting and environmen- 





tal programs. 

Since technical operations were 
moved to Reston seven years ago, 
vendors have donated approximately 
$7 million in equipment, according to 
Rinehart. 

“Right now we’re a little short of 
space, so we'll have to take some- 
thing out before we put anything in,” 
added Cashau, who mentioned post- 
press systems as a major new area of 
research. 

Former Easton (Pa.) Express 
publisher Larry Stackhouse was 
credited with promoting what became 
the Research Institute that was estab- 
lished in that town in 1953. Until then, 
said Rinehart and Cashau, technical 
development for newspapers had 
been negligible for more than 50 
years, but publishers were worrying 
about the brightening prospects for 
television. 

Among many others Rinehart 
remembered was South Bend (Ind.) 
Tribune publisher Franklin Schurz 
Sr., who was willing to test much of 
the RI lab’s work. 

“He was a glutton for punish- 
ment,” recalled Rinehart. He called 
Schurz, recently honored for his ser- 
vice to the industry, “one of the lab’s 
greatest supporters,’ who also was 
willing to run production testing for 
suppliers. 

Rinehart said RI’s first develop- 
ment was high-speed etching for let- 
terpress photocomposition. 

Quincy, Mass., publisher Prescott 
Low held concerns similar to Stack- 
house’s and brought over the French 
engineers whose work led to the first 
Photon machine. 

The two colleagues said another 
major project ANPA undertook was 
small-city offset, “a process that 
would lead... out of the wilder- 
ness” of hot metal type, an army of 
printers, small profits and poor qual- 
ity. It sought to change the publica- 
tion of smaller newspapers from 
purely “a labor of love to a profitable 
enterprise.” 

Larger newspapers reaped savings 
from ANPA labs’ development of a 
photopolymer letterpress plate in the 
1960s. But, said Rinehart, in the next 
decade the approximate cost of a 
press unit rose from $100,000 to $1 

(Continued on page 108) 
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nd our first direction is West. 


MAN Roland is bringing to North America many 
of the resources of our multi-billion dollar, world- 


wide company. 


We're opening up a new corporate headquarters 
here. And we're expanding our manufacturing 
facilities in Connecticut and New Jersey. We're.also 


bringing our sheetfed presses factory-direct to you. 


Another direction we're moving is Forward. We are 
the world’s second largest printing press manufac- 
turer with over 11,000 employees, but we employ 
the most engineers of any press manufacturer— 
over 900 in all. 


And we've gathered the most talented American 
and German engineers to design the kind of presses 
that you want. Engineers with global resources who 
also understand the North American markets. 


We are also moving Up. With more color More 


flexibility. More productivity. We’ve always under- 


stood what you're looking for. 


For example, for the sheetfed market, we developed 
the first Computer Controlled Inking System. We 
are revolutionizing the commercial and publication 
market with a new 36-page web format. And for 
newspapers, we've invented “firsts” for every major 


press component — from reels to folders. 


We're committed to bringing you the innovations 


that help you succeed. 


MAN Roland. You can see our commitment in print. 


Both in our presses...and in our people. 
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. most exciting new direction we've 


taken in our Sheetfed Press Division is 
our acquisition of the Miller and Miehle 
organizations. With these two com- 
panies now a part of the MAN Roland 
family, we can offer the broadest selec- 
tion of sheetfed presses in the market. 


Now you can purchase a durable MAN 
Roland Sheetfed Press directly from our 
company. This direct link enables us to 
be more responsive and allows us to 


provide greater customer support. 


MAN Roland Sheetfed Presses combine 
German engineering and endurance 
with innovation for proven value. In 
fact, for over 100 years, more printers 
have relied on Roland Presses simply 
for their superior printing quality and 


proven performance. 























The United States and Canada have 
specific web demands and MAN Roland 
is listening. As printers have requested 
greater efficiency from their presses, 
we’ve assembled America’s most 
respected engineers to come up with a 


solution. 


The LITHOMAN JV, our first American 
designed and built press, introduces a 
new 36-page format that increases web 
press productivity by 50% to 100%. 
And our OCTOMAN VP 8-Page Press, 
designed for direct mail and specialty/ 
commercial printers, features a new 
commercial-quality variable cutoff 


design. 


With our new state-of-the-art manu- 
facturing facility in Connecticut, MAN 
Roland Commercial Presses can be cus- 
tom designed, built and delivered faster 
than ever right here in North America. 
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f you're looking for the leader in news- 
paper flexography, look to MAN Roland. 
More American newspapers use our 
FLEXOMAN press technology than that 


of any other press manufacturer. 


But we're even bigger in offset. Just ask 
The Toronto Star, Canada’s largest daily 
newspaper. Their new COLORMAN 
Offset Presses will have more printing 
couples than any other newspaper press 
in North America. And our MEDIAMAN 
Press, sold to Gannett Newspapers’ 
Poughkeepsie Journal, is our latest evo- 
lution of the world’s fastest selling 


double-width metropolitan offset press. 


With the third expansion of our manu- 
facturing facilities well underway in 
Middlesex, New Jersey, we'll continue to 
build newspaper presses that are easier 
to operate, will run faster, and can print 


more color than ever before. 


MAN Roland. From our presses to our 
people, you can see our commitment 


in print. 
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et your hands on the completely 
redesigned FLEXOMAN M and see why 
millions of dollars and three years of 
research, engineering and testing have 
been worth the wait. 


Because the new FLEXOMAN M is 
sleeker. More compact. Simpler to 
operate. And has the most advanced 
flexo inking system of any flexog- 
raphy press in the world. 


Controls have been reduced to a 
single button operation. A totally 
unique ink feeding system is the 
simplest approach to color ink 
changeovers. The inker is at the cut- 
ting edge of technology with a high 
pressure wash-up system that is 
superior to any of our competitors. 


The double-width FLEXOMAN M 
also offers a quantum leap in effi- 
ciency. You can print up to six 
colors at one time with faster color 
changeovers. And our modular 
design gives you the flexibility to 
expand and change your printing 
requirements as your circulation 
grows. 


As for dependability and printing 
quality, you can count on MAN 
Roland. Just ask the Fresno Bee. They 
ordered the largest all new flexo- 
graphic press in North America—66 
FLEXOMAN M couples in all. And 
no other printing press manufac- 
turer has more flexography presses 
operating for newspapers around 
the world than MAN Roland. 


To experience the new FLEXOMAN 
M in person, come visit our new 
expanded plant in Middlesex, New 
Jersey, and we'll put FLEXOMAN M 
through its paces for you. 


FLEXOMAN M. Setting the stand- 
ards for flexo printing in the 90’s. 


MAM 
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By Anne Geyer 


Who would have known 17 years 
ago when Robert Wielaad was paying 
his dues on the copy desk at the Mex- 
ico City News that he would end up as 
bureau chief for the Associated Press 
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ACCU-WEATHER? presents the complete system 
for providing the public with voiced information via 
telephone dial-up to a local number. 


FEATUREFONE 


Generate a profit and provide 
a valuable public service. 


FeatureFone is a toll free service to the 
public. It will quickly become the local 
source for information, 24 hours a 
day. Sponsor ID and commercial 
messages are heard with every call. 


Lease and purchase plans are 


Purchase FeatureFone's complete 
turnkey system starting at $9900, or 
lease FeatureFone with no capital 
outlay. The low cost and high perfor- 
mance of FeatureFone makes it easy to 
generate a profit right from the start. 


Complete service and support from 
Accu-Weather provides trouble-free 


Mexico City News celebrates its 40th birthday 


Three-day reunion will be held at newspaper that has 
served as a training ground for many U.S. journalists 


in Brussels? 

And who ever would have guessed 
that Pieter VanBennekom, slaving 
away on that same copy desk a few 


years earlier, would one day be senior 
vice president of international opera- 


SERVICES 


¢ Accu-Weather Forecasts 

¢ Sports Scores/News 

¢ Soap Opera Summaries 

¢ Lottery Results 

¢ National News /Headlines 
¢ Business News /Headlines 
¢ Daily Horoscopes 

¢ Stocks/Metals/Interest Rates 
¢ Entertainment Update 

¢ Movie/Music/Video 

¢ Resort Weather 

¢ Ski Reports 

«And much more 


CAPABILITIES 
¢ Polling 
¢ Local News/Features 
¢ Talking Classifieds 
*TDD/TTY 





Call (814) 234-9601 for more information. 


Accu-Weather, Inc. 


619 W. College Avenue, State College, PA 16801 Call (814) 234-9601 








See FEATUREFONE at ANPA Booth #864 
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| tions for United Press International in 





Washington, D.C.? 

Then there was Ruth Harmer 
Carew, who was here in July of 1950 
when the very first issue of the News 
was published. Harmer Carew, who 
covered local news and society, went 
on to be a university professor, the 
author of four books, and a successful 
free-lance writer for a variety of well- 
known U.S. publications. 

These are just three of some 2,500 
former News staffers, many of whom 
got their start in journalism at the 
News, Latin America’s largest En- 
glish-language daily newspaper. 
Others have gone on to careers in 
such diverse fields as teaching, medi- 
cine, law and business. 

This July the News marks its 40th 
anniversary. To celebrate the occa- 
sion, the newspaper is hosting a reun- 
ion for as many former Newsies as are 
able to make their way back to Mex- 
ico City. News alumni expected to 
attend the reunion will be traveling 
from such distant points as China, the 
Middle East, virtually every Western 
European and Latin American coun- 
try and all over the United States and 
Canada. 

The three-day event, July 6-8, will 
include a dinner-dance at a popular 
Mexico City night club, a luncheon at 
one of the city’s best Mexican 
restaurants, and a jeans-and-sweat- 
shirt “bull session,” expected to last 
inio the wee hours when News alumni 
and current staffers will compare 
notes, shoot the bull, and reminisce 
about the good old days. 

The reunion is being organized by 
Shari Rettig, the News’ circulation 
manager, who has also served as man- 
aging and acting editor at various 
times during her 19 years at the paper. 
Rettig said the idea for the reunion 
came about “because the News is the 
kind of institution where people are 
not just staff, they’re a family.” 

“For many of the people who work 
here,” Rettig said, “it’s the first time 
out of the country and the first time 
away from home, family and friends, 
so ties with co-workers are very 
strong. At least for a while, their 
whole social life, their whole focus 
and support group, is the newspaper. 
Becav s2 of these close ties, a reunion 
seemed to be a very appropriate way 

(Continued on page 106) 
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THE OPERATIONS 
BOTTLENECK 


In our opinion, newspapers that zone will run headlong 
into an operations bottleneck. Before publishers decide to 
zone or to add more zones, they must answer a key question: 
Do current operations provide the means and the produc- 
tion capacity necessary to seize the competitive advantage of 
zoning? This is the operations challenge. 

In any newspaper operation, there is a pool of man- 
hours available to perform the necessary work. This pool rep- 
resents the capacity of a newspaper's operations. It limits the 
volume of products, pages, advertisements, and news that 
newspapers can produce. 

As a newspaper begins producing zoned products with its 
current operations, it will reach its first operational challenge: 
Its pool of available man-hours will be rapidly consumed. 

According to a Special Report in presstime, the journal 
of the American Newspaper Publishers Association (March 
1990), more and more newspapers are zoning. In fact, "the 
practice of zoning became pervasive, at least among large 
and medium-size papers, in the 1980s.” Furthermore, the 
report goes on to say that many newspapers "are looking to 
expand their zoning.” 

One newspaper cited in the presstime report, The Tampa 
Tribune, produces 79 zoned products a week covering 169 
communities. The St. Petersburg Times meets its rival’s com- 
petition by producing 14 zoned products each week. These 
newspapers produce a large number of pages each week — 
and the numbers are growing. 

Add another factor to the equation: Zoning results in a 
disproportionate explosion in the volume of publication-pro- 
duced, or pub-set, display ads. This occurs because zoning is 
targeted at smaller, part-run retail advertisers that rely primar- 
ily on the newspapers to create their advertising material. 

According to the presstime report, 40 percent of the ad- 
vertising linage in the Los Angeles Times is part-run. The 
Times currently produces four regionally zoned editions 
each day, in addition to five zoned sections that run !ess fre- 
quently each week. 

Because of the rapid increase in the number of pages 
and pub-set ads produced each week, the pool of available 
man-hours quickly disappears; newspaper operations become 
hard-pressed to provide the additional capacity required to 
meet these increased volumes. 

And, what happens when executive man- 
agement sees that zoning is succeeding? They 
will ask for more. 


© Eastman Kodak Company, 1990 
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PUBLISHING SYSTEMS 


For example, The Patriot Ledger of Quincy, Mass., a 
zoning pioneer, typically produces four zones six days a 
week, or approximately 192 zoned pages per week. 

What happens if management decides to add just two 
more zones? The resulting zoned products would now total 
288 pages per week. The result? Page production volume in- 
creases by 96 pages per week. Production volume of pub-set 
ads will increase significantly as well. 

In this example, the volume of work may now overtake 
the operational capacity required to produce the increased 
number of pages. 

How is a production manager going to cope with this 
page count explosion? Some are increasing efficiency by cross- 
training personnel and by preparing or printing sections in ad- 
vance. Some are boosting capacity through use of overtime. 

Once these alternatives have been exhausted, however, 
newspaper production reaches the upper limit of capacity. 
Production efficiency and the use of overtime have already 
been maximized. 

e How do these operations proceed to the next level? 

e How do they add even more zoned products? 

e What alternatives are available to operations? 

There are only two alternatives: Hire more people . . . or 
employ electronic pagination. 

We believe that hiring more workers is not the long- 
term solution. One reason that newspapers originally pur- 
chased front-end systems was to reduce their expensive 
labor forces. Hiring more people to support zoning, there- 
fore, is a step backward. 

Additionally, the physical operation itself — a composing 
room the size of a city block, as cited in the presstime report 
— becomes the bottleneck. Throwing more bodies at the 
problem will only make matters worse. 

Finally, the more newspapers zone, the more complex 
their operations will become. The complexity of managing 
and tracking news and advertising copy and layouts across 
multiple zones and editions, while taking color and other 
production considerations into account, becomes the pro- 
verbial straw that breaks the camel’s back. This issue is so 
important that we will devote our next installment of “In Our 
Opinion” exclusively to the nightmare of complexity in 
zoning. 

In our opinion, there is only one long-term 
solution to the operations challenge: cost- 
effective electronic pagination systems. 
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Faxing, OCR scanning in Pottsville 
Smail p.m. daily saves time, money; brings in more copy on deadline 


By Jim Rosenberg 


There had to be a better way. 

The 30,000-circulation Pottsville 
(Pa.) Republican’s composing room 
was keyboarding an average 500 
inches of editorial copy per week 
from mailed-in, dropped-off or faxed 
materials. 

The newsroom rekeyed another 
300 inches weekly and a bureau was 
averaging 150 inches of similar mate- 
rial. Copy not keyed in by the small 
bureau staff was couriered to the 
newsroom. 

Essentially, the newspaper was 
paying its staffers to do what others 


elsewhere had already done — to the | 
tune of 7% pages per week. In many | 


cases, according to management, 
material to be rekeyed comes from 
the same sources week after week, 
very often on deadline. 

Time better spent reporting and set- 
ting the news was consumed by a 
practice that caused information 
available to the paper one day to be 
unavailable to its readers until the 
next. 

The Republican could have 
changed its deadline or publishing 
cycle — areaction rather than a solu- 
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tion. It might have hired extra 
staffers — an expensive solution and 
one that probably would not entirely 
have satisfied deadline demands. 

The paper needed to free existing 
staff for more productive, more 
appropriate work. It also needed to 
collect, in processable form, the most 
printed information in the least time 
possible before deadline. 

A task force was given the job of 
finding and exploiting opportunities 
to capture such information closer to 
its source, thereby making its input 
and processing more efficient and 
improving accuracy, cost levels and 
timeliness. The information also had 
to travel smoothly from department 
to department, system to system. 

According to information supplied 
by management, the task force, trying 
to outline the full flow of-editorial and 
advertising information at the paper, 
soon realized the extent to which 
information arrived through channels 
other than the wire service and its 
own reporters. In addition to press 
releases, systems manager Harold 
Workman noted that his paper gets a 
large volume of locally generated 
typed copy from churches and clubs, 
as well as obituaries. 
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The bureau was getting more mate- 
rial than expected. “There’s an awful 
lot of typewritten copy dropped off at 
the bureau because it’s in a large 
shopping mall,” said Workman. 

On top of the editorial workload, 
the same staffer in composing also 
had to set more than 300 inches of 
legal notices, 300 inches of real estate 
ads and corrections every week, 
mostly from typewritten copy. The 
composing room was also responsible 
for rekeying typewritten display ad 
copy. 

The Republican decided that, for 
about $20,000, computer and commu- 
nications equipment could do the 
same job faster and better. It put its 
equipment together in February and 
was soon down from 950 to 50 inches 
of rekeyed copy. Now, says, Work- 
man, “We’ve been able to eliminate 
rekeyboarding of all copy... .” He 
said the system is fast enough that he 
and an assistant can input copy in 
batches in their spare time and are 
already a month ahead on some mate- 
rial. 

The principal aim was to move 
material directly into the paper’s Har- 
ris 2560 system. Central to its solution 

(Continued on page 48) 
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A souped-up Dell model 316 PC is the heart of a system that speeds entry of externally generated copy into the 
Republic’s editorial and advertising systems. 
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The N-1600° 
double width 
newspaper press 


See it at Booth #2840 or call our Marketing Services Group 
for more information: 603-749-6600. 
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AP Leaf Picture Desk. At ANPA/TEC, 
it’s a sure bet you can gain a better picture cf 
what AP’s new electronic darkroom photo 
receiver will do for your paper. We'll have AP 
Leaf Picture Desks set up at our booth to 
show you how they will work in your photo 
department. You'll also find AP Leaf Picture 
Desks installed at other booths to show how 
they can work with pre-press and pagination 
systems. And on Saturday morning, we'll 
hold an in-depth seminar on how 
PhotoStream and electronic picture 
systems will work at your newspaper. 


PhotoStream. We'll show you how AP’s 
new picture-a-minute digital photo network 
will give you more timely, more colorful 
pictures and better photo _. 


reproduction 
quality. Le 


—. 
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AP VAX Picture Desk. Already put your 
money on Digital VAX equipment at your 
paper? Then you may be interested in 
checking out the AP VAX Picture Desks set 
up at our booth. 

















AP900 Audiotex. AP’s new 
voice information services can be 
a jackpot for you and your readers 
—by giving your readers access to 
the latest stock quotes and 
business headlines by phone, 
while giving your paper a 
new profit center. 


AP News Categorization. The odds are good 
you'll be able to develop specialized news sections 
that can attract new readers and advertisers 

to your paper with this new computer program 
we'll be previewing. 





ANFPA/TEC IN LAS VEGAS: 


Hubble Deployment Sequence 
On the second day of the mission, astronaut Steven Hawley will 




















the shuttie's 19th orbit. At the 

time of release the shuttie'’s 
belly is pointed forward into the 
direction of orbital motion, and 

the nose is pointed straight up. 
‘Thirty-two hours later, when the 
shuttle is 45 miles away, the 
aperture door is raised by remote 
control, allowing starlight to enter 
the telescope. 




















AP Nokia News Terminal. With an 
easier-to-see monitor and ergonomic 
design, our new editing terminal can 
be a big winner in your newsroom. 


AP GraphicsNet. 
The interesting, informational 
graphics from AP’s 
satellite-delivered 

graphics service 

can enhance your 

news coverage and 

the look of your paper. 


AP SelectStocks. AP’s new financial markets services 
offer you a winning combination—the ability to customize 
stock tables to better meet the needs of your readers while 
saving precious news hole. 
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In a town where the odds are 
against you, there’s one place where you 
can be sure everyone is dedicated to 
helping you win. 

Booth 468. 

The Associated Press booth. 

At ANPA/TEC in Las Vegas, it’s your 


AP Leafax 35, AP Leafspooler, AP Leaf best bet for the technology you need. 
compander, AP Leafscanner 45. You can 

count on AP’s range of photo transmission 

equipment to give your paper a digital phot 


system that’s just right for your needs. : Ap Associated Press 











Faxing 
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is a PC, Dell’s Model 316 with a 
100MB hard drive, acquired through 
Software Consulting Services, the 
publishing systems vendor, integrator 
and Dell reseller in nearby Nazareth. 

The PC was shipped to Melbourne, 
Fla.-based Integrated Software Sys- 
tems, which replaced its keyboard 
with one matching those of the Repu- 
blican’s Harris 1700 terminals, gave it 
software emulation of the terminals 
and translation of scanned and faxed 
files into Harris 2500 files, and 
installed an interface board in a com- 
munications port for direct connec- 
tion to the 2560 system. 

“When we came up with this,” said 
Workman in a telephone interview, 
the bureau was given a fax machine 
“and we now fax anything for that 
day’s paper down directly to the PC,” 
where it arrives in background mode. 

While the Frackville bureau uses an 
office fax to send copy by phone line 
to the Dell PC, the Pottsville office 
has the use of a Calera CDP 6000 
scanner with Topscan software for 
scanning fax files received and stored 
electronically. The vendor, Intelli- 
gence Scanning Inc., also installed on 
the Dell a Data Copy Fax interface 
with software required to translate 
faxed files to scannable files, enabling 
the paper to quickly and directly pass 
large amounts of material to editorial 
and classified terminals. 

Workman explained that with faxes 
arriving in background, the Dell can 
also be used for keyboarding and 
checking scanned or converted fax 
files. Incoming text data and scanned 
hard copy are written to disc in ASCII 
files, then converted to the Harris 
format and dumped into the appropri- 
ate directory. Faxes are stored on 
disc as image files until subsequent 
conversion. Information brought in 
across the Dell can show up in an 
editor’s directory in five minutes, 
according to Workman. 

In management’s view, more 
important than justifying the invest- 
ment by cutting out the cost of retyp- 
ing is the ability to feed information 
directly into the system within min- 
utes. 

One situation (typical of many 
experienced since the system’s 
installation, according to the paper) 
demonstrated the worth of the invest- 
ment. Writing on a portable com- 
puter, a reporter filed coverage of a 
county commissioners’ meeting that 
ended an hour before deadline. The 
paper wanted to include a 12-page 














Composing room employee Jack Jones at the Dell workstation and Calera 


scanner. 


handout distributed when the meeting 
ended. Using the fax and optical char- 
acter recognition software, said 
Workman, “11 minutes after we got 
it, an editor had it in his terminal. 

“Normally we probably wouldn’t 
have made deadline with that story, 
or would have had to wait for it,” but, 
he added, the technology “cut down 
the production window greatly for 
us.” 





said “fax reproduction is not quite as 
good,” noting also that the newspa- 
per has no control over the fax 
machine and operator at the other 
end. 

“When you run the scanner soft- 
ware on it to create a text file, 
you’re going to have more errors 
than... with scanned copy,” he 
said. 

However, interest in fax boards is 





“We’ve come up with a lot of uses for this thing that 
we haven't even gotten to yet,” said Workman. 





The Calera distinguishes different 
type sizes and faces, handles single- 
and multi-column material, single- 
and multi-spaced lines and different 
sheet sizes, masks unwanted mate- 
rial, rights copy that has been faxed 
upside down or typed across a sheet’s 
long dimension and, most important 
according to management, scans data 
directly from a fax. 

Workman especially liked its decol- 
umnizing feature, which he said slows 
the scanning somewhat but on 
balance saves time. For example, he 
said a six-column soap opera feature 
that arrives as hardcopy once 
required as long as 40 minutes to 
rekey into the system. Now, in 91 
seconds, the Calera scans across the 
columns and reassembles the text in 
proper sequence. 

Though the OCR scanning “works 
extremely well” with clean typed 
copy and press releases, Workman 





growing, and Workman said he thinks 
good conversion software will 
become available within a year — “a 
little bit better than what there is 
now.” 

To deal with errors, the scanner has 
an error flagging feature, which can 
be turned on and off. Said Workman, 
“The accuracy for a lot of this stuff is 
getting to the point where we’re prob- 
ably going to turn the flags off very 
soon.” While he has been flagging 
everything then making an on-screen 
check, he said just a look at the copy 
is usually enough to tell if errors are 
likely to be present. 

The scanner’s 65,000-word lexicon 
is used to flag unfamiliar words, 
which Workman said is a problem 
with proper nouns. So Workman 
loaded into the Dell a spell-check dic- 
tionary that can be expanded to 
include often-used names or other 

(Continued on page 107) 
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Newspaper execs will pick best ANPA/TEC exhibits 


Five judges have been named to 
select the winning exhibitors in the 
18th annual Editor & Publisher 
Equipment Exposition Awards con- 
test at ANPA/TEC 90. 


On the panel are Norman P. Dus- 
seault, vice president and assistant 
general manager of the Times Pub- 
lishing Co., St. Petersburg, Fia., and 
ANPA/TEC Arrangements Commit- 
tee chairman; ANPA president Jerry 
W. Friedheim; Richard J. Kaspar, 
president and publisher of the Dur- 
ham Herald Publishing Co., Durham, 
N.C.; Baltimore Sun president Larry 
D. Strutton; and Homer E. Taylor, 
Knight-Ridder Inc. vice president/ 
supply. 


Homer Taylor 


Before the exhibit opens, on Sun- 
day morning, June 17, judges will take 
their customary cruise in electric 
carts around the showfloor — where 
more than 330 exhibitors in almost as 
many booths will occupy approxi- 
mately 370,000 square feet. 

Judges will select outstanding ex- 


IAPA Technical Center holds ANPA/TEC seminars 





Larry Strutton 


Jerry Friedheim 


hibits in four categories: large island 
booths (over 3,500 sq. ft.), medium- 
size island booths (1,000-3,500 sq, 
ft.), small island booths (under 1,000 
sq. ft.) and non-island booths. 
Booths will be judged by their gen- 
eral appearance, lighting and effects, 
originality, presentations and person- 


Under the direction of Armando | Bair-Brooks (“Developments in 


Gonzalez, Miami Herald production 
director, the Inter American Press 
Association Technical Center Inc. 
will hold a program of Spanish-lan- 
guage conferences during ANPA/ 
TEC in conference room No.2? at the 
Las Vegas Convention Center. 

The seminars feature ANPA assis- 
tant technical training manager John 
Harrington (“New Technology for 
Newspaper Color”), ANPA pro- 
grammer and system analyst Peggy 





Microcomputers”), ANPA press and 
plates manager Gene Manasco 
(“Press Developments”), ANPA 
chief engineer Harshad Matalia 
(“Postpress Packaging and Distribu- 
tion”) and El Norte Information Cen- 
ter manager Luis Felipe Garibay 
(“Alternate Media to Deliver Infor- 
mation: From Newspaper Archive to 
Electronic Information Bank”). 
Those interested in the program or 
needing other information from the 








/ 


Norman Dusseault 


nel. Plaques will be awarded to ex- 
hibitors taking first place. Runners up 
will receive certificates of merit. E&P 
Publisher Ferdinand C. Teubner will 
name the winners and present their 
awards at the opening of Tuesday 
morning’s general session in the Las 
Vegas Hilton. 


IAPA Technical Center can visit the 
organization’s booth near the 
registration desk at the convention 
center. 


Using computers to 
teach journalism 


Teaching new reporting technolo- 
gies is the focus of a conference Oct. 
5-7 at Indiana University-Purdue Uni- 
versity in Indianapolis, Ind. 
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“You can never really 
fight the fires... you 
kind of wait till they 
burn themselves out... 
then throw some 
water on the embers.” 


Photographer Jay Dickman 
covering this summer's 
forest fires in Idaho. 


To capture this image with 
the greatest degree of clarity 
Jay Dickman chose new Fuji- 
color Super HG 400 film. 

With the grain of ISO 100 
films and unsurpassed color 
and sharpness, Super HG400 
ensures resistance to high 
heat and humidity. And, like 
Fuyjicolor HRII1600, Neopan 
400 and 1600 films come 
conveniently packaged for 
press photographers in 20- 
roll Pro Packs. 

Contact Customer Service 
in New Jersey 1-800-526-9030, 
extension 571, or in California 
1-800-241-7695, extension 202. 








Anewwayof seeing things. 


For years, newspapers have run 
consecutive-page color 
just for laughs. 








GOSS’ COLORLINER™ PRESS 





In the past, the Sunday funnies have been about 
the only place you'd find consecutive pages of 
process color. Not any more. 

The Goss Colorliner press can easily put R.O.P. 
color on every page. Not just center spreads—but 
any two consecutive pages. Giving you unlimited 
freedom to use color more creatively. 

You can bring your newspaper to life with page 
after page of color. For a Colorliner demonstration 
or more information, write or call Goss Newspaper 
Products, Rockwell Graphic Systems, Rockwell 
International, 700 Oakmont Lane, Westmont, 
Illinois 60559. Phone: 708/850-5600. 


Rockwell 
Booth #2522 A International 


...where science gets down to business 
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Newsprint recycling alliance 
It’s paying dividends in Beaver County 


By Jack Mitchell 


The Beaver County (Pa.) Times, the 
borough of Beaver and some farmers 
in Beaver County have forged a news- 
print recycling alliance that is. paying 
dividends for all. 

Like other newspapers, the Times 
was having an increasingly difficult 
time disposing of its scrap paper. 

Like other municipalities, the bor- 
ough of Beaver was preparing for a 
state-mandated recycling program, 
which includes paper. 

Like most farmers, dairymen in the 
county were looking for a material 
cheaper and better than straw or saw- 
dust as bedding for their livestock. 


The result: A program whereby 
Beaver residents, as well as many 





(Mitchell is associate editor of the 
Beaver County Times.) 





others from the county, each Satur- 
day take waste newspapers to the 
Times, later to be collected by the 
farmers for shredding and bedding. 
Times production director Gerald 
A. Spielvogel spearheaded the opera- 


explaining the operation to farmers, 
other newspaper people, and readers 
who want to get rid of stacks of news- 
papers. 

In the first seven weeks of the joint 
effort, the public dropped off 53 tons 





On top of the stack was a Times sports page 
heralding the Pittsburgh Pirates’ World Series victory 


of 1960. 





tion in concert with the head of Beav- 
er’s recycling task force, the county 
agricultural extension agent and the 
local dairymen’s association. 

“It has been more successful than 
we had ever imagined,” said Spiel- 
vogel, who now spends a significant 
portion of his workday on the phone 


We've earned our stripes. 


Predictive Dialing Cat Plus™ from TeleDirect 


Computer Aided Telemarketing, now bigger, 
faster and more powerful. Over 100 CAT 
systems installed coast-to-coast for 


newspaper users are in- 
creasing presentations 
by up to 300%. Ifit's 
time to automate your 
outbound consumer 
telemarketing, call 
1-800/747-5562. 


tele 


TeleDirect International, Inc. 
736 Federal Street 
Davenport, IA 52803 





of newspapers at the 40-foot trailer 
the borough has stationed in a Times 
parking lot. Add to that another ton a 
week from the newspaper, whose 
employees are encouraged to return 
their newspapers for the recycling 
effort. 


It has been a boon to the borough, 
which has been operating a pilot recy- 
cling program in preparation for the 
start of state-mandated recycling of 
solid waste in the fall of 1991. 


“I’m really excited about it,” said 
David Williams, a local banker and 
councilman who heads up the town’s 
recycling task force. “I think it is 
great that the newspaper and the bor- 
ough could cooperate so weil on a 
project as important as this.” 


The cost to the borough? “About 
$1,500,” Williams estimated. “That 
was to purchase and paint the trailer 
and for our share of the sign,” which 
reads: Borough of Beaver/Beaver 
County Times Newsprint Recycling 
Program, but he figures the borough 
will save $2,000 a year by not having 
to collect as many newspapers during 
its trash pickup days in the spring and 
fall. 

The Times’ cost? Spielvogel fig- 
ured the newspaper spent about 
$1,000 for shrubs and latticework that 
decorate the trailer and for the steps 
leading into it. 

Volunteers from the borough man 
the trailer for four hours each Satur- 
day, when hundreds of cars and 
trucks pull into the parking lot to dis- 
gorge tons of newspapers. 

Williams’ concern over a potential 
glut of paper was dispelled early on. 
At last count, eight dairy farmers 
from the county were showing up at 

(Continued on page 106) 
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0 to 50 in 60 seconds flat. 


It is, in all honesty, a speed demon. The fastest image- 
setter in the marketplace, bar none. The only system capable 
of the extraordinary exposure rate of 50 inches per minute at 
600 lines per inch of resolution. The ExpressMaster 1200, for 
both text and graphics. 

It is also the highest quality machine in the marketplace, 
just one result of our commitment to breaking new ground 
and developing new products for the industry. Products like 
the ImageMaster 3000 for outputting four-color separations 
(a PostScript® solution), and the ImageMaster 1200 for 
economical, plain-paper imagesetting. 

Monotype is on the move. Posthaste. 


Monotype 


2500 Brickvale Drive, Elk Grove Village, IL 60007 * 708/350-5600 See us at our Booth No. 2472 at the ANPA exposition in Las Vegas. 
Monotype is a registered trademark of The Monotype Corporation plc. PostScript is a trademark of Adobe Systems Inc. © 1990 Monotype 
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By John Scarpa and David Farley 


Newspapers rely on their printing 
presses being up and running every 
day. That demand for reliability 
means occasional upgrading of 
equipment through replacement and 
modification. 

However, that demand is some- 
what double-edged. Often the de- 
mand is so heavy that complex equip- 
ment change-outs must be done with- 
out resulting in any production down- 
time. Accomplishing such a task re- 
quires good engineering, careful 
planning, smooth execution and ex- 
cellent cooperation from plant per- 
sonnel, engineers, equipment suppli- 
ers and contractors. 

A case in point is a recent electric 
motor drive retrofit on a printing press 
at the Gary (Ind.) Post-Tribune. 


The Problem 

The °60’s-era electric motor drive 
system controlling the nine-unit Goss 
printing press and a folder at the 
Post-Tribune had become a mainte- 
nance nightmare, and spare parts 
were difficult, if not impossible, to 
obtain. 

The impetus for change was the 
availability of seven nearly new 50-hp 
GE drives, which were removed from 
a press at a sister newspaper in 
Biloxi, Miss., in late 1987 and were 
slated for storage. Continuing press 
dependability probiems, unrelated to 
the new drives, made management 
at The Sun Herald conclude that they 
should no longer use that press and 
they decided to store the drives for 
some future use. 

The Post-Tribune learned the 
drives were available, and arranged 
to have them transferred instead of 
stored, but still faced the challenges 
of how to obtain three more compati- 
ble drives, adapt them to their press, 
and install the 10 new drives without 
interrupting production. 


Obtaining the drives 


The newspaper asked GE in 
Oakbrook, Iil., to help find three addi- 





(Scarpa is project engineer for GE 
Industry Sales and Services; Farley is 
plant engineer at the Gary [Ind.] 
Post-Tribune.) 








tional drives, handle the transfer of 
the seven Biloxi drives, and adapt and 
install the new system on the press. 


GE arranged for its service office in 
Harahan, La., to remove the drives 
from the Sun Herald press and prop- 
erly label and package the units for 
transfer. Oak Brook then arranged 
transit, and upon their arrival in- 
spected the drives for transit damage. 

Three other adjustable-speed 
drives suitable for the job were lo- 
cated by GE from another suburban 
Chicago company. The drives were 
in brand-new condition because the 
project they had been procured for 
was canceled. 


Preparation 

GE and the Post-Tribune worked 
together to devise a plan for the 
transition from the old drive system to 
the new one without disrupting pro- 
duction. 

In addition to printing more than 
80,000 newspapers seven days a 
week, the press also handles a large 
volume of support printing for the 
paper, such as advertising inserts, 
television listing tabloids and special 
supplements. Those combined de- 
mands keep the printing press run- 
ning as long as 20 hours a day during 
peak periods. 

The nine-unit Goss Mark II letterset 
press was new in 1968 and the drives 
removed last year were the originals. 
In 1984, the press was converted to 
offset operation, and an inker and 
water control system were added be- 
tween the old drives and the press. 

The Post-Tribune’s number one 
priority was that the drive system 
change-out not interfere with normal 
printing operations. The earlier let- 
terset-to-offset conversion had re- 
sulted in press service interruptions 
that newspaper management found 
intolerable. They were not about to 
stage a repeat performance. 

Because the newspaper has only 
one press, any interruption in service 
would have been critical and costly. 
The Post-Tribune has access to a 
competitor’s press through a mutual 
agreement in the event of an emer- 
gency or outage but at a fairly high 
cost. 

Adding to the pressure was the 
Post-Tribune’s recent change from a 





Repairs with no downtime 


p.m. cycle to a morning paper, mak- 
ing delivery — and hence press avail- 
ability — even more critical. Get the 
paper out too late and the carriers, 
many of them children, would already 
have left for school and would be 
unable to deliver to customers. 

A three-tiered approach to the 
installation of the drives and transition 
was devised, with an emphasis on 
doing as much preliminary work and 
testing as possible before making the 
actual production transition from the 
old drives to the GE system. 

It called for preparation for assem- 
bly, including removal of old equip- 
ment, altering accessways, and plan- 
ning and inplementing the installation 
of conduit and wireway systems to 
facilitate interconnection of the new 
control cabinets to the existing sys- 
tem. 

The job also called for GE to install 
wiring to connect the new controls to 
all external devices and push-button 
stations, pulling in and terminating at 
the source all wiring for the existing 
DC press motors, and testing all 
wiring and equipment. 

GE was to install the drives control 
cabinet line-up directly behind the old 
drives line-up, then incrementally 
switch over from one sytem to the 
other. Following the transition, GE 
was to remove the old equipment, 
test-the new, and provide ongoing 
engineering support. 


Phase I 

On Jan. 15, 1988, GE engineers 
began work on-site in a warehouse at 
the Post-Tribune to convert the three 
additional drives for use on the print- 
ing press. Although compatible for 
the task, the three drives required 
some modifications because two of 
them were rated at twice the horse- 
power of the seven obtained from 
Biloxi and none of the three was 
configured for printing press use. 

Drawings were generated, the pan- 
els modified to look and work like 
those on the other seven, and some 
components in the 100-hp drives, 
such as the power packs, were re- 
placed to make all drives comparable 
in voltage ratings. 

The next step involved installing all 
necessary wiring and conduits for the 
transition and installation of the new 

(Continued on page 59) 
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* WHY JOIN “THE CLUB”? ....... 


BECAUSE: 


As wholesale suppliers dealing with professionals, we offer our MEMBERS highly competitive 
pricing. 


BECAUSE: 


Our large warehouse in Los Angeles, where we stock over 5,000 line items, receives shipments 
from our major manufacturers daily. Our turnover of materials is very quick, assuring our 
MEMBERS fresh merchandise. 


(800) 333-6353 


(213) 749-9283 
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lf a MEMBER places an order with us before 3 p.m. (Pacific Time) Monday through Friday, it will 
be shipped the same day. Normal U.P.S. shipping is at no charge to you when your total order is 


over $300.00 and we will drop ship per your directions. Backorders, when they occur, are 
shipped at no charge. 
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Photo Club will guarantee to our MEMBERS any material purchased from us for 30 days from 
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line-up directly behind the old control 
line-up. Space limitations put some 
constraints on the job, as the 30°x16’ 
control room was designed to house 
only one line-up. 

Holes were drilled through the 
floor to the basement to connect the 
electrical conduits, cables and wire- 
ways with the old system. Electrical 
contractors, working with the advice 
of a GE engineer, extended three- 
phase AC power from the existing 
feeder to the new drive system, and 
installed wire and wireways systems 
from the new drive enclosures to the 
existing press motors, the publisher’s 
equipment panels, a GE master con- 
trol enclosure, and the old drives. 
Wire terminations and permanent 
labeling were done on the new side 
only, except in the case of the master 
control enclosure, but the actual con- 
nections were not made until the 
changeover from the old system. 


During the same period, the Post- 
Tribune removed roll-up doors, lock- 
ers and miscellaneous equipment 
from the control room, repaired floors 
and walls as needed, and provided a 
1200A, 480V, three-phase power 
feeder for the new adjustable-speed 
drives line-up. 


Phase II 

The second phase of the project 
started on Feb. 5, with testing of all 
drives performed off-line using a 
small motor to make sure they were 
operating properly. All wiring and 
cable connections were tested to 
check for proper operation. 

Heavy demand for the presses 
placed some unusual demands on 
the engineers and contractors work- 
ing on the job. The contract called for 
them to have access to drives from 7 
a.m. to 7 p.m. only each day Monday 
through Friday, and the new drives 
were to be brought on line incremen- 
taliy at a rate of about one a day. To 
accomodate normal printing sched- 
ules for the morning paper, each 
night at 7 p.m., the press and con- 
trols had to be turned over to printing 
plant personnel in fully operational 
condition. 

The protracted transition pre- 
sented a problem in continuity of 
control, and GE engineers had to 
devise a system for interfacing the 
controls for the old drives and the 
new units so that varying combina- 
tions of the drives from both systems 
could be used as one system was 








phased in and the other phased out. 
The interface also had to take into 
account all controls routed through 
the inker and water control system. 

A GE programmable controller 
was selected as the interim interface 
for the two systems. All testing of 
equipment, the wiring and the 
programmable controller, was com- 
pleted on March 24. 


Phase III 


The final phase of the project, the 
actual transition from the old drive 
system to the new one, began on 
March 24. During that last phase, 
scheduling was particularly impor- 
tant, with GE engineers and plant 
personnel meeting daily to map out 
when equipment would be available 
and when it would be off-line. 

With a major local election in proc- 
ess during the last phase, there was 
an unusually heavy demand on the 
press for advertising, further increas- 
ing the scheduling concerns. 

Despite those considerations, the 
job was completed on April 12, with 
no resulting downtime. In fact, in 
some cases, GE was able to turn 
over two units a day instead of the 
targeted one per day. 


Benefits 

The transition from the older drive 
system to the new one has resulted 
in substantial increases in through- 
put for the press. 

Other benefits have included re- 
duced maintenance, better speed 
control and more monitoring instru- 
mentation for better system control 
and diagnostics. Routine mainte- 
nance on the drives has been cut by 
between 50 and 75%, and there 
have been no major drive failures 
since installation. Most of the mainte- 
nance performed on the drive system 
now is preventive in nature, as op- 
posed to troubleshooting and failure 
repair on the old drives. 

The paper has also reported some 
drop in waste, which management 
attributes in part to the new drives 
system. 

As important as those benefits is 
that the transition was done without 
disruption of the production process, 
allowing the printing plant to operate 
normally despite extensive modifica- 
tions. 


Buffalo News inks 
deal with Arcata 


The Buffalo (N.Y.) News has 
signed a five-year contract under 
which Arcata Graphics of Buffalo 
agrees to print its Sunday magazine. 
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in the forecast to close the Journal. 

Unlike other JOAs that ended 
leaving the weak partner with no 
press plant, the Journal and the Daily- 
Times have strong followings that add 
up to “plenty of opportunity for an 
alternative advertising buy,” Twigg- 
Smith said. 

He said he and Leser began nego- 
tiating in Cincinnati in February and 
later by telephone after it became 
obvious a settlement was the logical 
way to resolve the suit. 

Scripps spokesman Boehne said it 
was “a little far off” to discuss 
whether layoffs would be necessary 
when the Journal leaves. 

Robert Picard, communications 
professor at California State Univer- 
sity at Fullerton and an expert in 
newspaper economics, said change 
was expected in Knoxville because of 
growing evidence the Journal was in 
trouble. 

“The handwriting was on the 
wall,” he said. “Another 15 years and 
the Journal was dead.” 

He suggested the possibility Persis 
could use the Daily Times — inakind 
of internal JOA — to provide printing 
and other functions. 

“Tt may be an intriguing way to run 
both papers in a more efficient man- 
ner that might keep the Journal 
around,” Picard said. 


Picard said Knoxville, following 
JOAs in Miami and St. Louis that 
failed to protect weak newspapers 
from closing, reinforced the fact that 
JOAs do not save newspapers. 

“That has become abundantly 
clear,” he said. 








BeliSouth 


gateway gets 
DJ News/Retrieval 


The Dow Jones News/Retrieval 
service has been added to BellSouth’s 
TranstexT Universal Gateway 
(TUG), marking Dow Jones’ first 
gateway relationship with a regional 
Bell company. 

The electronic gateway provides 
broad access to numerous on-line ser- 
vices through a single host. Per-min- 
ute use charges are billed through 
BellSouth. News/Retrieval is the 
exclusive on-line provider of the full 
text of The Wall Street Journal, Bar- 
ron’s and all Dow Jones newswires. 
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Ownership changes 








Affiliated Publications Inc., 
publisher of the Boston Globe, has 
agreed to buy 80% of A/S/M Commu- 
nications Inc., publisher of Adweek. 

A/S/M — which is 12 years old, 
based in New York and also publishes 
Photo District News, directories and 
owns a minority share of NewsInc. — 
has closed seven publications in re- 
cent weeks amid an advertising slump. 

Affiliated is acquiring A/S/M 
through its entertainment and trade 
publishing subsidiary, BPI Communi- 
cations Inc. 

No price was disclosed, but pub- 
lished accounts said it was $17 million 
or more. 

A/S/M president and chief execu- 
tive officer Kenneth L. Fadner was 
the largest holder among a group that 
included an employee stock ownership 
plan and chairman John C. Thomas Jr. 

Fadner will continue in those posi- 
tions and retain an interest in the 
unsold 20%. 

A/S/M titles will join New York- 
based BPI’s 15 magazines — includ- 
ing, Billboard, Hollywood Reporter 
Architecture, American Artist, Musi- 
cian and Back Stage — plus directo- 
ries and electronic services. 

Affiliated chief financial officer 
William Huff said no decisions have 
been made about changes at A/S/M, 
which employs 275 people. 

A/S/M titles will, however, be 
another source for BPI’s entertain- 
ment news service, which has 45 
mostly-newspaper subscribers, Huff 
said. 

NewslInc., the year-old monthly 
about the newspaper industry, is 
published jointly by A/S/M and Am- 
Will Communications Inc. and uses 
offices at Adweek. 

A/S/M’s takeover will have no 
effect or a very minor effect on News- 
Inc., said its publisher, Jack Berko- 
witz. He said A/S/M provided ser- 
vices to the magazine and was not a 
cash investor. 

The magazine has about 18,000 
total circulation, about 4,000 of it 
paid, and nine owners, Berkowitz 
said, with he and editor Gary Hoenig 
together the largest stockholders and 
A/S/M’s stake “very small. I don’t 
know if it’s even 25%.” 

Adweek’s main competitor is Crain 
Communications Inc.’s Advertising 
Age. 

* * * 

The Country Shopper in Pound 

Ridge, N.Y., has been sold by Joan 








Silbersher to Hometown Publica- 
tions, Trumbull, Conn., a subsidiary 
of Add Inc./The Milwaukee Journal 
Company. 

The Country Shopper is a 34,000- 
circulation monthly distributed by 
mail in the upper Westchester County 
area of New York. 

The transaction was initiated and 
negotiated by John T. Cribb, Cribb 
Media Service, Townsend, Mont. 


* * * 

Ye Olde Fishwrapper, a monthly 
publication for boating and outdoor 
enthusiasts in northern Ohio, has 
been acquired by Gannett Co. 

The Fishwrapper will be operated 
as a subsidiary of the Fremont, Ohio, 
News-Messenger. 

* * * 

Intercounty Newspaper Group has 
acquired the Mercer Messenger serv- 
ing the Trenton, N.J., area. 

The newspaper has a mailed circu- 
lation of 25,000. 

ING publishes a total of 26 commu- 
nity newspapers in the southern 
N.J./Philadelphia area. 


* * * 

Mike and Pat Lindsey have sold the 
weekly Messenger Index and commer- 
cial printing plant in Emmett, Idaho, 
to the Idaho Press Tribune in Nampa, 
Idaho. 

The Press Tribune is a division of 
Pioneer Newspapers of Seattle, 
Wash. 

The Lindseys have one remaining 
newspaper in Saratoga, Wyo., which 
is the last of 16 publications they had 
owned. 

* * * 

Western Newspapers Inc., Yuma 
Ariz., has signed a contract to have its 
Prescott (Ariz.) Courier daily news- 
paper acquire the 5,500-circulation 
weekly Review in Chino Valley, Ariz. 

The acquired newspaper was repre- 
sented by Michael Lindsey of Media 
Consultants Inc., which recently relo- 
cated its offices to Saratoga, Wyo. 

* * * 

Stauffer Communications Inc. has 
sold the Beatrice (Neb.) Daily Sun to 
American Publishing Company. 

American Publishing is headquar- 
tered in West Frankfort, IIl., and is a 
subsidiary of Hollinger Inc., the 
Canadian-based media company 
owned by Conrad Black. 

Stanley Stauffer said proceeds 
from the sale would go toward reduc- 
ing the company’s indebtedness 
incurred earlier this year when it 





expanded its Florida operations and 
acquired the daily Winter Haven 
News Chief. 

Stauffer, based in Topeka, Kan., 
owns and operates 22 daily and 10 
weekly newspapers in 15 states. 





Journalists huddle 
on Eastern Europe 


U.S. news executives are sched- 
uled to meet with Eastern European 
and Soviet journalists in Prague, 
Czechoslovakia, for a weeklong con- 
ference on press issues. 

Sponsored by the Nieman Founda- 
tion at Harvard University and the 
Center for Foreign Journalists in 
Reston, Va., the July 1-6 gathering 
will be “the first opportunity in this 
new era of openness to discuss sub- 
stantive issues of the news business 
and coverage on both sides of the 
ocean,” said Tom Winship, CFJ 
president and former Boston Globe 
editor. 

Conferees including Los Angeles 
Times publisher David Laventhol, 
Washington Post editor Ben Bradlee 
and author David Halberstam will dis- 
cuss newspaper management, inves- 
tigative reporting, the television busi- 
ness, ethnic diversity and the Soviet 
bloc’s emerging free press. 


Walesa attacks 
newspaper, editor 
critical of him 


Solidarity leader Lech Walesa 
wants editor Adam Michnik removed 
from the pro-Solidarity newspaper 
Gazeta Wyborcza — and he wants 
the union’s symbol taken off the pa- 
per’s flag. 

“It is disputable if a privately pub- 
lished newspaper should still bear the 
Solidarity logo,” Walesa wrote in a 
letter to the paper. 

His call for the resignation of Mich- 
nik, a former dissident whom Walesa 
himself nominated for the editorship 
last year, reflects the Solidarity lead- 
er’s growing disaffection with what he 
has called “the eggheads in War- 
saw.” 

Gazeta Wyborcza has criticized 
Walesa’s moves to become Poland’ s 
president. 
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a wall a ase ee 


new team: Mitsubishi/@he ecord 


The Mitsubishi newspaper press that will soon 
be operational at Tne Records north Jersey 
plant, in Rockaway was built to the customers 
specifications. The newspaper is now published 
in Hackensack, NJ., in Bergen County. So, after 
the completed press underwent Mitsubishi 
testing, the Record employees put the press 
through its paces. For three weeks, the Record’ 
press crew ran the press. They became familiar 
with the press. They were able to produce the 
print quality desired, to define color location 
versatility, and to analyze production 
capabilities. 


The result is best expressed in the Records own 


words: “Our crew put the Mitsubishi press 
through the most stringent operational tests 
that we could devise, based upon our design 
specifications. The Mitsubishi engineers and 
manufacturing people, working with our 
production and mainte- 
nance people formed a 
team, that had a common 
purpose: quality of print- 
ing, ease of operation, 
knowledge of the press, 
and a fast make-ready.” 


Mr. Clint Rierson 
V.P Production/The Record 


MITSUBISHI 


HEAVY INDUSTRIES, LTD. 


Tokyo, Japan 








TECHNICAL BRIEFS 








Big student 
paper among 12 
to get Papertrak 


Data Sciences Inc. of Silver Spring, 
Md., announced installation of its 
Papertrak system for Washington 
Square News, the largest student-run 
newspaper at New York University. 
It purchased Papertrak to handle its 
accounts receivable, accounts pay- 
able and general ledger systems to 
streamline its business operations. 


According to DSI, the News is third 
largest among U.S. college newspa- 
pers, publishing three days a week, 
circulating 25,000 copies and distrib- 
uting at 68 locations around New 
York City. 


“We're different from many other 
student newspapers,” said News 
business manager Marc H. Bell. 
“Every one of our 250 student staff- 
ers knows we operate as a real busi- 
ness that needs to make money to stay 
in business.” He said Papertrak will 
be particularly helpful as his paper 
expands to daily production in Sep- 
tember. 

The Unix-based Papertrak system 





is in use at newspapers at universities 
in five other states. It includes billing 
and receivables, general ledger, 
accounts payable, payroll, newsprint 
inventory, circulation management, 
carrier/dealer billing and display 
advertising systems. 

Earlier, DSI announced agree- 
ments for Papertrak with 11 other 
newspapers. Installations included 
the Daily News of Los Angeles, A&M 
Vista (Calif.) Press Publications, the 
University of Colorado, Boulder’s 
Colorado Daily, the Shelbyville 
(Ind.) News, the Henderson, Ky. 
Gleaner and Suburban World News- 
papers, Needham, Mass. 

On the way are installations for the 
La Junta, Colo. Tribune Democrat, 
Sandusky (Ohio) Register, NCC 
Publications, Tilsonburg, Ontario, 
the Lisbon, Ohio Morning Journal 
and the Lawton (Okla.) Constitution. 


Reuters launches 
graphics service 


Reuters is now offering color and 
black-and-white computer graphics 
that illustrate world news. Edited in 
London, the service is designed to 
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ADVICE AND DISSENT 





They’re contentious and contagious. They’re 
the McLaughlin Group. (clockwise from left) Jack 
Germond, Eleanor Clift, John McLaughlin, Fred Barnes, 
Morton Kondracke, and Pat Buchanan. 

Made possible by a grant from GE. 


THE McLAUGHLIN GROUP 


Check your local listing for station and time. 


We bring good things to life. 








tosh computers for both newspa- 
depict the day’s major stories, 
news. 


toshes and Reuters communication 


graphics. Text can be translated and 
graphics modified to suit customers’ 


£600,000-winner Quest for Fame 








meet deadlines in major time zones 
worldwide. 

A team of journalists using Adobe 
Illustrator 88 creates up to five 
illustrations daily on Apple Macin- 


pers and broadcasters. Graphics 
including sports and entertainment 
Subscribers use their own Macin- 


software to access the drawings, 
which reside in Reuters’ host com- 
puter and are delivered over the Reu- 
ter global communications network. 
Editors can consult a menu and sum- 
mary of content before viewing the 


styles. 


Still video moves 
finish line 
on deadline 


In the U.K., London’s Evening 
Standard brought front-page color 
photo coverage of the winner of the 
Epsom Derby to readers of its last 
edition, Derby Day, June 6. 

Using still video and desktop pro- 
cessing technologies, Associated 
Newspapers Holdings’ 1 ,275,000-cir- 
culation paper printed a picture of 


crossing the finishing line in what it 
described as “a 45-minute, high- 
speed operation.” 

The paper already had experience 
with black-and-white still video pho- 
tography, but called the Derby Day 
exercise the first time it had 
“exploited to the full its advanced 
systems for color.” 

Staff photographer Ken Towner 
captured the image on a Canon RC 
760 color stili video camera and trans- 
mitted it over phone lines to a Canon 
RT 791 transceiver at editorial head- 
quarters in Northcliffe House, Lon- 
don. There it was passed to a Macin- 
tosh IIx equipped with a NeoTech 
Nubus framegrabber board and 
separated using SpeedSep software. 

The separated image was placed on 
the page, which was then transmitted 
via megastream communication line 
from the Mac to a Hyphen imageset- 
ter at Associated Newspapers’ 
Rotherhite printing plant, where the 
four color separations of the page 
were output on film. Until a picture 
was printed, the only full-color image 
was that on the Macintosh screen. 
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How WRC-T'V Keeps 16,607 Armchair 


Athletes From Going Scoreless. 


When WRC-TY in Washington, D.C. 
found its sports hotline sidelined by a faulty 
phone system, the station added Microlog’s 
VCS 3500 to its game plan. 

Now, WRC is able to give up-to-the- 
minute information on everything from foot- 

ball to the French Open. The system even 
» polls viewers to get their opinions 
on major events and issues. 
ee Hotlines are just one way the 
a eee! VCS 3500 helps improve perfor- 
=e mance. Newspapers can use it to pro- 
vide stock quotes, weather, sports scores, 
horoscopes and soap opera updates. Radio 
stations can promote contests and provide 
information on local entertainment, sports 


and traffic. And all forms of media can attract 
new advertisers and generate revenue with 
special programs using 800 and 900 numbers. 

Whether your medium is TV, radio, or 
print, Microlog helps you reach a larger 
audience, faster and more cost efficiently 
than ever before. 

We'll prove it with a FREE ANALYSIS of 
your present phone system. And we’ll send 
you a free brochure explaining how Microlog 
works for media. Just call Stacey Sands today. 

1-800-562-2822 In MD (301) 428-3227. 


MICROLOG 


CORPORATION 
THE VOICE OF EFFICIENCY 

















Newspaper ad 
spending down 
in first quarter 


In the first quarterly decline since 
at least 1981, spending for newspaper 
advertising fell 0.3%, to $7.3 billion, 
for the first quarter of 1990, according 
to initial estimates from the Newspa- 
per Advertising Bureau. 

Classified, reeling from double- 
digit annual growth during the 1980s, 
fell 6.4% on the period, from a year 
earlier, to $2.5 billion. 

The largest category, retail, rose 
2.7% to $3.8 billion. 

Spending by national advertisers 
grew 5.4% to $965 million. 

“This has been a tough period for 
all advertising media, and newspa- 
pers are no exception,” said outgoing 
NAB president Craig Standen. He 
blamed the decline, especially in clas- 
sified, to the slowing national eco- 
nomy. 

Standen, who in January projected 
overall 1990 ad revenue growth of 
5.9%, backed down in April, telling 
the American Newspaper Publishers 
Association to expect 3% to 4% 
growth for the year. 

First quarter, traditionally the 
slowest of the year, was hurt because 
it did not include Easter Sunday. 


Baltimore Sun 
names bureau chief 


The Baltimore (Md.) Sun has sent 
Jerelyn Eddings to South Africa as 
the paper’s Johannesburg bureau 
chief. 

Although other blacks and other 
women have served as correspon- 
dents there and as bureau chiefs cov- 
ering the area from nearby, Eddings 
may be the first black Johannesburg 
bureau chief for a major American 
newspaper. 

She had been denied a visa from the 
South African government in 1987, 
when she was previously picked for 
the post. At that time, the Sun hired a 
stringer to cover the beat. 

After three years — the typical 
term for a Sun bureau chief — the 
post opened up again, and this time 
Eddings’ visa was granted. 

“I was dubious even to the end,” 
said Sun foreign editor Richard 
O’Mara, who noted he told Eddings 
not to spend “dollar one on moving 
until we saw the visa in her passport.” 





Jerelyn Eddings 


He said Eddings has “been kind of 
chomping at the bit” for this post. 

O’Mara said Eddings has reported 
no problems getting around or with 
the South African government. She 
has been to Africa before on assign- 
ment for the Sun, and O’Mara said 
she made some good contacts while a 
Nieman fellow at Harvard from 1984- 
1985. 

Eddings has been issued the stan- 
dard three-month renewable visa, and 
O’Mara said he doesn’t expect her to 
be expelled. 

Peter Honey, whom Eddings 
replaced, has moved to the Sun’s 
Washington, D.C., bureau. 

Eddings was a reporter and copy 
editor for United Press International 
in Atlanta from 1973-1978. 

In 1978, she completed a congres- 
sional fellowship and worked in the 
offices of Sen. Daniel Inouye (D- 
Hawaii) and Sen. Paul Simon (D-Ill.). 

Eddings then served as a congres- 
sional reporter for UPI in Washington 
from 1979-1982. 

In 1982, Eddings joined the Sun as 
an editorial writer and partici- 
pated in a Nieman Fellowship at Har- 
vard University from 1984-1985. 

Eddings, who was born in Mount 
Pleasant, S.C., received a bachelor’s 
degree in journalism from the Univer- 
sity of South Carolina in 1973. 


O’Neal joins SFW 


Ron O’Neal, formerly of the Dallas 
Times-Herald, has joined newspaper 
sales representatives Sawyer Fergu- 
son Walker Company Inc. as regional 
manager in San Francisco. He 
replaces senior vice president George 
Belton, who is retiring after 34 years. 





Newsday study 
links keyboarding 
to injury 

A yearlong joint study by the 
National Institute for Occupational 
Safety and Health and University of 
Michigan researchers at Newsday 
and New York Newsday found a “‘sig- 
nificant association” between typing 
on computer keyboards and the inci- 
dence of repetitive strain injury (RSI) 
at the papers, according to a June 6 
Newsday account. 

The study was sought and paid 
for by both Newsday and the Graphic 
Communication International Union 
Local 406, which represents half of 
the papers’ 3,100 workers (E&P, Feb. 
10). The study already had deter- 
mined that 40% of the hundreds of 
surveyed employees reported RSI 
symptoms, with reporters having 
twice the number of RSI cases found 
among other groups of employees 
using computer terminals. 

The study singled out no particular 
type of keyboard for risk or safety 
among the several types used at 
Newsday, the paper said. Research- 
ers also included other components of 
cramped workstations, such as the 
video display and furniture, as possi- 
ble contributors to RSI. Barabara 
Silverstein, the study’s principal 
investigator, was quoted warning that 
equipment alone cannot solve RSI 
problems. 

“You have to deal with the pace 
and way work is organized,” she said. 

The study recommended creation 
of labor-management committees to 
address RSI problems and provide 
training in equipment use and work 
habits to prevent RSI. The paper said 
it already has such a committee for 
editorial staff and has begun a training 
program for managers and new hires. 


McNulty elected 
head of news 
ombudsmen group 


The Organization of News 
Ombudsmen has elected Hartford 
(Conn.) Courant reader representa- 
tive Henry McNulty as its president 
for 1990-91. 

Kerry Sipe, public editor for the 
Virginian-Pilot and Ledger Star in 
Norfolk, Va., was elected vice presi- 
dent, with Sacramento, Calif., Bee 
ombudsman Art Nauman elected sec- 
retary-treasurer. 
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akdowns, the tougher itistoget 


_FINCOR.. 


When your old press drives — 
arent fit to print 
all the news thats, 


parts, and the more costly the delays. 

~ This is why repowering with 
today’s digital technology for maximum 
reliability makes economic sense— 
the Fincor Digitroi drives and Fincor 
Interrogator Information System. 


Replace Fincor with Fincor 
Fincor has more drives at work 


in the printing industry today than all 
other manufacturers combined. And 
they've done a great job. So when you 
replace Fincor with Fincor you get 
drives designed to quickly and 
effectively interface with your presses. 


or rebuild, call Jim Young, our printing 
industry product manager, and find out 
how easily Fincor can get your presses 
rolling. 1-717-751-4249. 


Imo Industries Inc. 

Fincor Electronics Division 
3750 East Market Street 

York, Pa. 17402 

FAX: 717-751-4372 

TLX: 840432 


SEE US AT ANPA, BOOTH #2222 








NEWS/TECH 








Large manufacturing companies 
such as IBM, Ford Motor Corp., Con- 
trol Data corp., and Chrysler have 
been using vendor certification pro- 
grams for years in order to ensure 
quality raw materials. In just over a 
year-and-a-half one Midwest daily 
has been able to adopt such a pro- 
gram, tailor it to meet their own 
needs, and improve the quality of 
their printed product. 

In general, vendor certification 
programs are taught to quality assur- 
ance managers, primarily in manufac- 
turing industries. The goals of a pro- 
gram are designed to insure the con- 
sistency of any given vendor product, 
time after time. Vendors receive cer- 
tification by a manufacturer only after 
products are tested extensively over a 
predetermined period of time and 
meet or exceed the customer’s speci- 
fications. 

The idea of vendor certification 
came to the people at the Star Tribune 
from a professional development 
course on “general requirements” 
for quality programs. The course, 
given at a vocational school in Minne- 
apolis, was attended mainly by qual- 
ity assurance personnel from manu- 
facturing plants in the area. One qual- 
ity assurance analyst in attendance, 
Clay Brewer, worked in the quality 
department of the Star Tribune. 

“When the concept of vendor certi- 
fication was described in the course, I 
was very impressed with the idea 
because I figured it would serve as a 
way to eliminate the many hours of 
testing we had to do on our incoming 
supplies,” said Brewer. “For exam- 
ple, at that time we were spending 
approximately 40-45 hours a week 
just testing ink alone. It seemed like 
too much of a redundancy and an un- 
necessary expenditure of valuable 
time.” 

Brewer discussed the program with 
the other quality assurance analysts 
at the Star Tribune and then submit- 
ted the idea to upper management, 
where it received full support. The 
next step for the quality department 
was to sit down and begin the process 
of customizing the vendor certifica- 
tion program. 

The Star Tribune was having start- 
up problems when their new presses 








were installed about a year-and-a-half 
ago. 

“One of our major problems 
seemed to stem, in part, from the fact 
that different inks were being used 
interchangeably on our new presses,” 
reported Larry Welborn, quality 
assurance analyst. “We have three 
8,000-gallon tanks, and we’d have ink 
from one vendor one day, then ink 
from another vendor the next. Fur- 
ther complicating the problem was 
the fact that as much as 2,200 gallons 
of ink resided in the press lines alone. 
Obviously, it became difficult to iso- 
late the different shipments of ink.” 

Production manager Tom Hardie 
said it was almost impossible to test 
inks as controlled variables. “One 
thing we did know was that the only 
way to make ink a controlled variable 
was to isolate each supplier.” 





Vendor certification 


Star Tribune of Minneapolis/St. Paul uses it to improve quality 


acceptable,” Welborn added. 

Once the certification program and 
specifications for ink were made the 
Star Tribune invited all its ink ven- 
dors to take part in the program. 

While the Star Tribune worked 
with a few major ink suppliers, J.M. 
Huber Corp. sent a team to discuss 
problems, needs and expectations, 
said Welborn. 

Hardie said, “The only ink vendor 
that responded to our needs” was 
Huber, whose black ink was run 
exclusively for the last year without 
problems. 

Huber’s low-rub black and three 
primary color inks were evaluated 
over the year-and-a-half-long process 
and individually certified. 

The Star Tribune found direct as 
well as indirect advantages to the cer- 
tification program. 





Hammer said that overall he felt certification has 
provided better ink, citing better laydown, easier 
setting with a minimal water level, and no need “to 
lace the sheet with a heavy coat of ink, which helps 


reduce rub-off.” 





To make ink aconstant, instead ofa 
varible, the paper needed a guarantee 
from ink vendors that their products 
would be consistent, batch after 
batch. When ink no longer varied, 
specifications could be set for ink and 
water balances as well as for all other 
supplier products critical to the pro- 
duction of the newspaper, Hardie 
pointed out. 

To get the precise operating para- 
meters for the Star Tribune’s Goss 
presses, Rockwell Graphic Systems 
hired an analyst to set exact specifi- 
cations. The analyst was also asked 
to train staffers “to test the ink so we 
could document the consistency or 
inconsistency of each vendor’s ship- 
ment,” Welborn said. “After our 
people were fully trained, we began 
testing all shipments of ink, and that 
took anywhere from 40-45 hours per 
week.” Although that was an impor- 
tant function, “‘it still cost too much in 
the way of time and people 
resources — more than we deemed 





“We are now saving time as well as 
money on ink and testing, and that 
was Clearly one of our ultimate objec- 
tives so we are obviously pleased with 
this outcome,” reported Doug Ham- 
mer, quality supervisor. “As a result 
of this entire approach, we are cur- 
rently performing only spot testing on 
our certified suppliers’ ink, which 
now takes only five hours per week.” 

He added that the greater amount 
of ink it now buys allows the paper to 
take advantage of volume-purchasing 
economies. 

“That means we’re enjoying sev- 
eral cost savings already, as aresult of 
our push for quality,” Hammer said. 

Another benefit to vendor certifica- 
tion is communication. 

“When our current certified sup- 
plier was first told about the 
certification process, they were 
very proactive. They wasted no time 
in sending technical representa- 
tives ...to really delve into the 

(Continued on p ‘ge 68) 
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Win the battle in your mailroom 
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e system 
PrintRoll buffer and ne need for 
overflow stacking. Preprint storage 
on rolls, and automatic retrieval by 
overhead conveyor can be integrated 
to eliminate labor intensive handling. 


The mailroom makeover 











ng of bulky 
products at high speeds. Roll- 
feeding or log-loading of preprints 
and commercial inserts can be 
added. 


MULLER MARTINI 


MULLER MARTINI CORP. 
40 Rabro Dr. P.0. Box 3360, Hauppauge, N.Y. 11787°(516)582-4343 








By Debra Gersh 


Gov. John D. Ashcroft of Missouri 
was expected to sign into law this 
week legislation dealing with the pay- 
ment of three years’ back taxes owed 
by newspapers as a result of a state 
Supreme Court ruling. 

Last November, the state Supreme 
Court ruled in a suit brought by the 
Hearst Corp. that newspapers would 
no longer be exempt from the state’s 
sales tax and it would have to be col- 
lected beginning Feb. 1 (E&P, Feb. 
24, P. 9). 

Newspapers had been exempt from 
the tax since about 1935 under a 
Department of Revenue regulation, 
and Hearst had been seeking the same 
exemption for its magazines, which 
are required to pay the sales tax, as 
well as a refund for taxes already 
paid. 

The court, however, found instead 
that there should have been no 
exemptions for newspapers at all. 

The Missouri state constitution 
does not allow for the forgiving of 
taxes owed, and the newspapers were 
faced with the prospect of having to 
make payment on three years’ back 
taxes (a predetermined period), a pay- 
ment that would have been extremely 
difficult, if not impossible, for some of 
the state’s newspapers. 

The state constitution, however, 
says that the state may not forgive the 
debt without adequate consideration, 
or something of value, explained 
Duane Benton, director of the state 
Department of Revenue. 





Missouri governor to sign new sales tax bill 


Newspapers will be able to forgo paying three years of back sales 
tax if they give up claims to any refunds due from that period 


The new law provides for newspa- 
pers individually to enter into an 
agreement that will allow them to 
forgo the pending payments of back 
sales taxes, but, as adequate consid- 
eration, they must give up their claims 
to any refunds they may be owed from 
that period and they may not file suit 
questioning the constitutionality of 
the tax for two years. 





surprises in the agreement, which will 
follow the terms of the law. 

Benton said he plans to give news- 
papers 30 days in which to sign the 
agreements. If they do not sign, he 
said, he will begin issuing assess- 
ments for monthly tax periods begin- 
ning in June 1987. 

The bill allows the newspapers to 
take action for claims in the case of 





“We're really going to try to get the tax abolished,” 
Smith said, adding that the immediate concern was 
providing relief for the back taxes. 





If they do not enter into the agree- 
ment with the state, the newspapers 
must pay the back taxes. They remain 
free to pursue legal options, however. 

Although the bill does not specifi- 
cally mention newspapers, it applies 
to them and was passed as a direct 
result of the court’s ruling. Since the 
bill was passed as an emergency mea- 
sure, it will go into effect immediately 
after the governor signs it. 

The agreement in lieu of paying the 
back taxes must be entered into with 
each individual newspaper. Newspa- 
pers have the option of paying or 
agreeing, but if they breach the agree- 
ment, the state can collect the back 
taxes. 

Director of Revenue Benton said he 
plans to send letters of agreement to 
state newspapers shortly after the bill 
is signed. He said there will be no 


clerical or mathematical errors and 
similar bookkeeping-type disputes, 
Benton said. 

In addition to taking away the 
“incentive” for papers to file suit 
after two years, the bill states that if 
there is a decision in the future that 
the tax is unconstitutional, the news- 
papers must take reasonable steps to 
return the refunded tax to those who 
paid it, namely the purchasers. If it 
cannot be determined who paid, the 
money will be returned to the state 
treasury minus 10% for the newspa- 
per. 

The agreement allows newspapers 
to sue after the two-year limit to halt 
the imposition of future taxation with- 
out incurring any financial penalty. 

The bill passed by the Legislature is 
closer to that of Rep. Bob Griffin, 

(Continued on page 76) 
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(Continued from page 66) 





challenges . . . our pressmen were 
encountering,” recalled Blake 
Spence, pressroom manager. 

“Probably one of the most impor- 
tant things we did early on was to 
align our ink supplier’s testing with 
ours,” he said. “That way we knew 
we were employing the same methods 
to get our results.” 

The process linked Huber’s techni- 
cal representatives with the pressmen 
and operations people. 

“Now if we run into nonconfor- 








mances or defects, we don’t have to 
waste time tracking down our sales- 
person. We can just call the Chicago 
tech center directly and feel comfort- 
able that they know our setup.” 


Hammer said that overall he felt 
certification has provided better ink, 
citing better laydown, easier setting 
with a minimal water level, and no 
need “to lace the sheet with a heavy 
_ of ink, which helps reduce rub- 
re) hy 

Another improvement not always 
associated with ink is waste. 

“When you have the consistency of 
the product, then you know your ink 
and water balance are going to be 
right,” explained Hardie. “If you 





don’t have that consistency, the 
pressman doesn’t know whether he 
should have his water at 10, 20 or 30. 
When he starts the press up, if the 
marriage of ink and water isn’t quite 
right, it will result in much higher 
levels of waste. If you can’t achieve a 
quick, clean start-up, you end up 
throwing newsprint away, and we all 
know that gets very expensive.” 

For the Star Tribune, ink certifica- 
tion is just the beginning. They plan to 
expand vendor certification programs 
to other areas, including paper, mats 
and blankets. 

“I'd like to see all our vendors 
involved in certification programs,” 
Hammer said. 
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easy-to-use newspaper display ad 
package that runs on Macintosh® 
computers.” ; 
—Seybold Report 7% .'": 
on Publishing 


so “ 


“,.. Offers features you’d expect to 
find in high-end page layout 
programs — and then some.” 


Ana you'll talk, too, when you see the 
latest feature-packed version of Multi-Ad 
Creator” at the ANPA show (booth #720). 
Multi-Ad Creator ad layout software is 
just what you need to make your ads 
come alive. 


With enhanced drawing 
capabilities and exciting 
special text effects, Multi-Ad 
Creator transforms your desk- 
top into an ad production 
center. It combines the power 
of a drawing program with a 
page layout program plus much more. 
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There’s no end to the advantages of 
Multi-Ad Creator. You can look forward to 
one full year of FREE technical support 
via our 800 number. We’re ready to help 

with any questions or problems 
you may have. Plus, we offer FREE 
software upgrades for an entire 
year. 


See us at ANPA. We can’t wait to 
show you what everyone’s talking 
about. If you can’t make ANPA, 
give us a call at 1-800-447-1950. 


Poult: Ad Crestor= 


Multi-Ad Creator is a product of: Multi-Ad Services, Inc. * 1720 W. Detweiller Dr. * Peoria, IL 61615 











‘TECHNICAL BRIEFS 


AFP launches digital 
photo network 


Agence France-Presse announced 
that start-up of its entirely digital 
photo network would coincide with 
the World Championship Soccer 
games, held in Italy June 8-9. The 
service features an addressing system 
to serve all subscribers, each of whom 
will be able to receive exclusively 
addressed “specials.” 

With the digital image transmission 
broadcast (DITB) service, pictures 
can be sent with speed and quality 
from the place they are photographed 
directly into a client’s AFP Image 
Terminal or other electronic dark- 
room and will be able to interface 
directly into most prepress systems, 
according to AFP. Image compres- 
sion was said to function within pro- 
posed ANPA-IPTC format standards. 

The network began operating in 
Europe in April. It has been used to 
transmit the entire production of the 
European Press Association to 
clients. AFP said that in addressing 
photos from EPA’s Frankfort bureau 
to clients in 14 countries, the images 


arrived at a rate of three-and-a-half 
minutes per separation. 

The wire service expects DITB ser- 
vice to be functioning effectively in all 
countries by 1991. Local relay from 
the nearest AFP bureau will be 
employed in parts of the world where 
clients are not equipped with satellite 
antennas. Clients without electronic 
darkrooms can continue to use analog 
receivers. 

Once into a picture desk, images 
can be passed to a microcomputer, 
such as an Apple Macintosh. AFP 
said its next step is to “feed the entire 
picture service directly into a PC,” as 
is now the practice with AFP text 
wires. 


Accu-Weather 
introduces 
FeatureFone 


Accu-Weather Inc. has brought out 
FeatureFone, a local dial-up voice 
information service. 

The State College, Pa., firm pro- 
vides hardware and software and 


delivers voice recordings of the latest 
weather sports, financials, news and 
features directly into a newspaper’s 
system. 

Each toll-free call includes a spon- 
sor identification and commercial 
message. The system offers 24-hour 
unattended service and operation, 
choice of features, polling capabili- 
ties, hardcopy reporting and time and 
date announcements. 

It can also be used to provide talk- 
ing classified ads, additional informa- 
tion on display ads, community news 
and events, theater/movies/television 
listings, restaurant guide, interest 
rates and emergency numbers. 

It also allows automatic telecom- 
munications devices for the deaf 
(TTD/TTY) service. The system can 
be leased or purchased, with various 
system and service options available. 
Eight trademarked names for the ser- 
vice are offered. 


50th Stauffer Gold 
library sold 


An order for a Stauffer Gold 


See Mac/55 in action at ANPA/TEC. 


Tandem, Macintosh and Mac are registered trademarks of their companies. 
All others are trademarks of System Integrators, Inc. 











Library System from the Davenport, 
lowa Quad City Times is the 50th for 
Stauffer Media Systems. 

The Joplin, Mo.-based company, 
which also supplies AT&T Unix- 
based business system software, said 
the latest order and those from Mon- 
tana’s Missoulian and Billings 
Gazette bring to seven the number of 
Lee Enterprises papers using its elec- 
tronic PC- or Macintosh-based library 
system. 


NYTRNG seeks 
IBM-based 
Admarc, Discus 


Neasi-Weber International 
announced a letter of intent from the 
New York Times Regional Newspa- 
per Group to license Admarc (Adver- 
tising Management Accounts Receiv- 
able Control System) and Discus 
(Distribution and Customer Informa- 
tion Circulation System) software 
packages for all of its 35 affiliated 
newspapers. 

Implementation plans are in devel- 
opment for all group papers to be 
running the software on IBM AS/400 
midrange computers, a new platform 
for the Neasi-Weber products. Presi- 


dent Jim Weber said the AS/400 data- 
base design “will offer our products 
an even greater degree of flexibility 
than is currently available.” 

The first Admarc AS/400 installa- 
tion, for the Santa Rosa, Calif., Press- 
Democrat, will begin in September. 
The first Discus installation is under 
way at the Sarasota, Fla. Herald-Tri- 
bune on that paper’s existing IBM 370 
hardware. It will later convert to the 
AS/400. Completion of installations 
groupwide is expected to require four 
to five years. 


Baldwin expands 
in Asia 

Rowayton, Conn.-based Baldwin 
Technology Co. Inc. has opened two 
operating units and a trading com- 
pany in the Far East. Baldwin Japan 
Ltd. opened a new plant that more 
than doubles its area available for 
manufacturing press controls, instru- 
ments and accessory equipment for 
Japan’s printing industry. 

At the same time, it was announced 
that the unit’s president, Akira Hara, 
was elected managing director of the 
new Baldwin Asia Pacific sector. The 
company also recently opened the 
Baldwin Printing Controls Ltd. trad- 


ing company in Hong Kong as an 
import-export sales and service cen- 
ter. 

Baldwin also has opened Baldwin 
Printing Control Equipment (Beijing) 
Co. Ltd. in China, staffed oy senior 
engineers recently returned froma 14- 
week training tour of the company’s 
U.S. and Japanese operations. They 
will service Chinese press manufac- 
turers and dealers. 


Diadem lists 
Carat CEPS 
installations 


In addition to its installation at the 
Contra Costa Times reported earlier, 
Diadem Inc., Moonachie, N.J., 
announced Carat color electronic pre- 
press systems in use at three other 
papers. 

In Bergen County, N.J., The Rec- 
ord acquired a Carat 560/500 system 
and a Carat 500 system, two Model 
410R film recorders and Carat-Link 
with PostScript interpreter (con- 
nected to two Macintosh IIcx com- 
puters). The paper also uses an Iris 
ink jet Model 3024 color proofing unit 
and three input/output color scan- 

(Continued on page 128) 
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Automated labels 


Address labels, Blue Chip labels, scratch-off stickers go on line 


By Jim Rosenberg 


With dozens of print-distribution 
centers around the country, USA 
Today alone provided a sizable 
installed base and proving ground for 
the on-line Barstrom labeler. 

According to Jens Ljungberg, gen- 
eral manager of Mystic, Conn.-based 
Spegram, which markets the product, 
Gannett’s national daily bought 38 of 
the automated labeling systems, three 
or four of which have yet to be 
installed. The Barstrom labeler has 
also found application on the com- 
mercial side. It was adopted by a 
Gannett regional chain after using it 
for USA Today, and will be installed 
soon at another newspaper in Virginia. 

The computerized labeling system 
operates on line at press speeds up to 
55,000 pph, according to Spegram. 
Installed in the mailroom on the con- 
veyor just ahead of the counter- 
stacker, Barstrom’s system was 
designed to save time and money and 
minimize mailroom handling. It will 
affix die-cut pressure-sensitive 
labels, fan-folded or in rolls, to news- 
paper bundles, individual papers or 
other products. 

It controls the operation of the 
counter-stacker as to the direction of 
delivery and number of copies in a 
bundle, and can sort by ZIP code, 
carrier code or customer. 

Asa shingled stream of newspapers 
passes under a laser sensor, each 
folded edge generates a pulse that 
causes the labels to advance. A peel- 
ing plate removes labels from the 
backing paper, and each is then 
pressed to the newspaper by a roller. 
Backing paper is rewound continu- 
ously to prevent tangling. 

A second sensor on the labeling 
machine detects the edge of each label 
as the stream advances and assures 
that only one label is detached for 
each newspaper. This sensor auto- 
matically compensates for different 
label sizes. 

The sorter control box controls the 
counter-stacker. It can produce either 
standard bundles with any desired 
number of copies or bundles sorted by 
ZIP or carrier codes. 

When mailing labels are being 
applied, the controller can detect the 
end of a code and sound a warning to 
the operator that the bundle must be 





Barstrom Labeling System on line in 


Rockland Newspapers. 


broken and hand-sorted. The feature 
is important because up to 25 copies 
will go into the bundle during the one 
second it takes for the stacker to 
respond to the command to eject. 
Spegram reported that an average of 
25-30% of all coded bundles will con- 
tain fewer copies than a full bundle. 

USA Today purchased 38 Bar- 
strom Labeling Systems to address 
mailed copies of the newspaper, and 
to apply “Blue Chip” labels to copies 
sold in bulk to airlines and hotels. 

The systems are at Gannett-owned 
plants and contract-printing sites 
around the country that produce USA 
Today. Westchester Rockland News- 
papers’ pliant in White Plains, N.Y., 
mails 15,000 copies nightly. An addi- 
tional 15,000 copies have Blue Chip 
labels attached. The new system 
there operates at more than twice the 
speed of the off-line system it 
replaced. 

WRN’s assistant production direc- 
tor, Nat Hogan, said that although his 
plant now only uses on-line labeling in 
production of USA Today, “we are in 
the process of getting labels printed 
for some of our daily products.” He 
said the idea came from USA Today, 
which supplied two Barstrom units. 

WRN has its own TMC product, 





mailroom at Gannett’s Westchester 


Labels are attached from the bottom 
as the stream of newspapers enters the 
counter-stacker. 


which runs to about 100,000 per 
week, said Hogan. The older system 
still used for the TMC product Hogan 
called labor-intensive. “We would 
save quite a bit on labor if we went to 
on-line labeling,” he said, noting that 
while labeling now requires four or 
five people, an on-line system would 
(Continued on page 74) 
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need only one or two. 

For its own use, WRN purchased 
two Barstrom labelers. Labels will 
continue to be printed off a mainframe 
computer. Hogan expected to be 
using the new equipment in about two 
months. He said while the systems 
work, WRN’s labels come from a dif- 
ferent computer than those supplied 
by USA Today. 

He explained that the labeler was 
tested before and worked fine, but 
setting up the labels was another mat- 
ter. “We just weren’t getting the right 
sorts — ZIP sorts, changes of 
address, all that. So we had to go back 
and run another set of labels and do 
some more checking.” Those latest 
labels, which he said “look pretty 
good,” were to be tested last week. 

Hogan said the compact three-unit 
system was easily fitted to his existing 
equipment. “The only big thing was 
electronically tying it into the stack- 
ers, but that wasn’t a problem,” he 
said. Spegram handled that connec- 
tion to WRN’s Quipp stackers. 

“I personally think in the future the 





way to go is ink jet printing,” Hogan 
commented. But for now, he added, 
the probable reason many haven’t 
adopted that technology is its 
expense. “You’re not going to go out 
and spend half a million dollars...” he 
said. “If you’ve got three or four 
presslines, that can be quite expen- 
sive. He said cost is “one of the big 
pluses” of the Barstrom. 

Because the Barstrom system can 
place labels of various sizes and 
shapes (with widths from one to five 
inches) in almost any position on a 
product, its applications can vary. A 
large Canadian food store chain man- 
aged to build more store traffic by 
attaching scratch-off labels to its 
weekly free-standing inserts. 

At the check-out counter, a store 
employee would uncover the number 
on a shopper’s label. Substantial 
prizes were awarded to those with 
certain numbers. Traffic was reported 
up by 25% in stores where the contest 
was run. 

Ljungberg said the Canadian insert 
printer who produced the FSIs used 
the Barstrom system to affix the 
sequentially numbered scratch-off 
labels, which the customer supplied. 
The printer ran about 1.1 million 
copies per job. Ljungberg said for that 
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job the shingle stream came out of a 
Goss Community folder at 18,000- 
19,000 cph. He said while somewhat 
slower, the speed assured a good dou- 
ble parallel fold. 


More papers 
adopt Editorial 
News Layout 


Bedford, Mass.-based Information 
Engineering Associates announced 
that in add***on to publications in the 
U.K. and india using its editorial 
News Layout (E&P, May 19), five 
other customers added the system to 
paginate existing publications and 
four others adopted the system to 
paginate start-up publications. 

Among the U.K. newspapers, the 
Daily Telegraph runs its system ona 
local area network on which Editorial 
News Layout stations link to 24 Atex 
CPUs via communications servers. 
Two fileservers perform concurrent, 
automatic backup. 

Information Engineering’s British 
partner, G.B. Techniques, developed 
a queue management program to sup- 
plement the paper’s new editorial 
pagination system, routing file traffic 
to the Atex system and automatically 
printing page dummies on Hewlett- 
Packard laser printers. 

The Daily Telegraph expects to add 
more ENL stations to paginate the 
entire paper. It now uses it to design 
the sports and features sections, two 
news pages and Sunday magazine. 

In Brussels, the 213,000-circulation 
Le Soir went into daily production 
with ENL using 13 PC-based work- 
stations, adding pagination to the pa- 
per’s custom-designed 200-PC edito- 
rial system. The ENL stations are 
linked to a CCI backend system and a 
pair of Sun Microsystems Sparcsta- 
tion Unix-based servers on a local 
area network. The entire nine-column 
broadsheet with integrated color 
graphics is produced using ENL, with 
output to Linotype 500 imagesetters. 

Information Engineering and the 
Ultra Corp. announced they had 
installed Editorial News Layout in six 
newspapers in five Latin American 
countries. 

Also, Unisys S.A. installed 20 ENL 
stations for four new Italian newspa- 
pers, where they serve as the central 
component for editorial systems that 
perform news and text pagination. 
Pages are composed on the ENL sta- 
tions using composition modules 
developed by Information Engineer- 
ing. Copy is edited on a Unisys front- 
end system, which communicates 
with ENL over a local area network. 
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Speaker of the House, rather than the 
one introduced by Sen. Pat Danner. 

Sen. Danner said she was “quite 
obviously disappointed” that the bill 
passed did not resemble the one she 
introduced, and she noted there “is a 
very real question whether that bill is 
constitutional.” 


Danner noted she was disappointed 
that the House Ways and Means 
Committee did not address the issue 
of the prospective tax, but chose to 
focus on the retroactive issues. 

Mark Ausmus, administrative 
assistant to Griffin, explained that the 
adequate consideration of the agree- 
ment meets the test of constitutional- 
ity. 

The House passed the bill two days 
before the end of its session, and the 
Senate passed it on the very last day. 

The bill is definitely seen as a com- 
promise by both sides of the issue, but 
a number of newspaper publishers 
around the state were not satisfied 
with the compromises reached. 

“I think the whole concept is 
wrong,” said Nicholas G. Penniman 
IV, publisher of the St. Louis Post- 


Dispatch. “I don’t like the bill. It 
admits to the legality of the taxation of 
information.” 

Penniman noted that the Post-Dis- 
patch’s original $6-million estimate 
for what it would owe the state was 
high, and that a revised estimate 
shows the figure to be about $600,000. 
He noted that the independent adult 
carriers and others would be respon- 
sible for remitting the tax for the 
papers they sold. 

The Post-Dispatch has been col- 
lecting and remitting the tax as 
required since Feb. 1, as required, but 
he said it will likely pay the $600,000 
back taxes and not enter into the 
agreement, thus keeping its legal 
options open. 

Although he would not say whether 
the paper was considering legal 
action, Penniman did say all options 
are being looked at by the newspa- 
per’s counsel. 

Nancy L. Green, president and 
publisher of the Springfield News- 
Leader, commented that the tax on 
newspapers is really a tax on the con- 
sumer, who is going to end up paying 
the tax. 

In addition, she pointed out that if 
newspapers are taxed “on the sale of 
community information to the pub- 
lic,” the question of television sta- 
tions paying tax for doing the same 


thing arises. 


ever palatable, 
“Bob” Smith, publisher of the Leba- 
non Daily Record and first vice presi- 
dent of the Missouri Press Associa- 
tion. “I don’t necessarily like it, but 
we have to compromise.” 


accepted by the reader with the usual 
grumbling,” there was concern over 
payment of the back taxes, which 
could have closed some of the state’s 
smaller newspapers. 


tax abolished,” Smith said, adding 
that the immediate concern was pro- 
viding relief for the back taxes. 


there is room for relief in the future,” 
he said. 


the MPA, agreed that the impact of 
the back tax bill would have been a 
burden for some of the state’s news- 
papers. 


general assembly’s term], and final 
passage came an hour and 20 minutes 
before the session ended,” Crews 





“I don’t know that compromise is 
” commented R.B. 


Smith said “while the tax itself was 


“We’re really going to try to get the 


“I’m happy at this moment because 


Doug Crews, executive director of 


“Many publishers told us they did 
not have the money lying around,” he 
noted. 


“This issue started day one [of the 


said. “It was an ordeal, all right.” 








Fla. tax 
(Continued from page 13) 





sible. 

The high court found that “The 
decisions of the United States 
Supreme Court clearly establish that 
a discriminatory tax on the press bur- 
dens rights protected by the First 
Amendment.” 

The magazines, however, had 
asked that, if the tax was found to be 
unconstitutional, they should be 
exempted from the tax. The court 
ruled that it was not the tax itself that 
was unconstitutional but rather the 
singling out of magazines. 


The state high court ruled that “the 
correct response in the case at bar 
under Florida law is elmination of the 
exemption.” 

Citing a section of the state stat- 
utes, the court found it “unmistak- 
ably clear that as between the imposi- 
tion of the tax or the granting of an 
exemption, the tax shall prevail.” 

The Supreme Court agreed with the 

rial court that the statute “unconsti- 
tutionally differentiates between 
magazines and newspapers, thereby 
impermissibly burdening First 








Amendment rights.” 

However, the court concluded, 
“We reverse that portion of the trial 
court’s order which concludes that 
the appropriate remedy is to strike the 
tax imposed on magazines.” 

The suit was filed by the Magazine 
Publishers of America Inc., the 
Hearst Corp., Time Inc., Golf 
Digest/Tennis Inc. and the Meredith 
Corp. against the Florida Department 
of Revenue. 

The case closely resembles those 
going on in a number of states, 
including Iowa, Louisiana, Texas, 
and, most recently in Missouri, where 
the issue of exempting magazines also 
was first raised by the Hearst Corp. 
(see related story Page 68). 

According to Dick Shelton, execu- 
tive director of the Florida Press 
Association, the appellees have 15 
days after the May 31 ruling to file for 
a rehearing. 

Taking the issue “one step at a 
time,” Shelton said the FPA will wait 
until the court makes a decision on the 
rehearing motion before deciding on 
its next step. 

The FPA, he explained, was 
granted the status as an interven- 
tioner in the suit and therefore has the 
authority to appeal. 

Assuming the court denies the 





request or rules again against the 
exemption, Shelton said the FPA will 
work very closely with the Depart- 
ment of Revenue to put forth rules for 
the collection process that will make 
it workable for everyone involved. 

The collection process, he said, “‘is 
a real headache.” 

He noted that the case likely will be 
appealed to the Supreme Court, 
although newspapers will still be 
required to collect taxes until the 
High Court either rejects the case or 
rules on it. 

“We have pretty well accepted that 
we'll have to begin collecting taxes,” 
Shelton said, adding he hopes that 
“it’s not permanent.” 

- Unlike the recent case in Missouri, 
however, Florida newspapers would 
not be required to pay any back taxes. 
The tax in Florida deals only with 
prospective taxes, Shelton explained. 

A third option for relief, he con- 
tinued, would be going to the state 
Legislature next April when it begins 
its new term to seek some exemption 
from that front. 

Noting that having the case 
accepted by the U.S. Supreme Court 
would be a “long shot,” Shelton 
added that, because this issue is com- 
ing up in a number of states, the Court 
might be looking to resolve the issue. 
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processing systems, faxed graphics 
and advertising copy are on the rise, 
and fax versions of newspapers are 
appearing all around the world. 

@ Mobile communication develop- 
ments, such as wide-area paging and 
cellular phones, now facilitate con- 
tact with staff in the field and trans- 
mission of breaking news reports 
literally “on the move.” 

e@ Advances in artificial intelli- 
gence and voice technologies have 
now gone beyond mere voice mail to 
interactive voice response, text-to- 
voice and voice recognition applica- 
tions. 

@ Advances in broad-band com- 
munications, such as intelligent net- 
works and gateways, deployment of 
ISDN, fiber-optic and coaxial cable, 
and enhanced satellite communica- 
tions systems are revolutionizing the 
ways newspapers can go about their 
business. 





and expand the variety of services 
offered to readers and advertisers. 

More than anything else, telecom- 
munications and telephone wires are 
central to the “Intelligent Newspa- 
per” of today. Telephone numbers 
are more numerous than any other 
single item in its daily editions. A 
survey of the “A” sections of recent 
newspaper editions found, for exam- 
ple: in 12 pages, La Suisse had 108 
phone and six fax numbers; in 18 
pages, Sonntags Zeitung had 27 
phone numbers, 21 fax and five telex 
numbers; in 18 pages the Tages- 
Anzeiger had 43 phone numbers, four 
fax and two telex numbers; and in 26 
pages, the Washington Post had 113 
phone numbers. 

The ubiquity of the telephone and 
the developments in telecommunica- 
tions technologies will make The Two 
Thousand and One Times even more 
dependent on telecommunications- 
based, value-added services to aug- 
ment their printed products. 

Let’s start by looking at a few pages 
from The Times. Assume we have 
been able to catapult ourselves for- 
ward to the year 2001. Our newspaper 


‘Council to make the international 





Vegas this June. 


Other examples can be seen in use at a special 
exhibit called “The Intelligent Newspaper” at the 
ANPA Technical Exposition and Conference in Las 





@ Political and economic develop- 
ments such as deregulation and priva- 
tization of telecommunications com- 
panies, the EC 1992 process and the 
fast pace of political changes in East- 
ern and Central Europe will all affect 
the prospects for true world intercon- 
nectivity. 

The arrival of the Information Age 
has brought with it a rapid growth of 
new competitors for our readers’ time 
and advertisers’ dollars. This means 
that newspapers will have to manage 
change better, and to develop new 
products and distribution channels to 
meet these threats to our customer 
base. 

“Intelligent Newspapers” will be 
the ones which use technological 
“brains” to supplement human intel- 
ligence to enable their publications to 
meet these new challenges success- 
fully as they march toward the year 
2001. 

Let’s take a look at how one 
“Intelligent Newspaper,” The Two 
Thousand and One Times, might util- 
ize some of these new developments 
in telecommunications in practical 
applications to increase productivity, 
cut operational costs, and improve 








is —I hope you would agree — a 
good-looking product. It is bright and 
friendly, and full of what its custom- 
ers want. Telecommunications 
played a key role in getting it to this 
point, and will continue to play a key 
role once this newspaper lands in the 
hands of its readers. 

How did telecommunications 
shape its appearance? 

The Times received wire services 
content over national and interna- 
tional telecommunications facilities, 
including the best news and photos 
from yesterday and very early this 
morning. The news agency gathered 
this content from around the world 
using its network of interactive com- 
puters and teleconferencing facilities, 
which enabled two-way communica- 
tion between the editors, bureau 
offices and the correspondents in the 
field. 

The combination of the latest gen- 
erations of high-speed modems, tele- 
phone system infrastructures, and 
satellite feeds enable black-and-white 
pictures to be received in less than 
one minute, and color pictures in less 
than four. 

Because all of this material arrived 





digitized, the newspaper was able to 
absorb it quickly, and to edit it into 
the best form to suit the space avail- 
able. Newspapers and wire services 
have combined through the Interna- 
tional Press Telecommunications 


standards, circuitry and tariffs the 
most hospitable they can be to this 
process. 

Our newspaper also is publishing 
two stories from special correspon- 
dents overseas. The text for both sto- 
ries was written on laptop PCs that 
have built-in modems and cellular 
phones to enable direct transmission 
to the newsroom when they are in 
town. These PCs were also used to 
select and size the color pictures they 
took with their electronic high-defini- 
tion video cameras. 

The first story came in via facsimile 
over regular telephone circuits from a 
correspondent who used a local post 
office to make the fax transmission 
for her. The other correspondent used 
the portable satellite transmitter he 
always carries when overseas. He 
made the transmission from his hotel 
room using a miniature transmitter 
modem and parabolic antenna point- 
ed into the south sky toward the geo- 
stationary satellite covering his area. 

The Newspaper Committee of the 
IPTC played a key role in making it 
easier for such correspondents to 
obtain low-cost and speedy access to 
such transmission facilities. 

Advertising has been faxed to us 
from two advertisers. One is in a dis- 
tant city, and that advertising has 
arrived via satellite in camera-ready 
form over special high-quality fac- 
simile machine in our office. This ver- 
sion goes directly from computer to 
press. A second advertiser faxes us 
her advertising copy directly from her 
copy system to ours over the local 
fiber-optic telephone lines, and we 
receive it in digital form. 

By the year 2001, the Newspaper 
Advertising Bureau in New York and 
the Management and Marketing Com- 
mittee of FIEJ will have worked with 
advertisers all over the world to make 
sure this process moves smoothly. 

What is new about the way this 
newspaper works? 

This is a question of customer ser- 
vice. Our customers are our readers 
and our advertisers. The challenge is 
to make telecommunications work for 
both of them in the final product. Asa 
result, we have added several fea- 
tures to the The Two Thousand and 
One Times. 

At the very top of the page is a 
telephone number readers may call to 
offer story tips. We offer a free 
month’s subscription for every story 

(Continued on page 80) 
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tip that we use. There is no charge to 
the person making the call, who then 
reaches an interactive voice response 
system which prompts him through 
giving the tip and leaving his name, 
address and telephone number. The 
system automatically cross-indexes 
that information with our customer- 
numbered database and directs the tip 
to the editorial department. This was 
the subject of a seminar conducted in 
1995 under the joint sponsorship of 
ANPA, the International Press Insti- 
tute and FIEJ. 

The lead story contains a speciui 
telephone number as well. This 
allows readers to call and listen to any 
updated information concerning that 
story through midnight tonight. There 
is a one-Swiss-franc charge for that 
call. The telephone company pro- 
vides us with a list of all numbers from 
whom calls were received. This was a 
service pioneered in 1989 by the Seat- 
tle Times. 

Also on this page is an advertise- 
ment that gives customers the oppor- 
tunity to contact the newspaper for 
additional information on a particular 
product offering referenced in the 
advertisement. The Times has an 
interactive telephone system and a 
bank of fax machines set to respond to 
these requests by fax or by recorded 
information. Both of these services 
allow the newspaper to be more 
responsive to callers and customers, 
and to connect the reader directly 
with the advertiser to place an order. 
The International Newspaper Adver- 
tising and Marketing Executives 
organization played a big role in mak- 
ing this kind of reader service possi- 
ble. 

We have also added an opinion poll 
to allow readers to express their 
opinions, and we make regular calls to 
our readers to ask their opinions. 
These are simple telephone calls. 
Research and polling experts in the 
newspaper business have contributed 
to this work, while our customer-num- 
bered database records who calls us 
and provides our own callers with the 
names and numbers to call. 


Readers also have the option to use 
their computers to place an order for 
tomorrow’s newspaper. This allows 
the reader to indicate whether he or 
she wants to buy some of the optional 
material available for tomorrow’s 
printed product. People can also 
access additional newspaper informa- 
tion services at home or in their 
offices. They can use fax machines, 





terminals or the basic phone as noted 
above. IFRA’s SELFAC project has 
been folded into this service offering. 

The last telecommunications item 
on this page is the phone number 
index for the various audiotex and 
videotex services The Times offers. 
These include offerings covering the 
arts, education, entertainment, finan- 
cial and legal services, games, health 
and other personal services, and all 
aspects of news, traffic reports, time 
and weather. 

How does telecommunication help 
get this newspaper into the hands of 
readers? 

Prominently listed in The Times are 
the numbers to call for several differ- 
ent kinds of circulation needs. The 
first number to appear is reserved for 
complaints. The telephone system 
has been programmed to ensure no 
more than two rings between that call 
and it being answered by someone 
authorized to solve the caller’s prob- 
lems. Once the information is 
entered, the text-to-voice capability 
of the system enables the message to 
be conveyed immediately to the dis- 
tributor serving the complaining sub- 
scriber. Subscriber information is 
automatically processed and follow- 
ups programmed. The international 
Newspaper Customer Service Asso- 
ciation, founded in 1994, pioneered 
these advances. 

All people engaged in the distribu- 
tion of the newspaper carry a portable 
telephone or digital page while they 
are working away from the plant to 
enable instant reaction to delivery 
situations. This resulted from a com- 
bined International Circulation Man- 
agers Association/FIEJ project, and 
the editorial and advertising depart- 
ments of The Times quickly adopted 
the same system. 

Point-of-sale and distribution oper- 
ators use an electronic device to scan 
the bar code on each newpaper at the 
point it is being distributed or sold. 
This means that there is a record of 
the precise time and place each news- 
paper is either delivered to a sub- 
scriber or sold to another customer. 

This brief look at The Two Thou- 
sand and One Times was not intended 
to be a futuristic newspaper bearing 
little relationship to the current news- 
papers. In fact, much of the technol- 
ogy and services used by The Times 
is already available. 

Other examples can be seen in use 
at a special exhibit called “The Intelli- 
gent Newspaper” at the ANPA Tech- 
nical Exposition and Conference in 
Las Vegas this month. This live exhibit 
will showcase the latest, off-the-shelf 
telecommunications tools that news- 
papers can use throughout their 
departments to enhance daily opera- 





tions. 

It is our hope that, as a result of this 
experience, you will begin to raise 
your focus outward from just 
improving your regular products. Our 
new competitors do things very dif- 
ferently, and if newspapers do not 
begin to offer information actively by 
telephone, computer and fax, the 
competitors will. 

So the challenge to you is to get 
started now to use these new develop- 
ments in telecc nmunications to help 
make your newspaper the informa- 
tion source for the entire area it 
serves. 

You will not only help provide new 
sources of revenue and net profits for 
your newspapers, but you will also 
help ensure that your newspaper 
enters the 21st century as a truly 
intelligent, telecommunications- 
based multimedia information pro- 
vider. 


Kodak to link 
DDCP to CEPS 


Eastman Kodak Co. is developing a 
direct connection between Crosfield 
and Dainippon Ink and Chemical 
color electronic prepress systems 
(CEPS) and its new direct digital color 
proofing system through the coopera- 
tion of both companies on interface 
development. 

The interface will allow CEPS 
users to add Kodak’s laser color 
transfer technology to their prepress 
environment. “Customer-approval” 
quality proofs, laser-written on print- 
ing stock at up to 1800*dpi resolution 
are produced directly from digital 
data stored on the prepress systems 
or on 1600/6250 BPI magnetic tape or 
cartridge. 

DDCP availability is scheduled for 
summer 1991, at which time Kodak 
said its own Designmaster 8000 CEPS 
will support the new proofing system. 
Kodak is also developing a DDCP 
connection to Scitex color systems 
(E&P, May 26, P. 55). 


Gelatt assumes 
professorship 


University of Missouri-Columbia 
broadcast journalism professor Rod 
Gelatt has been named the McIntyre 
Distinguished Professor of Journal- 
ism for 1990-91. The professorship, 
including a $10,000 stipend, was 
established in 1986 with a $1-million 
gift from Mrs. O.0. McIntyre, whose 
husband’s column, New York Day by 
Day, was syndicated to 1,000 newspa- 
pers in the 1930s. 
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NEWSPEOPLE IN THE NEWS 








JOHANNA NEUMAN, formerly senior 
White House correspondent for USA 
Today, has been named foreign policy 
specialist for the newspaper. She has 
covered the White House since 1984 
and is an immediate past president of 
the White House Correspondents 
Association. 


mer press secretary to President Ger- 
ald Ford and now vice president for 
news at the Mutual Broadcasting Net- 
work and NBC Radio. 


Neuman, a Los Angeles native, is a 
graduate of the University of Califor- 
nia at Berkeley and holds a master’s 
degree in journalism from the Univer- 
sity of Southern Califiornia. 

She started in journalism in 1973 at 
the Los Angeles Journal, a trade 
paper covering the law profession, 
and moved to capital bureau chief of 
the Jackson (Miss.) Clarion-Ledger, 
which in 1979 sent her to Washington, 
D.C., to open its one-person bureau. 

Awarded a Nieman Fellowship at 
Harvard University for the 1981-82 
academic year, Neuman subse- 
quently joined the Washington 
bureau of Gannett News Service and 
was assigned to the White House. 


* * * 


Four publisher appointments in the 
Community Newspaper Division of 
Gannett Co. Inc. were announced as 
of June 1. 

W. CurRTIS RIDDLE, formerly 
publisher of the Lafayette (Ind.) Jour- 
nal & Courier, is now publisher of the 
Lansing (Mich.) State Journal. 

Riddle is succeeded in Lafayette by 
RICHARD L. HOLTZ, formerly presi- 
dent and publisher of the Stockton 
(Calif.) Record. 

Holtz is succeeded in Stockton by 
ORAGE QUARLES III, formerly presi- 
dent and publisher of the Fort Collins 
Coloradoan. 


Her husband is RON NESSEN, for-’ 





RON BEACH will assume the newly 
created corporate position of classi- 
fied advertising director for Knight- 
Ridder Inc. effective July 1. 

His corporate responsibilities will be 
in addition to present duties as director 
of classified advertising at the San 
Jose Mercury News. 

Beach, a California native, joined 
the Mercury News in 1975 and prior to 
that held classified manager posts at 
the San Francisco Examiner and was 
advertising director of the Grand 
Junction (Colo.) Daily Sentinel and first 
vice president of Nationwide Advertis- 
ing Service Inc. 

He currently serves as president of 
the Association of Newspaper Classi- 
fied Advertising Managers. 








hoto 1 west 20th, street, new york city 10011 


exchange INC. 675-6582 
800-372-3724 
SERVICING AND SUPPLYING 
THE PROFESSIONAL FOR 17 YEARS 
WITH 
KODAK, POLAROID, 
NIKON, AGFA, 
ILFORD, FUJI, 

BOGEN, HASSELBLAD, 
ALDUS PAGEMAKER, 
ADOBE ILLUSTRATOR, COREL DRAW 
AND MANY OTHERS. 








(CALL OR WRITE FOR MORE INFORMATION & CATALOGUE ) 


Quarles is succeeded in Fort Col- 
lins by GARY M. SUISMAN, formerly 
circulation director at the Bingham- 
ton (N.Y.) Press & Sun-Bulletin. 

Riddle continues as a regional vice 
president of the Central Newspaper 
Group. 


* * * 


EDWIN M. FREAKLEY, executive 
vice president of Worrell Enterprises 
Inc., Charlottesville, Va., since 
February 1989, was named president 
of the company on June 1. 

THOMAS E. WORRELL Jr., owner of 
the firm which has 60 newspapers in 
11 states and is involved in real estate 
development, classic automobile 
restoration and other ventures, was 
the firm’s president and is now chair- 
man of the company. 

Freakley, who is publisher of the 
Charlottesville (Va.) Daily Progress, 
has been publisher of other Worrell 
newspapers in Maine, New Mexico, 
West Virginia and Texas. 

A journalism major at the Univer- 
sity of North Carolina, Chapel Hill, 
he joined Worrell in 1980 as executive 
editor of the Lynchburg (Va.) News & 
Daily Advance. 


* * * 


BoB BESTLER has been promoted to 
sports editor of the Myrtle Beach 
(S.C.) Sun News, replacing MEL DER- 
RICK, who will become a full-time col- 
umnist and feature writer. 

Bestler, assistant sports editor 
since December 1988, has been 
responsible for the daily production 
of the sports section and will continue 
to write The Sunday Column for the 
local section of the newspaper. 


— NEWSPEOPLE EDITOR 
LENORA WILLIA/ASON 


JOHN F. REID Jr., vice president/ 
advertising of the Boston Globe, will 
become a vice president of Affiliated 
Publications Inc., parent company of 
the newspaper on Aug. 1. 

Reid, a member of the Globe’s 
advertising department for 35 years, 
will coordinate marketing related 
activities at Affiliated. 

A graduate of Holy Cross College, 
he joined the Globe as an advertising 
sales representative and advanced to 
advertising director in 1982. 


* * * 


KEVIN P. HESLIN has joined Cox 
Enterprises Inc., Atlanta, as director 


of pension and qualified benefits 
plans. He formerly was senior man- 
ager at Ernst & Young in Atlanta and 
was associated with actuarial, bene- 
fits and compensation consulting ;- 
practice of the firm. 

Heslin previously was with Geor- 
gia-Pacific Corporation for seven 
years in Portland, Oregon and 
Atlanta. A certified public accoun- 
tant, he has a bachelor’s degree in 
business administration from the Uni- 
versity of Georgia, Athens. 


* * * 


BEVERLEE KRITZ is the newly 


Argus, both in Illinois, and most 


named editor of the Monmouth (Ill.) 
Daily Review Atlas. 

She has worked for the Moline 
Daily Dispatch and the Rock Island 


recently edited publications at West- 
ern Illinois University. 
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KATHERINE A. WILHELM, a news- 
woman in the Beijing bureau of the 
Associated Press, is moving to chief 
of bureau in charge of AP operations 
in the People’s Republic of China. 

She succeeds JIM ABRAMS, who has 
an assignment in the Washington 
bureau after four years as Beijing 
bureau chief. 

Wilhelm joined AP in Louisville in 
1983, and transferred to Pittsburgh 
later that year and also worked on the 
foreign desk in New York before her 
assignment to China. 

A history graduate of Niagara Uni- 
versity, she holds a master’s degree in 
Chinese studies from Harvard Uni- 
versity and a master’s degree in jour- 
nalism from Columbia University. 


* *# * 


PENELOPE GREEN has joined The 
New York Times Magazine as an edi- 
tor. 

She formerly was a senior editor at 
7 days and her free-lance articles on 
fashion and design have appeared in 
various magazines. 


* * * 


H. DOYLE HARVILL, vice president 
and executive editor of the Tampa 
Tribune, will become publisher of the 
newspaper and chairman of the Tri- 
bune Co. on July 1. 

Also on that date, JIM URBANSKI, 
62, vice president and general man- 
ager, assumes the title of president; 
and JACK BUTCHER, 56, circulation 
director, will become a vice president 
of the company. 

Retiring June 30 after 44 years of 
service with the Tribune is RICHARD 
F. PITTMAN, president and publisher 
since 1978. 


The changes were announced by J. 
STEWART BRYAN, vice chairman and 
executive vice president of Media 
General, the Tribune’s parent com- 
pany. 

Much of Harvill’s newspaper 
career has been in Tampa as a copy 
editor, reporter, city editor and man- 
aging editor of the Tampa Times 
which ceased daily publication in 
1982. 

He left Tampa in 1974 for Media 
General’s headquarters in Richmond, 
Va., and became executive editor of 
the flagship Greenville (S.C.) News 
and Piedmont. He served as 
publisher and president of the Mont- 
gomery (Ala.) Advertiser and Ala- 
bama Journal before returning to 
Tampa in 1986 as vice president and 
executive editor. 

Pittman, a Tampa native and Uni- 
versity of Florida graduate, served in 
business and general manager posts 





before becoming president and 
publisher of the Tribune 12 years ago. 

Urbanski, an Illinois native and 
graduate of the University of Illinois, 
joined the Tribune in 1960 and rose to 
advertising director prior to business 
manager in 1973. He was named vice 
president and general manager in 
1978. 

Butcher, a West Virginia native and 
LaSalle University graduate, started 
as a Carrier with the company in 1948 
and rose through circulation to 
become its director in 1976. He has 
been president of the International 
Circulation Managers Association. 

*x* * * 


ALY COLON has joined the Seattle 
Times as assistant city editor for 
urban affairs, replacing MILLIE QUAN, 
now assistant managing editor/ 
administration. 

Colon was with the Everett (Wash.) 
Herald as economy editor and holds a 
bachelor’s degree from Loyola Uni- 
versity and a master’s degree from 
Stanford University and has studied 
under fellowships at the University of 
Kansas, Columbia University and 
Stonier Graduate School of Banking. 


Also, PEGGY RINNE joined The 
Seattle Times Company as new busi- 
ness manager. She previously was 
marketing research consultant for the 
Keizerskroom Hotel in the Nether- 
lands. Her journalism experience 
includes five years at the Arizona 
Republic and the Phoenix Gazette 
and two years with the Daily News- 
Sun Newspapers, Sun City, Ariz. 


* * * 


CAROL GODDARD is the newly 
appointed executive editor of Pioneer 
Press’ Central Group. 

Most recently managing editor of 
Oak Leaves, Pioneer’s paper in Oak 
Park, Ill., Goddard fills the vacancy 
created by the transfer of CHARLES 
HUTCHCRAFT to the newly-created 
Lake/Shore Group. 


JOHN C. LESCOTT, who spent the 
past 23 years with the New York Daily 
News, most recently as national 
advertising director, is joining the 
Houston Post as display advertising 
director. 

A graduate of City College of New 
York, he held management positions 
at the Daily News in food, suburban, 
department store, national depart- 
ment store, financial and travel. 


* * * 


ANDREA ZENTZ, a former -bureau 
chief for the New Haven Register and 
former United Press International 
reporter, and correspondent for the 
Burlington (Vt.) Free Press, has 
joined the latter paper as a reporter, 
covering higher education. 


* * * 


GARY GRAHAM of the Wichita 
Eagle was elected president of the 
Kansas Associated Press Managing 
editors for 1990-91 and JOHN MEYERS 
of El Dorado Times was elected vice 
chairman. 


Graham, news editor of the Eagle, 
is a Ball State University graduate 
who earlier worked at the Fort Wayne 
(Ind.) News Sentinel and the States 
News Service in Washington, D.C. 

Meyers, editor of the Times for the 
past two years, began his career in 
1954 at the St. Joseph (Mo.) News- 
Press and later, the News-Press- 
Gazette. He also had worked for the 
Dispatch Newspapers in North Kan- 
sas City, Mo. and the Neosho (Mo.) 
Daily News. 


* * * 


SALLY Jo B. RESTIVO, former 
executive editor of the New Haven 
Register, becomes managing editor of 
the Torrington (Conn.) Register Citi- 
zen on June 25. 

She succeeds EDWARD K. SHANA- 
HAN, who plans to open a bookstore 
after a 30-year journalism career. 
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HARRY ALTSHULER, 77, a former 
New York journalist, died June 2 at a 
nursing home in San Antonio after a 
long illness. 

He worked on newspapers in Phila- 
delphia, his hometown, and at the 
Newark Star-Ledger in 1947 to 1955 
before moving to the New York Mir- 
ror as a rewrite man. 

With the Mirror’s death, he became 
a feature writer for the New York 
World-Telegram & Sun and later 
worked for weekly tabloids, including 
the National Enquirer. 

* * * 

BRODIE STRACHAM CRUMP, 91, a 
columnist for the Delta Democrat- 
Times for 34 years, died May 30 of 
heart failure. His column, “Mostly 
Old Stuff,” was published from 1946 
to 1980. 

Louise Eskrigge Crump, his wife of 
30 years and a longtime editor at the 
newspaper, died earlier. 

* * * 

WILLIAM G. DIESEL 72, who rose 
from office boy to general manager of 
the Bloomington (Ill.) Pantagraph, 
died May 29 at Brokaw Hospital in 
Normal, Ill. 

He began at the newspaper in 1934 
and retired in 1982. 
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CLEVELAND GRAMMER, 67, a 
reporter and editor at the Houston 
Post for 27 years, died of cancer May 
25 at Brazosport Memorial Hospital, 
Lake Jackson. 

He retired from the Post in 1987 and 
lived with his wife, Betty Lou, in a 
home on the San Bernard River in 
Brazoria County. 

Oklahoma born, Grammer worked 
with the Amarillo Times, the Texas 
City Sun and the Wichita Beacon 
before joining the Post as a copy 
reader in 1960. 

Grammer served in the Navy dur- 
ing World War II and fought in the 
Battle of Coral Sea and also was a 
veteran of the Korean War. 

* * * 

JANE GREGORY, 60, who covered 
society news and features for the Chi- 
cago Sun-Times for 32 years, died 
May 31 after suffering an apparent 
heart attack at work. 

She attended Northwestern Uni- 
versity and joined the Sun-Times in 
1958 after having worked for the Chi- 
cago Daily News and the Chicago 
American and J. Walter Thompson 
Co. 

* * * 

TSUNEO HIRAYANAGI, 81, former 
executive director of the Kyodo 
News Service in Japan, died June 1 of 
pneumonia. 

He also was owner of the shipping 
newspaper, Kaiun Times, and earlier 
served as Kyodo’s economic editor, 
director of general affairs department 
and manager of the Fukuoka bureau 
in southern Japan. 


* * * 


VICTOR W. MAERKI, 64, a member 
of the Burlington (Vt.) Free Press 
news staff in 1951-68, died of cancer 
May 23 at his home in Burlington. 

He was managing editor of news for 
a Burlington television station, legis- 
lative assistant to Sen. Robert T. Staf- 
ford of Vermont and wrote a weekly 
political column for the Free Press 
until his health began to deteriorate 
several months ago. 


* * * 


DONALD L. MULFORD, 72, former 
publisher of the Montclair (N.J.) 
Times and past president of the New 
Jersey Press Association, died June 3. 

He covered the 1937 Hindenburg 
explosion in Lakehurst as a student 
reporter for the Daily Princetonian, 
Princeton University, and joined the 
Montclair Times in 1940. 

A combat correspondent in the 
Pacific during World War II, Mulford 
returned to the paper later and was 
publisher until it was sold last year. 


Journal, was killed June 3 when a van 


journalist, diplomat and philanthro- 


JOHN C. QUINN Jr., 34, managing 
editor of the Poughkeepsie (N.Y.) 


driven by his brother, Christopher, 
26, slammed into a tree in Carolina, 
R.I., according to state police. 

Quinn was pronounced dead on 
arrival at Westerly Hospital, Rich- 
mond, R.I., and his brother was 
treated and released. Their father, 
John C. Quinn, former USA Today 
editor, retired as Gannett Co. Inc.’s 
chief news executive this year. 

Police said excessive speed and 
alcohol may have been contributing 
causes. Christopher Quinn was 
charged with refusing to take a blood 
alcohol test and leaving his lane of 
travel. 

* * &* 


Dr. SHEPARD STONE, 82, a veteran 


pist, died May 4 of a heart attack en 
route to a conference at Dartmouth 
College from his home in South New- 
fane, Vt. 

A Dartmouth graduate in 1929 with 
a history degree and a doctorate in 
history from the University of Berlin, 
Stone joined the New York Times 
soon after and wrote about foreign 
affairs and was assistant Sunday edi- 
tor. 

In 1939, he authored, “Shadow 
Over Europe—the Challenge of Nazi 
Germany,” and in 1942-46 was with 
the Army in Europe. 

Dr. Stone was director of public 
affairs for the United States High 
Commission for Germany in 1949-52. 
He later was a director of the Ford 
Foundation’s international affairs 
program, where he worked until 1978 
and served also as a consultant to the 
United States Arms Control and Dis- 
armament Agency. 

He was president of the Interna- 
tional Association for Cultural Free- 
dom. 

* * * 


WILLIAM J. WHITE Jr., 95, a for- 
mer New York Daily News assistant 
managing editor, died of cardiac 
arrest May 14, while playing competi- 
tion bridge for a charity fund-raiser 
in Douglaston, Queens. 

He began his career at the News in 
1920 as areporter 10 months after the 
paper was founded by Joseph Medill 
Patterson. He was made a caption 
writer in 1921 and assistant managing 
editor for pictures in 1924, a position 
he held until his retirement in 1964. 

White was instrumental in organiz- 
ing the News Magazine and served as 
its “coloroto” editor and also was in 
charge of the art department and edi- 
tor of the Sunday national edition. 
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A NEWSPAPER STRIKE 
CAN HAPPEN AT ANY TIME. 


MAKE SURE YOU'RE PROTECTED 
WITH STRIKE INSURANCE FROM MUTUAL. 
Newspaper employees can strike with no warning at 

all. Strikes can also occur when lengthy negotiations 
collapse at the eleventh hour. Either way, the threat of 
financial devastation is the strongest weapon that the 
strikers have against you. 

That's why more and more ANPA-member newspa- 
pers are turning to the Mutual Insurance Company of 
Hamilton, Bermuda, for the security that strike insurance 
provides. Strike insurance from Mutual minimizes the 
financial damage caused by strikes, and provides newspa- 


v 
v 


pers with the economic backing needed to endure a 
strike while a settlement is being negotiated. 

A Mutual strike insurance policy covers net profits, 
fixed charges, and ordinary business expenses in the 
event of a full or partial strike. Mutual also provides for 
extra security to protect both personnel and physical 
plant. And as unionization and resistance to automation 
increase, the protection that Mutual strike insurance pro- 
vides is now more valuable than ever. 

Mutual offers strike insurance only once a year, with 
coverage effective from July 1st through June 30th, so 
contact Mutual immediately to qualify. 


The Mutual Insurance Company 
Of Hamilton, Bermuda 





PO. Box 1179, Hamilton 5, Bermuda + (809) 292-7633 » FAX (809) 295-7562 + Send all mail via OVERSEAS AIRMAIL 











TECHNICAL BRIEFS 








Linotype addresses 
pending Hell merger 


Following confirmation that 
Siemens is considering possible trans- 
fer of its Dr. Hell Co. to Linotype AG 
(E&P, June 9), the two German firms 
promoted “equal enthusiasm” for the 
merger, which Linotype proposed. 


Since then, a majority of Linotype 
shareholders at their annual general 
meeting gave the company the go- 
ahead to alter its articles of associa- 
tion to raise share capital by DM40 
million without subscription rights for 
current shareholders in order to 
acquire the Siemens subsidiary. 


Linotype said the environment for 
such a merger consists of increasing 
market globalization for an even wider 
range of products in all market seg- 
ments, high development costs and 
shorter innovation periods — mat- 
ters which a merger could address 
through rationalization and certain 
business and technical synergies. 


Nevertheless, Linotype chairman 
Wolfgang Kummer said a merger will 
not be undertaken with illusions of 
unrealistic synergies of the sort 
expected but not obtained in the 
course of other acquisitions. For that 
reason, said Linotype, evaluation of a 
Linotype-Hell venture was conserva- 
tive. Sought-after synergies were 
assumed to be “felt in full within three 
years.” 


It was noted that Hell is once again 
in the black “after several difficult 
years.” For 1989, Linotype saw 
increases in net sales (12.2% to 
DM610.8 million), net income (22% to 
DMS52.8 million), capital expendi- 
tures (56.2%), R&D (7.2%) and aver- 
age staffing (6%). 


Expenses resulting from a restruc- 
turing could cost 10% in per-share 
earnings. A likely pickup one year 
later was predicted, “resulting in a 
clear increase in earnings per share 
even after the increase in Linotype 
AG’s share capital by 50%,” while 
Linotype’s president talked of over 
20%. 


Siemens would become the largest 
Linotype shareholder. Linotype said 
it was assured by Siemens that a 
merged company would remain a 
public stock company. Further, it 
said Siemens guaranteed Linotype 
and the largest existing Linotype 
shareholder (a banking and distribu- 
tion consortium) that Siemens “will 
not expand its holding beyond the 
intended one third.” 








At the annual Linotype meeting, 
Kummer told shareholders that the 
three present Hell managing directors 
would likely become part of 
Linotype’s executive board. 

In other news, Linotype reported it 
has licensed its digital typefaces to 
both IBM Corp. and Hewlett Packard 
Co. The Linotype Library consists of 
more than 2,000 typefaces available in 
many data formats. 


U.S., U.K. papers 
order GMA inserters 


Graphic Management Associates 
Inc. announced SLS-1000 inserting 
system orders for papers from Alaska 
to Puerto Rico. 

The seven orders include the Salis- 
bury, Md. Daily Times (initially con- 
figured with nine hoppers) with 
News-Grip single-gripper conveyor to 
deliver main jacket products of up to 
160 pages directly from the press to 
the inserter pocket, Package Moni- 
toring System for zoning, product 
control and reporting; a similar 
installation at the Cumberland (Md.) 
Times-News; two Integrated Insert- 
ing Systems at El Nuevo Dia, San 
Juan, P.R. (each inserter initially with 
14 hoppers); an inserter with seven 
hoppers (6:1) for the Rochester, 
Minn. Post-Bulletin; an inserter with 
10 hoppers for the Anchorage Times; 
an Integrated Inserting System for 
Muncie (Ind.) Newspapers Inc. with 
News-Grip conveyor and PMS, as 
well as the Line Storage System for 
insert storage or on-line buffering of 
preprinted sections; inserter system 
with nine hoppers and PMS at the 
Gastonia (N.C.) Gazette. 

In the U.K., GMA received orders 
for an SLS-40 inserting system from 
Newcastle & Chronicle Ltd. (Thom- 
son Regional Newspapers’ thirteenth 
such order) and for five SLS-40s with 
on-line “Press-to-Pocket” capability 
from London’s Guardian. 


Triple-l announces 
ad makeup 
system sales 


Citing a need for a graphics data- 
base, connectivity with a Macintosh 
PostScript interpreter and the ability 
to handle often-used charts and 
weather maps, Charleston (W. Va.) 
Newspapers’ pagination task force 


tem from Information International 


ads in its morning, afternoon and Sun- 
day editions. Delivery is scheduled 
for July. 


editing. Color AMS/2 offers a user- 
definable color palette, selective col- 
orization of all elements and on- 


Laser Pagesetters, which simulta- 
neously rasterize and record type, 
line art, halftones, complex layered 
graphics and high-resolution color in 
selectable resolutions from 800 to 


duces 100-mesh broadsheet color 
separations. 


function Unix-based Image Network 
Processors for graphics database 
management, file service and failsafe 
data protection; a broadsheet model 
3750 InfoScan laser scanner; Ad 
Auditors to monitor work flow, ad 
complexity and the proof correction 
cycle; and the model 3650 tabletop 
CCD InfoScanner. 


into the Peoria (Ill.) Journal consists 
of four grayscale and three color 
AMS/2 workstations, two 3810 Laser 
Pagesetters, APS emulation to pro- 
duce editorial and classified galleys 
from front-end data in APS and ICL 
format, an Image Network Processor, 
seven Ad Auditors, VideoPrint laser 
ad proofer for 11”x17" plain-paper 
proofs, and a tabletop CCD InfoScan- 
ner. 


existing TV Data formatting system, 
two Macintosh graphics worksta- 
tions, Layout-8000 dummying system 
and a Harris front-end system. It 
replaces 13-year-old equipment at the 
paper, which produces three zoned 
editions and a Sunday edition of over 





expected in early October. 


selected an advanced ad makeup sys- 


Inc. to electronically produce display 


The system will use one color and 
three grayscale AMS/2 display ad 
makeup stations equipped with 
machine-generated graphics capabili- 
ties and tools for access, manipula- 
tion and assembly of text and graphics 
to create complete camera-ready ads. 


AMS/2 supports custom template 
layout aids and high-resolution pixel 


screen color representation of ads. 
The order also calls for two 3810 


1206 lpi. Halftone dot generation pro- 


The papers will also get two multi- 


Daily Gazette Co.’s Charleston 
Gazette (morning circulation 55,500) 
and Thomson Newspapers’ Charles- 
ton Daily Mail (afternoon circulation 
50,000) jointly publish the 106,000- 
circulation Sunday Gazette-Mail. 


Another such system already going 


The installation will interface to an 


120,000 circulation. Full production is 
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Ad-Star. 





THE ART OF REMOTE ENTRY 


In classified advertising, the fact is that “less is 
more.” The less an ad is handled, the more 
profitable it becomes. 

The Ad-Star remote entry system minimizes 
handling by letting advertisers transmit ads directly 
from their computer system into yours — over 
regular telephone lines. The ad is processed and 
acknowledged in seconds. Newspaper produced 


errors are eliminated. And your staff can do more 


of what they do best — sell ads. 

Ad-Star is a product of Publishing Technolo- 
gies Inc. It’s one of a number of integrated systems 
for publishing from The Media Services Group 
including advertising, accounting, circulation and 
general business systems. 

Call 1-800-752-5187 for more information and 
a demonstration of how the art of Ad-Star can turn 


your classifieds into less work and more profit. 


Ad-Star* Publishing Technologies Inc. 
The Media Services Group Ltd 


Four High Ridge Park/Stamford,CT 06905/203 329.6262 
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Sil creates data 
consulting group; 
Sun orders LASR 


Formalizing its network support 
efforts, System Integrators Inc. has 
introduced its Data Communications 
Consulting Group as a worldwide 
extension of its customer support and 
service. 

The group was established to 
address confusion arising from 
increasingly complicated issues of 
networking and connectivity. Consul- 
tation is available to customers of SII 
and users of other vendors’ systems. 

SII said the new group will address 
all areas of local and wide-area net- 
work communications, including 
needs analysis, network design and 
systems consultation, custom soft- 
ware development, data communica- 
tions and multivendor systems inte- 
gration in news publishing. According 
to SII, systems integration expertise 
includes analyzing existing data com- 
munications capabilities, establishing 
bureaus worldwide and “top-down 
design of an enterprisewide newspa- 
per network.” 

SII engineering director Doug 
Johnson is in charge of the group, 
which can be reached through Eric 
Gottfredson, telemarketing and con- 
sulting services director, at (916) 921- 
1418. 

More recently, SII announced that 
the Baltimore Sun, an Editorial Sys- 
tem/55 user, has ordered its Library 
Archive and Retrieval (LASR) sys- 
tem, which will enable the editorial 
and library staff to quickly access the 
newspaper’s entire database for any 
stories or information. 


In addition to easy access, Sun 
managing editor James Houck cited 
the possibility of growth that allows 
the database eventually to be made 
available to customers outside the 
newspaper. Chief librarian Carolyn J. 
Hardnett said the “first priority” was 
a system “the newsroom would be 
happy with,” and further noted that 
LASR provided users at other papers 
“full access . . . with little assistance 
from the library staff.” 

LASR responds to Boolean com- 
mands (specific connectives), wild- 
card commands (such as specific 
word combinations) and proximity 
commands (use of a word with or near 
another). It can be configured to run 
on an existing Editorial System/55 
or as a stand-alone system. Once 
released, stories are directly routed to 
the library for automatic indexing and 








storage. 

SII also announced the combina- 
tion of three existing products into a 
new “MarketShare” product line 
aimed at keeping newspapers com- 
petitive media by optimizing adver- 
tising productivity, household pene- 
tration and revenue. 

Running on the Advertsing Sys- 
tem/55, it comprises CreditLink 
credit card authorization using a 
Tymshare-Tymnet network leased 
line; SpaceRez, which automates pre- 
selling months or years ahead of 
publication with a constantly evolv- 
ing dummy of the latest space avail- 
able and space sold, as well as under- 
sold and oversold sections; and Com- 
plex Zoning and Rating (CZAR) to 
schedule, rate and cost classified/ 
retail ads across multiple demo- 
graphic zones, editions or publica- 
tions for efficient and flexible ad 
targeting and cross-sell advertising. 


Milwaukee papers 
add press capacity 


Journal/Sentinel Inc. of Milwau- 
kee, Wis. has contracted with Los 
Angeles-based Northeast Industries 
Inc. for engineering, manufacturing 
and installation services required to 
expand its Hoe letterpress line using 
Colormatic equipment from the Dal- 
las Morning News. 

The project consists of adding a 
ninth unit and color deck to two 
presses, adding a ninth unit and color 
cylinder to two other presses and 
installing a four-color unit over the 
same press rows. The work will pro- 
vide greater color capability and a 
needed increase in .age capacity. 

N.E.I. general manager Norm 
Bartlett noted that his company 
recently added a new 12,000-square- 
foot building to its machining and 
assembly facilities. 


S.F. Examiner 
goes tv to print 
with Gorby photos 


The San Francisco Examiner ran 
two color photos of Mikhail Gorba- 
chev’s visit to the city in record time 
through the combination of a tv sta- 
tion and a new process. 

The paper videotaped a live broad- 
cast from KRON-TV, then electroni- 
cally “grabbed” a frame of it and 
transmitted the frame into a Macin- 


fax blitz 





tosh computer, Examiner promotion 
director Cynthia Myers said. 

Adobe Photoshop software was 
used to place the pictures on the front 
page and separate colors for printing 
in the two-star edition June 4. 

“The fun of it was that we got per- 
mission from KRON-TV [owned by 
the Chronicle Publishing Co.] at 10:30 
a.m. and we were printing the paper at 
11:45 a.m.,” said Myers. “We didn’t 
lose the immediacy of the story by 
waiting for our traditional photo pro- 
cess. By the three-star, we had our 
own photo on the front page.” 

Myers said it was the first time the 
Examiner had used that particular 
technology. 

One photo is of the Soviet president 
with former President Ronald Reagan 
and the other shows Gorbachev with 
Mr. and Mrs. Reagan and his wife 
Raisa. 


Soviets launch 


“Using modern know-how to reach 
newspapers,” was the way a Soviet 
information officer described his 
Washington embassy’s recent blitz of 
faxes to U.S. newspapers. Following 
the Bush-Gorbachev summit, USA 
Today reported editors around the 
country were deluged with informa- 
tion faxed from the Soviets. 

Soviet officials said they wanted to 
move more information about their 
country to fast-moving American 
media. Aids using one fax machine 
were said to be constantly relaying 
material from sources in the U.S.S.R. 


Motter names 
engineering director 


Motter Corp. has appointed Jan 
C.R. Lindstrom to the position of 
engineering director for the York 
(Pa.) Division, where he is responsi- 
ble for all functions of its Engineering 
Group, including sales proposal and 
customer order engineering, product 
development and technical services. 

Since joining Motter Printing Press 
Co. in 1982 with an extensive back- 
ground in product development in the 
printing industry, Lindstrom has led 
development of its latest products and 
systems. 

Earlier this year, Motter’s York 
assets were merged with Publishers 
Equipment Corp.’s double-width 
newspaper operation, forming the 
Motter Corp. subsidiary. 
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New building-block 
facsimile systems for any 
publishing need 


With Telepress® you pick the blocks you need now..add others later 


Send and receive camera-ready materials... 

or rasterized output from any electronic publishing system... 
speed up prepress and printing at two or more locations... 
simultaneously. 


Send and receive sizes up to a full newspaper broadsheet... 
at resolutions up to 2000 dpi... 

at data rates from 9.6 Kb/s to T1/E1 (1.544/2.048 Mb/s)... 
or at any fractional T1 data rate in between... 

over terrestrial or satellite circuits... 

on either dedicated or non-dedicated dial-up networks... 
at speeds of better than one page per minute. 


Send and receive b/w, spot and separated color... 
double burn to merge text and graphics... 
automatically pin registered... 

positive or negative... 

in repro or film form... 

even plain paper... 

with proof only or camera-ready quality. 


Send multiple pages simultaneously... 

to multiple and different locations... 

distribute zoned editions electronically for printing... 
reduce postal charges... 

and speed up the distribution process. 


Expand or upgrade your network at anytime... 
integrate other front-end systems... 

intermix drum and flatbed systems... 
cost-effectively. 


® 
Monitor from one location... 14h ((5 (0) In| 
do remote diagnostics... 


measure network cost/performance... 


and always maintain control. a Soe 


Image Communications Systems Division 
3001 Orchard Parkway, San Jose, CA 95134 
Phone: (408) 432-8800 Fax (408) 432-8096 
Telex: (910) 338-0241 

Check out our new building-blocks 

at ANPA/TEC booth #1040 Ricoh and Telepress are registered trademarks of Ricoh Corporation. 
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Rotadisc at the Star Ledger 


On-line storage/buffering and 
inserting not only occasions more 
running time for presses, but calls for 
more use of the post-press systems. 

“Even though there were installa- 
tions out there years ahead of us,” 
said Goldie, his paper runs the Ferag 
equipment for many more hours per 
week, accumulating many more years 
of operating time. It is in use daily, not 
just for a couple of days at midweek to 
assemble the Sunday edition. 

For that reason, he said, the paper 
had found problems with the system 
that had yet to crop up elsewhere. 

Said Hazen: “They use the Rota- 
disc more than any of our other cus- 
tomers in the U.S.” and have proven 
its capabilities and discovered its 
shortcomings. 

By way of example, he cited the 
Rotadisc’s vulnerability to the fork 
truck that transports it: without 





culations, it also enjoys considerable 
ROP ad linage, adding to revenues 
and freeing up the Ferag equipment 
for newspaper production rather than 
for inserting preprinted free-standing 
ads. 

“Before Ferag, we turned away a 
heck of a lot of linage,” said Goldie. 
“We were sold out all the time. Ferag 
came along and we immediately had a 
monstrous jump in linage the first 
year.” 

He offered a Macy’s ROP color- 
covered tab insert as an example of 
what the paper offers in the New 
Jersey market. 

“All of our competitors, save the 
New York three, insert the Macy’s 


‘circulars, Goldie said,” whereas his 


paper gets paid “at least five times as 
much for the same advertising. 
“We'll take that tab and run it as our 
second section. In the main section of 
the paper, you’ve got your front sec- 
tion and you’ ve got a great big [15- to 
20-page] beautiful color Macy’s tab.” 

Will the Star-Ledger ever run daily 
inserts? “When the New York Times 
starts running daily inserts,” Goldie 
said. 





“Before Ferag, we turned away a heck of a lot of 
linage,” said Goldie. “We were sold out all the time. 
Ferag came along and we immediately had a 
monstrous jump in linage the first year.” 





adequate care, a truck’s blade near 
the floor can nick the plastic winding 
tape, which can cause the tape to split 
across and break. 

Mailroom staffers found their own 
solution to the problem and can effect 
a ready repair should the tape split. 
Hazen commended the staff for 
adapting to the equipment and opti- 
mizing its use. 

“We run it faster than it’s designed 
to run and it stays together,” Goldie 
commented. 

The Star-Ledger uses 300 Rota- 
discs. For a particularly demanding 
run, it once arranged the loan and 
transportation of Rotadiscs from Phil- 
adelphia Newspapers for several 
hours. 

Goldie said his paper’s largest edi- 
tion came to 228 pages. He said they 
have been “inching up” from a maxi- 
mum of about 220 pages and that 
Ferag has guaranteed 250 pages with 
its new equipment. The paper 
recently purchased more equipment 
for Piscataway and will move still 
more to that site from Newark. 

Not only is the Star-Ledger New 
Jersey’s largest newspaper, with 
463,738 daily and 674,968 Sunday cir- 








The Star-Ledger’s application of 
mailroom materials-handling technol- 
ogy, then, is not merely a reason for 
production efficiency or a conse- 
quence of the way it does business. It 
fits nicely into an overall approach to 
a large, complex, highly competitive 
market served by local, area, 
regional, state and national publica- 
tions. 

Briefly, for editions over 96 pages, 
the Star-Ledger preprints sections on 
straight runs during the day, winding 
them onto Rotadisc cassettes for sub- 
sequent insertion into the evening’s 
deadline news jacket. 

After an initial wind, the disc 
moves aside and a second disc con- 
tinues to take the press feed, as sec- 
tions from the first disc are then also 
unwound onto the second disc. When 
full, the second cassette holds a dou- 
ble wind, with half the sections 
wound with the fold out, and half with 
the fold in. 

After initial waste copies are auto- 
matically dumped in carts, main jack- 
ets from the press are conveyed 
directly to inserting drums. Then 
discs are engaged in the unwinders, 
sending stored sections overhead to 





the drums. 

As unwinding copies are passed to 
the conveyor, an air jet prevents cut- 
end-out pages from flying open before 
being gripped. Unwinders are syn- 
chronized to deliver peprinted sec- 
tions to a drum just as a new main 
jacket arrives from the. three folders 
on collect runs. 

In Piscataway, Single Copy and EP 
conveyor lines each pass over two 
stackers. The EP conveyor picks up 
sections from the Single Copy Con- 
veyor, reversing the fold orientation 
of the unrewound half of the double 
wind so that all sections are delivered 
in insertable fashion. Single Copy 
Conveyors synchronize with presses 
at 5,000 cph. Inserting operates at 
32,000 cph in Piscataway and 25,000 
in Newark. 

Because the exact press run is 
unknown early on, the Star-Ledger 
ordinarily prints a large quantity of 
advance sections. For that reason, ifa 
section is poorly wound it is saved for 
last. It may end up unused; otherwise, 
it may be unwound, slowly, without 
difficulty. If a problem does occur, 
fixing it does not interrupt produc- 
tion. 

Not only that operation, but the 
function of the system itself is 
designed to keep papers moving. 

“Everything is designed so that if 
you have a problem, you don’t have 
to stop the press,” said Hazen. 

If a winder goes down, the stream is 
diverted to a stacker. Ifa stacker goes 
down, the stream can pass to an out- 
feed unit for manual removal and 
stacking. Later, any misses are hand- 
fed from the diverted stack by an 
operator monitoring a drum. 

The initial unwind can momentarily 
adjust for one or two misses (or stop 
for a larger gap) to stay paper-for- 
paper with the press-fed stream onto 
the double wind. Larger storage gaps 
are avoided when a leader automati- 
cally forms on one of the two stream 
levels to serve a fresh (empty) disc. 
The leader fills the gap that occurs 
when the stream is interrupted, main- 
taining the paper-for-paper double 
wind. 

Timing is important in mechani- 
cally accommodating gaps through 
use of the leader. 

“This isn’t as complicated elec- 
tronically as the Variodisc,” said 
Hazen. 

If jackets are missing at the drum, 
corresponding inside sections returned 
by conveyor, are hand-stacked and 
delivered to a table by the inserter 
drum. There they are inserted by 
hand into main jackets that were 
pulled earlier where insert sections 
were missing. 

(Continued on page 92) 
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the fax of the future. 
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With its new presses, the Star-Led- 
ger is getting new winders and even 
more unwinders and drums. A cadn- 
siderable length of conveyor will also 
have to be added because sections 
from the new presses will be cc ..- 
veyed to the back of the mailroo- , 
then brought back again for 
inserting — a very long haul. 


Variodisc 

While the production objective is 
the same and the general procedure 
can be the same with Variodisc, that 
technology has more microprocessor 
automation, more capacity and 
lighter, detachable cores rather than 
unitary design. 

Rotadisc cassettes, moved by fork 
truck, weigh about 900 Ibs.; plastic 
Variodisc cores, moved by hand, 
weigh 35-40 Ibs. The retaining tape is 
spooled inside a Variodisc core. 





dency for sections to blow open as the 
disc turns. According to Ferag’s 
Hazen, a single operator is needed to 
oversee wind-unwind operation. 

Sections are wound cut-edge-out 
on the first core. 

“This is the big difference between 
Variodisc and Rotadisc,” said 
Hazen. “With Rotadisc, you have to 
take the cassette out and put another 
one in. Here, you have an option.” 


A disc (wound core) can either be 
removed for storage or rewound for 
further processing, thereby freeing up 
that core for more use. 

‘An Autoloader is a carrier for two 
discs, allowing removal of a full disc 
and replacement with a fresh core or 
another disc for unwinding. The Var- 
iodisc can store preprints or function 
simply as a system buffer, with out- 
feed to a lower conveyor. 

Hazen said that with press and 
post-press operations running up to 
speed, regardless of where product is 
directed “you can run it into these 
cores and out so that if the press stops 
you have a full disc — you don’t have 





Adler said the Times expected PrintRoll to “help 
us ...be more efficient, and it'll be cleaner,” he 


added. 





Autoloaders can be used to automati- 
cally switch from a full to an empty 
disc, but positioning for that is still 
accomplished by hand. 


Hazen allowed that in contrast to 
Muller-Martini’s product, Variodisc 
has less storage capacity than Print- 
Roll but offers convenient removal of 
full discs. 


Variodisc exploits its electronics 
from the outset, when an operator 
programs a wind for a given number 
of papers. The unit then automatically 
dispenses only enough tape to wind to 
the programmed size. The system 
also offers sequenced readying of 
cores for continuous winding and 
unwinding with papers properly 
oriented with respect to position of 
the fold, unlike Rotadisc, which does 
not unwind in that way. 


The long, narrow Variodisc system 
sets up within three feet of a wall. 
When a station’s first core is full, the 
infeed stream splits off to a second 
core while the first disc is rewound to 
another disc to properly orient the 
section’s fold. Rewinding speeds of 
up to 85,000 cph are possible. The 
rewind can then be unwound for 
delivery to an inserter. 

Like the Rotadisc, an air stream 
from nozzles counteracts any ten- 





to stop this unit; or if you have a 
problem downline you don’t have to 
stop the press — you’ve got a full 
disc that you can wind. You don’t 
have to stop the press or the down- 
stream if you’ve got extras. For all 
intents and purposes, it’s a buffer.” 

While Variodisc can repair incom- 
ing misses, a Buffer-Pacer at the end 
of a CombiStation line repairs “outgo- 
ing” misses from a Variodisc, catch- 
ing the one or two that result from 
core changes. 

“For any gaps in the unwinding, it 
can repair up to 14 at one time,” said 
Hazen. Misses also include sample 
copies that are pulled. Buffer-Pacer 
grippers only move when paper j 
present. There is amomentary wait o. 
pause for any miss, during which the 
“elastic” conveyor keeps moving 
while its grippers remain stationary so 
that there is never an empty gripper. 

What it all means is that there 
should be no misses going into the 
inserting drum. Buffer-Pacers are in 
operation at the Wall Street Journal’s 
Riverside, Calif., plant as part of the 
newspaper’s current experiment with 
ad inserting. 

Goldie noted that other newspapers 
are “building plants... to have 
enough capacity to start off with, but 





they’re building the mailroom big 
enough so that when they need more 
capacity, instead of buying more 
press, they can add the [mailroom] 
equipment in and do the preprint- 
ae 

Operating from a large new plant, 
the Columbus (Ohio) Dispatch 
(252,000 daily, 383,000 Sunday circu- 
lations) has mailroom inserter drums 
delivering to stackers and reportedly 
left room for winding-unwiading 
operations, when needed. 

Mailroom manager David Callahan 
said there is yet no contract for wind- 
ing-unwinding systems at the Dis- 
patch, where the first order of busi- 
ness at the new plant “is to get the 
Ferag inserting on line.” He added 
that “the winding and unwinding may 
come within a year or two for us.” 

Callahan said an initial goal prob- 
ably would be to wind and unwind 
advance products for later inserting 
into the Sunday and Wednesday 
paper, but noted that “we really 
haven’t gone that far... into our 
planning as to how we would do 
that.” 


Winding straight at Newsday 


Newsday has already purchased 
Variodisc systems to function with 
its other mailroom equipment — in- 
cluding Single Copy Conveyors and 
six Multicell stackers. Each of four 
presslines will feed to a conveyor, 
inserting drum and Variodisc con- 
sisting of a Combistation (winder- 
unwinder), two unwinders and an 
Autoloader for placing and removing 
discs. Bundle-conveying equipment 
is due in May 1991. 

Newsday operations manager Ken- 
neth Savold said that plans call for 
eventually putting all 10 presses on 
line to Variodiscs, “but we don’t 
know how that’s going to come about 
or when...” 

Savold said Newsday intends to 
use Variodiscs systems daily on 
straight runs, inserting one section of 
the tabloid into the other. 

“We believe that will give us a little 
better window — we can get the 
product out a little bit faster on a main 
run,” he said. The plant will be able to 
give distributors the paper in a single 
package rather than two. 

Using Variodisc as a buffer can 
keep presses running if an inserter 
stops and inserters running if the 
presses are stopped. For example, 
winding will allow papers to be 
assembled and moved out while 
presses are replated. 

“We feel it will enhance the speed 
of our presses,” Savold continued. 
“When we’re running straight, we’ll 
be winding the first run [part II or III], 

(Continued on page 94) 
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The Pre-press Color System that 
addresses your pagination requirements! By Bcc RAT 


COLORSCAN from Howtek has been designed to satisfy the editorial and production 
requirements of daily newspaper publishing — cost effectively. 


COLORSCAN offers timely throughput solutions to the 
preparation of deadline, advance and ROP advertising 
pages. 

COLORSCAN scanned images can be modified to insure 


that gamma and color content will reproduce on press 
with minimum make-ready. 


COLORSCAN communicates via networks with elec- 
tronic picture desks and PostScript® pagination and com- 
position programs that provide for full page make-up. 





De a] 





COLORSCAN outputs to high resolution laser image 
recorders, producing films that compensate for your 
specific press dot gain. 

COLORSCAN in operation, is being demonstrated at 
ANPA in Booth #704. 


We invite you to see the COLORSCAN system and dis- 
cuss its benefits, throughput, cost effectivity and quality 
performance in a newspaper publishing environment. 


PostScript is a registered trademark of Adobe Systems, Inc Photograph © Bob Hamor 1990 


Howtek Inc., 21 Park Ave., Hudson, NH 03051 « Tel.: (603) 882-5200 + Fax: (603) 880-3843 
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storing it, and then when we start the 
second run, which will be the main, 
we'll take the main into the Ferag 
inserting drum and then insert the 
Part II that we had just 
printed . . . into the main section.” 

Inserting speed of 35-40,000 is a 
little bit faster than the collect produc- 
tion rate, he said, adding that running 
straight at 40,000, “the drum could 
just about keep up . . . That’s kind of 
pushing it though, that’s on the high 
side. We figure around 35,000.” 

The TKS presses, if run straight at 
high speed, will have to deliver at 
least part of the main section run to 
Variodisc to be wound and rewound 
to reorient the fold, for later delivery 
to the inserter. A preprinted section 
will be waiting at the two unwinding 
stations for subsequent insertion. 

Rolling out the Times 


Muller-Martini introduced roll stor- 
age to European newspapers in 1982 
and brought the technology to the 








U.S. in 1986. Before PrintRoll, the 
company was producing larger sta- 
tionary rolls that were loaded and 
emptied by conveyor only. 

When the New York Times Edison, 
N.J., plant starts up, its PrintRolls 
will roughly equal the thousand-plus 
that Muller-Martini has in and run- 
ning at 12 huge commercial printing 
operations in Europe. 

To date, its handful of other U.S. 
newspaper PrintRoll customers rep- 
resent more modest operations, 
ranging from the 35,000-circulation 
Monterey, Calif. Herald to the 
138,000-circulation New Haven 
(Conn.) Register. 

However, a recent order from 
Thomson will assist production of the 
168 ,000-circulation Winnipeg (Man.) 
Free Press. The evening paper’s new 
plant is up and Goss Colorliner 
presses were to begin arriving in 
March, with Muller-Martini equip- 
ment following in late spring (E&P, 
Sept. 19, 1989). 

The order includes PrintRoll sys- 
tems with 27 rollstands, with each 
pressline capable of feeding a Print- 
Roll buffer. Pressroom and mailroom 
are expected to be operating by mid- 
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1991, when the Free Press will likely 
produce a six-section paper, perhaps 
even eight to 10 sections, according to 
production manager W.G. Bolter, 
who said plans call for the Muller- 
Martini equipment to be used mostly 
when free-standing ads are to be 
inserted. 

Bolter added that “We plan on 
printing our own TV Scene, which 
will be wound up on those Print- 
Rolls,” and that “at some point” a 
section may be preprinted and wound 
onto the PrintRoll for unwinding to 
the inserter. 

He said that “although we’re not 
planning it at the present time,” if it 
comes to pass it will most likely be 
done for the Saturday edition, which 
has the seven-day paper’s largest cir- 
culation (168,000). 

“The system is set up for on-line 
inserting,” said Bolter. “If an inserter 
goes down, it doesn’t necessarily stop 
the press because with the system it 
winds back up onto a PrintRoll and we 
start taking it off the PrintRoll to feed 
the inserter. So there’s always a buf- 
fer zone. 

“If we don’t have any inserts run- 
ning, we'll be just running through a 
press-speed stacker up to the distribu- 
tion system. If we have inserts 
scheduled . . . we’ll goin through the 
PrintRoll buffer. As the papers come 
off the press they go into the buffer 
zone, the PrintRoll, then feed the 
inserting equipment.” 

At the N.Y. Times’ new plant, its 
row of Goss Colorliners will feed 
PrintRoll winders and unwinders, 
which will deliver to eight Harris 
inserters. Room was left for two more 
Harris inserters, according to a blue- 
print. Idab conveyors will be used. 
Separating the presses from the wind- 
unwind stations is a large storage area 
for the 1,055 rollstands, which is itself 
divided by a central maintenance- 
repair area. 

With equipment still going into Edi- 
son, talks still under way to finalize 
plans with some vendors, and some 
labor negotiations still in progress, 
Times spokesman Bill Adler allowed 
that equipment and configurations at 
the new plant may still be subject to 
change. 

Very much aware of Sunday prob- 
lems, Adler described inserting some- 
times done by street vendors. 

“You'd literally see somebody 
using the whole sidewalk to try to 
collate,” he said. 

“It’s not efficient and we can’t be 
guaranteed that the customer gets a 
good product. We’d have to say that 
we didn’t compile it and that doesn’t 
make [customers] happy.” 

Adler said the Times expected 

(Continued on page 96) 
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PrintRoll to “help us .. . be more 
efficient, and it'll be cleaner,” he 
added. “When you have these sepa- 
rate sections stacked and packaged 
separately and ripped apart again, 
there’s more chance to get frayed and 
torn.” 


Calling the Sunday Times “some- 
thing of a task,” Adler said, “I 
counted up the number of 
pages ... when we had probably 
what was our biggest paper of the 
year, just before Christmas. It was 
over 1,400 pages. That’s not FSI or 
anything, that’s the regular newsprint 
parts of the paper.” 

Muller-Martini on roll storage 

Kaspar F. Meier, Muller-Martini 
president, said PrintRoll technology 
can eliminate the 85% of downtime 
attributed to personnel and condition 
of stock. Besides efficiencies, (long- 
term cost savings, speed, reduced 
manning and waste, uninterrupted 
operation), Meier said roll storage 
reduces occupational hazard and 
associated costs. Speaking to printing 
and publishing company managers, 
he said “PrintRoll removes workers 
from the hazards of repetitive-motion 
trauma that is associated with 
repeated hand and wrist exertions.” 


In a traditionally labor-intensive 
post-press environment, “Plants 
which are successful in automating 
materials handling will gain a com- 





petitive advantage,” said Meier, cit- 
ing downtime and quality problems 
associated with mailroom staffs that 
will be drawn from a shrinking pool of 
younger unskilled workers. “The 
slowest person on the line dictates the 
production standard,” he added. 
PrintRoll’s components are its twin 
winding and twin unwinding stations 
and rollstands, which are moved by 


_ fork trucks or rail carrier. Rollstands 


are in two models: single-belt for 
products open on three sides and dou- 
ble-belt for other products. 


The rolls store approximately 
530,000 tabloid pages, depending on 
paper weight, shingle spacing and 
other factors. 

According to product manager 
Robert A. Stock, the average capac- 
ity falls somewhere between the 
brick-stacked skid (500,000) and a 
pallet with logs (600,000). Creating a 
roll, he said, is faster and requires no 
manual intervention. PrintRoll 
accepts four- to 96-page products, 
with up to a 2,700-lb. capacity. 

Muller-Martini listed the following 
PrintRoll features: chain drive; over- 
head friction-belt roll tensioning; twin 
winder operation at up to 236'/min. 
(accommodating press speeds of up to 
100,000 cph); shingle stream orienta- 
tion reversal for feeding to pocket; 
winding set up to provide for sample 
copies; several sensing methods to 
automatically change from a full »a 
standby roll; shifting a stream to a 
second roll at a preset number of 
copies; continuous unwinding with 
automatic infeed and speed preset at 
the most efficient product-to-pocket 
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rate for the feeder. 

The rotary feeder that serves the 
unwinders was called a key element in 
the system, not just for what it does 
but for how it does it. It is here that 
product reorientation is accom- 
plished. 

Looking much like the barrel of a 
revolver, an on-end cross section of 
the feeder shows product fed at the 
top as the feeder rotates; individual 
cylinders comparable to a barrel’s 
chambers spin contrary to the motion 
of the feeder. As a cylinder 


| approaches the top, a suction tube 


draws an insert section down onto the 
cylinder, which turns and delivers the 
product from the feeder folded edge 
out. 

The turning and distribution unit 
includes four totalizers: one for each 
of the two rolls served, another giving 
the sum of the two rolls and a fourth 
that shows the total at any given time. 
The shingle stream closes up some- 
what midway between the turning and 
distribution unit and the roll in order 
to compensate for incremental prod- 
uct spreading as a roll grows larger, 
according to an operator at a Muller- 
Martini demonstration. The roll will 
stop to await the closure of any gap in 
the shingle stream. 

Storage and retrieval is assisted by 
a rail-guided PrintRoll Carrier, mov- 
ing rollstands between winding and 
unwinding. Rolls can also be brought 
to an intermediate staging area for 
subsequent fork truck pick-up. 
Muller-Martini reported that a Swed- 
ish commercial client is installing an 
automatic guided vehicle system to 
move its rollstands. 

From experience in the commercial 
area, the manufacturer said it was 
most cost-effective to use PrintRoll 
rollstands at least twice weekly. 
Longer storage becomes costly, said 
Stock, when it requires large numbers 
of rollstands. 


The rollstands occupy between 17 
and 25 square feet, depending on the 
product rolled. They hold 40-60% less 
product per given amount of floor 
space than two brick-stacked pallets, 
according to Stock, but have the ben- 
efits of protecting the product, mov- 
ing it faster, on line to other mailroom 
systems, and reducing manning. 

Further developments 

More recently, Sweden’s Wamac 
AB introduced a flat, on-line interme- 
diate storage/buffering system in 
which sections are placed in over- 
lapped streams. 

Horizontal tiers of product within 


| upright storage modules are moved 


by motor-driven chains and worm 
gears. Size and number of modules 
(Continued on page 98) 
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“VERTICAL LAYDOWN” 


Rack up reel $avings using narrow-aisle 
sideload fork AGVs ... “that’s news~™ 


Laydown has always represented a 
high cost in real estate as well as a 
major source of concern for paper 
roll damage and inventory accuracy. 


With traditional laydown areas, paper 
rolls are exposed. They can be 
difficult to access when needed and 
may require multiple handling of 
inventories which is costly in time 
and increases the possibility for 
damage or misplacement of 

rolls. 


The driverless Sideload Fork 

AGV (Automated Guided 

Vehicle) with a rack system can 
provide for a significant reduction in 
floor space, a direct access to any roll 
at any time, current and accurate 
computerized inventory, and 
maximum protection from damage. 


Roll transport can also be improved. 
The Sideload Fork AGV can 
automatically select the roll needed 
from its rack position and go directly 
to the appropriate reel stand. This 
provides electronic inventory 


accuracy, transport backup, faster 
throughput, and eliminates the chain 
in the floor transport method, costly 
maintenance, and down time with no 
backup. Application of the Sideload 
Fork is also possible in the mail room 
and other operations. 
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(they operate two at a time) are deter- 
mined by production needs. Unlike 
the rotary systems, Wamac’s Line 
Storage System modules are station- 
ary but require no reorientation of the 
product. 

A module can hold more than 16 
feet of layered sections, or almost 
12,000 32-page sections. Wamac says 
the storage method prevents product 
collapse, damage or marking. It has 
one installation in Sweden. 

Wamac and Southborough, Mass.- 
based Graphic Management Associ- 
ates have had exclusive rights to sell 
each other’s products in their own 
markets. 

GMA president John Connors 
reports his company will be installing 
a number of the Line Storage Sys- 
tems, the first of which will be at The 
Repository, Thomson Newspapers’ 
daily in Canton, Ohio. 

Connors said the system is the 
same one it is showing at ANPA/TEC 
90. Installation will probably be about 
60 days after the show, according to 
Paul Martin, production manager for 
Thomson Newspapers in the U.S. 
(About the same time, GMA is to 
begin installation of an Integrated 
Inserting System for Muncie [Ind.] 
Newspapers Inc. that will include the 
Line Storage System.) 

“We’ve got that product directly 
interfaced with our [SLS-1000] 
inserting system,” said Connors, who 





A 4 1/2 million pound press 
was installed on poor soil 
conditions and with 
stringent specifications. 
Air-Loc mounts removed 
concer of future uplift or 
settlement and saved two 
weeks of installation time. 
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described the Canton order as “a total 
on-line system” that includes GMA’s 
Press-to-Pocket configuration with 
News-Grip single-gripper conveyors. 

While Thomson has been installing 
Muller-Martini equipment, including 
its PrintRoll buffer, at some of its 
Canadian papers, Martin said that the 
Line Storage System was being tried 
in Canton “in conjunction with the 
purchase of some GMA equipment 
that fit better into our scenario that we 
were looking to do here.” 

Thomson selected GMA for the 
Repository’s mailroom, but Martin 
said management had not sought the 
Line Storage System in particular; 
rather, it was part of a deal that GMA 
had offered. Canton production man- 
ager David Wagner said that as far as 
he knew, product buffering had not 
been considered originally. 

Wagner told E&P the system was 
bought “sight unseen” and that he 
had not seen it or the drawing. Speak- 
ing in mid-May, Wagner added that 
even GMA’s mechanic on site had yet 
to see the unit. 

“It may change... ,” said Mar- 
tin, “but initially it’s going to be more 
of an overflow device than any- 
thing — for buffering purposes only. 
If we end up finding that the device 
has some advantages in other areas, 
then obviously we would look at that.” 

“Once the press was considered,” 
said Wagner, “everything else just 
kind of snowballed afterwards.” 

Wamac’s Line Storage System is 
just part of the 57,000-circulation 
Repository’s production plant mod- 
ernization. Wagner confirmed that it 





adjustments are made under 
full load. Air-Loc brought 
similar advantages to giant 
presses at the New York 
Times. They have a proven 
track record on many other 
U.S. and European presses. 
Learn more at Booth # 3071. 








is the smallest customer for the Goss 
Colorliner. 

Though he did not know the rea- 
sons for the particular purchases, 
Wagner said his paper needed the new 
equipment “to compete and do it 
well.” 

He noted that while flexo had been 
considered, the Colorliner became 
available at about the time Thomson 
wanted to upgrade Canton. 

Decisions on investments in Can- 
ton were made at the corporate level. 
Wagner termed it a.“‘recommitment” 
to the area because the paper is one of 
Thomson’s and Ohio’s oldest. 
Moreover, Canton is a Thomson divi- 
sional headquarters and the Reposi- 
tory is the hometown paper for some 
Thomson executives. 

Wagner agreed that in some sense 
the Repository is a model paper or 
test site for the group. 

“We’re a beta site . . . no doubt in 
my mind,” said Wagner. “If it works 
here, well fine — then maybe we can 
consider it elsewhere at some of our 
other sites.” 

Idab Corp., based in Hialeah, Fla., 
and Hampton, Va., announced in 
early January a tentative agreement 
to acquire Wamac from Artimos AB 
of Helsingborg, Sweden. Wamac has 
operations in Sweden, Finland and 
the U.K. The deal, which included 
the Finnish and U.K. subsidiaries, 
was closed in early spring. Artimos 
became a stockholder in the merged 
company. 

In late March, at the America East 
conference in Hershey, Pa., it was 
disclosed that GMA would continue 
to market Wamac’s Line Storage Sys- 
tem in North America. At the time, 
Idab said that arrangement would 
probably last for the next couple of 
years. 

“I think all those details are still 
being worked out because there has 
been a little stickiness there,” con- 
ceded Caren Cowell, assistant to Idab 
marketing and sales vice president 
Pat Lynch. 

As far as GMA’s exclusive market- 
ing rights to Wamac products in the 
U.S., Cowell said in early May “I 
don’t know if that’s going to be for- 
ever. We still have some relationship 
with GMA in other areas so that we 
don’t want to jeopardize any of that.” 

The same day, GMA’s Connors 
said, “We still have all the same 
agreements with Wamac.” 

He said Wamac’s acquisition “had 
no effect at all” on the two-way mar- 
keting arrangement, “regardless of 
any agreement for Artimos to sell 
shares to Bonnier.” 

Connors concluded that it was 
“basically selling of shares by two 

(Continued on page 135) 
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classified ad system and more 
recently to work on its library, which 
was earlier reported to have thinned 
resources available for front-end sys- 
tem work. Its investments in the latest 
technology extend from the news- 
room to the pressroom, where, in a 
new plant, it will install MAN Roland 
equipment that will be among the 
largest color offset newspaper 
presses. 

Nevertheless, the Star decided that 
control of the editorial system should 
reside with its users. About the time 
CText left the scene, so did three 
senior managers involved with sys- 
tems at the Star — although when 
asked about it, Ross said the resigna- 
tions were not entirely related to the 
abandonment of the CText project. 





his department has “responsibility 
for the product, we also have to 
accept responsibility for the decision 
as to the process.” 

Editorial will never “give up own- 
ership again to any process that we’re 
going to have to use to put out the 
newspaper, but will certainly wel- 
come and join with those who would 
offer us some leadership in getting the 
job done,” Ross concluded. 

The Star has a Crosfield Newsline 
picture desk and an extensive Macin- 
tosh network in the art department. 
Ross expects to be “looking very 
carefully” during ANPA/TEC at 
technology to link other subsystems. 
The paper already intends to link the 
electronic picture desk to a Mac sys- 
tem. 

“We'll be looking at all sorts of 
color prepress systems — low-end, 
high-end, new developments,” he 
added. Though reluctant to use the 
word pagination, he allowed that the 





Edwards said positive responses to Mac/55 have 
included those from competitors’ customers who 
want but do not have Mac integration. 





The corporate systems staff, he 
added, is “currently under reorgani- 
zation.” He had no notion of the 
course that will take. 
The Star looks ahead 

Changes to the project and its man- 
agement went hand in hand. “In light 
of the fact that our purpose in life is to 
put out a paper every day in a number 
of editions,” said Ross, “.. . from 
an editorial perspective we’re not so 
much interested in research and 
development as we are in the prod- 
uct.” 


He said part of what had happened 
was “losing sight of the product 
because of the process,” and because 





Star is “certainly looking at every 

way that technology can help us to do 

the job better and faster.” 
Embracing the Mac 

Among the offerings Ross said he 
will be studying at ANPA/TEC is Sys- 
tem Integrators’ Macintosh inte- 
gration scheme, which SII described 
as “the first successful integration of 
the Apple Macintosh with Tandem 
computers.” 

Dubbed Mac/55, the new product 
intimately joins the Macintosh to 
SII’s System/55 editorial and adver- 
tising systems through the Tandem- 
resident database. But it is more than 
a direct link with AdSpeed, the dis- 
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play ad makeup product developed by 
Digital Technology International and 
marketed by SII to newspapers of 
over 30,000 circulation. 

The integration scheme adopted a 
much broader approach that encom- 
passes most Macintosh applications 
and makes the Mac available to Tandem 
users outside the publishing field. 

SII president Al Edwards noted 
that a principal aspect of the integra- 
tion was creation of a graphics/image 
database using the Tandem file struc- 
ture, with possible applications for 
banking, insurance and manufactur- 
ing process control — to which Tan- 
dem’s U.S. Alliance (third-party 
group) director Pete Selda added the 
area of government document man- 
agement. 

SII marketing director Steve Nilan 
said that of about 15,000 Tandem 
installations worldwide, a “very high 
percentage” already .use Macin- 
toshes. 

Nilan called Mac/55 “the culmina- 
tion of the one-year relationship 
between SII and DTI.” Consumma- 
tion might better describe it, for with- 
out Mac/55 bringing products 
together functionally, the DTI-SII 
alliance might have been something 
less than a meaningful relationship. 
Or more simply, as another SII staffer 
put it, “It plugged some holes in the 
pagination strategy.” 

Nilan called AdSpeed “‘the signifi- 
cant product that DTI brought to 
SII,” saying there was an “urgent 
need” in SII’s market to integrate 
AdSpeed with SII’s publishing sys- 
tems. 

“But in the course of developing 
that integration,” he continued, “we 
realized that there was an opportunity 
to build a more generic integration 
product.” 

Mac/55 technology integrates all 
DTI Mac-based products, as well as 
any other “well-behaved Macintosh 
applications into the Tandem data- 
base.” 

Nilan said the Mac was made SII’s 
“graphic workstation of choice” for 
an industry where 92% of newspapers 
already use the Mac for graphics and 
color work. 

Mac/55 software allows, for the 
first time, the storage, retrieval and 
output of files originating from the 
Macintosh (display ads, line art, 
scanned graphics and eventually 
photos) on SII’s Tandem-based Sys- 
tem/55. With it, Mac users not only 
can exploit familiar applications but 
have System/S55 features such as sign- 
on security, two-way database 
access, directories, electronic mes- 
saging and the virtually unlimited, 
mirrored data storage of the Tandem. 

(Continued on page 102) 
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In a prepared release, SII quoted 
Larry Ross, Detroit Newspaper 
Agency assistant superintendent of 
composition, as saying that while the 
Mac is a great display ad and graphics 
tool, “it lacks the database capabili- 
ties” a large metro daily needs “to put 
out four to six editions every day.” 

Dave Cole, whose 12 years as a San 
Francisco Examiner editor familiar- 
ized him with SII systems (including 
its first LASR library) and the Macin- 
tosh, experienced just that sort of 
frustration. Since his departure to 
form his own Cole Group consulting 
firm, the Examiner continued to add 
more Macs. All color now in the paper 
is “created, placed and output” with 
Macintoshes, he said. 

A “big problem” there, he con- 
tinued, was trying to “keep all of that 
stuff straight,” meaning the charts, 
graphs and maps generated on Macs 
for the last five years. To hold it all, he 
said the paper developed a Hyper- 
Card system with a 600MB SCSI 
drive that “basically created a very 
nifty little system.” At the same time, 
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the Examiner approached SII about 
Tandem storage for graphics. So, too, 
did other big SII customers, he noted. 

That interest led the System/55 user 
group to bring together SII’s Edwards 
and DTI president Don Oldham, 
which led to the alliance — which led 
to Mac/55 (previewed for the user 
group in March). 

Cole noted that the need for the 
product is augmented by the availa- 
bility of graphics from the wire ser- 
vices and supplementals. “And the 
only real way to make them valu- 
able,” he contended, “is to place 
them ona large database someplace.” 

Further noting retrieval speed is as 
important as capacity, he concluded 
with the hope Mac/55 would bring an 
“opportunity to react quickly with 
good maps, good graphics, in break- 
ing news situations.” 

SII promotes a “seamless and 
transparent interface” that puts the 
Tandem database on the Mac, where 
an icon identifies it among other icons 
for all other mounted volumes. 

“.. . the Tandem appears to be a 
simple fileserver to a Macintosh 
user,” said Nilan. 

Familiar point-and-click mouse 
access brings the database to the user. 
According to SII, “Mac/55 can be 
configured to launch an appropriate 
Macintosh application when a data- 
base story is opened from the 
Finder.” 

The Tandem-based Graphics:DB 
database accepts AdSpeed and Color 
AdSpeed ads, as well as graphics 
from other Macintosh programs, 
scanned images, still video input and 
photos from electronic picture desks. 

An editor using SII’s Interactive 
News Layout newshole pagination 
software can retrieve text from the 
Editorial System/55 and graphics 
from Graphics:DB. (Also, h&j func- 
tionality was said to be part of the 
integration, allowing writing to fit an 
INL layout’s specified depth on a 
Macintosh, according to SII imaging 
director Tony Yung.) 

Completed pages can be output on 
Mac-based PostScript SpeedSetters 
or PageScan plain-paper printers via 
Ethernet connection to the Tandem. 

Macintosh workstations are linked 
to the Tandem using a standard Ether- 
net local area network, with an Ether- 
net controller appropriate to the Tan- 
dem model on the host side and a 
Kinetics Ethernet controller for the 
Macintosh. The software provided 
includes Tandem TLAM and TCP/IP 
system software and SII’s new TCP/ 
IP communications sybsystem. 

Any terminal — Mac, PC, 
Coyote — running off the Tandem 
will have E-mail, with messages run- 
ning across the bottom of the screen. 





Mac users can click to all waiting 
messages, consistent with SII’s mes- 
saging procedure, according to imag- 
ing systems sales representative Jim 
Rentz. 

Mac/55 was to beta-test at the 
Nashville Tennessean in mid-April, 
with a second phase of Mac/55 devel- 
opment to go into the Detroit News in 
summer. Others to get Mac/55 include 
the Janesville (Wis.) Gazette, the 
Raleigh (N.C.) News & Observer and 
the Buffalo News. 

Phase One for Mac/55 reportedly 
handles communications and opening 
and sending files to the Tandem; 
Phase Two will implement more cus- 
tomization and, as Nilan put it, 
“some of the niceties.” 

“It was a matter of just being 
realistic... ,” he said, “get enough 
done that it was a real productive 
environment.” Mac/55 will show its 
first phase at ANPA/TEC 90. 

For the first phase, display ads will 
be made up ona Mac, with all text and 
business data input on the Coyote or 
PC side. The second phase will put all 
display ad functions on the Mac, for 
users preferring such an approach. 

“It’s more of an economical issue 
than a technical one,” said Nilan. 
“The point being that the Macintosh 
workstation is more expensive than a 
Coyote workstation or a PC for the 
input of text or even for capturing 
order-entry information.” He termed 
it an “organizational issue” for news- 
papers. 

“The point of the integration,” he 
continued, “is that from the AdSpeed 
workstation you could pull up raw ad 
copy right from a directory — open it 
up and pour the text into the layout 
and compose the ad and file it back on 
the Tandem.” 

Photos too 

Edwards said he hopes to have at 
ANPA/TEC “a board in the back that 
will be receiving photos from the wire 
service, storing on the Tandem and 
using them at full-page output.” 

He added that if it doesn’t play in 
Las Vegas, “it certainly is going to be 
ready in the next six months.” 

Ultimately, SII’s picture-handling 
solution may be a Mac-based product 
as well — another benefit of its part- 
nership with DTI through the latter’s 
international marketing and develop- 
ment alliance with several vendors. 

Britain’s DPS Typecraft, using 
Sweden’s Telekonomi boards, has 
assembled a Mac-based picture desk 
that utilizes bar codes to identify 
images. It is being tested at London’s 
Evening Standard and Rentz thought 
it a likely candidate for the U.S. mar- 
ket. 

(Continued on page 119) 
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Mac integration and fault-tolerant machines 


By Jim Rosenberg 


As agent for the functional link of 
Apple’s and Tandem’s machines, 
Systems Integrators Inc. became part 
of what may be a trend with implica- 
tions within and outside of publishing. 

The Macintosh has steadiiv gained 
ground in personal computing im busi- 
nesses of every sort. Making it a team 
player in such environments has been 
a concern of growing importance. 
Functioning with PCs is one aspect; 
accommodation by larger host com- 
puters is another. 

More recently, Tandem has seen a 
growth in interest in its own style of 
computing, which offers the data 
security and dependable round-the- 
clock operation of fault-tolerant 
architecture. 

While SII and Apple were promot- 
ing Macintosh integration and fault- 
tolerant processing on the West 
Coast, similar moves were already 
afoot in New England. 

Two years of work to make such 
functional accommodations for the 
Macintosh are beginning to show 
results for Digital Equipment Corp. 
Until now, users had but a few estim- 
able third-party products to bring the 
Macintosh into a DEC-based system. 
Only days before the SII-Tandem- 
Apple announcement, DEC intro- 
duced its own new products to inte- 
grate the Mac and the VAX in any 
environment (E&P, June 2). 

Bob Farquhar, Digital’s Media 
Industry Marketing Group vice presi- 
dent, said the ubiquitous Mac had 
become “the desktop device of 
choice for 40% of the media indus- 
try,” so it would make no sense for 
DEC to try to displace the Mac or 
restrict what users are able to do with 
the machines.” With DEC LanWorks 
for the Mac, he said, users can keep 
their Macs and add the advantages of 
VAX networks. 

Farquhar said that, with the new 
software, a Mac user in a Chicago 
office could send messages to a Unix- 
based DECstation at his company’s 
New York headquarters quickly and 
easily, or an artist working on a 
Macintosh could share his or her 
work with others around the world. 
He said the product was designed to 
offer those sorts of options. Service 
from DEC, too, is provided world- 
wide, he added. 

Moreover, DEC and others have 
moved to take in some share of any 
growth in the market for fault-tolerant 





computing. DEC has made no secret 
of its efforts to regain a greater share 
of the publishing systems market. Its 
somewhat similar and almost simulta- 
neous efforts to embrace the Macin- 
tosh and introduce the VAXft 3000 
line of fault-tolerant machines could 
make further developments at the 
high-end of “fourth-wave” publish- 
ing more interesting and more com- 
petitive. 





See related story on Page 14. 





By deploying a VAXft machine in a 
“mixed interconnect VAXcluster,” 
DEC preserves its across-the-board 
approach to product compatibility — 
meaning the inclusion of its fault-tol- 
erant product does not obsolete 
existing Digital hardware or software. 

“You can drop a VAXft 3000 in 
there and it all works together,” said 
Digital spokesman Don Bradley. 





cluster at the Boston Globe (where 
DEC systems include the large Atex 
installation). 

“It’s pretty hard to crash one of 
those things,” he said, adding, 
“that’s much safer than a main- 
frame.” 

For “really critical,” always-up 
applications, Bradley said many large 
companies have a second big IBM 
computer, identical to that ordinarily 
in use, ready to take over as a hot 
backup. The types of “mission criti- 
cal” applications DEC sees for its 
“hardware-intensive” VAXft line are 
financial transactions, telecommuni- 
cations and monitoring or controlling 
certain industrial operations. 

As for publishing-specific systems, 
Atex, long a customer of DEC plat- 
forms, had itself flirted with fault-tol- 
erant computing several years ago. 

Atex spokesman Dave Stern said 
his company showed its Production 





While Sil and Apple were promoting Macintosh 
integration and fault-tolerant processing on the West 
Coast, similar moves were already afoot in New 


England. 





Together, Digital’s new products 
create possibilities that parallel those 
of Mac-Tandem integration. VMS 
compatibility of the VAXft line and 
the introduction of LanWorks soft- 
ware for the Macintosh means Macs 
can be integrated with networks that 
include DEC’s new fault-tolerant 
machines. 

“If it runs with a VAX, it'll run with 
the ‘ft,’ ” said Bradley. 

While DEC has high hopes for its 
products for the Macintosh, it is aim- 
ing its fault-tolerant machines at other 
markets, stressing that the real issue 
is dependable processing power. 

Bradley said “availability” was the 
issue and that hardware/software 
fault tolerance are but methods of 
assuring available computing power. 
He further noted that the approach 
can be higher in cost without always 
being higher in performance. 

Bradley suggested fault-tolerance 
may amount to overkill in publishing, 
where dependable operation of sys- 
tems can be had from VAX clusters’ 
distributed processing, which the 
company terms “software-intensive 
fault tolerance.” 

He pointed to the “huge” VAX 





Node on an AT&T fault-tolerant 
machine at Europe’s DRUPA exposi- 
tion in 1986. However, AT&T’s deliv- 
ery schedule reportedly did not coin- 
cide with Atex’s PPN schedule. Atex 
engineers “in fact . . . did port their 
product to the AT&T box, but AT&T 
could not provide us with equip- 
ment,” said Stern. 

Since that time, Atex has 
broadened its hardware base to 
include not only DEC but also IBM 
(running AIX) and Sun Microsystems 
machines. More recently it, too, 
acknowledged the Mac, acquiring 
technology and marketing rights to a 
Mac-based design and layout system. 


Medina promoted 
at Idab 


Idab Inc. Western regional sales 
manager Pete Medina has been 
named national sales manager. 

He joined the Hampton, Va.-based 
materials-handling and mailroom sys- 
tems supplier in 1974, working in the 
Engineering and Marketing Sales 
Support Group. 








104 


EDITOR & PUBLISHER for June 16, 1990 





ALITTLE PLUG 


FOR FREEDOM OF 
INFORMATION. 


Now your readers can get instant news, sports, weather, stock quota- 
tions - even horoscopes - by simply dialing their phones, any time 

of day or night. Publishers everywhere are increasing readership 

and revenues with VoicePrint audiotex systems and audio information 
services. There are over 1,000 information programs available in 

50 categories. You can start with a low cost entry-level VoicePrint 
system and expand it as usage increases. Dependable field service, 
program development, audio production, satellite network delivery 
and local marketing support are all part of the package. With 25 years’ 
experience and the largest installed customer base in North America, 
Perception Electronic Publishing is the leader. Call 1-800-387-7929 
to find out why. 


Percention suv Electronic Publishing 


40 Shawmut Road, Canton, MA 02021-1409 


Tospeak with an Industry Specialist, call 416-849-1311 
FAX: 416-849-6726 


See Us At Booth 684 At The ANPA-TEC Show 














Recycle 
(Continued from page 54) 





the site Tuesdays and Fridays to take 
all the old newspapers they could get. 

“It’s the best material I’ve ever 
used for bedding,” says Jim Brunton, 
an Independence Township dairy 
farmer who figures he shreds about 
one-and-a-half tons of newsprint 
weekly to bed 90 milk cows in his barn 
and 100 younger cows in other hous- 
ing. 

After paying off the $5,000 he spent 





for a quality newsprint shredder, 
Brunton estimates his cost savings 
will be significant — $5,000 or more a 
year, the amount he once paid for 
straw, peanut hulls, and what he calls 
“junk hay.” 

The farmers’ response to the pro- 
gram has been a godsend to the Times 
as well as to the borough. It was not 
that long ago that the newspaper 
could expect to get about $30 a ton or 
more for its scrap newspaper. Now, 
since the commercial market has 
dried up and landfills quickly are 
becoming things of the past, it is diffi- 
cult if not impossible to get paper 


hauled away, Spielvogel said. 

The newspaper’s readers benefit 
financially from the deal, too. With 
the trash collection charges skyrock- 
eting, they now have a place to get rid 
of their cid newspapers — free. 

And ancient some of them are. 

“I cleaned out my basement and 
got some old papers for you today,” 
one man told Spielvogel as he helped 
load the trailer the first day it was 
open. 

On top of the stack was a Times 
sports page heralding the Pittsburgh 
Pirates’ World Series victory of 1960. 
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Celebrates 
(Continued from page 42) 





to celebrate tne News’ 40th anniver- 
sary.” 

The process of tracking down for- 
mer News staffers has taken more 
than eight months, and the detective 
work is still under way. As one would 
imagine, most of the addresses and 
phone numbers of people who 
worked at the paper 40, 30, 20, 10, 
even five years ago were woefully out 
of date. In addition to the last known 
address of many individuals, reunion 
query letters have been sent to their 
parents, their references and former 
co-workers. 


Attempts to locate lost News 
alumni have also included a message 
sent out on the United Press Interna- 
tional worldwide message wire, ads in 
Editor & Publisher, and press 
releases around the world asking 
them to publish information about the 
reunion. 


While it has been impossible to 
locate all former staffers, some 700 
reunion letters have been sent out and 
approximately 500 former News per- 
sonnel are expected to attend the 
reunion. 

“The response has been extremely 
positive,” Rettig said, moments after 
speaking to a News alumna who had 
just called from the south of Ireland to 
confirm her attendance at the reun- 
ion. “Everyone I have spoken to is 
very enthusiastic about the idea. 
Even those who can’t come want a 
yearbook and want to be able to get in 
contact with people again.” 


Rettig is urging all News employees 
to get in touch with her as soon as 
possible, whether or not they plan to 
attend the reunion. Rettig can be con- 
tacted day or night by calling (52-5) 
532-00-96. Letters and reunion 
responses should be mailed to S.D. 
Rettig at The Mexico City News, Bal- 
deras 87, Mexico, 1, D.F. 
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Faxing 
(Continued from page 48) 





words. 

“We’re not going to have some- 
body sit and just look at the flags,” he 
said. “We'll turn the flags off and run 
the spell-check program on it.” 

Most errors came from hardcopy 
with a mix of light and dark charac- 
ters, fuzzy characters, closely spaced 
characters and/or very condensed 
typefaces. But setting options for 
lightening or darkening, for dot mat- 
rix printing and for typewriter copy 
can handle even these problems up to 
a point. 

Workman noted that the prolifera- 
tion of PCs has increased the amount 
of dot matrix submissions. 

The paper is working to increase 
faxed-in copy. It uses the scanner and 
fax for some classified ads and is test- 
ing with a few advertisers who fax 
legal notices directly into the system, 
with “very encouraging” results. 
Funeral notices, real estate ads and 
hospital news are also being consid- 
ered. 

“We’ve come up with a lot of uses 
for this thing that we haven’t even 
gotten to yet,” said Workman. 

The paper also hopes to do some 
line art and display ad work using the 
Calera scanner. It has a Macintosh 
network for art and news graphics and 
intends to put the scanner-fax work- 
station on the network. 

Calls from others in the industry 
sought the specs on Pottsville’s sys- 
tem, where the scanner and dressed- 
up PC account for the major part of 
the investment. Workman said good 
scanners come in a range of prices but 
cost is determined largely by the 
availability of options and extra fea- 
tures on some that may or may not 
correspond to a newspaper’s needs 
and applications. Availability of a fax 
interface is just one example. In other 
words, it all depends. 

What is not in question is the sys- 
tem’s value to the Republican. Two 
months into operation, Workman told 
E&P, “We’re ina research mode with 
it, but it works so well that it immedi- 
ately became a production tool—by 
the third day.” 


Mass. seniors get 
Tab scholarships 


The Newton, Mass.-based Tab 
weekly newspapers have awarded 
$500 scholarships to 30 high school 
seniors in the Boston area based on 
their achievements. 








USA Today orders 


Iris color printer 


Iris Graphics Inc. of Bedford, 
Mass., announced it received an 
order from USA Today for an Iris 
3024 color ink jet printer to generate 
direct digital color proofs of editorial 
and advertising pages assembled on 
its Scitex color electronic prepress 
system. 

In addition to reduced proofing 
costs and suitable image quality, Gan- 
nett’s national daily cited an “easier 
relationship” created by the acquisi- 
tion of Iris by Scitex. 

Iris also reported that of the more 
than 400 continuous ink jet printers it 
has shipped, 16 model 3024s are 
installed at major newspapers. 





Linn steps down 


Travis Linn has announced he will 
step down as dean of the Donald W. 
Reynolds School of Journalism and 
Center for Advanced Media Studies 
at the University of Nevada, Reno, in 
July to teach broadcast journalism full 
time. 

A former CBS News executive, 
Travis led the school to full journal- 


ism accreditation since taking over in 
1984. 


Named acting dean was Rollan D. 
Melton, an alumnus, columnist for 
the Reno Gazette-Journal and direc- 
tor of Gannett Co. Inc. The Gannett 
Foundation funded the Rollan D. 
Melton Media Management program 
at the school in his name. 
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Rinehart 


(Continued from page 32) 





million in five years. That led to an 
ANPA directive for its labs to investi- 
gate a new kind of press. That turned 
out to be a modified flexo press that 
was cheaper to buy, man, run and 
maintain. Rinehart said the patents 
were licensed to practically all press- 
makers. 

From there, researchers moved on 
to the possibilities of keyless offset 
printing. 

“We think it will become 
universal . . . in newspapers,” said 
Rinehart—to which Cashau added 
that it has “the benefit of allowing you 
to keep the offset plates.” 

That aspect led to recollection of a 
not-so-successful (but in some places 
still operative) development. Dilitho 
was an interim measure to allow 
papers in their last years of letterpress 
printing to use offset plates while 
extending the life of their old presses 
until able to acquire new offset. 

In the 1980s, environment and elec- 
tronics were watchwords at the labs. 
At the outset of the 80s, ANPA 
sought to eliminate heavy metals from 
color inks before regulators forced 
newspapers to do so. Not only was 
there concern for possible future 





problems, but the work could only 
serve to enhance the image of news- 
papers. 

The next step was the development 
and commercial licensing of soybean 
oil-based inks. Rinehart pointed out 
that in addition to being environmen- 
tally preferable, soy inks showed 
“less fluctuation in the color values” 
during printing and other characteris- 
tics superior to petroleum inks. 

In electronics, the ’80s were a digi- 
tal decade. ANPA/RI work on what 
was then the SAT-FAX project even- 
tually led to AD/SAT, a successful 
Maxwell enterprise for fast, reliable, 
centralized satellite transmission of 
newspaper advertising, which also 
benefited from the adoption of the 
Standard Advertising Unit. 

The labs also developed Layout-80, 
the pioneering electronic ad dummy- 
ing system. One of its principal 
architects at the lab, engineer Richard 
Cichelli, went on to enhance the sys- 
tem and integrate it with other prod- 
ucts. 

Perhaps the major thrust of systems 
work in the 1980s and ’90s has been 
pagination. That, too, was an early 
effort of ANPA/RI in collaboration 
with IBM and others. The NSTG 
project of the 1970s worked to 
develop full-page pagination, but 
Rinehart said the “state of the art at 
the time didn’t permit the practical 





economic development of it.” 

Nevertheless, Rinehart maintained 
that “it was money well spent 
[because] it identified some of the 
economic obstacles.” 

Rinehart observed that, unlike the 
optical media now available, the cost 
of sufficient electronic storage “back 
in those days... would kill you.” 
However, he added that “a lot of the 
pieces of that project found immedi- 
ate use in the field.” 

Rinehart conceded that sometimes 
technical obstacles did force the lab to 
withdraw from some projects. He 
cited an attempt to add rotogravure 
color to letterpress for newspapers 
and, although work on high-speed 
inserting in the 1960s led to some 
patents, said Rinehart, progress was 
slow “so we backed off.” The proj- 
ect, in which Cashau was involved, 
lasted about five years before it was 
abandoned. 

“You can go on to other things that 
you can accomplish,” Rinehart con- 
cluded. 

Among those things are areas of 
work begun or foreseen by Rinehart 
that are now the responsibility of 
Cashau. In addition to the recent 
introduction of quality tools for news- 
paper reproduction, Rinehart listed 
papermaking research under way in 
cooperation with the U.S. Depart- 
ment of Agriculture’s Forest Prod- 
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ucts Lab in Wisconsin. 

Cashau inherits works on small 
recycled newsprint mills that could be 
sited near population centers and 
would require comparatively little 
water. 

It is technology newspapers them- 
selves should pursue, Rinehart con- 
tinued, because established paper- 
makers have a considerable interest 
in exploiting their existing technol- 
ogy. For the paper in newspapers, 
Rinehart said he thought such mini- 
mills “could cut the cost consider- 
ably” if owned by several newspa- 
pers. The mills would operate in the 
papers’ own areas, reducing costs of 
bringing in old newspapers and trans- 
porting finished newsprint. 

Rinehart said the U.S. Environ- 
mental Protection Agency was also 
“enthusiastic” about the research, 
and that the agency and some news- 
papers may participate in the project. 

As for applying technology to pro- 
duction, Rinehart said “we can solve 
any of those problems,” but difficul- 
ties for a newspaper turn up “once it 
hits the delivery dock.” Delivery 
poses both problems and possibili- 
ties. While its cost “equals or exceeds 
what the customer is paying for the 
newspaper,” Rinehart said, newspa- 
pers might also use their systems to 





handle in-city deliveries for others, 
such as retailers. 

Production and distribution inter- 
ests intersect in strategies to zone and 
tailor newspapers. Stated Rinehart: 


. “We've got to get our production 


costs down so newspapers can afford 
it.” Better zoning, he said, awaits 
direct (on-press) laser plate or cylin- 
der imaging. He cited keyless inking 
presses as one step to further manning 
and cost reductions and suggested 
possible retrofitting of existing offset 
press for keyless operation. 

The goal, according to Rinehart, is 
for newspapers to be able to offer 
readers special sections much the 
way cable tv offers special program- 
ming on selected channels. “We can 
efficiently print those if they come 
from a syndicate,” he said, adding 
that “it provides an advertiser a 
super-attractive buy.” 

(After several hours of discussing 
most areas of, and ANPA’s contribu- 
tions to, production technology, 
Rinehart also made it clear that he 
viewed the nature and quality of 
newspapers’ editorial content as 
more important to their success than 
the quality of newspaper reproduc- 
tion.) 

Rinehart and Cashau, who have 
worked together for the last 30 years, 





both reside in Oakton, Va., near 
neighbors of each other and of the 
Newspaper Center. Though Cashau 
now picks up where Rinehart left off, 
the latter still consults for the ANPA, 
with special involvement in the news- 
print “mini-mill” technology. Most 
recently he joined the Associated 
Press advisory board for its Photo- 
Stream all-digital wirephoto service. 

Their contributions to the newspa- 
per industry reach beyond years of 
technical and organizational work. Of 
the Cashaus’ three children, their 
younger daughter is a major accounts 
representative for The Courier-News, 
Bridgewater, N.J. One of the Rine- 
harts’ four children, who graduated 
exactly 40 years after his father and 
with the same degree, was reported to 
be laying out a new mailroom at the 
Indianapolis Star. 


Revel in reading, 
festival tells kids 


The Fort Lauderdale, Fla., Sun- 
Sentinel joined the Broward County 
Library to sponsor a free festival pro- 
moting reading among children. An 
estimated 18,000 people attended the 
May 5-6 affair. The paper printed cou- 
pons redeemable for a free book. 
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By Marvin Lauterbach 


Overhead costs should always be 
watched closely. 

In an industrial setting, costs that 
are not analyzed properly and con- 
trolled can rise dramatically. For 
manufacturers involved in the highly 
competitive printing industry, dollars 
spent on overhead costs can mean the 
difference between profit and loss. 

Although most printing companies 
try to control overhead costs for 
labor, raw materials, maintenance, 
and other expenses, energy costs 
rarely receive the same intensive 
scrutiny. Ignoring those costs is a 
mistake. In an energy-intensive 
industry such as printing, it makes 
good financial sense to monitor 
energy bills constantly. 

Many printing firms are unaware 
that utility companies are under no 
obligation to notify customers when 
they might be eligible for special 
rates. Utility companies — suppliers 
of electricity, gas, oil, steam and 
water — offer various rate schedules 
to their customers. If customers pay 
their bills without question or scru- 
tiny, it is possible that they are paying 
more than they need to. 

A multitude of factors, including 
term discounts, rider applications and 
reactive charges, can enter into 
establishing utility rates. Any one fac- 
tor, if calculated incorrectly or misap- 
plied, can add as much as 25% in 
unnecessary charges to a company’s 
monthly utility bill. 

Many companies could realize sub- 
stantial cost savings if they were able 
to analyze their utility bills more 
effectively. One Eastern graphic arts 
company sought help from National 
Utility Service Inc., in Park Ridge, 
N.J., and discovered some areas for 
potential savings. 

When the company’s electricity 
invoices were examined, analysts dis- 
covered that the bills carried a charge 
that the company was not obliged to 
pay, due to the nature of its business. 
The analysts advised the shop of 
potential savings. Then they drafted a 
letter to the utility company request- 





(Lauterbach is executive vice presi- 
dent, National Utility Service. Lauter- 
bach began his career in 1963 at NUS 
as an analyst.) 








What utilities companies don’t always tell 


Ways to save money 


ing that the unnecessary charge be 
eliminated from future bills and that a 
refund be granted for past over- 
charges. 

The utility company’s response 
was positive. After the appropriate 
paperwork was submitted and follow- 
up calls were made by the analysts 
and the client, the charge- was elimi- 
nated. As a result, the graphic arts 
company now saves more than 
$38,000 annually on its electricity 
costs. In addition, the utility company 
granted the shop a refund of $72,000 
for past overcharges. 

In another case, a printing estab- 
lishment with two locations on the 
West Coast — both served by the 
same utility — was not being charged 
the most economical rate. The client 
was being invoiced under the terms 





Printing companies that believe 
they could benefit from outside help 
should look for an energy manage- 
ment firm that offers long-term pro- 
tection instead of a one-shot analysis. 
Typically, analysts charge an initial 
fee that varies depending on a client’s 
annual utility costs. This fee is usually 
recovered through subsequent 
refunds or savings. Thereafter, the 
management firm shares equally with 
the client in any refunds or savings 
that are generated over a period of 
time. 

It is important for manufacturers to 
visit the office of the consulting firm 
under consideration. There, potential 
customers should find a database con- 
taining up-to-date rates and contracts 
of all energy utilities; current federal, 
state or local regulations governing 





Many companies could realize substantial cost 
savings if they were able to analyze their utility bills 


more effectively. 





and conditions of the utility’s general 
rate schedule but, due to the size and 
type of the client’s operation, an alter- 
nate rate schedule was available. 

National Utility Service analysts 
outlined a letter to be forwarded to the 
supplier requesting the rate change. 
The utility company agreed with the 
findings, and the rate change was 
implemented. The new rate resulted 
. savings of more than $3,000 annu- 
ally. 

Situations like the two cited are not 
uncommon. Professional energy con- 
sultants have the statistical knowl- 
edge and research capabilities to keep 
tabs on utilities. They can conduct 
systematic studies of utility billing 
structures and rate schedules area by 
area and supplier by supplier. They 
look for billing errors, rate charges, 
rate discount, regulatory changes and 
related factors. 

A company that believes that this 
kind of service or information is avail- 
able from utility companies should 
think again. Most utility companies 
state clearly that the selection of rates 
is the customer’s responsibility. The 
prevailing attitude is “let the buyer 
beware.” 


FT prints in Japan 





energy suppliers; and experienced 
rate analysts. 

The print industry can benefit 
enormously from employing effective 
energy management programs. Such 
programs represent the most crucial 
function of a successful business 
operation — effective control over 
energy costs and elimination of 
wasted profits. 

Printing companies must look for 
long-term solutions to reduce major 
overhead costs and not depend on the 
economy to help them compete 
domestically and abroad. A good 
analysis firm acts as a “management 
intelligence” agency, saving manu- 
facturers time, worry, and a great deal 
of money. 





The Financial Times of London 
began printing in Tokyo June 5. 

With global time differences, Japan 
became the first place to see the day’s 
FT. Production in Japan also allows 
same-day delivery there for the first 
time. 
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Vu/Text adds two 
Newhouse dailies 


Knight-Ridder’s Vu/Text Informa- 
tion Services Inc. has added the Port- 
land Oregonian and The Times-Pica- EWERT AHRENSBURG ELECTRONIC GmbH 
yune of New Orleans to its databank, 
bringing the total number of regional, 
full-text papers now on line with Vu/ Our control systems 
Text to 56. for printing presses 

The papers are the largest dailies in . ; 
their states. Initial coverage will date — ° high standard of p erformance 
from April 1990. Vu/Text said it will and operating ease and are designed 
later add coverage back through 1989. fo meet the prenung Pp deren and operating 

In other news, Vu/Text announced requirements in an optimal manner. 
that its vice president, Joseph D. 
DiMarino, is the 1990 recipient of the 
Agnes Henebry Award, given out 
annually by the News Division of the 
Special Libraries Association for out- 
standing service and leadership by a 
division member. DiMarino was cited 
for his participation in numerous divi-: 
sion programs and as a source for 
advice on library automation. 


GATF publishes 
color imaging 
systems text 


Color Scanning and Imaging Sys- 
tems is the Graphic Arts Technical 
Foundation’s latest technical training 
text and its first book devoted solely 
to color prepress systems. 

Written for scanner operators, pre- 
press managers, students and train- 
ees, the 315-page, heavily illustrated 
textbook by California Polytechnic 
State Univ. professor Gary G. Field epee 
covers te vision. op pny: Meee ind We offer flexibility in technology and design for 
management issues related to color the press operator — press — printing process. 
imaging systems, especially scan- , : : 
ners. Equipment by major manufac- Your first contact with us will: 


turers is discussed in terms of the ¢ demonstrate our cooperative attitude 
technology that makes them differ- 


: : © reveal that our longstanding experience 
ent. Copies are available from GATF guarantees uiamnede gare ara 
(412/621-6941) for $65 ($35 for mem- : oe 
bers). ¢ leave you with the power of the last decision 


Our equipment is in successful and reliable operation at many printing 


Muller-Martini plants in Europe and the USA. 


to equip new rane Bes provide 24-hour service! " 
1 ervice with our permanent presence in the USA. 
Record mailroom " , 


The Record, of Bergen County, 


N.J., will install Muller-Martini mail- ERE 
room equipment in its new 290,000- = 
square-foot satellite production facil- 
ity. ; : . EAE Ewert Ahrensburg Electronic —_ Ewert America Electronics, LTD. 

The line will consist of a 24-station D-2070 Ahrensburg, Kornkamp 8 869 Pickens Industrial Drive NE, Suite 12 
Model 375 high-speed inserter, three Tel. 0 41 02/49 00-0, TIx./Ttx. 410 218 Marietta, Georgia 30062 
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ing counter stackers and three 
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Automating circulation sales and service 
One newspaper shows how it works 


By Kathy Kelly 


In a competitive marketplace, you 
need a competitive edge. 

That was a large part of the Dallas 
Times-Zerald’s motivation to auto- 
mate their circulation sales and cus- 
tomer service operations, according 
to Linda Jordan, sales development 
manager. 

In December 1989, the Times-Her- 
ald completed installation of a predic- 
tive dialing, 32-position Cat Plus tele- 
marketing system purchased from 
TeleDirect International. The system 
was selected after intensive study by 
a five-member task force. 

“Our initial proposal was for an 
eight-position system,” said Jordan, 
“but after considering the cost justifi- 





(Kelly is president of TeleDirect 
International Inc.) 





cation and the projected sales 
increase, top management suggested 
that we automate on a larger scale.” 

In addition to soliciting information 
from vendors, the task force visited 
and called other newspapers with 
automated dialing equipment for 
information. In addition to price, ser- 
vice and support, the task force 
looked at vendors’ experience in the 
newspaper industry. It then looked 
closely at specific requirements for 
the Times-Herald’s operation. 

After a subscription has begun — 
whether it was soid by the internal 
telemarketing operation or by an out- 
side contractor — a call is made to 
verify delivery and make sure that the 
customer is satisfied with the service. 

According to Barbara Harding, 
manager of the verification group 
which uses the Cat Plus system for the 
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follow-up calls, “the software capa- 
bilities and verification screens have 
enabled us to move from a labor- 
intensive ‘stone age’ method into the 
20th century in terms of technology.” 

One of the critical features of the 
system is the ability to interact with 
the Times-Herald’s mainframe during 
a verification call. 

The Times-Herald uses Collier- 
Jackson Inc. software running on a 
Hewlett-Packard Co. mainframe to 
manage all circulation activities, 
including: household information, 
customer history, route assignments 
and billing, and it is critical that verifi- 
cation reps be able to examine or 
modify files on the mainframe as part 
of the verification process. A hotkey 
designed into the system allows each 
workstation to become a terminal on 
the mainframe with one keystroke. 

The system consists of a “star” 
network of distributed-processing 
PCs. The central processor is con- 
nected to the mainframe to allow 
down- and uploading of call lists. The 
PC at each workstation connects 
directly to the mainframe only when 
the hotkey is engaged. 

According to Harding, her goals for 
the verification area were to increase 
speed and accuracy, to increase con- 
trol of the operation through moni- 
toring and reporting, and to reduce 
paperwork. 

“Previously,” she says, “all verifi- 
cation was done manually. We 
needed a system that could communi- 
cate with our subscriber database in 
order to provide better service. We 
have eliminated an enormous amount 
of paper.” 

In fact, the process has become 
measurably more efficient. In the four 
months that the system has been 
installed, average sales per hour have 
doubled. 

Jordan attributes the improvement 
to a number of factors. Predictive 
dialing has increased the number of 
attempts by 150%, dialing more calls 
than there are TSRs, but passing only 
the answered calls to reps. Busies are 
automatically recycled, and no- 
answers are set aside to be recalled. 

In addition, the number of actual 
contacts as a percentage of attempts 
has increased by over 30%. Jordan 
explains that the data management 
capabilities of the system keep call 








EDITOR & PUBLISHER for June 16, 1990 








lists cleaner by allowing purging of all 
active subscribers from calling files. 
The system screens out disconnected 
and changed numbers (telco intercept 
messages), and allows coding of 
answering machines so that they can 
be called — along with the no- 
answers — on the opposite shift, 
when there is a greater likelihood of 
finding someone home. 

Even the stored information from 
no-sale contacts is being used. 
According to Jordan, targeted cam- 
paigns are being developed to reach 
prospects based on their reasons for 
not subscribing previously. 


buying was editorial content, we'll 
contact them when there are changes 
or new features added. If cost is the 
issue, we'll call when there is some- 
thing added which could save them 
money. We can develop scripts for 
specific objections based on a pros- 
pect’s previous response to our call.” 

According to Jordan, this kind of 
segmentation and selective schedul- 
ing would have been impossible when 
the operation was manual. Aside from 
the sheer volume of information to be 
managed, the human error factor was 
too high. Now even a small change, 
such as redistribution of a delivery 
route, gives the telemarketing depart- 
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“For example, if the reason for not. 

















a) 


The system consists of a “star” network of distributed-processing PCs. The 
central processor is connected to the mainframe to allow down- and uploading 
of call lists. The PC at each workstation connects directly to the mainframe only 


when the hotkey is engaged. 


ment a reason to call subscribers who 
may have discontinued delivery 
because of service problems. 

“We were realistic going into this,” 
Jordan observes. “We expected to 
see increases in performance quickly 
but not overnight. Even with the 
improvement we’ve already seen, we 
don’t think we’re through. We’re still 
learning new capabilities of the sys- 
tem, and implementing new pro- 





























grams. The system’s polling reports 
allow us to work with individual reps 
and, while we’re very pleased with 
our current TSR average of two sales 
per hour, we’re projecting a further 
increase by July. We already have 
reps making three, four and even five 
sales per hour, and our goal is an 
average of two-and-a-half to three 
systemwide.” 
(Continued on page 116) 
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Production, systems personnel changes 


Philadelphia Newspapers Inc., 
which publishes Knight-Ridder’s 
Philadelphia Inquirer and Philadel- 
phia Daily News, has promoted three 
of its production managers. Thomas 
Roth, who joined PNI in 1968 as an 
engraving apprentice and moved up 
through engraving supervisor, pro- 
duction prepress manager, produc- 
tion press packaging manager and 
night operations manager, was named 
night operations production director. 

“It was Roth who largely managed 
the night operations’ conversion to 
automation over the last five years,” 
noted production vice president 
John Dennan in announcing the pro- 
motion. 

Richard Danze is the new produc- 
tion director/press packaging, with 
responsibility for the pressroom, 
newsprint handling, the mailroom and 
security. He was previously in charge 
of safety, security, building services, 
engineering and all facilities. Dennan 
credited Danze with “substantially 
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reducing the number of accidents and 
saving hundreds of thousands of dol- 
lars.” 

The new production planning and 
facilities management director is Ed 
Poletti, who joined PNI as an accoun- 
tant 10 years ago. He rose through the 
positions of budget supervisor and 
manager, becoming assistant con- 
troller in 1986. Poletti was responsible 
for introducing financial forecasting 
in the production division. 

* * * 

The Boston Globe announced the 
appointment of Charles Liftman to the 
new position of newsroom technol- 
ogy director, overseeing the applica- 
tions of new technologies in news 
operations. Systems editor since 
1979, Liftman has served as sports 
and news copy editor, picture editor, 
night news editor and executive photo 
editor. Before joining the Globe in 
1967, he was with the Boston Herald 
and the Boston Traveler. 

* * * 

At the San Francisco Newspaper 
Agency, Christine Adams has been 
appointed vice president, systems. 

She joined SFNA, corporate agent 
of the San Francisco Chronicle and 
San Francisco Examiner, in i986 as 
systems project manager. Most 
recently she has served as manage- 
ment information systems director 
and has overseen planning and 
implementation of a new on-line 
advertising order-entry and accounts 
receivable system. 

* * * 

Paul Willis returns to Fort Lauder- 
dale, Fla., as manager of the newly 
created color technology department 
at the Sun-Sentinel, where it is part of 
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the editorial division. He and an assis- 
tant will oversee operation of Scitex 
color prepress equipment. Willis was 
a photographer at the Fort Lauder- 
dale News in the mid-1970s. He most 
recently was managing editor of the 
Vincennes (Ind.) Sun-Commercial, 
where he had also been prepress pro- 
duction supervisor, associate manag- 
ing editor, director of photography, 
chief photographer and staff photog- 
rapher. He planned and implemented 
a Macintosh-based pagination system 
and oversaw quality control at the 
paper. 
* * 

Formerly assistant managing edi- 
tor/graphics at the Evansville (Ind.) 
Courier, Jim Bye was named director 
of graphics and electronic prepress, in 
which position he retains responsibil- 
ity for the morning paper’s editorial 
graphics and photography depart- 
ments and now oversees graphic 
input, including processing of color 
and black-and-white photos and 
graphics for editorial and advertising. 

He began as a news photographer, 
later served as picture editor at Nor- 
folk’s Virginian-Pilot/Ledger Star 
and in 1986 became assistant manag- 
ing editor/graphics at the afternoon 
Evansville Press. Later that year he 
assumed the same post at the Scripps 
Howard morning paper. 


Bye was among 12 employees from 
around the country selected by 
Scripps Howard as best exemplifying 
the quality efforts sought by the com- 
pany. Also named was Dennis Ray, 
assistant production director/quality 
at Evansville, where the Courier Co. 
production department won Scripps 
Howard’s Total Quality Award this 
spring. 

Lee Enterprises Inc. announced 
that its director of special projects, 
Jules Tewlow, will take early retire- 
ment Nov. 1. Tewlow has occupied 
the position with Lee since 1972. He 
was credited with extensive knowl- 
edge of newspaper technology and 
long-range planning and contribu- 
tions to Lee’s advances in electronic 
text processing. 

Tewlow served on the American 
Newspaper Publishers Association 
Telecommunications Committee and 
special ANPA task forces, including a 
delegation that visited France to 
study videotex. He will maintain his 
New York City office and plans to 

(Continued on page 135) 
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William D. Descheemaeker was 
named president of recently formed 
Du Pont Electronic Imaging Systems 
Inc., replacing Melvin A. Ettinger, 
who retired June 1. 

Descheemaeker, formerly a Dela- 
ware-based group business manager 
in the Du Pont subsidiary, has been 
with the company’s printing business 
for more than 20 years, serving in 
sales, marketing and management 
positions. Based in Glen Rock, N.J., 
Ettinger was appointed president of 
the subsidiary when that organization 
was formed. He had previously been 
president of Crosfield Electronics 
Inc., the U.S. business acquired by 
Du Pont as part of the Du Pont-Fuji 
acquisition of the U.K.-based Cros- 
field Electronics Ltd. 

Du Pont Electronic Imaging Sys- 
tems was created earlier this year to 





consolidate sales and service for Du 
Pont’s line of electronic imaging sys- 
tems for the U.S. printing market. In 
addition to Du Pont Electronic Imag- 
ing and Crosfield Electronics, it 
includes ImagiTex and Camex. 

Crosfield Electronics senior vice 
president of sales and marketing 
David Lightfoot has been appointed 
senior vice president of News Pub- 
lishing Systems, with responsibility 
for sales of Crosfield, Du Pont Elec- 
tronic Imaging and ImagiTex prod- 
ucts to the newspaper industry. 

Crosfield marketing vice president 
Gary Dolgins assumes the same post 
at Du Pont Electronic Imaging Sys- 
tems. Damien Gough, Crosfield sales 
vice president, is now technical sup- 
port vice president at the Du Pont 
unit. 

Soon after Descheemaeker was 








Du Pont Electronic Imaging Inc. names new execs 


Ettinger resigns as president; Lightfoot remains to 
oversee all News Pubiishing Systems product lines 


named president, Will Kraft was 
named service and support director. 
Both report to Cliff Schwieter, direc- 
tor of Du Pont’s Electronic Imaging 
Division. Reporting to Kraft is former 
Crosfield senior vice president of cus- 
tomer service Tom Carney, who is 
now national field operations man- 
ager. 

Former Crosfield managers now 
named regional managers at Du Pont 
Electronic Imaging Systems include 
Tony Mazza (Northeast), Mike Wil- 
son (Southeast), Pete Morton (North 
Central) and Glen Miskiewicz (West). 
Crosfieid North Central regional ser- 
vice manager Don Clay is now 
Response Center manager in Wil- 
mington, Del.; Bob Reitzell, Cros- 
field South Central regional service 
manager, is now major accounts man- 

(Continued on page 128) 
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Update on Star-Ledger expansion 
New plant, presses and inks in New Jersey 


By Jim Rosenberg 


It’s a busy spring for the Star-Led- 
ger. 

Headquartered and still partly 
printed in Newark, the big north- 
ern New Jersey daily is gearing 
up to print on new TKS keyless offset 
presses at its Piscataway plant and 
hustling to put its new Montville 
facility into shape for newspaper pro- 
duction and distribution. 

In Montville, “We’re pushing like 
hell to get the press area ready 
because the presses are coming in the 
beginning of August,” Star-Ledger 
production director Andrew Har- 
teveld told E&P early last month. 
“The rest of the building will just have 
to follow.” 





storage is not a problem because the 
presses are packed weather-sealed in 
ocean-going crates. 

He added that the lot will serve as a 
staging area for some time anyway so 
that the press units can be installed in 
the proper order. 


Harteveld reported that the Mont- 
ville plant was “well into the demoli- 
tion phase” last month, with excava- 
tion under way for the press founda- 
tions. Much of the building’s outer 
skin was already off, front and rear, 
for some required redesign. Work on 
the pilings awaited one more series of 
permits, he said. 

In Piscataway, Harteveld said, the 
press area is in good shape, with the 
rest of the building a little behind. The 





“We’re going to try everything and see which works 
the best. That’s the bottom line.” 





Harteveld predicted construction 
for those other departments “will be 
very slow in coming.” 

In any case, he said the paper hopes 
to begin printing at the new Morris 
County site early next year, but con- 
ceded the possibility of some slippage 
in the schedule owing to winter 
weather. In that event, he said, the 
shipment of TKS presses for that 
plant could be held in the parking 
lot. 

He maintained that such outside 
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plant, which already runs convention- 
al TKS offset, was mechanically 
turning over its first keyless units last 
month and had scheduled mid-month 
for some nonproduction test runs. 


Harteveld said his staff would exer- 
cise all the print couples to check 
settings and adjustments. 

“By early June we hope to put the 
press on the . . . advance runs as an 
extra press just to shake it down and 
make pasters and see that everything 
works.” 

He added that for the time being the 
keyless units represent extra capacity 
and the paper has no need to rush 
them into production. Harteveld said 
he wanted everything ready to roll 
right the first time the presses print 
the news — probably about the time 
letterpress operations in Newark are 
phased out. 

For its keyless printing, Harteveld 
said the Star-Ledger will use black 
and probably color ink from General 
Printing Ink and is testing both black 
and color products from The Ink 
Company. 

“We also might be using some 
Japanese ink that has been approved 
for use here,” he added. He said the 
inks, supplied by Morohoshi, have 





met regulatory standards. 

“We're going to try everything and 
see which works the best. That’s the 
bottom line.” 

GPI’s former News Ink division 
marketing manager, Bob Brough, 
said the supplier had worked with the 
Star-Ledger on inks for its new TKS 
presses and had developed a line of 
color inks for keyless offset “that we 
ran on those presses while they were 
still in Japan in the prototype stage.” 

Because the ink-water mix cannot 
be adjusted column by column on 
keyless-inking presses, Brough called 
viscosity and water pick-up charac- 
teristics “very critical.” 

The Ink Company’s marketing 
manager, Bob Throckmorion, also 
pointed to flow and body characteris- 
tics, the ink’s rheology, which he 
described as among “the critical fac- 
tors that you look at” in distinguish- 
ing inks for keyless and conventional 
offset. 

Harteveld said he inquired about 
rub-off and was assured The Ink 
Company could supply a low-rub ink 
for keyless presses. Those inks 
reportedly will be running on the TKS 
keyless press at ANPA/TEC. 

The Star-Ledger’s increased 
capacity, not to mention its color 
capability, is needed to serve up a 
characteristically big paper to an 
equally sizable urban and suburban 
readership. Maybe the only thing not 
big about the Star-Ledger is its 
price—still 15¢, Sundays 35¢. 


Biz tab introduced 


The Manchester, N.H., Union 
Leader has introduced a weekly 
tabloid section called Monday’s Busi- 
ness. 
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Harding points out that her verifi- 
cation group is now accomplishing in 
four days what once took two weeks 
or more, and adds, “Our next step 
will be to implement surveys of our 
current subscribers. We’re looking 
for ways to find out how we’re doing 
and how we can improve.” 
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By Jim Rosenberg 


Dow Jones & Co. launched its 
DowVision information service and 
announced formation of the Alliance 
Developer program for third-party 
supporting software products. 

DowVision delivers business news 
and information through corporate 
computer systems directly to desktop 
computers. Information is specially 
coded to enable users to receive only 
the news they want when it moves on 
Dow Jones newswires. News comes 
from Dow Jones News Service (the 
“Broadtape”), Professional Investor 
report, Dow Jones International 
News Services and Federal Filings. 
Other information from PR Newswire 
and Business Wire, which carry cor- 
porate releases, will also be avail- 
able. 

Alliance Developers are software 
companies providing custom prod- 
ucts (for a variety of hardware sys- 
tems) using the news and information 
to meet specific customer needs. 
Developers will provide the means 
for delivering the information to 
users. 

Dow Jones said that its interactive 
server will enable customers to 
access News/Retrieval’s archive of 
business and financial databases 
without the need to dial into the sys- 
tem via modem. Flat-fee-per-month 
pricing will replace per-minute 
charges on all Dow Jones proprie- 
tary information, also making use 
easier. 

Information from the broadcast 
newswires is brought together into a 
composite feed at a central fileserver 
for subsequent network distribution. 
Utilizing Dow Jones’ high-speed data 
network serving 13 U.S. cities, Dow- 
Vision can guarantee access through 
alternate circuits if a backbone circuit 
is interrupted. 

The feed’s extensive coding for 
each story indicates subject, indus- 
tries covered, companies mentioned, 
geographic region and other relevant 
information, including source, date 
and time. “Metadata” coding (infor- 
mation about the information) allows 
customers to filter, select and priori- 
tize stories according to the corporate 
user’s criteria. 

Alliance software developers who 
establish the physical connection 
between Dow Jones’ network and 
customers’ corporate networks will 
be DowVision customers’ principal 
contact and will create unique display 





| and retrieval applications on users’ 


workstations. 

Product information is available 
from the developers, which include 
Investment Software Systems Inc., 
Littleton, Mass. (for Wang, Sun 
Microsystems, IBM RISC systems); 
Ensemble Financial Systems Inc., 
San Francisco (for the Apple Macin- 





Dow Jones launches DowVision and Developer Alliance 


tosh and MIPS RISC server); EyeOn 
Associates, Westfieid, N.J. (for IBM 
PCs/compatibles and AT/compatible 
LAN server running Novell); Gescan 
International Inc., Research Triangle 
Park, N.C. (for DEC’s VAX/VMS 
computers and stand-alone system 
for PC networks); Verity Inc., Moun- 
(Continued on page 135) 








A new system utilizing 
carts and loaders will 
reduce newspaper handling 
and distribution costs. 
Automatic loaders (electro- 
pneumatic) stack bundles 
on 3-sided carts. Carts are 
hauled on trucks and used 


to transport bundles to 
distribution centers for 
carrier pick up. 

Once a cart has been 
stacked with bundles 
(manually or mechanically) 
it is ready for transport. At 
distribution centers, entire 
cartloads are removed from 
trucks. This eliminates 





Carts & Automated Loaders Cut 
Newspaper Distribution Costs 


unnecessary 
handling 
and damage 
that occurs 
from 
conventional 
practices, 
e.g., building 
stacks inside 
trucks, 

then removing the bundles, 
and carrying them down 
the length of the truck 
where they're thrown off 
the back. 

Stacking newspapers on 
carts reduces the number 
of times and the distance 
over which individual 
bundles are handled. The 
complete system (cart & 
loader) will speed delivery, 
reduce labor and damage, 
and improve accountability. 
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By Jim Rosenberg 


The American Soybean Associa- 
tion reported earlier this year that 
soybean oil-based inks are now used 
by more than a third of the 9,000-plus 
U.S. newspapers. The popularity was 
attributed to support of farming and 
the ink’s appeal in agricultural areas, 
the oil’s environmentally benign 
nature, and its superior printing and 
color reproduction characteristics. 

Most of the soy ink business 
remains in color inks. Black soy ink 
costs substantially more than black 
petroleum-based news ink. 

Besides running and printing bet- 
ter, said Don Phillips, Flint Ink’s cor- 





Soy sales still strong 


More than a third of U.S. newspapers reportedly using soy-based inks 


600% sales increases in the approxi- 
mately 18 months since the soy prod- 
uct “took off,” according to Phillips. 
During the same period, he said, there 
“hasn’t been a lot more movement on 
letterpress.” 

“I think the ink companies got 
more sophisticated in their formula- 
tions, as well,” he added. 

Shortly after last year’s ANPA/ 
TEC, Bob Brough, General Printing 
Ink’s former News Ink Division mar- 
keting manager, said that “in June we 
actually sold more dollars of soybean- 
oil color inks than we did petroleum 
inks. There’s a product that two years 
ago didn’t exist.” 

He added that “We’re not really 





Most of the soy ink business remains in color inks. 
Black soy ink costs substantially more than black 
petroleum-based news ink. 





porate news ink manager, “in the big 
presses like the metros they have less 
spitting over the rails and they have 
better page-to-page set-off qualities, 
as well as low rub.” 

Phillips said soy inks amount to 
well over half Flint’s offset color busi- 
ness, especially process colors. He 
said the cost of black soy ink has 
limited business to a handful of news- 
papers, with only one big customer. 

However, soy colors at “virtually 
the same price” as conventional 
offset color inks brought Flint 500- 
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pushing it.. 
itself.” 

GPI was reportedly the first to mar- 
ket soy inks, developed by the 
ANPA, in 1987. Two weeks ago 
Brough (now in Atlanta for parent 
company Sun Chemical), said that in 
terms of dollars there has been little 
change in the soy/petroleum ink sales 
ratio for GPI. As good as it got, “‘it 
hasn’t really taken off” from that 
level, he said. 

“As we thought, once the initial 
interest level peaked and everyone 
who wants to run it has trialed it and 
everyone who can afford to pay the 
extra price is doing so, then at some 
point... it would tend to level off,” he 
explained. In any event, he has seen 
“no drawbacks, no setbacks, nothing 
negative associated with the product 
line.” 

Like GPI, The Ink Company may 
be among the first to see its keyless 
offset ink formulations in regular use 
in the U.S. when the Star-Ledger of 
Newark, N.J., begins running the 
products on its new TKS presses. 

Bob Throckmorton, marketing 
manager at The Ink Company, said he 
saw no reason why a keyless offset 
ink could not be formulated with a 
soybean oil base. While there has 
been no experimentation to date, he 


. it just kind of sells 





said he believed work on soy inks for 
keyless presses was on his company’s 
R&D schedule. 

No doubt the same is true of most 
other ink suppliers, now that the Star- 
Ledger is readying its black and color 
keyless units. 

With its first conventional offset 
presses ready for new plants else- 
where in New Jersey and in Virginia, 
Mitsubishi has its own nonanilox 
keyless presses waiting in the wings. 

To the recycling logo available to 
publishers using recycled newsprint, 
newspapers running soy inks can add 
the SoySeal trademark of the Ameri- 
can Soybean Association, which will 
provide copies for publication (call 
800/TALKSOY). 

Earlier this month, an anticipated 
break in wet spring weather and 
warmer weather to follow were 
expected to permit Midwest farmers 
to sow more soy, following some 
planting progress the week before. 
Though futures prices declined with 
the accomplished and the expected 
planting, seeded acres in Iowa and 
Illinois were reported well below 
levels for the same time last year, 
according to the Wall Street Journal. 

The newspaper noted that “Soy- 
beans can be planted later than corn, 
so farmers who miss corn planting 
deadlines tend to shift to soybeans.” 

It cited June 1 as a rule-of-thumb 
planting cut-off date to gain maximum 
corn yields. 





Southern publishers 
nominate officers 


The Southern Newspaper 
Publishers Association has nomi- 
nated New Orleans (La.) Times-Pica- 
yune president and publisher Ashton 
Phelps Jr. as its next president, 
Tampa (Fla.) Tribune vice president 
and general manager James F. 
Urbanski as chairman, Multimedia 
Newspaper Co. president W. deBer- 
niere Mebane as president elect and 
Oklahoma Publishing Co. president 
and general manager Edmund O. 
Martin as treasurer. 

Elections were scheduled for 
SNPA’s Sept. 16-19 convention in 
Colorado Springs, Colo. 








EDITOR & PUBLISHER for June 16, 1990 











Sil 


(Continued from page 102) 





On this side of the Atlantic, interest 
in electronic picture desks has gained 
momentum, especially since AP’s 
announcement that a proprietary mis- 


Wuuld become its new basic photo 
receiver. 


Many picture desk vendors offer 
and most potential users want a link to 
the Macintosh, and already there are 
software packages for creating Mac- 
based picture desks. 

Rentz said that in contemplating 
the picture-handling piece of the pre- 
press puzzle, SII was aware not only 
of the need for. storage but for 
retrieval through efficient indexing or 
cataloging. He said SII’s LASR 
library system already contains a field 
for photo references for archived sto- 
ries. 

SII-DTI one year later 

Painting a rosy picture of the SII- 
DTI relationship, Edwards attributed 
its success to date to the absence of a 
“hidden agenda,” credible products 
from both vendors competing for dif- 
ferent segments of the same market 
and cooperation on products to meet 
recognized needs. 

That assessment is reflected near 
the bottom line, according to 
Edwards, who said that at the halfway 
point in SII’s current fiscal year, “we 
have already exceeded our revenue 
projection.” 

Speaking for DTI, executive vice 
president JoAnn Froelich said SII’s 
acceptance of DTI products “lends 
credibility to both DTI and to Mac- 
based products in general.” She said 
the current acceptance of the Macin- 
tosh as a publishing platform “hasn’t 
always been the case.” 


According to Apple Computer Inc. 
regional general manager Dave Man- 
ovich, his company holds a strong 
belief in “the complementary nature 
of the Macintosh and the Tandem,” 
which he said “creates a very power- 
ful solution for workgroup comput- 
ing, particularly in the publishing 
market.” 

Noting his company’s business 
with System Integrators dates from 
' 1979, Selda said SII is now among 
Tandem’s top five customers and 
probably its largest OEM. Further, 
he sees the relationship expand- 
ing. 

“SII and Tandem have decided to 
embark on a software house arrange- 
ment, and we’re discussing how we 
can go ahead with that,” he said. 
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sion-specific machine from Leaf 


“That would allow SII to take some of 
these products that they’re building 
for the publishing industry and de- 
liver [them] to some of our... 
customers via our end-user sales 
force.” 

Beyond that, Selda said he foresees 
such Mac-to-Tandem products as 
suitable for some of Tandem’s other 
Alliance partners, calling Mac/55 the 
first such product considered in this 
connection. 

In effusive remarks concerning 
Mac/55, Cole said he expected a 
“mad rush” to SII because it is “one 





of the few companies who’s under- 
stood the importance of integrating 
Macintoshes into a daily newspaper 
environment.” 

Edwards said positive responses to 
Mac/55 have included those from 
competitors’ customers who want but 
do not have Mac integration. 

He said that in two large SII orders 
from users of others’ equipment, 
“one of the key ingredients of them 
making the decision to switch is the 
Apple integration. So we see the Mac 
actually dragging in some of our sys- 
tems business.” 





Publishers 


Turn To 


Business 


Systems 
from 
Data 


Sciences 


Since 1972 


Data Sciences, Inc. 


2150 Industrial Pkwy, Silver Spring, Maryland 20904 





Proven Software 

In Circulation, TMC, 
Display Advertising and 
General Accounting. Easy 
to learn, easy to use, and 
easy to customize. 


Large Installed 

User Base 

Over 100 newspapers 
throughout the United 
States. Dailies and 
Weeklies. Both independ- 
ents and groups. With 
household sizes from 5,000 
to 500,000. 


UNIX based 


Allows you to choose from 
a variety of hardware plat- 
forms. Leave the world 

of proprietary software 
systems behind 


Dependable Support 
Data Sciences has been 
providing Business 
Systems to the Newspaper 
Industry since 1972. Con- 
stantly updating software 
to reflect changes in tax 
law, postal regulations, 
ABC, and other newspaper 
business practices. 


Call 


800/826-7245 


to schedule a hands-on 
demonstration. 


See Us at ANPA 
Booth #618 




















1990 
MARCH 
Advertising Data 


Data on the following newspapers are pro- 
vided by LEADING NATIONAL ADVERTIS- 
ERS (LNA). 

Effective January 1990, LNA has changed 
the methodology used to convert linage 
measurements into inches. It discontinued 
reporting MRCS inches and now reports in 
the Standard Column Inch. 

To maintain uniformity and standardized 
records for their subscribing newspapers, 
LNA utilizes a system of classification where- 
by all display advertising naturally falls into 
one of four major classifications, “Retail,” 
“General,” “Automotive,” or “Financial”. 

LNA defines “National” advertising as a 
combination of the “General” and “Automo- 
tive” classifications. For those newspapers 
subscribing to LNA service levels that do not 
include “Retail” or “Financial” classifications, 
data shown is for “National” (“General” and 
“Automotive’.) 


1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 


ALLENTOWN, PA. 


59,401 
19,736 
4,969 


394 
34,983 


170 
3,055 71 
78,656 


165,817 35,618 


32,268 
17,108 

5,422 
10,425 


34,595 


GRAND TOTAL....... 
YEAR TO DATE...... 


70,213 
156,564 


ANNAPOLIS, MD. 
Capital-e 
27,717 
Preprint Local .. 27,565 
ROP National... " 8,820 
Preprint National . 33 
Financial.. 1,974 
65,195 
131,304 


10,353 


GRAND TOTAL 
YEAR TO DATE 


ASBURY PARK, N.J. 

Press-e 
7,151 
Preprint Local 10,633 10,447 
ROP National ... 8,481 188 
Preprint National 59 
Financial. 6,346 580 
111,424 53 
195,637 18,478 


68,857 
14856 
10,678 


7,519 
120,312 
222,222 


*Indicates newspapers reporting figures in 
lines. 


GRAND TOTAL 
YEAR TO DATE 


Preprint Local... 
ROP National ... 
Preprint National . 


GRAND TOTAL....... 
YEAR TO DATE...... 


Record-e 
ROP Locol........... 
Preprint Local . 
ROP Nationol...... 


Classified... 


WO ao tcceescinceganscrs 


GRAND TOTAL 
YEAR TO DATE 


Preprint Local... 


GRAND TOTAL 


YEAR TO DATE...... 


Herald-m 


Financial... 
Classified. 


1990 


FULL RUN PART RUN 


1,444 
18,669 


487 


20,600 


39,078 
113,585 


347,170 
932,179 


BALTIMORE, MD. 


55,942 
6,885 
13,671 
3,477 
58,983 
138,958 


4,960 
16818 
2,645 
354 
4817 


29,594 


4871 
16,789 
3,020 
355 
4,153 
29,188 


406,056 
1,138,218 


60,332 5,164 
2,258 5,937 
9319 62 


4,240 247 
62,952 6 
139,101 11,416 


33,456 5,915 
25,484 55,883 
7,509 94 
11,032 893 
3,788 377 
43,643 214 
124,912 63,376 


74,792 
168,335 


264,013 
747,250 


BOSTON, MASS. 


47,786 816 
5,389 


12,273 


3,176 
80,352 


143,587 


120 


6,325 


31,246 
21,266 
15,677 
11,631 
4,085 
96,750 
180,655 


6,290 
26,980 
600 


2,128 
257 
36,255 


324,242 42,580 
943,943 102,468 


28,103 


6,123 
1,178 
81,140 


1989 


FULL RUN PART RUN 


35,546 
40,656 
8,660 
9,415 
5,335 92 
45,697 
145,309 


742 
21,563 
135 


367,531 
1,016,277 


33,009 
15,064 
10,782 

3,262 
64,377 


164,962 


472,231 
1,286,611 


BERGEN COUNTY, N.J. 


67,429 
2,850 
14,312 


6,657 
74,151 


GRAND TOTAL 
YEAR TO DATE 


Enquirer-m 
Preprint Local ... 
Preprint National. 


Financial...... 
Classified..... 


GRAND TOTAL 
YEAR TO DATE 


Classified 





165,399 


34,784 
15,532 
8,795 
9,929 
4,151 
54,776 
127,967 


»_ 67,419 
175,800 


293,366 
850,564 


55,913 
16,672 


6,868 
96,599 
176,052 


37,144 
18,899 
15,372 
11,359 
3,890 
111,256 
197,920 35,910 
373,972 
1,073,066 


43,394 
113,690 


26,015 


6,023 
3,061 
105,792 
140,891 


News-S 


ROP National... 


ESAT: 


GRAND TOTAL 
YEAR TO DATE 


Times Herald-a/d 


Preprint Local... 
ROP National... 
Preprint National. 
Financial.. 
Classified. 


GRAND TOTAL 
YEAR TO DATE 


Post-m 


1990 


FULL RUN PART RUN 


4,929 28,382 


28,382 
472 
7,48) 
36,335 


36,335 
416,735 96,860 
CINCINNATI, OHIO 


48,539 


3,996 


24,551 
49,842 


DALLAS, TEXAS 
100,563 


23,437 
9,479 


11,075 
16,085 
2,039 
180 
1,964 586 
202,466 


337,909 


44,711 
31,773 
11,224 
9,441 
5,671 
94,257 


197,077 


534,986 
1,464,647 


42,100 
115,818 


59,169 3,581 


2,369 
664 
85 
213,335 


32,167 
26,953 


10,790 


326,709 
899,899 


25,602 
60,118 


DENVER, COLO. 


189 
21,764 
432 
129 


56,654 
10,753 
15,377 


3,282 
123,575 


209,641 22,514 


1989 


FULL RUN ‘PART RUN 


5,249 
1,174 
5,281 


603 
19,241 


31,548 


172, 


1,431,772 


69,533 
15,287 
7,503 
127 
2,687 
136,528 
231,665 


30,790 
34,182 
6,677 
9,576 
5,158 
30,717 
117,100 


348,765 
939,486 


50,485 
24,144 
16,313 
767 
3,556 
129,383 


224,648 20,465 
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1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 
Post-S 


ROP Local .... 
Preprint Local .. 


Courant-m 


Preprint Local... 
ROP National ... 
Preprint National. 
Financial... 
Classified. 


GRAND TOTAL 


YEAR TO DATE ; Courant-S 
ROP Local... : 
Preprint Local . 
Rocky Mountain News-m ROP Notional. 
Preprint Local 12,614 21,576 
ROP National 7,900 11,651 
Preprint Notionol........... 758 
ETT 2,954 3,395 
Classified... acscenice) . 187,592 
i eS 303,892 ; GRAND TOTAL 
YEAR TO DATE 
Rocky Mountain News- 
ROP Local............ . 20,001 17,653 ) 
Preprint Locol..... : 13,488 15,357 Advertiser-m 
ROP National ........:...... 7,287 7,632 ROP Local...... 
Preprint National . 10,831 10,268 Preprint Local 
1,286 1,015 ROP National . 
31,074 32,933 Financial. 
18,999 84,858 Classified. 
Total... 
GRAND TOTAL 369,696 41,281 388,750 ' 
YEAR TO DATE...... 1,045,032 102,086 1,064,457 Stor Bulletin-e 


Preprint Local... 
DULUTH, GA. ROP National . 
Gwinnett County News-m 
36,188 
Preprint Local : 6,614 
ROP National " 6,803 


Classified... m 74,823 
126,341 Preprint Local... 
ROP National... 
Gwinnett County News-S Preprint National... 
ins 8,935 ; Financial... 
Preprint Local... 21,260 i Classified. 
ROP National... . 3753 Total. 
Preprint National. = 
Financial... GRAND TOTAL 
Classified... é YEAR TO DATE 


GRAND TOTAL Chronicle-a/d 
YEAR TO DATE 
Preprint Local .. 
ROP National 
FAIRFAX, VA. 
Journal-m 
mm 26,028 
Preprint Local 5,028 2,270 
ROP National... 7,816 
Preprint National 


Financial.. ROP Local... 
Classified —_ pee 1 Preprint Local. 
GRAND TOTAL ’ 2,270 __ 87,766 i ROP National. 
YEAR TO DATE 10,210 225,470 Preprint National. 
Financial 
Classified. 


Chronicle-S 


Time-e 
21,521 
Preprint Locol.... 4,769 13,550 GRAND TOTAL 
ROP National . : 4,603 YEAR TO DATE 
353 
3,460 Post-m 
44,043 ROP Local....... 


Preprint Local . 
— — ROP National .. 


7,561 
21,397 


10,240 
1,470 Post-S 
16,705 ROP Local........ 
Preprint Local . 
— — ROP National .. 
GRAND TOTAL 4,769 _ 150,972 
YEAR TO DATE 7,498 409,620 


*indicates newspapers reporting figures in 
lines. 





, SORE Ean none , 


6,969 i asiipeiresoceennnacncs 


1990 


FULL RUN PART RUN 


HARTFORD, CONN. 


34,650 
28,403 
4,333 
654 
3,248 
4,018 
75,306 


4,334 
149,486 
364 
1,477 
742 


156,403 


231,709 
607,733 


HONOLULU, HI 


51,939 
9,630 
6,689 
5,188 

83,322 

156,768 


4,111 
6,645 
5,825 
4,698 

73,266 

131,545 


Financial.... 1,914 Star Bulletin & Advertiser-S 


28,774 
13,968 
10,408 
8,084 
3,225 
36,970 
101,429 


389,742 
1,086,339 


HOUSTON, TEXAS 


85,346 6,929 
1,842 39,863 
11,846 595 
337 

564 

20,775 


32,212 
15,602 
8,961 
11,319 
6,158 
74,050 
148,302 


433,592 
1,957,316 


71,561 
3,821 
12,299 
218 
1,560 
109,347 


75,421 


274,227 
1,273,368 


1989 


FULL RUN PART RUN 


57,599 
1,367 
10,755 


6,142 
86,350 
162,213 


24,280 
2,617 
8,703 

11,444 
2,195 

37,747 


86,986 


249,199 
713,813 


47,568 
11,512 
5,312 
4,366 
77,029 
145,787 


44,890 
10,143 
5,269 
4,39) 
64,483 
129,176 


30,065 
10,056 
9,717 
6,679 
3,142 


87,272 
7,667 
12,181 
127 
3,814 
174,669 


285,730 


35,810 
15,752 


10,263 


194,573 


23,634 
5,653 
6,919 
1,025 
4,421 

28,574 


70,226 


264,799 
735,667 


13,018 
22,164 
618 
713 
1,747 
7,219 
45,479 


4,318 
139,442 
270 
304 
1,071 


145,405 


190,884 


514,337 


26,624 


12,201 
38,825 
84 


1,283 
9,946 


3,785 
45,386 


1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 


LONG ISLAND, N.Y. 


57,580 46,121 
10,985 2,169 
14,341 18,161 
Preprint National... a 
Financicl.... 3,640 9,462 
Classified... 75,370 64,284 


161,916 140,197 


30,629 17,929 

61,726 19,057 

a 2,823 9,323 

Preprint National... ie 1,451 5,777 
Financiol........ Av 900 46) 
Classified...... na 19,839 24,996 


117,368 77,543 


GRAND TOTAL... 279,284 _ 217,740 
YEAR TO DATE 1,129,238 619,544 


L.A. LONG BEACH, CALIF. 
Press Telegram-m 
ROP Local........ ws 44,490 9,840 43,296 
Preprint Local. ra 8,050 21,501 6,724 
ROP National a 5,667 200 6,123 
Preprint National = 197 1,100 248 
RARE 3,141 301 3,840 
Classified................0 68,741 70,845 


recreate, 32,942 131,076 


Press Telegram-S 

Pr ieee as 11,073 132 11,352 
Preprint Local on 28,221 20,623 
ROP National .. 4,528 5,409 
10,524 9,582 

ekdediese 422 172 

CRON nn sscciicscssnseaces 15,324 15,082 
WAR cee 70,092 62,220 


GRAND TOTAL ; 193,296 
YEAR TO DATE 550,678 539,244 


LOS ANGELES, CALIF. 
News-m 

ROP Local int 70,065 22,460 65,446 
Preprint Local 21,203 31,658 28,005 
ROP National 12,689 3,388 9,290 

914 
3,722 480 4,965 
Classified... -. ae 132 _ 130,623 


LSE conan cree nono 300,931 59,032 238,329 


News-S 
= 12,009 ‘ 16,449 
Preprint Local 23,315 
ROP National . 5,933 
Preprint National... 10,382 
Financial : 499 
Classified... ] 46,519 


103,097 


GRAND TOTAL.. , : 341,426 
YEAR TO DATE 993,264 


Times-m 
= 155,787 
Preprint Local... " 11,703 ; 15,700 
ROP Nationol........ 22,773 , 25,112 
Preprint National... * 
RIE sesso sconisascn 9,927 12,191 
Classified 130,218 i 129,146 


Total...... . 329,768 \ 337,936 


Times-S 
ROP Local ..... = 50,192 50,460 
16,057 24,662 18,408 
16,321 2,389 19,370 
11,409 10,470 
2,333 1,123 2,080 
78,646 67,477 79,507 
174,958 110,462 180,295 


GRAND TOTAL 504,726 _ 454,740 _ 518,231 
YEAR TO DATE 1,451,328 1,228,531 1,480,930 


(Continued on page 122) 


57,084 
9,147 
11,803 
267 
6,239 
70,183 


107,281 
291,734 


20,910 
26,026 
1,534 
362 
1,337 
57,527 


107,696 


1,088,508 
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GRAND TOTAL 
YEAR TO DATE 


GRAND TOTAL 
YEAR TO DATE 


Post-a/d 
ROP Locol .... 


YEAR TO DATE 


lines. 





GRAND TOTAL....... 


1990 


FULL RUN PART RUN FULL RUN PART RUN 


40,916 


107,159 


18,808 
49,756 
7,211 
11,282 
730 
64,986 
152,773 


10,976 
1,461 
187 
19,417 


32,041 
_21973 
810,491 


MINNEAPOLIS, MINN. 


13,292 
6,042 
4877 


413 


31,976 
108,780 


NEW YORK, N.Y. 


32,936 
11,420 

2,791 
18,307 
65,454 


13,282 
2,000 
7,152 


48,634 
36,655 


7,264 
78,347 


170,900 


333,795 
941,911 


44,347 
13,836 

3,119 
16,601 
77,903 


19,185 
42,889 
2,018 


499 
3,971 
68,562 


146,465 
397,212 


10,856 
4,120 
3,911 

__1861 

20,748 


33,173 
22,656 
10,720 
9,607 
3,349 
14,167 


93,672 


114,420 
327,705 


NEWARK, N.J. 


73,648 
11,504 
4,480 
108,627 
198,259 


(Continued from page 121) 


1989 


39,906 
11,781 
11,419 


3,755 
49,944 


116,805 


23,003 
42,839 
6,783 
11,819 
1,396 
68,680 


13,884 

3,821 
20,993 
78,750 


12,743 
1,379 
10,826 
8,848 
32 
6,938 
40,766 


119,516 


97,853 
17,035 
6,826 
126,888 
248,602 


*Indicates newspapers reporting figures in 


Stor Ledger-S 
ROP Locol....... 


GRAND TOTAL 
YEAR TO DATE 


Tribune-m 


Preprint Local 
ROP Nationol..... 
Preprint National... 
Financial. 
Classified... 


GRAND TOTAL 
YEAR TO DATE 


ORANGE COUNTY, CALIF. 


Register-a/d 


Preprint Local 
ROP National 


Register-S 


Preprint Local 
ROP National 


GRAND TOTAL 
YEAR TO DATE 


Inquirer-m 


Preprint Local 
ROP National .... 
Financial... 
Classified... 


Preprint Local .... 


ROP National 
Financial... 
Classified... 


Inquirer-S 


Preprint Locol.. 
ROP National... 
Preprint National... 
Financial... 
Classified. 


GRAND TOTAL... 


YEAR TO DATE 


Chronicle-m 


ROP National... 
Preprint National... 
Financial... 
Classified... 


a 103, 


SAN FRANCISCO, CALIF. 


1990 1989 1990 1989 


FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN 
Examiner-e 
ROP Local......... 


Preprint Local ... 


49,872 324 
29,004 35,125 
13,917 
11,207 1,695 
5,040 163 
80,444 
189,484 


57,485 
24,256 
10,897 
10,196 
5,267 
98,402 
206,503 


48,041 12,683 
23,887 23,887 
11,087 824 


48,220 17,032 


11,715 
4828 365 


98,600 
162,556 


7,362 
96,902 
164,199 


“37,307 37,759 


455,105 
1,358,256 


67,378 
153,026 


387,743 


1,132,568 24,199 3,415 20,453 
as 44,807 725 
OAKLAND, CALIF. ional ..... 4 318 10,017 
Preprint National. 19,172 
Financial... 1,123 


Classified... 42,996 


23,934 4,786 


44,653 


583 : 85,486 


388 GRAND TOTAL 
ae irboaad | YEAR TO DATE 


418,791 
1,173,474 


SAN JOSE, CALIF. 
Mercury News-a/d 


45,182 
18,661 


54,355 52,615 


147,374 
406,101 


104,827 
339,308 


30,308 


147,251 , 
29,114 


20,161 
15,284 


25,767 
17,277 


140,432 
32,719 
19,514 

824 248 

8,250 
218,704 
419,867 


Preprint National... 
Financiol....... 


1,449 
Classified. 


60,871 
GRAND TOTAL 
YEAR TO DATE 
36,601 
29,260 
9,422 
11,570 
745 STAMFORD, CONN. 
Tse aa. 29,354 30,718 
OC} .... ? , 
159,582 15,611 18,815 
4,296 5,098 
45 353 
4,593 
49,128 


108,705 


2,332 


564,367 
1,614,066 


46,206 
128,682 


579,449 
1,653,292 


PHILADELPHIA, PA. 


63,229 
4,360 
10220 4,232 
6542 2,155 
80,251 60 
164,602 37,204 


25,074 


5,683 9,840 


20,147 
6,186 
10,240 
1,752 
16,723 


64,888 


Preprint Local... 
ROP National ... 
Preprint National . 
Finoncial... 
Classified... 
Total... 
31,823 
809 . GRAND TOTAL....... 


42% 173,593 
? YEAR TO DATE 


412,906 477,544 


WALNUT CREEK, CALIF. 
Contra Costa Times-m 
46,443 
36,356 
4,799 


2,824 


90,422 


1,088,485 188,114 


16,602 
47,669 
5,595 
51,936 12,497 52,950 ake "4 

35,621 E < i 
11,356 819 12,882 — 
80,483 
5,357 791 
99,104 


167,753 


7,887 
95,387 
169,106 


170,905 
671,134 


GRAND TOTAL 


49,728 74,353 YEAR TO DATE...... 785,230 
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GRAND TOTAL 
YEAR TO DATE 


495,080 
1,354,973 


Reporter-Dispatch-e 
ROP Loco .......... 


Preprint National... 
Financial... 
Classified... 


Reporter-Dispatch-S 


Preprint Local 
ROP National .... 
Preprint National. 
Financial... 
Classified... 


84,826 


194,651 
535,604 


GRAND TOTAL....... 
YEAR TO DATE 


WESTCHESTER/ROCKLAND, 


1990 


FULL RUN PART RUN 


WASHINGTON, D.C. 


12,056 
34,486 
1,536 
889 
1,037 
2,985 
52,989 


180 
19,125 
88 
13 
318 


19,824 


72,813 
186,569 


422 
3,334 


180 
85 


4,021 


217 
15,268 


15,485 


19,506 
52,998 


1989 


FULL RUN PART RUN 


154,414 
6611 
22,689 


13,288 
132,188 
329,190 


30,883 
26,720 
32,250 
10,780 

3,311 
91,426 


173,810 


503,000 
1,446,038 


, N.Y. 


40,982 
10,749 
16,860 


14,610 


87 
8,648 85 
44,038 


121,277 14,862 


18,510 
33,671 
5,091 
8815 
1,988 
18,313 


86,388 


13,124 


1,027 


14,151 


29,013 
70,955 


207,665 
584,119 








1990 
APRIL 


ADVERTISING DATA 
SUPPLIED BY 
PUBLISHER 








Times-Union-m 


Preprint Local 
ROP National .. 
Preprint National. 
Classified 


Preprint Local .. 
ROP National... 
Preprint National . 
Classified. 


Total... 


GRAND TOTAL 
YEAR TO DATE 


Daily Journal-e 
ROP Local....... 
Preprint Local. 

ROP National .. 
Classified 
GRAND TOTAL 
YEAR TO DATE 


lines. 





*Indicates newspapers reporting figures in 


1990 


FULL RUN PART RUN 


AUBURN, N.Y. 
Citizen-e 
I cicecctscrnccane: 
Preprint Local... 
ROP National ... 


15,003 
28,322 
585 
44 
13,195 
57,149 


7,786 
22,007 
15 


Preprint Local ... 
ROP National... 
Preprint National. 
Classified. 5,518 


35,326 


92,475 
304,292 


GRAND TOTAL 
YEAR TO DATE 


BANGOR, MAINE 

Daily News-m 
20,345 
17,666 
817 
324 
15,071 


54,223 


7,069 
26,456 


Preprint National 
Classified. 
Total........ 


ee 
33,844 

Daily News-S 

ROP Locol......... ‘ 

Preprint Local. 

ROP National .. 

Preprint Nationa! 

Classified. 


2,960 


GRAND TOTAL....... 
YEAR TO DATE 


36,804 
110,290 


BEATRICE, NEB. 

Daily Sun-e 
12,181 1,829 
Preprint Local 7,482 
ROP National . 
Preprint National 
Classified. 
GRAND TOTAL.. 


YEAR TO DATE 


Banner-m 


Preprint Local... 
ROP National 
Preprint National 
Classified. 
GRAND TOTAL 
YEAR TO DATE 


BINGHAMTON, N.Y. 


Press & Sun-Bulletin-m 
192 
Preprint Locol.... 14,781 


ROP National... 


123 
15,096 


Preprint Local... 
ROP National 
Classified. 


1989 


FULL RUN PART RUN 


17,997 


News-S 
ROP Locol........ 
Preprint Local .. 
ROP National . 
Preprint National. 
Classified. 


GRAND TOTAL 
YEAR TO DATE 


1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 


32,279 
16,588 


38,287 
14,392 
5,783 
5,017 
38,122 
92,758 101,601 
16,540 _ 291,712 
66,966 1,033,242 


282,354 
994,180 


BLOOMINGTON, IND. 


Herald Times-mS 


Classified... 
GRAND TOTAL. 
YEAR TO DATE 


Preprint National... 
Classified... 


ROP National 
Preprint National 
Classified 


BUFFALO, N.Y. 
33,893 34,543 
1,626 
7,945 
277 
41,845 
86,236 


6,778 


6,778 


35,612 
3,902 
4,799 


9,823 


31,09% 
16,616 


12,919 60,929 


19,697 _ 147,165 


457,669 60,026 499,137 


CASA GRANDE, ARIZ. 


Dispatch-e 
ROP National 
Classified... ats 
GRAND TOTAAL....... 
YEAR TO DATE 


News-Gazette-eS 


Preprint Local 
ROP National... 


Classified. 
GRAND TOTAL 
YEAR TO DATE 


Daily Herald-m 


Preprint Local .. 
ROP National 
Classified. 
GRAND TOTAL 
YEAR TO DATE 


Plain Dealer-m 


Preprint Local .. 

ROP National... 

Preprint National. 

Classified me 
GRAND TOTAL....... 
YEAR TO DATE...... 


15,295 
73% 
10,862 
26,893 
112,994 


CHAMPAIGN, ILL. 


45,390 
94,428 
1,183 
18,963 
35,419 
195,383 
661,265 


M9 
17,157 


48,657 
95,073 
1,951 
19,737 
38,105 
17,506 _ 203,523 
47,146 574,971 


CHARLOTTE, N.C. 


75,016 
10,029 
8,624 
8,827 
113,229 


215,725 
793,051 


101,702 
64,356 


82,948 
5,328 
536 9,014 

999 9,426 
56,226 _ 129,804 
223,819 _ 236,520 
712,486 834,536 


CHICAGO, ILL. 
58,318 


70,195 
284 


47,801 
3,281 
684 
54,711 
128,797 _ 106,477 
435,556 386,247 


CLEVELAND, OHIO 


88,643 
57,436 
14,846 
12,219 
129,234 
302,378 
1,000,489 


10,903 
22,187 


93,032 
53,460 
209 19,652 

1,843 13,001 
14,235 _ 144,302 
49,377 _ 323,447 
172,297 1,080,257 


(Continued on page 124) 
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GRAND TOTAL. 


Sun News-e 


YEAR TO DATE 


News-Tribune-mS 
ROP Local........ 
Preprint Local . 

ROP Nationol...... 
Preprint National 
Classified 

GRAND TOTAL. 


YEAR TO DATE. 


Leader Telegram-eS 


Preprint Local...... 
ROP National .. 
Preprint National 
Classified.... 


GRAND TOTAL 


Journal-m* 


Preprint Local . 
ROP National ..... 
Preprint National 
Classified 
GRAND TOTAL 
YEAR TO DATE 


News Times-m 


Preprint Local . 


GRAND TOTAL 
YEAR TO DATE... 


Register Guard-mS 


ROP National . 
Classified 


Daily Times-eS 
ROP Locol.......... 
Preprint Local 
ROP National . 
Preprint Nationcl 
Classified. 

GRAND TOTA 


Post-m 
ROP Local 
Preprint Local 


lines. 





Log Cabin-Democrat-eS 


YEAR TO DATE...... 


Ee 4 


YEAR TO DATE...... 


er tees .................... 


ROP National... 


Classified...................... = 


GRAND TOTAL....... 
YEAR TO DATE...... 


YEAR TO DATE 


1990 


FULL RUN PART RUN 


CONWAY, ARK. 


26,599 
31,031 
82 
7,716 


65,428 
189,830 


DELAND, FLA. 


16,853 

622 
13,248 
34,305 


63,562 
172,100 


EAU CLAIRE, WIS. 


39,546 


39,546 
103,381 


EDMONTON, ALTA. 


920,178 
1,005,948 
319,921 
24,609 
755,798 
3,026,454 
10,932,494 


Note: Figures given in modular agate lines 


EL DORADO, ARK. 


EUGENE, ORE. 


67,001 
1,452 
36,665 
105,118 
384,515 


FARMINGTON, N.M. 


130.735 
FREDERICK, MD. 


51,017 
67,792 
2,132 
62,789 
183,730 


(Continued from page 123) 


1989 


FULL RUN PART RUN 


11,752,432 


65,633 
2,113 
51,655 


166,533 


52,382 


2,541 
57,625 
170,657 


*Indicates newspapers reporting figures in 


1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 


47,132 
66,388 

2,113 
51,655 


GRAND TOTAL....... 
YEAR TO DATE: 


Register-Mail-e 


Preprint National... 
Classified. 


GRAND TOTAL 
YEAR TO DATE:..... 


GRAND ISLAND, NEB. 
Daily Independent-eS 


Preprint National. 
Classified. 
GRAND TOTAL 
YEAR TO DATE...... 


Tribune-Review-m 
ROP Local 
Preprint Local... 
ROP National .... 


11,421 


11,421 


Tribune-Review-S 
ROP Locol......... 
Preprint Loca! 
ROP National 
Preprint National... 
Classified. 


GRAND TOTAL 
YEAR TO DATE 


News-m 


Preprint Local... 
ROP National... 
Preprint National. 
Classified 
GRAND TOTAL 
YEAR TO DATE 


81,447 


81,447 
223,555 


INDIANAPOLIS, IND. 
Star-m 
593 
Preprint Local .... 4,546 
ROP National... 
Preprint National. 
Classified. 


2,542 
121 

57,063 

118,988 


47,319 

2,241 4,579 
Preprint National.. 
Classified.. 55,790 


105,350 


59,752 
111,433 


Star-S 
ROP Local... 24,091 
2,348 
1,991 
2,661 
50,412 


81,503 


Preprint National... 
Classified............... 


75,519 7,545 


14,475 
61,501 


GRAND TOTAL....... 
YEAR TO DATE: 


322,487 
1,279,540 


299,857 
1,185,808 


1990 
FULL RUN PART RUN 


LA HABRA, CALIF. 
Daily Star-Progress-e 
ss 30,302 
13,048 
16,282 
13,733 
2,697 
76,062 
296,664 


Preprint Local . 
ROP National .. 
Preprint National 
Classified. 
GRAND TOTAL 
YEAR TO DATE 


LAMAR, COLO. 
Daily News-e 


Preprint Local . 
ROP National... 
Preprint National 
Classified. 
GRAND TOTAL....... 
YEAR TO DATE...... 


5,930 


Sentinel-e 
ROP Loeol............ 
Preprint Local . 


Classified............... ; 
GRAND TOTAL 
YEAR TO DATE 


Journal-Star-meS 
ROP Locol....... 
Preprint Local . 
ROP National. 
Preprint Nationa 
Classified. we 
GRAND TOTAL 


YEAR TO DATE 


Enterprise-e 


Preprint Local 

ROP National . 

Classified. we 
GRAND TOTAL 
YEAR TO DATE 


LOUISVILLE, KY. 
Courier Journal-a/d 
19,637 
Preprint Local 33,274 
ROP National .. 
Classified. 3,352 


56,263 


Courier Journal-S 

41,614 181 
Preprint Local 80,267 
ROP National . 


Preprint National... 


2,273 
11,358 
21,132 


65,019 91,806 


148,069 
445,008 


138,371 
487,177 


GRAND TOTAL 
YEAR TO DATE 


MANCHESTER, N.H. 
Union Leader-m 
ig | _ ERCSNCOOna : 
ROP National . 
Classified. 


41,192 

1,251 
32,583 
75,026 


N.H. Sunday News-S 
21,472 
1,087 
24,515 
47,074 


ROP National 
Clossified... 


122,100 
443,175 


GRAND TOTAL 
YEAR TO DATE 


MIDDLETOWN, N.Y. 
Times Herald Record-mS 


ROP National... 

Preprint National. 

Classified............... 
GRAND TOTAL....... 


YEAR TO DATE: 917,667 


1989 


FULL RUN PART RUN 


111,772 
63,882 
1,907 
25,740 
110,005 
313,306 
1,060,342 
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1990 


MONTREAL, QUE. 
Gazette-mS 


ROP National 

Preprint National 

Classified............ 
GRAND TOTAL....... 
YEAR TO DATE 


3,224,455 
N/A 


PAUNCIE, IND. 
Star-m 
21,100 
Preprint Local ... 
ROP National .... 
Preprint National. 


Evening Press-e 
ROP Local 
Preprint Local 
ROP National... 
Preprint National.. 
Classified. 


Preprint Locol ... 
ROP National ... 
Preprint National... 
Classified. 


GRAND TOTAL. 
YEAR TO DATE 


MUNSTER, IND. 

Times-mS 
51,399 
14,206 
2,837 
11,500 
33,994 
113,936 
459,818 


5,973 
7,166 


Preprint National... 
Classified. 
GRAND TOTAL 
YEAR TO DATE 


NASHVILLE, TENN. 
Tennessean-m 
ROP Locol......... 
reprint Local . 
ROP Nationol.... 
Preprint National... 
Classified.. 


Totol....... . 


17,665 
3,793 
102 
33,493 


98,769 


43,838 
17,665 
3,777 
102 
32,868 
98,250 


Preprint National.. 
Classified. 


37,889 
36,899 
2,324 
10,000 
24,491 
111,603 


ROP National... 
Preprint Nationcl.. 
Classified.. 


308,622 
1,091,082 


GRAND TOTAL....... 
YEAR TO DATE 


NEW HAVEN, CONN. 
Register-m 
42,657 1,118 
6,678 22,302 
3,418 48 


Preprint Locol.. 
ROP National... 
Preprint National. 
Classified............... 


33,468 


lines. 





1989 


FULL RUN PART RUN FULL RUN PART RUN 


526,751 


49,726 
12,609 
3,107 
181 
35,082 
100,705 


49,250 
12,609 
3,031 
181 
34,442 
99,513 


45,726 
34,377 
3,362 
12,056 
28,900 
124,421 


324,639 
1,177,269 


46,878 
4,599 
4,774 

504 

38,040 

94,795 


*Indicates newspapers reporting figures in 


Register-S 


Preprint Local .. 
ROP National .. 
Preprint National 
Clossified. 
Totol....... 


GRAND TOTAL 
YEAR TO DATE 


Preprint Local . 
ROP National .. 
Preprint National... 


1990 


FULL RUN PART RUN 


29,384 
59,598 
2,077 
17,703 
20,083 
128,845 


252 


35,406 


68,874 
208,740 


211,710 
727,125 


NORTH BAY, ONT. 


ClSSiFICUL econ 


GRAND TOTAL 
YEAR TO DATE 


1989 


FULL RUN PART RUN 


40,936 
4,665 
2,039 

22,339 

94,518 

362,203 


NORTHAMPTON, MASS. 
tte-e 


Daily Hampshire Gaze’ 


Preprint Local 
ROP Nationol..... 
Preprint National 
Classified. 


GRAND TOTAL 
YEAR TO DATE 


Argus Observer-eS 


YEAR TO DATE 


Daily Times-e 


Preprint Local... 
ROP National . 
Preprint Nationa! 
Classified... 


GRAND TOTAAL....... 


YEAR TO DATE 


News-Herald-mS 
ROP Local .. 


YEAR TO DATE 


Arizona Republic-m 
ROP Local....... 
Preprint Local 
ROP National . 
Preprint Nationa! 
Classified. 


Gazette-e 
ROP Locol...... 
Preprint Local 


Arizona Republic-S 
ROP Locol...... 
Preprint Local 
ROP Nationol......... 
Preprint Nationa 
Classified. 


jE eae 


10,191 


10,191 
22,962 


ONTARIO, ORE. 


17,188 
38,507 
805 
8,890 
65,390 
231,772 


OTTAWA, ILL. 


14,431 
28,256 
1,226 


3,381 


6,785 
50492 __3381 
7,037 


PANAMA CITY, FLA. 


PHOENIX, ARIZ. 


64,875 
55,184 
6,958 


3,827 
17,588 


3,093 
24,508 


79,56) 
206,578 


63,924 
55,184 
6,914 


79,140 
205,162 


34,494 
39,096 
3,887 
9,522 
45,233 
132,232 


GRAND TOTAL....... 


YEAR TO DATE 


48,011 
17,028 
995 


21,384 
87,418 
313,798 


72,732 
43,771 
6,114 
1,134 
86,213 
209,964 


70,179 
43,771 
5,933 
1,134 
85,999 
207,016 


46,009 


1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 


PORTAGE LA PRAIRIE, MB. 


Preprint Locol.... 
ROP National 


Classified........... 


Preprint Local 
ROP National... 
Preprint National... 


Preprint National. 
Classified 


GRAND TOTAL....... 


YEAR TO DATE 


Journal-a/d 


Preprint National... 
Classified... 


Preprint National. 
Classified. 


GRAND TOTAL 
YEAR TO DATE 


News & Observer-mS 


Preprint Local 
ROP Nationol....... 
Preprint National 
Classified. 


GRAND TOTAL....... 


YEAR TO DATE 


Eagle-Times-e 


ROP Local ..............-se000 , 


Preprint Local... 
ROP National... 
Preprint National .. 
Classified............... 


Preprint National... 
Classified. 


GRAND TOTAL....... 


YEAR TO DATE 


12,363 
11,256 
1,104 
4,369 
29,092 
99,649 


PROVIDENCE, 8.1. 


44,326 15,209 


67,623 


16,232 
1,576 
100,640 


4,055 
100,373 


1,954 
998 
107,380 


82,819 

2,652 

9,458 

68 19,866 
149,747 
264,542 
971,022 


13,120 
41,956 


READING, PA. 
38,789 


32,040 
1,695 


40,279 
23,605 
2,310 
270 
44,781 
110,975 


43,019 
113,848 


34,710 
15,000 

1,371 
12,160 
28,337 


91,578 


34,923 
13,225 

1,842 

12,240 

30,585 

27,140 92,815 
"205,426 __ 27,140 


65,320 


203,790 
706,139 


(Continued on page 126) 
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Gazette-Journal-m 
ROP Locol ... 


Preprint Nationol..... 
Classified... 


GRAND TOTAL 


Times-Dispatch-m 
ROP Local 
Preprint Locol....... 
ROP National . 
Preprint National... 
Classified............. 


Total 


News Leader-e 
ROP Local 
Preprint Local... 
ROP Nationol.... 
Preprint National .. 
Classified... 


Times-Dispatch-S 
ROP Local ... 
Preprint Local 
ROP National 
Preprint National... 
Classified... 


Total... 


GRAND TOTAL 
YEAR TG DATE 


Press-Enterprise-mS 
ROP Local 
Preprint Local 
ROP National .. 
Preprint Nationdl....... 
Classified..... 
GRAND TOTAL 
YEAR TO DATE 


Bee-mS 

ROP Locol................. 

Preprint Local ... 

ROP National 

Preprint National....... 

Classified........ 
GRAND TOTAL 
YEAR TO DATE 


Post-Dispatch-m 
ROP Locol............. 
Preprint Local 
ROP National 
Preprint National 
Classified. 


Total 


Post-Dispatch-S 
ROP Local 
Preprint Local......... 
ROP National 
Preprint National 
Classified... 


Total 


Sun-mS 

ROP Local 

Preprint Local 

ROP National 

Preprint National....... 

Clossified.................. 
GRAND TOTAL 
YEAR TO DATE 


lines. 





Preprint Locol................. 


YEAR TO DATE...... 


GRAND TOTAL....... 
YEAR TO DATE..... 


1990 


FULL RUN PART RUN 


RENO, NEV. 


10,731 
73,941 
311,521 
972,939 


RICHMOND, VA. 


47,122 
17,076 
4,057 
389 6 
32,469 1,489 


101,113 8,575 


3,767 
3,250 


39,738 
17,904 
4119 
389 
30,544 
92,694 


3,767 
3,435 


1,489 


37,28 
28,889 
2,423 
9,705 
32,387 
110,684 
304,471 
1,063,062 


1,521 
18,787 
63,981 


RIVERSIDE, CALIF. 


72,021 
136,830 
5,233 
17,514 
87,602 
319,200 
1,171,771 


25,683 


324 
26,007 
93,813 


SACRAMENTO, CALIF. 


92,528 
125,368 
16,585 
20,069 
215,274 
469,824 
1,726,889 


27,584 
17,782 


2,600 
7,384 


55,350 
156,234 


ST. LOUIS, MO. 


41,600 
16,396 


22,083 
1,388 


22,866 
46,337 


153,851 


271,287 
928,071 


46,337 
172,385 


N/A 


1989 


FULL RUN PART RUN 


78,622 
151,044 
2,488 
13,214 
78,15) 
323,519 
1,039,574 


44,120 
18,258 
5,189 
394 
37,871 
105,832 


36,979 
17,709 
4,703 
464 
34,551 


94,406 


1,118,836 


67,657 
132,202 
7,891 
19,908 
88,782 
316,440 
1,135,800 


93,727 
110,601 
20,550 
21,190 
235,531 
481,599 
1,765,255 


43,490 
12,664 
5,229 
370 
66,210 


127,963 


38,749 
53,449 

4,845 
14,502 
58,852 


170,397 


298,360 
1,033,086 


SAN BERNARDINO, CALIF. 


*Indicates newspapers reporting figures in 


Union-Tribune-meS 


Chronicle-m 
ROP Local... 
Preprint Locol..... 
ROP National . 
Preprint National 
Classified 


Total 


Examiner-e 
ROP Local 
Preprint Loca! 
ROP National .. 
Preprint National 
Classified... 


Total... 


1990 
FULL RUN PART RUN 
SAN DIEGO, CALIF. 


265,703 
86,459 
48,110 
10,270 

268,030 

678,572 

2,324,844 


34,526 
72,948 
3,043 
608 
17,668 
128,793 
395,931 


1989 


FULL RUN PART RUN 


246,786 
79,772 
56,230 
11,156 

282,752 

676,696 

2,375,354 


31,429 
64,444 
2,641 
936 
6,426 
105,876 
314,281 


SAN FRANCISCO, CALIF. 


37,485 
48,304 
21,017 

1,040 
50,779 


158,625 


12,214 


749. 


33,606 
48,304 
20,450 

1,040 
50,779 
154,179 


Examiner/Chronicle-S 


ROP Local 
Preprint Local..... 
ROP National 
Preprint National... 
Classified. 
Total 

GRAND TOTAL 


YEAR TO DATE 


Times-e 

ROP Local 
Preprint Locol...... 
ROP National . 
Preprint National 
Classified 


GRAND TOTAL.... 
YEAR TO DATE. 


Outlook-e 

ROP Local .. 
Preprint Locol......... 
ROP Nationol........... 


23,211 
51,151 

9,128 

12,350 
_27n 
122,951 

<<, SaeeT oo 
1,837,226 


4,671 
29,845 
123,741 


SAN MATEO, CALIF. 


22,803 
83,721 
6,484 
10,191 
26,600 
149,799 
563,137 


36,649 
59,468 
21,615 
3,510 
53,132 
174,374 


32,692 
59,468 
20,676 
3,510 
53,453 
169,799 


1,914,408 


21,504 
77,013 
6,868 
10,062 
27,952 
143,389 
548,540, 


SANTA MONICA, CALIF. 


Preprint Nationdl............ 


Classified.............. 


GRAND TOTAL..... 
YEAR TO DATE... 


Star-Herald-mS 
ROP Locol........ 
Preprint Local 


ROP Nationol............ 
Preprint Nationodl............ 


Classified... 


GRAND TOTAL....... 


YEAR TO DATE 


News-Star-mS 


SCOTTSBLUFF, NEB. 


24,738 
11,158 
2,214 


15,367 


130 
9,140 


47,250 
153,676 


15,497 
62,935 


SHAWNEE, OKLA. 


PE si piicincaconconece 
ROP Nationdl................. 


Classified... 


Ramen 


GRAND TOTAL....... 
YEAR TO DATE....... 


Times-mS 


2 ere 


Preprint Local 
ROP National... 
Preprint National . 
Classified... 


SHREVEPORT, LA. 


58,218 
30,853 

3,421 
10,072 
41,271 


143,835 


23,457 


23,457 


63,294 
24,654 

3,904 
12,159 
38,934 


142,945 19,197 


1990 


FULL RUN PART RUN 


Journal-e 

MII scasinericesossegies 
Preprint Local... 

ROP National . 

Preprint Nationa 
Classified. 


Totdl.......... 


GRAND TOTAL.. 
YEAR TO DATE...... 


Tribune-e 

ROP Local 
Preprint Locol................. 
ROP Notional. 

Preprint National 
Classified.. 


Total 


Tribune-S 
ROP Local........... 
Preprint Local 
ROP National 
Preprint National 
Classified.................. 


Total....... 


GRAND TOTAL.. 
YEAR TO DATE 


Spokesman-Review-m 
ROP Local 

Preprint Local... 

ROP Nationdl.......... 
Preprint National... 
Classified. 

Ds tiki 


Chronicle-e 

ROP Local 

Preprint Locol.......... 
ROP Nationol...... 
Preprint Nationol...... 
Classified..............0.+: 


Totol...... 


Spokesman-Review-S 
ROP toed............ 
Preprint Local 
ROP National ... 
Preprint Nationol........ 
Classified................. 


Total. 


GRAND TOTAL...... 
YEAR TO DATE...... 


Post-Standard-m 
ROP Local 

Preprint Locol...... 
ROP Nationdl.............. 
Preprint National... .. 
Classified.............. 


Total... 


Heraid Journal-e 


Preprint Local..............+. 
ROP Nationgl......... 
Preprint Nationol.......... 
Classified.............. 


Ws cscccncnsasccrtndeeaiss 


Herald American-S 
ROP Local .............sc000 
Preprint Local. 7 
ROP Nationol................. 
Preprint Nationol............ 
Classified................ 


WI sch cccscoerecosecesarsencs 


GRAND TOTAL....... 
YEAR TO DATE...... 


Blade-e 
ROP Locol.......... 
Preprint Local 
ROP National . 
Preprint Nationa 
Classified... 


Total 


12,326 


12,326 


232,750 
736,743 


35,783 
107,841 


SOUTH BEND, IND. 


30,224 
12,740 
2,397 
650 
26,993 
73,004 


3,172 
21,970 


390 


25,532 


14,628 
12,220 

1,454 
15,860 


2,522 
66,690 


69,212 


94,744 


481,576 267,604 


SPOKANE, WASH. 


28,665 
5,813 


42,705 


196,311 
643,014 


SYRACUSE, N.Y. 


35,429 
72,734 
2,945 

764 
20881 
132,753 


14,591 


14,591 


37,218 
79,903 
2,816 
583 
19,838 


140,358 


8,382 


24,174 


229 


23,202 
77,512 


387,63!) 

1,334,903 

TOLEDO, OHIO 
39,411 
27,657 
2971 


17,896 


1989 
FULL RUN PART RUN 
41,045 


5,328 
1,741 


5,266 


__ 35,295 
83,409 5,266 
226,354 __ 24,463 
726,581 87,959 


32,589 
5,720 
3,105 

520 

35,735 

77,669 


2,340 
21,970 


390 


24,700 


19,175 3,807 


58,346 
3,568 
401 
26,211 


126,920 


40,078 
69,184 
3,556 


27,522 
3,033 
3% 
22,009 
93,379 
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1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 


Blade-S 
A 
Preprint Local 
ROP National 
Preprint National............ 
Classified... 


er reticctsiates 


GRAND TOTAL 
YEAR TO DATE...... 


TOPEKA, KAN. 
Capital Journal-m 
ROP Local... 
Preprint Locol.............. 
ROP Nationol.................. 
Preprint National 
Classified.............ccce000 
GRAND TOTAL 
YEAR TO DATE..... 


49,704 
26,312 
1,934 


70,789 


10,351 
30,385 


108,335 
371,360 


81,140 


254,267 


TORRANCE, CALIF. 
Daily Breeze-e 

ROP Local................ 
Preprint Locol... 
ROP National 
Preprint National 
Classified. 

GRAND TOTAL.. 


YEAR TO DATE 


70,850 
7,827 
20,150 
101,090 
255,753 
937,846 


Daily News-eS 
ROP Local .............0... 
ROP Nationol...... 
Classified. 
GRAND TOTAL 
YEAR TO DATE...... 


World-m 

ROP Local .. 

Preprint Local 

ROP National 

Preprint Nationogl........... 
Classified 


Total 


Tribune-e 

ROP Locol............ 
Preprint Locol....... 
ROP National 
Preprint National 
Classified 


| 


World-S 

ROP Local ... 

Preprint Local 

ROP National . 

Preprint Nationol...... 

Classified........ 

Total. 
GRAND TOTAL..... 
YEAR TO DATE.... 


230,428 
845,343 


8,468 
27,541 


TWIN FALLS, IDAHO 
Times News-m 
ROP Local... 
Preprint Local...... 
ROP Nationol.................. 
Preprint Nationdl............ 
MODINE a sccsesccssssscsscscs 

GRAND TOTAL 


YEAR TO DATE..... 


23,023 


23,023 
77,604 


WASHINGTON, PA. 
Observer-Reporter-m 
dh 
Preprint Locol.... 
ROP Nationodl.................. 
Preprint National. 
| Enea 


att cseckanios step tear 


23,283 
26,316 


1,032 
27,776 


79,339 


*Indicates newspapers reporting figures in 
lines. 





1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 


Observer-Reporter-S 


Preprint Locol.................. 
ROP Nationol................. 
Preprint National... 
Classified... 


TE aaingman ie nicictiiess 


GRAND TOTAL... 
YEAR TO DATE 


Star-e* 
NOOR 
Preprint Locol..... 

ROP Nationol............ 
Preprint Nationdl............ 
Classified. 
GRAND TOTAL....... 
YEAR TO DATE 


*Note: Figures given in modular agate lines 


WINSTON SALEM, N.C. 
Journal-m 
ROP Local 
Preprint Loca! . 11,921 9,860 
ROP National 3,245 3,479 
Preprint Notional 988 255 
Classified 42,405 51,672 


Total 101,545 113,421 


43,974 13,413 


18,406 


48,155 


Journal-S 
ROP Local .. 
Preprint Local 
ROP National 
Preprint National 11,522 
Classified......... 18,753 


Total SPs ere nes 69,809 


23,853 
13,655 
2,026 


25,529 
12,624 

2,875 
14,078 


GRAND TOTAL 
YEAR TO DATE 


171,354 
617,092 





Student press law 
courses offered 


Mark Goodman, executive director 
of the Student Press Law Center in 
Washington, D.C., will teach two 
courses at Bowling Green State Uni- 
versity in Ohio the week of June 24- 
29. Goodman, who has journalism 
and law degrees, will teach one-hour 
courses for graduate or undergradu- 
ate credit on high school press rights 
and media law. 


Marilyn Quayle 
addresses media 


In a question-and-answer session 
following a recent speech before the 
National Press Club, Marilyn Quayle 
expressed regret over her relations 
with the media during the campaign, 
saying she felt “misunderstood, mis- 
represented, very angry and terribly 
vulnerable.” 

According to published reports, 
Quayle called on the press to meet her 
“halfway. I only ask for fairness and 
accuracy.” 

Since her husband has become vice 
president, Quayle said the coverage 
generally has been fair and accurate. 





Third round 
of layoffs at 
N.Y. Daily News 


The New York Daily News has laid 
off nearly a quarter of its electrical 
maintenance workers, 14 out of 57, in 
the third round of layoffs in two 
weeks. 

The News blamed “poor economic 
conditions.” However, it is openly 
seeking to cut up to 1,000 jobs in 
negotiations with 10 unions to replace 
contracts that expired March 30. 

News vice president John T. Sloan, 
suggesting further layoffs ahead, said, 
“We are looking at our production 
and distribution departments, where 
we have been mandatorily over- 
staffed for years.” 

The electricians earn $21.25 an 
hour and belong to the International 
Brotherhood of Electrical Workers 
Local 3. They are not protected by 
lifetime job guarantees or minimum 
staffing requirements. 

The layoffs will save the News 
more than $750,000, with benefits, 
Sloan said. Displaced workers will 
receive severance of two to six 
weeks’ pay. 

In recent weeks the News has laid 
off 17 maintenance machinists and 21 
photoengravers. 

Union officials claim the savings 
are negligible compared with millions 
of dollars the company is spending on 
preparations for a strike. They say the 
layoffs are part of a strategy to pro- 
voke a strike, and then either close 
the paper or sell it without the obliga- 
tion of union contracts. 

Sloan said the company is continu- 
ing to negotiate in hopes of getting 
contracts. 


Newspaper wins 
open meetings case 


Michigan State University’s board 
of trustees pleaded “no contest” to 
charges brought by the Lansing State 
Journal that it violated the state Open 
Meetings Act when it met privately to 
name a new athletic director. 

The board agreed to pay $5,472 in 
court and attorney fees to settle the 
lawsuit. 

In a statement, the board said it had 
been “duly sensitized” to the Open 
Meetings Act by the newspaper’s 
suit, and promised not to violate the 
act again. 

The suit stemmed from charges that 
the board met privately twice before a 
Jan. 23 public meeting in which it 
named George Perles as athletic 
director. 
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Viewpoint 


(Continued from page 9) 





above the norm regarding newsroom 
cooperation. 

One editor nixed a story that would 
have evaluated and explained our 
audiotext system, “INFOLINE,” 
because, according to that editor, it 
might have been “too promotional.” 

Another top editor has said flat out 
that the news-update line won’t work 
because there is very little breaking 
news locally. Yet, we received more 
than 600 calls to that line — six times 
the normal amount — when a Navy 
ship caught fire off the coast in early 
May. 

Our newsroom has quickly come 
around and is to the point now where 
several editors will tip us on breaking 
news stories. 

The key to a successful system 
seems to be bringing a newsperson on 
board as an audiotext manager, which 
few systems have done. 

“I think that’s the key,” said Chris 
Jennewein, director of information 
services for the Atlanta Journal and 
Constitution, which operates several 
audiotext services for the papers. 
“You’ve got to have someone from 
news involved in audiotext.” 

Jennewein, a former assistant man- 
aging editor, stays abreast of what the 
newsroom is up to and drops by daily. 
When the newsroom heard of prob- 
lems dealing with Medicare claims, 
Jennewein set up a phone line for 
people to leave comments. It opened 
the floodgates: In two days about 
3,000 callers left messages, most of 
them outraged by the Medicare sys- 
tem. 

As a result of the newspapers’ 
reporting, including the responses 
received by the audiotext system, a 
congressional delegation launched an 
investigation. 

Did anyone question the non-scien- 
tific nature of the survey? “Who 
cares?” Jennewein asks. “You use 
this type of thing to gauge intensity of 
feeling, not to gather scientifically 
accurate results.” 

Some startling figures might cause 
newsrooms to wake up. A survey of 
audiotext systems in Atlanta, Cedar 
Rapids, and Phoenix by the Advertis- 
ing Research Corp. showed that 
audiotext systems improved the per- 
ception of the newspaper for 54 to 
70% of the respondents. Eighty per- 
cent of the information-seekers who 
use audiotext said they could have 
gotten that information elsewhere, 
most likely radio or the 11 o’clock 
news. 

So we have the chance to provide 





the public immediately with informa- 
tion that is available to us all day long, 
yet we resist. Why? 

If audiotext continues to be driven 
by marketing and advertising people 
with newsroom as an afterthought, 
the opportunity will evaporate and 
audiotext could become yet another 
gimmick that many newsrooms 
already believe it is. 

Jim McKnight, director of informa- 
tion services for Cox Enterprises 
Inc.’s newspaper division, believes 
that “The biggest competitive threat 
to newspapers is newspapers.” 





Diadem 


(Continued from page 7/) 








ners. 

The Carat 560 multitasking color 
pagination system operates in real- 
time for retouching, page assembly, 
color correction, multiple special 
effects and integration of text and 
graphics, wire photos and other pe- 
ripheral equipment. It interfaces to 
several color scanners. 

The Carat 500 also offers fast page 
assembly and text-graphics integra- 
tion, with interfaces to various scan- 
ners and peripherals. The Carat-Link 
publishing system combines the cre- 
ative possibilities and easy use of the 
Apple Macintosh with the processing 
power of a DEC MicroVAX com- 
puter and high-resolution images of 
color scanners and recorders. Carat- 
Script converts PostScript files 
(including color linework) into 
Diadem’s format. 

Lancaster (Pa.) Newspapers also 
now has a Carat 500, as well as a 210L 
color scanner, 410R film recorder and 
Carat-Script interpreter. Gannett’s 
Westchester Rockland Newspapers 
has a Carat 560/500 system, two 210L 
scanners and a 410R recorder. 


PC News Layout 
disappears, 
reappears 


Information Engineering Associ- 
ates said 10 days ago that its pagina- 
tion system trademarked PC News 
Layout has been renamed Editorial 
News Layout “to reflect the pro- 
duct’s future development path and 
editorial orientation.” 

The same day, Atex announced a 
new product it will be showing at 
ANPA/TEC, Atex PC News Layout, 
a further move to offer solutions 
based on standard platforms. 


‘ager. 





Corrections 


In its May 19 edition, E&P reported 
incorrectly that Phoenix Newspapers 
Inc. was one of several companies 
that did not send an executive to the 
recent Newspaper Purchasing Man- 
agers Association convention. 

NPMA says the convention was 
attended by Roger Martinell, the 
company’s purchasing and financial 
services manager. 

* ke * 

The Dallas Times Herald submit- 
ted incorrect figures that appeared in 
E&P’s annual ad data report on May 
26. 

The re-submitted correct figures 
should be: retail (local) display 
inches, 1,872,995; general (national) 
inches, 263,165; automotive, 21,410; 
financial (including legal) 58,057; 
classified, 1,219,816; and total adver- 
tising in inches, 3,435,443. 


Clarification 


TintPrep system products used at 
Printco (E&P, May 26) were devel- 
oped and installed by Coddbarrett 
Associates Inc., of Providence, R.I. 





DuPont 


(Continued from page 115) 





Crosfield major accounts vice 
president Clause Kersh takes the 
same position at the Du Pont unit; the 
new Northeast regional manager is 
Jim Manelski, former Crosfield South 
Central regional sales manager; Cros- 
field regional sales manager Pat Mere- 
dith stays in the Southeast as regional 
manager; Crosfield Northeast 
regional sales manager Stu Gallagher 
is now Western regional manager; 
district sales manager Mike Spera is 
sales manager in Dallas. 

From the Du Pont Electronic 
Imaging ‘staff, field operations man- 
ager Joe Demharter was named senior 
vice president of saies of Printing and 
Publishing Systems, with responsi- 
bility for Crosfield, Du Pont Elec- 
tronic Imaging and ImagiTex prod- 
ucts for trade shops, printers and 
publishers, and Jim Sholar moved 
from Western regional sales manager 
to North Central regional manager in 
Chicago. 


Celebrating 75th 


The Daily Register in Harrisburg, 
Ill., on June 28 will celebrate 75 years 
of publishing there with a special 
commemorative edition. 
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lf Your Readers 
Are Depending On You... 


Shouldn't You 
Depend On The Best? 


Team Up For Quality. 
Team Up With TVL. 


Your readers depend on you to provide them with the most accurate and interesting 
TV section possible. And that’s exactly what we can do for you! 


We’re TV Listing, Inc. and our TVL Team invites you to stop by booth 617 at the ANPA/TEC 
trade show, June 16-20 in Las Vegas. Discover why our clients depend on us 
for the most accurate, on time, flexible listings in the industry. 


While you're there be sure to register for one of several prizes to be given away daily, 
including: Televisions, VCR’s, AM/FM Cassette radios, and more... 


Join TVL’s winning team today by calling our sales consultants at (817) 847-0980. 


TV Listing, Inc. * 3204 NE Loop 820 ¢ Suite 150 « Fort Worth, TX 76137 
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He takes a dad’s-eye view of family life 


D.L. Stewart talks about the ‘Paternity Ward’ column he writes 
for the Dayton Daily News and Tribune Media Services 


By Chris Lamb 


D.L. Stewart has some simple 
advice for those anxious parents who 
are always worrying about what their 
kids will do next. 

“I try to remind parents that all this 
stuff is normal; don’t get crazy,” said 
the Dayton Daily News columnist, 
whose “Paternity Ward” is syndi- 
cated to more than 50 newspapers by 
Tribune Media Services (TMS). 

Stewart noted, by way of example, 
that “kids wear weird clothes. That’s 
part of nature’s plan. I don’t trust kids 
who dress like their parents do.” 

Before becoming a parent, Stewart 
said he remembered telling himself he 
wouldn’t do or say the same things his 
father did. But the “First Law of 
Fatherhood,” according to the col- 
umnist, is that “you end up doing 
exactly the same thing, using exactly 
the same words. You end up saying, 
“You’re going to shoot your eye out.’ 
People have been saying that since 
the invention of bows and 
arrows .... Parents today are 
objecting to rap music the same way 
my parents objected to Elvis wiggling 
his hips: ‘It’s one step closer to hell.’” 

Stewart admitted he’s not an expert 
on child development, but the colum- 
nist has observed a few things about 
kid behavior from watching his 








It’s a partial merger 


American-International Syndicate 
and JSA Publications have announced 
a partial merger. 

AIS will handle all feature develop- 
ment, marketing, and distribution, 
while JSA will be responsible for mar- 
keting subsidiary rights, book pub- 
lishing, and special projects in the 
area of humor and travel. 

Both companies will keep their 
separate identities and maintain their 
present offices. AIS is based at 1324 
N. Third St., St. Joseph, Mo. 64501 
and JSA is located in suburban 
Detroit. 

AIS executive director Gerald Ben- 
nett said AIS and JSA have over 75 
features, including comics, columns, 
puzzles, and more. 


D.L. Stewart 


daughter, three sons, and two step- 
sons. For instance, he wonders about 
a son who “can hit 17 straight free 
throws but can’t hit the toilet.” 

There’s also a step-cat under the 
roof. “If you ever want a strong reac- 
tion,” he declared, “write a column 
about cats.” 

“Paternity Ward” is “the flip side 
of Erma Bombeck,” said Stewart, 
adding that he was inspired by the 
columnist — who began her career in 
Dayton and is now with Universal 
Press Syndicate. 

“T hardly ever read Erma anymore, 
though, because I’m concerned I 
might copy her subconsciously and 


do the same stuff she does,” said 
Stewart, “which is unfortunate, 
because reading her is a pleasure.” 

He added that his column fills a 
void. “Men have been so reluctant to 
express their feelings,” said Stewart. 

Stewart began writing his feature 
for the Daily News 15 years ago. He 
tried at first to be like Jimmy Breslin 
(now with New York Newsday and 
the Los Angeles Times Syndicate) and 
write about interesting characters on 
the streets, but what works in New 
York City doesn’t necessarily work in 
Dayton, Ohio. “I found out quickly 
that Dayton isn’t big enough to have 
that many interesting characters,” 
said Stewart. “I wanted to do stuff on 
the town prostitute but then I found 
out she was only here on Tuesday 
through Saturday.” 

Slowly Stewart’s column evolved 
into a dad’s-eye view of the home 
front. “As important as Lithuania is, 
people like to read about crabgrass or 
something that affects them person- 
ally,” he said. 

Stewart added that the acid test for 
his columns is whether readers will 
nod their heads and identify with 
them. “It’s got to ring true,” he said. 
“People are always saying, ‘You 
must have been looking in the kitchen 
window.” Readers feel like they’re 

(Continued on page 132) 











Books are serialized 


Five book serializations are being 
offered this month by the Los Angeles 
Times Syndicate. 

They include Citizen Jane: The 
Turbulent Life of Jane Fonda by 
Christopher Andersen, Samurai 
Widow by Judith Jacklin Belushi, Our 
Story: New Kids on the Block by the 
New Kids on the Block singing group, 
Arnold: An Unauthorized Biography 
(about Arnold Schwarzenegger) by 
Wendy Leigh, and Dark Star: The 
Tragic Story of Roy Orbison by Ellis 
Amburn. 





LAT-WP picks three 


Three appointments have been 
made at the Los Angeles Times- 
Washington Post News Service. 

Robert S. Cleland has been named 
sales representative, and will work in 
both the national and international 
areas. He was previously production 
editor for the Washington Post Writ- 
ers Group syndicate. 

Bao N. Dang has been named LAT- 
WP business manager. The former 
Washington Post circulation 
accounting department staffer is a 
CPA with an MBA degree from 
American University. 

And Richard I. Preston has been 
promoted to LAT-WP vice president, 
communications. 
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A Gen. Miche! Aoun 


(Lebanon) 
Corazon Aquino 

(Philippines) 
Yasser Arafat (PLO) 
Oscar Arias (Costa 

Rica) (2) 
Hafez Assad (Syria) 
Lee Atwater 
Prosper Avril (Haiti) 


James Baker (3) 
Jim Baker 
Marion Barry Jr. 
William Bennett (2) 
Harry Blackmun 
Pieter W. Botha 
(South Africa) 
Ronald H. Brown 
Barbara Bush 
George Bush (3) 
Robert Byrd 


Adolfo Calero 
(Contras) 

Frank Carlucci 

Jimmy Carter 

Fidel Castro (Cuba) 

Richard Cheney 

Tony Coelho 

William Crowe 





DRAWING WELL 
IS THE BEST REVENGE 


D Richard M. Daley 


F 


G 


H 


Deng Xiaoping 
(China) 

Jose Napoleon 
Duarte 
(El Salvador) (2) 

Alexander Dubcek 
(Czechoslovakia) 


Michael Dukakis (2) J 


David Duke 


Guillermo Endara 
(Panama) 


Fang Lizhi (China) 
Dianne Feinstein 
Marlin Fitzwater 
Tom Foley 

Barney Frank 


John Galvin 

Gerhard Gesell 

Dick Gephardt (2) 

Rudolph Giuliani 

Mikhail Gorbachev 
(Soviet Union) (3) 

William H. Gray 


Vaclav Havel 
(Czechoslovakia) 
Joseph Hazelwood 





Make headway with your op-ed 
page readers. Just add our national 
newsmaker caricatures by Bob Gorrell 
of the Richmond, Va., News-Leader 
and Mike Ramirez of the Memphis, 
Tenn., Commercial-Appeal. 

These headhunters are available in 
our EDITORIAL CARTOON package 
daily, weekly or monthly. Order it and 
you’|l get all our award-winning edi- 
torial cartoonists, such as Steve Kelley 
of The San Diego Union and News- 
day’s M.G. Lord. 

Or get our caricatures camera-ready 
weekly, every other week or monthly 
as part of our DAILY NEWS SERVICE 
package. It wraps up scientific, politi- 
cal, military and medical news and 
views. 

Have it your way: peruse our list of 
newsmakers and put together your 
own package of any 10 caricatures 
for $100. 

Call toll-free 800-445-4555 fora 
free sample of our headmen. 


M Nelson Mandela 
(South Africa) 
Ferdinand Marcos 
(Philippines) (2) 
Evan Mecham 
Ed Messe 
Hans Modrow (East 
Germany) 
Patrick Moynihan 
Fred P. Moosally 
Robert Mosbacher 
Mother Teresa 
Rene Mouawad 
(Lebanon) 
Hosni Mubarak 
(Egypt) (2) 
William McCarthy 
Robert McFarlane 


Elias Hrawi 
(Lebanon) 
Saddim Hussein 

(Iraq) 


Obeid (terrorist) T 
Daniel Ortega 
(Nicaragua) (2) 


P Melvyn Paisley 
Manuel Palma 
(Panama) 
Shimon Peres (Israel) 
Pope John Paul II 


I ton Illiescu 
(Romania) 


Jesse Jackson (2) 

Wojciech Jaruzelski 
(Poland) 

Ahmed Jibril (PFLP) 


Princess Diana 
Q Dan Quayle 


R Yitzhak Rabin 
(Israel) 


K Toshiki Kaifu (Japan) 
Charles Keating Jr. 
Jack Kemp 
Ted Kennedy 
Paul Kirk 
Ayatollah Khomeini 

(Iran) 
Helmut Kohl (West 
Germany) (2) 
C. Everett Koop (2) 
Egon Krenz (East 
Germany) 


(Iran) 
Ronald Reagan 
William K. Reilly (2) 
Francisco Rodriguez 
(Panama) 


N Ralph Nader 
Najibullah 
(Afganistan) (2) 
Richard Nixon 
Oliver North (3) 
Sam Nunn 


S Andrei Sakharov Y 
(Soviet Union) 

Carlos Salinas 
(Mexico) 

John Sasso 

Paul Simon 

George Shultz 

Samuel Skinner 


L O Cardinal John 


O'Connor 
Sandra Day 

O’Connor 
Sheik Abdul Karim 


David Lange 

Li Peng (China) 
Frank Lorenzo 
Manuel Lujan 
Donald E. Lukens 


P.O. Box 190 * San Diego, CA 92112 











Noboru Takeshita 
(japan) (2) 

Margaret Thatcher 
(United 
Kingdom) 

Archbishop 
Desmond Tutu 
(South Africa) (2) 


Gen. Colin L. Powell U Peter Ueberroth 


Sosuke Uno (Japan) 


V Virgilio Barcos 


Vargas 
(Colombia) 


Hashemi Rafsanjani W Kurt Waldheim 


(Austria) 
Lech Walesa 

(Poland) (2) 
M. Danny Wall 
Jim Wright (2) 


Boris Yeltsin (Soviet 
Union) 
Clayton Yeutter 


Zhao Ziyang (China) 

Mohammad Zia 
Ul-Haq 
(Pakistan) 

Plus more 


———— _— 
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(Continued from page 130) 
part of my family or I’m part of their 
family. I don’t know which.” 

How does Stewart’s family feel 
about having their home life in the 
public domain? “That’s never really 
been a problem because I’ve always 
had a couple of rules,” said Stewart. 
“I never write about their athletics 
and I never write about dating. 
There’s so much pressure about 
dating . . . . but, on the other hand, if 
they want to eat . . . I have no other 
skills.” 

Strangers will invariably come up 
to his wife and kids, Stewart said, and 
react to what he wrote that day. 
“Readers will see us together and say 
to one of my kids, ‘I read about how 
you don’t like broccoli.’ This was par- 
ticularly interesting for my first wife. 
She would go to the store and the 
cashier would say, ‘How’s your toilet 
seat?’ And my wife, who hadn’t 
necessarily read the paper that morn- 
ing would be like, ‘What are you talk- 
ing about? What’s with this pervert 
here?” 





Chris Lamb is a Kettering, Ohio- 
based writer. 


Stewart’s first marriage ended after 
23 years, and he wrote about that, 
too. “I got a great reaction,” recalled 
Stewart. “All but one letter was sup- 
portive. One guy wrote and said I 
didn’t try hard enough. Some people 
said they could see it coming, others 
said they were totally shocked.” He 





said a lot of people told him they cried 
after reading the column. “I didn’t 
realize how many people had adopted 
me,” Stewart said. 

Then, three years ago, Stewart 
remarried. While his four children 
grew up in his column, he didn’t know 
how his stepsons would react. The 
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They think his hobby is for the birds. 


‘Low Profiles’ comic strip coming 


“Low Profiles” is being iaunched 
in the U.S. and Canada July 1 by 
American-International Syndicate. 

Bill Kitchen’s single-panel comic 








NEED SOME 
EXTRA 
GREEN? 


An excellent garnish 

for any newspaper is 

our woodworking and 
handicraft features. Earn 
a 25% commission on all 
orders generated by your 
publication. Our features 


are free of charge and we guarantee reader 
satisfaction. Join the hundreds of publications 
already benefiting from our 40 years of service. 


Cail 800-82U-BILD 


In Calif. call collect 





(4Q\UL bild 








(818) 785-6368 
U-BILD Newspaper Features 
P.O. Box 2383 

Van Nuys, CA $1409-2383 





strip “pokes fun at our more mundane 
tendencies” and “captures us off 
guard or in difficult situations,” 
according to AIS. 

Kitchen is a self-taught artist who 
worked in a West Virginia factory and 
did free-lance magazine cartoons 
during his 20s. He went on to become 
an editorial artist at the Huntington 
(W.V.) Herald-Dispatch before join- 
ing the Miami Herald as a staff artist 
28 years ago. He later became chief 
illustrator and a regular contributor of 
editorial panels. 

The recently retired Kitchen’s 
work has been exhibited at a Miami 
art gallery, said AIS, which is based at 
1324 N. 3rd St., St. Joseph, Mo. 
64501. 








‘Calvin’ wins survey 


“Calvin and Hobbes” by Bill Wat- 
terson of Universal Press Syndicate 
was the favorite of readers in a recent 
Quincy (Mass.) Patriot Ledger poll. 

The next four finishers were “Rose 
Is Rose” by Pat Brady of United Fea- 
ture Syndicate, “The Far Side” by 
Gary Larson of Universal, “Cathy” 
by Cathy Guisewite of Universal, and 
“The Born Loser” by Art and Chip 
Sansom of Newspaper Enterprise 
Association. 


In other news, the Orange Coast 
Daily Pilot recently polled readers to 
see whether or not they wanted the 
California paper to keep “Nancy” by 
Jerry Scott. Readers voted over- 
whelmingly to retain the United strip. 
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first time Stewart wrote about his 16- 
year-old stepson, he came home from 
school and said, “‘Everybody was 
talking about your column. People 
who didn’t know me were coming up 
to talk to me.’ He seemed to enjoy the 
attention.” 

The “Paternity Ward” cast 
includes Stewart’s wife Mimi; step- 
sons Adam, 16, and Todd, 12; sons 
Mike, 22, Eric, 17, and Jamie, 14; and 
daughter Laurie, 25. Stewart with- 
holds their names in the column, iden- 
tifying them by their ages. Using 
names can be confining, he said, 
because readers may think in terms of 
children they know by the same 
name. 

Stewart said readers usually react 
more to his serious columns than to 
his humorous ones. He noted that he 
received a large response when he 
wrote about his oldest child leaving 
home. 

When you write about something as 
personal as family, you’re bound to 
have critics. “Some people say I’ve 
ruined my children’s lives by always 
writing about them,” Stewart said. 
And he’s aware that his humor some- 
times hits people the wrong way. 
“People get offended by almost any- 
thing,” he commented. “I love it 
when I get a letter from someone who 


Caricatures are being syndicated 


Randy Molton is self-syndicating 
his caricatures, which are also being 
distributed by College Press Service. 


Ronald Reagan, filmmaker Spike Lee. 


His subjects have included George 
Bush, Jimmy Carter, Muammar Ga- 
dhafi, Mikhail Gorbachev, Willie Nel- 
son, Louis Sullivan, John Sununu, 
Donald Trump, and others. 

Molton — based at 424 Prince Rd., 
Hendersonville, N.C. 28739 — is also 
trying to syndicate his editorial car- 
toons. He currently does a weekly 
free-lance cartoon for the Asheville 
Citizen, and previously drew for the 
Henderson Times-News. 

The Art Institute of Atlanta gradu- 
ate began his cartooning work at the 
University of Alabama-Birmingham. 
He also “co-cartooned” a book 
called How to Be Successful in the 
Taxidermist Business. 








says, ‘I’ve been reading your column 
for 15 years and I’ve really loved it 
but, after reading your column today 
I’m never going to read you again.’ 
One column in 15 years and they’re 
never going to read me again!” 
Stewart writes three columns a 
week for the Daily News — two of 
which have been going to TMS since 
last October. Before that, the feature 





was distributed by McNaught Syndi- 
cate, which went out of business in 
September 1989. 

“Not to disparage the syndicate I 
was with before but it was a much 
smaller syndicate,” said Stewart. 
“The guy I dealt with at McNaught 
was their main salesman... one 
guy. It’s a big country. [Now, with 

(Continued on page 134) 
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TV DATA DELIVERS TV 
LISTINGS FASTER WITH 
TRANSEDIT 


TV Data’s TransEdit system delivers the most up- 
to-the-minute network, local and cable listings 
for your TV/entertainment pages. The system 
is compatible with Macintosh and IBM computers 
using Macintosh QuarkXPress or IBM Lasermaker. 


@ Edit logs, grids and breakouts on-screen 
@ View listings as they'll appear on your newspaper pages 
@ Computerize typesetting functions 


For more information call Bill Callahan at (518) 792-9914 or (800) 833-9581. 
w= TV 


@13 DATA 


Northway Plaza 
Queensbury, NY 12804 


A DIVISION OF UNITED MEDIA A SCRIPPS HOWARD COMPANY 
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TMS,] it’s nice to have salespeopie 
beating the bushes for you. It’s tough 
going. Nobody in the industry needs 
to be told that.”’ 

Stewart’s clients include the Akron 
Beacon-Journal, Milwaukee Sen- 
tinel, San Francisco Chronicle, and 
Toledo Blade. 

Before becoming a columnist, 
Stewart wrote sports for the now- 
defunct Dayton Journal Herald — 
and he said this was good training for 
his current job. “It’s different than 
going through court records and con- 
structing a story from that,” Stewart 
noted. “You get more freedom. You 
get more latitude than if you cover the 
cop beat.” He said he was influenced 
by reading the columns of Jim Mur- 
ray, the recent Pulitzer Prize winner 
who writes for the Los Angeles Times 
and its syndicate, “who made it plain 
that sports wasn’t the search for 
cancer.” 

Stewart’s “Paternity Ward” col- 
umns have been the basis for two 
books: Fathers Are People, Too and 
Father Knows Best — Sometimes. He 
has also appeared in Time, Reader’s 
Digest, Redbook, and McCall’s; been 
featured on Good Morning America, 
Hour Magazine, and Merv Griffin; 
and received the Atlantic City Press 
Club’s Headliner Award as well as 
several state and national awards. 


Cartoon exhibitions 


An exhibit featuring environmental 
cartoons has begun, a National Car- 
toonists Society (NCS) exhibit is 
starting this Monday, and shows 
spotlighting “Bugs Bunny” and 
“Dick Tracy” are coming later this 
year. 

“Geo-Graphics: Political Cartoons 
and the Environment” opened June 7 
and will run through August 30 at the 
Hofstra (University) Museum in 
Hempstead, N.Y. It includes over 150 
cartoons from 35 countries. The 
director of the exhibit is Vic Cantone 
of the New York Daily News and 
Rothco Cartoons, and the Daily News 
is sponsoring it with Hofstra. 

The NCS show features the work of 
NCS members, and benefits the Milt 
Gross Fund for needy cartoonists. It 
will run from June 18-29 at the New 
York Telephone Company, 1095 Ave. 
of the Americas, New York City — 
and cartoonists will appear to do 
sketches from June 18-22. 

The Museum of Cartoon Art will be 
the site of a July 15 to October 14 
retrospective marking the 50th 








THIS FLAG... THE SYMBOL OF THE HOPES OF MAN. 
THIS CLOTH OF DREAMS FOR FREEDOM, JUSTICE 
AND OPPORTUNITY. ITS STARS ARE LIKE BEACONS 
REQUESTS GUIDING US THROUGH THE SHOALS OF ADVERSITY. 
f ITS RED STRIPES LIKE WOUNDS OF STRUGGLE. THE GOOD 
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BRIGHT, FOR IN IT LIES THE BEST HOPE FOR ALL OF US. 


- LIKE ANY GARDEN, E 








© 1990 by King Features Syndicate. inc World nghts reserved 





Sarge didn’t see red, turn white, or feel blue about this. 


anniversary of Bugs Bunny. The rab- 
bit is best known as an animated War- 
ner Bros. character, but also stars ina 
comic strip syndicated by Newspaper 
Enterprise Association. 

Then, the Rye Brook, N.Y.- based 
museum will offer a “Dick Tracy” 
exhibit from November 11 to Febru- 
ary 24, 1991 — with the show being 
previewed November 10 at the 
museum’s annual fund-raising dinner. 
“Dick Tracy” was created by Ches- 
ter Gould in 1931, and is now done by 
Max Collins and Dick Locher of Tri- 
bune Media Services. Items from the 
current Dick Tracy film starring War- 
ren Beatty will be part of the TMS- 
and Walt Disney Productions-spon- 
sored exhibit. 


A cartoonist search 


A nationwide search for cartoonists 
will be launched June 17 in USA 


' Weekend, which is carried by 307 


newspapers. 

The “Create the Comics of the 
90s” contest, co-sponsored by the 
Gannett-owned Sunday magazine 
and King Features Syndicate, has 
comic strip and single panel catego- 
ries. The two grand-prize winners will 
spend a week “learning the tricks of 
the cartooning trade” with “Beetle 
Bailey”/“Hi and Lois” creator Mort 
Walker of King. 

“We want to encourage people to 
consider cartooning as a career,” said 
King president Joseph D’ Angelo. 
“We receive over 6,000 unsolicited 
submissions for new comic features 
every year, but we believe there are 
many others out ihere with plenty of 
raw talent....” 

People desiring information on how 
to enter the contest should send a 
stamped, self-addressed envelope to 
“Create the Comics of the 90s,” Box 
755, Larchmont, N.Y. 10538. 


Walker at Pentagon 


“Beetle Bailey” 
Walker received a Citation for Civil- 


creator Mort 





ian Service from the Department of 
the Army at the Pentagon June 14. 

After receiving the citation, Walker 
unveiled a “Beetle” diorama to be 
hung at the Pentagon. The diorama is 
a version of a special Flag Day strip 
published in U.S. newspapers June 
14, the Army’s 215th birthday. 

“Beetle,” which turns 40 this year, 
is distributed to over 1,800 papers 
worldwide by King Features Syndi- 
cate. 

In other award news, editorial car- 
toonist Bob Englehart of the Hartford 
Courant and Copley News Service has 
won his second regional Emmy for his 
work on Connecticut Public Televi- 
sion. He was cited for “Out There 
with Englehart,” a segment of Con- 
necticut Newsweek he produces with 
his wife Pat McGrath. 

Speaking of tv, “Miss Manners” 
columnist Judith Manners of United 
Feature Syndicate appeared on NBC’s 
Tonight show June 15. 

And an interview with “The Lock- 
horns”/“Agatha Crumm”/“What A 
Guy!” cartoonists Bunny Hoest and 
John Reiner of King aired on WGSM 
radio in Long Island, N.Y., on June 1 
and 3. 


Latest CP issue out 


Various syndication-related stories 
appear in the current issue of Car- 
toonist Profiles magazine. 

One piece, by former Los Angeles 
Times Syndicate comics editor David 
Seidman, tries to answer aspiring car- 
toonists who ask why they can’t get 
syndicated when they feel their work 
is better than much of what appears 
on comics pages. 

There are also articles about car- 
toonist/teacher Marty Garrity, 
“Sibling Revelry” by Man Martin of 
Universal Press Syndicate (which 
picked the comic up from Lew Little 
Enterprises), and more. 

The magazine — based at P.O. Box 
325, Fairfield, Conn. 06430 — is 
edited by Jud Hurd, who draws 
“Health Capsules” for United Fea- 
ture Syndicate. 
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companies in Sweden,” referring to 
Wamac’s former holding-company 
owner, Artimos, and Idab’s parent 
company, the Bonnier Group. 

“We are one of their [Bonnier’s] 
subsidiaries,” Cowell said. “Techni- 
cally we are owned by them, I sup- 
pose,” she added, noting that refer- 
ences to the relationship speak of 
Idab as “affiliated” with the Bonnier 
Group. 

In late April at DRUPA, the large 
printing equipment show in Dussel- 
dorf, West Germany, Ferag intro- 
duced winding equipment developed 
from its Variosdisc technology. 

The Minidisc “can be wound on the 
normal Variodisc,” explained Hazen, 
“but we’re also developing a winder 
for that whereby we can take those 
discs that lay sideways... only 
they’re on a much simpler, inexpen- 
sive core than the larger ones. We 
have a very simple cassette that can 
be wound and an unwinder... so 
you can unwind directly into a binder 
with a 27” center.” 

Hazen said that at DRUPA Ferag 
showed one connected to a Harris 
saddle stitcher. The Minidisc 


unwinder has a device that “can slide 
over it, and it can also accept logs at 
the same time,” he added. 

Though commercial printers in the 
U.S. will not buy winding equipment 
just to serve newspapers, he con- 
tinued,-where they do buy it for their 
own use to store on reels instead of 
stacking and unstacking to binders, 
then with that equipment “they can 
also wind and ship that product to 
newspapers.” 

Judging by commercial printers’ 
interest and feedback, said Hazen, 
“this is going to happen — whether 
it’s two years or three years down the 


road — it is going to happen.” 

The Minidisc unwinder can be 
linked to any competitor’s machine, 
according to Hazen. If the commer- 
cial printers buy these things,” he 
said, “they can wind on the disc and 
ship to anybody who has one of these 
inserters.”” Newspapers do not need a 
winder, just the unwinder to feed 
directly to an inserter. 

Hazen concluded, “That is the big- 
gest single labor contract in commer- 
cial printing and in newspapers — in 
the mailroom, the guys who have to 
take it off the pallets and feed it into 
the hoppers.” 
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consult with newspaper publishers 
and managers and teach at a univer- 
sity. 

Prior to joining Lee, Tewlow was 
on ANPA’s professional staff, where 
he developed and implemented con- 
cepts of electronic text processing for 
newspapers. He had earlier been with 
the New York Times, was involved in 
the first satellite transmission of a full 
newspaper page, and was a member 
of the International Press Telecom- 
munications Council. 





tain View, Calif. (DOS, OS/2 Unix, 
VMS machines and various net- 
works); Desktop Data Inc., Waltham, 
Mass. (for PC ATs and PS/2s); Ameri- 
can Real-Times Services, New York, 
N.Y. (for PCs, LANs and mainframe 
terminals). 


Retirement incentives 


The New Haven (Conn.) Register is 
offering incentives to 79 employees to 
retire early. 








t's time once again to spruce-up your 
syndicates and get them ready for your 
ad in the 1990 E&P SYNDICATE 


DIRECTORY! 


E&P’s SYNDICATE DIRECTORY is the 
place for you to show-off your syndicates 
and/or services to the newspaper industry 
and specifically to the industry people who 


make the buy. 


Over 25,000 newspaper professionals will 
receive the 65th annual Directory with their 
July 28th issue of E&P magazine...they 





expect it because they pay for it with 
their subscription to E&P! 


DON’T MISS OUT ON THIS ANNUAL OPPORTUNITY TO HIGHLIGHT 
YOUR SYNDICATES AND SERVICES TO NEWSPAPERS WORLDWIDE. 




















Classified Advertising 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 





FEATURES AVAILABLE 





AUTOMOTIVE 





ITHE ROAD WARRIORS, a fun, smart, 
Siske!-and-Ebert-style test-drive report. 
(916) 440-0541. 


HUMOR 


IN A NUTSHELL. Give your readers a 
ood laugh and keep them coming back 
. more. Award-winning, 700 word 
weekly column has fans coast to coast. 
Free samples. Barbara Naness, 119 
Washington Ave., Staten Island, NY 
10314, (718) 698-6979. 


MOVIE REVIEWS 


HAVE A BETTER FILM CRITIC than the 
competing daily. Top flight reviewer 
offers discerning weekly editors 
critiques at reasonable cost. M. Gold- 
berger, The Citizen, 1138 N. Broad St., 
Hillside, NJ 07205. (201) 352-0800. 


MINI REVIEWS (Cartoon illustrated). 
Great for weekend section or entertain- 
ment pages. Camera ready. Star photos. 
Our 15th year. Cineman Syndicate, 7 
Charles Court, Middletown, NY 10940; 
(914) 692-4572. 


PUZZLES 


PUZZLE FEATURES SYNDICATE 
Daily and Sunday Crossword Puzzles 

24515 California Ave. #12, Hemet, 

CA 92343 Phone (714) 926-4843. 


SENIOR HEALTH 


“Senior Clinic.” AMERICA’S ONLY 
doctor written column on Senior Health. 
“Excellent reader response” Rochester 
(NY) Democrat & Chronicle. Now in 8th 
year. Weekly, 600 words. Samples, 
rates-- Frank Macinnis, M.D., HFM 
Literary Enterprises, PO Box 307, 
EDMONTON, Alberta, Canada T5J 2J7. 
(403) 472-5555. 


























AMAZING SPORTS 








Kicuako Duszc2ar, 








INTRODUCING A NEW SPORTS FEATURE 
COMBINING FACTS AND 
ics. 


DAILY, PLEASE CONTA! 


MIDWEST SYNDICATIONS 
#667/244-249 

TEMPLE CHAMBERS 
TEMPLE AVENUE 
LONDON EC4Y-249 


U.S REPRESENTATION:(512) 444-1809 


MIDWEST SYNCATIONS 





ANNOUNCEMENTS 





BUSINESS OPPORTUNITIES 


Advertising, exclusive dealership. Net 
40 - 50K yearly. No inventory, mini- 
mum overhead. We train and consult. 
1- (800) 330-0808. 


Rocky Mountain west shopper and 2 
radio stations - principals. Write Bill- 
David, 2508 Fairmount St., Colorado 
Springs, CO 80907. 


NEWSPAPER APPRAISERS 


COMPREHENSIVE APPRAISALS 
rendered in confidence with care for 
accuracy and detail. Established 
reasonable prices. James W. Hall, Jr., 

Jim Hall Media Services 
PO Box 1088, Troy, AL 36081 
(205) 566-7198 
FAX (205) 566-0170 
NEWSPAPER APPRAISALS for estate 
planning, tax, partnership, loan, depre- 
ciation, insurance, corporate and 
personal worth. Sensible fees. 
Brochure. Bolitho-Sterling Newspaper 
Service, Robert N. Bolitho, (816) 
932-5310, or James C. Sterling, (816) 
932-5345, 4500 Main, Suite 900, 
Kansas City, MO 64111. 
- PROFESSIONAL APPRAISALS - 
L. BARRY FRENCH 
Ashiawn Road, Assonet, MA 02702 
(508) 644-5772 
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NEWSPAPER BROKERS 


“Ist in RESULTS” 
JIM WEBSTER & ASSOCIATES 
newspaper sales & acquisitions 
11325 E. Pegasus, Suite E 150 


Dallas, Texas 75238 
(214) 340-2266 (214) 669-1469 


“300 sold since 1959” 
W.B. GRIMES & CO. 





Larry Grimes 

PO Box 442, Clarksburg, MD 
(301) 507-6047 

Dick Smith-Southern 

(601) 627-7906 

Power Search Inc. 

(609) 751-4141. 





ANNOUNCEMENTS 





NEWSPAPER BROKERS 


Above Average 
PERFORMANCE 
SYD S. GOULD & COMPANY 
2111 Thomas Drive 
Panama City, FL 32407 
(904) 234-1117 


BILL MATTHEW COMPANY conducts 
professional, confidential negotiations 
for sale and purchase of highest quality 
daily and weekly newspapers in the 
country. Before you consider sale or 
purchase of a property, you should call 
(813) 733-8053 daytime; 
(813) 446-0871 nights: 
or write Box 3364, Clearwater Beach, 
FL 34630. No obligation of course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over 600 Newspaper Sales 
ROBERT N. BOLITHO 








4500 Main, Suite 900 
Kansas City, MO 64111 


BRUCE WRIGHT, Media Consultant 
Newspaper Sales - Consulting 
8937 7 Place Way 
Elk Grove, CA 95758 (916)684-3987 


Buyers or sellers. Cail Dick Briggs. 
(803) 457-3846. No obligation. 
Sales @ Appraisals © Consultin 

RICHARD BRIGGS & ASSOCIATES 
Box 579, Landrum, SC 29356 


C. BERKY & ASSOCIATES, INC. 
Consultants @ Appraisals @ Sales 
Vast Network of Contacts 
900 N. Federal Hwy. - Suite 160 
Boca Raton, FL 33432 
(407) 368-4352 


C. PETER JORGENSEN 
Media Consultants & Associates 
Representing newspapers in New 
England and the Northeast. Brokers, 
Appraisers, Consultants. Call for 
brochure. (617) 643-1863, 4 Water 
St., Arlington, MA 02174. 


DEAN WAITE 
Riverside Management Group 
newspapers-shoppers-electronic media 
4050 Columns Drive, Marietta, GA 
(404) 953-0199 

















NEWSPAPER BROKERS 


Fournier Media Service Inc. 
AppraisaleBrokerageeConsulting 
John L. Fournier Jr. 

PO Box 5789, Bend, OR 97708 
Office (509) 786-4470 


JAMES MARTIN & ASSOCIATES 
Phone (614) 889-9747 
FAX (614) 889-2659 


JAMES W. HALL, JR. 
Newspaper 
Sales, Appraisals, Consultations 
Jim Hall Media Services 
410 Elm St. 
(205) 566-71 
FAX (205) 566-0170 


KARL WRAY, Newspaper Broker 
2420 South Ola Vista 
San Clemente, CA 92672 
(714) 492-5241 


MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair, CA 91763 
(714) 626-6440 


MEDIAAMERICA BROKERS 
Straight talk. Hard work. Results. 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326 
(404) 364-6554 
FAX (404) 233-2318 
TWX 9102402390 


Michael D. Lindsey 
Media Consultants, Inc. 


PO Box 
Saratoga, WY 82331 (307) 326-8177 
OR 3465 S. Oleander Dr. 
Chandler, AZ 85248 (602) 899-3698 


PHILLIPS MEDIA SERVICES 
Newspaper Brokers—Consultants 
215 Mountain Dr., Suite 101 


Destin, FL 32541 
RUPERT PHILLIPS (904) 837-4040 


























R.C. CRISLER & CO., INC. 

38 years in communications sales 
Confidential and professional service. 
Brokerage @ Consultation @ Appraisal 

Debt & Equity Placement 
GLORIA BUSHELMAN 
600 Vine Street, Suite 2710 
Cincinnati, Ohio 45202 
(513) 381-7775 





FREE NEWSPAPER @ SHOPPER 
Brokerage - Appraisal 
John T. Cribb (406) 266-4223 
CRIBB MEDIA SERVICE 
Box 1220, Townsend, MT 59644 
Quality of life is why we live 
in a small Montana town. 
We lead the nation 
in free paper sales. 





ATTENTION ADVERTISERS 
Please note that E&P’s offices 
will be closed on 
Wednesday, July 4, 1990 
Independence Day 


Please send your ad copy in early to meet 
the Friday, June 29th, 12 noon (EST) 





deadiine for the July 7th issue. 








RICKENBACHER MEDIA SERVICE 
Many years solid experience selling 
daily and weekly newspapers. Contact 
Rickenbacher Media at PO Box 
792001, Dallas, TX 75379. Or phone 
(214) 380-9578. 


Whitesmith Publication Services 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver, WA 98662 








NEWSPAPER CONSULTANTS 


ETC.. JAMES J. BROWN 
Professional help with - Administration 
@ Acquisitions @ Operations @ Personnel 
@ Plant @ Equipment. j 

35 years experience at your service. 
(214) 424-1597 


PUBLISHERS RESOURCE 
Complete equipment broker. Compos- 
ing, Camera, Press, Mailroom, Techni- 
cal and operational services. Large dail- 
ies and weeklies. Representing 
Publishers for 30 years nation wide. 
(602) 776-8405. 
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INDUSTRY SERVICES 





NEWSPAPERS FOR SALE 


NEWSPAPERS FOR SALE 


CIRCULATION SERVICES 





$100,000, plus first 10 months. New 
weekly located in Oxford er 
would like to sell or take on workin 
non — partner. Call 205-8 1. 
0096. Bill 


A Kansas county seat weekly, 3,400 
paid. $200,000 gross. $50, (00 cash 
flow. $225, 000 price. 

Webster & Associates (214) 340-2266. 


A Midwest county seat weekly. 
$500,000 gross 3 unit newsking press. 
3,700 weekly. $700,000 includes 
building. 

Webster & Associates (214) 340-2266. 


Arkansas weeklies doing $1,000,000 
gross. 1.25 million includes real estate 
and plant. 

Webster & Associates (214) 340-2266. 


A Zone 5 suburban market newspaper 
grossing $1,100,000. Excellent demo- 
graphics. Price $1 million. 

Webster & Associates (214) 340-2266. 


CALIFORNIA: Free paper, twice weekly, 
located in strong growth corridor, 
$930,000 gross revenues, cash flow/ 
owner compensation of $230,000. 
$1,000,000 with possible terms. 

















FLORIDA: Free newspapers, excellent 
gulf coast location, $930,000 gross 
revenues, currently breaking even. 
$500,000 with terms. 


Cribb Media Service, Box 1220, Town- 
send, MT 59644. 


For sale: Oregon weekly near Portland. 
$50,000 down. Call Frank Crow (503) 
769-6338 or 769-4464. 


TEXAS LIST available. $10,000 to 
$300,000 down, most publisher 
financed. Bill Berger, ATN, 1801 
Exposition, Austin, TX 78703. (512) 
476-3950. 


Largest group of weekly newspapers in a 
south east state. Privately owned. Will 
sell all. Fax (407) 292-4850. 


MANHATTAN’S LARGEST SHOPPER 
Gross $400,000 plus. Well known. 
Huge growth opportunity. 

Mr. Gold (212) 741-7790. 

















NEW JERSEY - Eastern Weekly. Strong 
market. Long track record. 
MISSISSIPPI - Two weeklies. Solid 
markets. 
Contact: Larry Grimes 
W.B. Grimes & Company 
(301) 507-6047. 


Nebraska twice weekly newspaper, 
$560,000 gross, county seat, very good 
market, 3 unit press, includes 2 
buildings. 

Call Wayne. Webster & Associates 
(214) 340-2266. 








PENNSYLVANIA WEEKLIES, exclusive, 
one county seat, isolated, gross 
$900,000 plus. Profitable. Paid circ 
10,000 (seasonal). Terms. 
WISCONSIN WEEKLY-SHOPPER, gross 
$600,000, serves 4 communities. 
3,700 paid, 24,000 free. $550,000 
includes building, Terms. 
WEST COAST SUBURBAN, full plant, 
project = million, profitable. Terms. 
West OUNTAIN SUBURBAN, 
jatar $2. 3 million ‘90. $2 million 
price includes 7-unit Goss, 2 folders, 
state-of-art ee excellent real 
estate. Ter 
CENTRAL "PENNSYLVANIA WEEKLY- 
JOB PLANT, 4,200 580, circ, gross 
$345,000. Priced $290,000 with 2 
buildings. Terms. 


For Information Write: 
ROBERT N. BOLITHO 
Bolitho-Sterling, 4500 Main, Su. 900, 
Kansas —_, MO oy 111 (816) 





North Central Florida weekly. Gross 
$116,000 for 1989. Project $135,000 
for 1990. Established 1952. Scenic 
town, good schools. Hunting, swimming 
and fishing area. Close to University of 
Florida. (904) 331-2660. 


Two Nebraska weeklies in outdoor 
recreation hotspot. Contact Kevin 
Henseler, Box 224, Crofton, NE 
68730. Written inquiries only. 








Well positioned publishing business, 
Zone 7, grossing over $1.2 million with 
7% growth. Includes 4 profit centers: 
newspaper-shopper, regional common 
ad supplement, very busy web, exclu- 
sive sheet fed printing in college town. 
Cash flow approximately $350,000. 
Write Box 4734, Editor & Publisher. 


NEWSPAPERS WANTED 


Considering selling your newspaper and 
have a circulation of over 4,000? Write 
Box 3755, Editor & Publisher. We are a 
smali community newspaper group that 
believes in local autonomy. 


PUBLICATIONS FOR SALE 


MAGAZINE PUBLISHING BUSINESS 
FOR SALE IN CALIFORNIA 
PHOTO AD, The Weekly Picture Adver- 
tiser serving Ventura, Santa Barbara, 
San Luis Obispo, and Monterey Coun- 
ties. Total distribution for 2 magazines 
is over 100,000 copies per week. Total 
eo sales over $2.5 Million yearly. 
xcellent profitable company, with 
plenty of potential to expand to other 
market areas. Price $3 Million. Good 
terms. Contact Steve Tobin - (805) 

543-4624. CA. 


Upscale biweekly, newsprint magazine 
in Eastern N.C. 10th year of operation 
in rapidly growing college/city market. 
7,000 circulation, priced right. Write 
Box 4727, Editor & Publisher. 


PUBLICATIONS WANTED 


Independent financially qualified fami- 
ly man seeks profitable weekly or semi- 
weekly, preferably county seat, in 
southwest. Minimum annual sales 
$200,000 - up to $700,000. Princi- 
pals e Write PO Box 796575, 
Dallas, Texas 75379. Confidentiality 
protected. 


INDUSTRY 
SERVICES 


CIRCULATION SERVICES 























$15.00 
Daily + a Guaranteed | — 
THE ing ood beg verb 


“Gold Bi Starts 
Call Today: 1 (800) 836-8140 


J. BLENKARN HOLDINGS 
Canada’s foremost authority in 
circulation telemarketing 
is now available in the U.S.A. 
Jeff Blenkarn (514) 227-6478. 


KEVIN S. PAPPERT 
(313) 673-9533° 


“NO!” 
Your newspaper is not too small, nor too 
big to engage a national telemarketing 
firm to supply you with a steady source 
of new start orders at the pace you want! 
ASK US, ate ESPONSE 


BE, 
“YES! WE CAN!” 


(216) 434-4466 
PRO STARTS 











eel 
PHONE 
ROOM INC 


VER-A-FAST CORPORATION 
1-800-327-8463 
NEWSPRINT CONSULTANTS 





MIDWEST 
NEWSPAPER CONSULTANTS INC. 


Specializing in revenue producin 
consultation and training, with over 3 
years experience, for small dailies and 
non-dailies. Available by the day, week, 
or month. 


Moody C. Hamrick 
(501) 982-5682 


PRESSROOM SERVICES 


DO YOU NEED EXPERT ADVICE ON 
YOUR ELECTRICAL DRIVE SYSTEM? 
Masthead can help. Masthead also 
provides dampening systems, parallel 
drives, horsepower upgrades and 
modernization. 

MASTHEAD INTERNATIONAL 
1(800) 545-6908 1(505) 842-1357 
24-Hour Line PO Box 1952 
Albuquerque, NM 87103 





——————————— 
EQUIPMENT & SUPPLIES 





MAILROOM 








EQUIPMENT 
& SUPPLIES 


CAMERA & DARKROOM 


SQUeeze Lenses. 
Process camera-lens specialists. 
Optimize, align, focus, calibrate. 
H. Carlbom CKOptical 213/372-0372. 











Acclaimed Automated Affordable 
CIRCULATION DEVELOPMENT INC. 
The Telemarketing Leader. 

For brochure and information 
call 1-(800) 247-2338. 





A Circulation Specialist 
Helderle & Associates 
Telemarketing - Crews - Store Sales 


1-(800) 662-7397 
F.J. Helderle - President 


A newspaper deserves 
THE BEST 





Telephone Sales - _ Crew Company 


UNITED STATES. 
We are that 
COMPANY! 

LEVIS NATIONAL, INC. 

(201) 263-1500 
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COMPUTER SOFTWARE 


DISPLAY/390 - Ad scheduling, account 


and contract management, sales 
analysis, billing and accounts receiv- 
able - all in one software package. IBM 
and Macintosh. Nancy Jacobsen (415) 
488-9279. 





MAILROOM 


1-(315) 336-3100 is the number to 
call for spare parts for your Nolan and 
Cutler-Hammer mailroom equipment. 
NOLAN PRODUCTS, Rome, NY (315) 
336-3100, FAX (315) 336-3177. 


@ 24-P, 48-P, and 72-P HARRIS STUF- 
FERS Reconditioned-Guaranteed 
production-Training pro a rovided. 
JIMMY R. FOX, MAIL ROOM CONSUL- 
TANT (713) 468-5827. 











FIRST OFFERING of one 5 into 1, 
model pio Muller Martini inserter - 
available 

INLAND (913) 492-9050. 


GOOD RECONDITIONED Cheshire and 
Kirk-Rudy labeling machines with 
single and multiwide label heads and 
quarter folders. Call Scott or Jim at 
(800) 527-1668 or (214) 869-2844. 


MAILROOM 

We have all types of belt and wire 
stream conveyors 

Spare parts for stream conveyors 

D.C. & A.C. drive conversions 

Roller top conveyors, all sizes 

Belt conveyors, all sizes 

Bottom wrappers & pacers 

257 Sta-Hi stackers 

Baldwin Count-O-Veyors -104, 105, 
106, 108 

Signode tying machines 

Conveyor wire 

Wire pliers 

Mueller-Martini inserter, 227 3 into 1 

— labeling machine & 1/4 
‘older 








Northeast Industries, Inc. 
(213) 256-4791 FAX (213) 256-7607 


NEWSPRINT FOR SALE 


28-30 LB NEWSPRINT ROLLS all sizes 
BEHRENS International 
485 E. 17th St., Suite 400 
Costa Mesa, CA 92627-3265 
Telephone: (714) 646-5565 


PHOTOTYPESETTING 


Intrepid 1, One System, 13 terminals, 
$10,000; MCS 8668, Typesetter Only, 
90 Day Parts Warranty, $7,500; 

BOB WEBER. (216) 831-0480. 

FAX LINE. (216) 831-1628. 


LIQUIDATION SALE. (2) Compugraphic 
8600 typesetters with CPU's; (8) termi- 
nals; 1,000 font library; (2) 84 M byte 
disks; many extras. Best offer. Call Jim 
Tubridy, (212) 481-1813. 


Mycro-Tek 1100 Plus Front End w/dual 
10 mb HD, (5) Newstouch II terminals, 
laser and line printer I/F, Class Ad, Sort- 
ing and Billing S/W, $10,000. 

LINOTRON 202, 32K pgm & 32K font 
memory, 90 day parts warranty, 


BOB WEBER. (216) 831-0480. 
FAX LINE. (216) 831-1628. 


PRESSES 


1974 Goss Community 3 unit press 
running in small weekly, circulation 
4,000, asking $95,000. Call John 
Newman (913) 362-8888. 


2 HARRIS V15D PRESSES: 1986 4 
unit; 1984 8 unit w/2 folders, 2 Martin 
splicers, TEC C12 ovens, sheeter & 
imprinter. Mr. Newman (913) 
362-8888. 





























8 unit Hoe Lithomaster web offset press 


with 3 folders, 3 color decks, 8 double 
roll stands, in-line 3-knife trimmer. 36” 
width, 22-3/4" cut-off. Many spare 
parts. Ready now. Make offer. ( 13) 
626-9430, Bill Becker. 


SLS1000 


®@ 8 into 2 configuration 

© Center opening device 

© Product monitoring 
system 

© Two years old 


Call Sales Manager 
(513) 278-2651 
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PRESSES 


PRESSES 


PRESSES 


PRESSES 





BALDWIN (2) COUNT-O-VEYORS 
MODEL #108 


(Electronic) 5 years old, ae every- 
day, can demonstrate. Price $14,000 
each. Call (301) 327-5600. Ask for Mr. 
Trump. 





For Sale - 1 Goss commmunity folder. 
For information contact Mitch Jolley, 
Community Newspapers Inc., 1-(800) 
526-0692. PO Box 1777, Spartan- 
burg, SC 29304. 


DON'T SELL YOUR PRESS 
Until You Contact 
Newman international Press Sales 


“Professional Marketing Worldwide 
of Newspaper & Commercial Web 
Presses and Large Sheetfed Presses” 


Telephone (913) 362-8888 
Fax 9133629406 Telex 804294 





DOUBLE-WIDTH COMPONENTS 
4 M.A.N. 1983-84 160 page double 
3:2 folders 
2 Double 3:2 Goss Imperial folders 
with upper formers/angle bars. (S/N 
4017 & 4030) 
INLAND NEWSPAPER MACHINERY 


CORPORATION 
(913) 492-9050 fax (913) 492-6217 








Classified Advertisers: If you don’t see a category that 
fits your needs, please call us at (212) 675-4380. 





RECONDITIONED 
PRESSES. 
THEY MAKE 


IMPRESSIONS, 


CURRENT LISTINGS 
22” cutoff 
Goss Colorliner, 31 print couples (8 
footprints), double 160 page 
folder, 50” RTP’s, 1990 
Goss Metro, 10 units, 1 deck 
Goss Metro, 5 units, 3 decks 


22-3/4" cutoff: 
Goss Metro, 6 units, 4 decks 
Goss Urbanite, 8 units, 3-color, 
Goss Urbanite, 5 units 
Goss Urbanite add-on units 
Goss Urbanite ‘1000’ series folder 
Goss SC, 6 units, balloon 1973 
Goss SC, 5 units, 1974 
Goss Community, 4 units, 1975 
Goss SC folder, very reasonable 
M.A.N. UniMan 2/2, 4 units, 2 decks 


Miscellaneous: 
Custom-Bilt trimmers, TK300 (2) 
Upper formers for Community, SC, 
SSC, and Urbanite folders 


ONE Corporation/Atianta 
(404) 458-9351 FAX (404) 458-5836 





GOSS 

2 Goss Metro mono units, S/N 3091 - 
22 3/4” cut-off 

2-Unit Community, 1969 oil, available 
now 

2-Unit Community, 1967 oil, wkly. 
available now 

Add-on SSC Community unit 1978 

9-Unit “1000” series Urbanite w/upper 
former-excellent condition 

7-Unit “1000” series Urbanite w/upper 
former 

7-Unit “700” series Urbanite w/upper 
former-available now 

3-Unit 500 Series Urbanite 

2-Unit Signature with folder, 22-3/4" 

2-Unit Signature with folder, 23-9/16” 

HARRIS/COTTRELL 

7-Unit double-width Harris N-1600, 
excellent condition 

4-Unit Harris V15D - 1984 vintage, 
available July '90 

7-Unit Harris V22 w/upper former, 
available now 

6-Unit Harris/Cottrell V22 w/JF1 

5-Unit Harris V-15A 1974/86 JF7 

JF7 folders and —— units 


G 
8-Unit/2-folder News King, w/KJ8As, 
1984 


4-Unit News King, available now 
Add-on units, ~~ upper formers 


Inserters, ribbon deck, press drives, 
ink pumps, gluers and more. 
SEE US AT ANPAITEC - Booth 2336 
INLAND NEWSPAPER MACHINERY 
CORPORATION 


Lenexa, Kansas 
(913) 492-9050 fax (913) 492-6217 


Goss Urbanite: S.N. 1121 and 1122 
13 units 22 3/4” C.0. 
2 Half Folders 
1 Upper Former 





Will sell complete Press or individual 
components. 


If you’re in the market for a 
reconditioned press, you can't do 
better than a Goss press recondi- 
tioned by the original manufacturer. 

All our reconditioned Goss 
Urbanite® Community® and 
Suburban® presses are brought 
up to original-equipment standards 
and are backed with a 6-month 
parts and labor warranty. 

We have presses in inventory for 
fast delivery. So call us today. 

Or come see reconditioned 


Community SSC units at ANPA/TEC 
90. Used Equipment, Rockwell 
Graphic Systems, Rockwell 
International, 700 Oakmont Lane, 
Westmont, Illinois 60559. Phone: 
708/850-6178. Fax: 708/850-6177. 


\ 


...where science gets down to business 


Goss Metro Add on Unit from Press 
3067, 22 3/4” C.0. complete with y 
columns, R.T.P., etc. 


In Atlanta, Georgia call: Harry Barnett 
at: 
(404) 552-7401 


In Los Angeles, California call: George 
Jaramillo at: 
(818) 796-4603 


Rockwell 
international 


NewsComm Web Press Saies, Inc. 


GOSS COMMUNITY add-on compo- 
nents 1976 3 rebuilt units, SC folder 
with 1/2, 1/4 and double parailel. 60 
HP Fincor motor and controller avail- 
able March Ist. 

BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 
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EQUIPMENT & SUPPLIES 





PRESSES 


PRESSES 


PRESSES 


SCANNING EQUIPMENT 





GOSS COMMUNITY 
6-unit, SC folder, single web ribbon 
deck, motorized comps, motorized circ. 


reg. 

G-unit, SC folder, crosshead, double 
parallel, motorized comps, motorized 
Circ. reg. p 

SC folders with tape delivery 

SC mono units - 30 available 


8-unit SSC 21-1/2” press, 1 4-high, 2 
2-highs, 2 SSC folders, ribbon deck, 
full motorization closed loop register 
systems, 2 tandem Martin splicers and 
decking, clutches 

MISCELLANEOUS 

2-Enkel tandem splicers 

2-Enkel single splicers, right angle turn 
bars with blowers 
Baldwin count-o-veyors, 108s, 104s 
4-custom built three-knife trimmers 
1-Maren Bailer system 

GOSS URBANITE 
4-floor units 
4-stacked units 
1-folder (includes all platforms) 

DEV 1400 HORIZON (HEATSET) 

2-4-highs 
2-ribbon decks 
2-folders, fuil motorization/closed loop 
register systems, vertical ovens, chill 
rollers. Can be seen running, warranty 
available. 
DEV 1400 HORIZON STACKED UNITS 

22-3/4" CUTOFF 
5-units available, all rebuilt, full 
warranty 


DEV Industries, Inc. 
Contact: Randy Coakly 
1 (800) 548-1641 
FAX (708) 860-7049 


GOSS COMMUNITY 
REBUILT 
Units-Folders-Parts 
GUARANTEED 


Press-Components 
Complete Presses 


Offset Web Sales, Inc. 
73 N. Sunset Dr. 
Camano Island, WA 98292 
1-(800) 343-0097 
FAX (206) 387-9090 


NEWSPAPER PRESS 


REF: N114 - Harris V-15A, 5 units, 
JF-7 Folder 

REF: N115 - Harris V-15A, 8 units, 
Double Ender 

REF: N116 - Harris V-25, 8 units, 
JF-10 folder 

REF: N117 - Harris V-25, 9 units, 2 
JF-25 folders 

REF: N118 - Harris N-845, 4 units RH, 
RBC-2 folder w/upper former 

REF: N119 - V-15A Add on units, 
rebuilt, ductor style 

REF: N120 - V-25 Add on units, 
rebuilt or as is 

EF: N121 - Custom built 300, 3 Knife 
trimmer 

REF: N122 - Fairchild (NewsKing) 2 
units, 1 folder 

REF: N123 - Color King, 7 units, 1 
folder 

REF: N124 - Fairchild (Color King), 
heatset, 5 units. 








These press systems and components 
are owned by EGS Americas, Inc. and 
are available “AS IS” or completely 
rebuilt. 


EGS AMERICAS Inc. 
9801 W. Higgins Rd/ Suite 320 
Rosemont, IL 60018 
Tel: (708) 823-6650 
FAX: (708) 823-5589 


PRESS 

Consolidation of operations forces sale 
of 8 unit Goss Community Press, 8 reel 
stands, heavy duty s.c. folder, upper 
former boards, 26,500 per hour, quar- 
ter folder, many spare parts, see in 
operation, available immediately. (714) 
642-4321, Dave Holett. 





- HARRIS M1000 PRESSES 
- URBANITE PRESS, 1000 SERIES, 
22-3/4” C/O, FLOOR & STACKED 


UNITS 
- METRO 2:1 FOLDER, 22-3/4” C/O 
- URBANITE & SU FOLDERS 
- CARY AUTOPASTERS 
- 150 HP MOTOR & CONTROLLER 
- ENKEL/AMAL SPLICERS 


STAR INTERNATIONAL CORP. 
TEL: (414) 377-9422 
FAX: (414) 377-3655 


ONE GOSS MK Ii PRESS 22 3/4” 
8 - Units, digital reels 
4 - Color humps 
1 - Single 3:2 Imperial folder 
New SCR motor and drive in 1986 
ONE GOSS MK V 22 3/4” (S/N 4018) 
8 - Units 
4 - Color humps 
3 - Half decks 
1 - Double 3:2 folder 
2 - Angle bar nests 
8 - 42” digital reels 
INLAND NEWSPAPER MACHINERY 


CORPORATION 
(913)492-9050 Fax (913) 492-6217 
Press 22 3/4” 








GOSS 

— Community SC, 4 units, 1972 

— Community, 3 units, 1972 

— Urbanite 900 series 7 units, 1 
folder, R/s 

— Metro, 2 add on units 

— Metro, 2:1 folder 

HARRIS 

— N-845-6 units, RBC-2, 1974 

— N-850-6 units, 1983, RBC-2 

— V-25-8 units, 1980, JF-25 

— V-15D-6 units, 1976, JF-7 folder 

KING 

— ColorKing-5 units, KJ-8, 1970 

— NewsKing-6 units, KJ-6, 1976 


BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 


SC FOLDER - 1981, 22 3/4”. Very good 
condition. 60 HP. Motor dud controller. 
BELL CAMP INCORP. 

(201) 492-8877 








PRESS 
Make your old R.T.P.’s into new 
Tension _— upgraded to 
simplified system 
Paster panel upgraded to Goss digital 


Northeast Industries, inc. 
(213) 256-4791 FAX (213) 256-7607 





PRESS AND MAILROOM 
INSTALLATIONS 


Hartcid Industries, inc. 
5 Willow Street 
Moonachie, NJ 07074 


SERVING NEWSPAPERS & 
MANUFACTURERS NATIONWIDE 


Repair 


Maintenance 
Rebuilding 


Conversion 
(201) 935-7002 
1-800-345-7383 
FAX (201) 933-1456 














SAVE MONEY ON TRADE-IN PRESSES 
4-Unit Goss Comm. w/Comm. folder 
5-Unit Goss Community press (1974) 
4-Unit Goss Community press (1976) 
6-Unit 1968 Harris V15A 
6-Unit 1972 Harris V15A w/upper 
former 
4-Unit 1974 Harris V15A w/JF15 folder 
5-Unit Web Leader w/8 web folder 
5-Unit 1976 News King w/KJ6 folder 
7-Unit 1970 News King w/KJ6 upper 
former 
6-Unit 1970 News King w/KJ6 
1-1981 Web Leader Quadra-Color unit 
1-1967 Goss SC folder, i/2 & 1/4 pg 
KJ6 News King folders with 20 or 30 hp 
JF7 folder w/20 hp press drive 
Add-on units for News King, Harris, 
Goss, Web Leader Equipment offered 
“as-is” or reconditioned, delivered and 
installed. 

WEB PRESS CORPORATION 
Midwest Office (816) 373-8892 
FAX: (816) 373-9045 
4824 Pebble Beach 
Lee’s Summit, MO 64064 
Contact: Terry Morton 








scanners 


@ Zenith laptop computers 


@ Dewar Ad Makeup system 





QUALITY EQUIPMENT 


@ Scitex color processing system, which includes Smart 
Scanner with soft proof, Assembler workstation, Raystar, Iris 
proofer and complete Visionary design system 


@ Chemco NewsScan facsimile system, two recorders and two 


® Crosfield 2630 Picture Desk system, which includes inter- 
faces to Scitex and Autocon scanner 


@ System Integrators Coyote Terminals, and TCU-15’s 


© Complete photo lab, which includes C-41 chemical blen- 
ders, Kreonite KM III processors and enlargers--Devere 203, 
Saunders LPL and Dichronic II 


Ingersoll Publications Company 
457 North Harrison Street 
Princeton, New Jersey 08540 
Contact Allen J. Mailman (609) 683-5300 
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FOR SALE: Limited supply of Muirhead 
K660/661 High Speed Facsimile Scan- 
ners and Recorders. Used by newspap- 
ers throughout the world as one of the 
most reliable systems for reproducing 
high quality newspaper size negatives, 
these systems are completely recondi- 
tioned. Complete refurbishing services 
are also available. Contact: 
Carl Wolff 
Dow Jones & Company, Inc. 
PO Box 300 
Princeton, NJ 08543-5203 
Telephone (609) 520-5008 
Fax (609) 520-5203 





WANTED TO BUY 








WANTED URGENTLY 


Community, Urbanite, Metro offset presses. 
Immediate cash decision. 


ALSO 
Brand new 1988. Goss Auto-Pasters. Imme- 
diately available. Turnkey Quotation 
Installed and commissioned. 


Printing Press Services Inc. 


U.S.A. AUSTRALIA 
(216) 441-1730 08 356 7883 
Fax (216) 883-8724 FAX 08 353 5493 


ENGLAND 
0772-797050 
FAX 0772-717611 














HELP 
WANTED 


ACADEMIC 


Broadcast Journalism - Position to 
teach courses in broadcast journalism 
sequence and advise campus FM radio 
station. Master's required, PhD 
preferred, in addition to teaching and 
professional experience. Application 
review will begin July 1. Send resume, 
letters, transcripts to Tom Whitehead, 
Journalism Coordinator, Northwestern 
State University, Natchitoches, LA 
71497. EOE/AA. 


CHAIR, DEPARTMENT OF 
COMMUNICATION 











Qualifications include Associate or Full 
Professor - Ph.D. and college teaching. 
Candidate must have demonstrated 
interest in Mass Communication or 
Media Study, teaching experience, and 
a national reputation as a scholar. Appl- 
icant should be committed to interdis- 
ciplinary approaches to scholarship and 
teaching. Rank and salary are competi- 
tive and commensurate with qualifica- 
tions. Position starting date is Septem- 
ber 1, 1991. The University of Michi- 

an is an Affirmative Action, Equal 
Soportunity Employer. Applications 
from women and minorities are encour- 
aged. Deadline for applications is 
October 15, 1990 or until position is 
filled. Submit letter of application, 
curriculum vitae, and names of three 
references to: Chair of Search Commit- 
tee, Department of Communication, 
The University of Michigan, Ann Arbor, 
Mi 48109-1285. 


UNIVERSITY OF ALABAMA 
Master’s program invites applicants 
who have demonstrated, or shown 
potential for, excellence in journalism. 
Assistantships. Write Journalism 
Department, Tuscaloosa, AL 
35487-0172 or call (205) 348-7155. 
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HELP WANTED 





ACADEMIC 


ADVERTISING 





NEWS OFFICER 


The award-winning Office of Public 
Affairs at the Wharton School of the 
University of Pennsylvania seeks an 
experienced, media-aware professional 
to help publicize the research and activ- 
ities of the School’s faculty, research 
centers, and its 5,000 students. The 
School’s aggressive public relations 
programs are designed to enhance and 
broaden the reputation of the School, 
particularly through media placement 
in the national and international media. 
A bachelor’s degree and 2 to 3 years 
experience in journalism or media rela- 
tions is required. Please submit 
samples of news writing, media place- 
ments, resume and placements, 
resume and professional references to 
Margaret Barry, Director of Media Rela- 
tions, The Office of Public Affairs, The 
Wharton School, 1030-Steinberg Hall- 
Dietrich Hall, Philadelphia, PA 
19104-6302. The University of 
Pennsyivania is an equal opportunity/ 
affirmative action employer. 


ADMINISTRATIVE 
FINANCIAL DIRECTOR 


26,000 daily in Mountain West needs 
strong financial/business manager to 
head the paper's growth into the ‘90's. 
Strong systems background, planning 
and budgeting skills and an ability to 
provide information in a timely manner 
a must. 


PRIORITIES: Assist in developing new 
advertising MIS and preparing planning 
and budgeting systems. 


REQUIREMENTS: College degree in 
accounting or financial management or 
comparable. MBA or CPA preferred. At 
least 5 years experience planning. 
Strong personality with willingness to 
innovate. Will be one of 3 principle 
managers of the paper. 


ENVIRONMENT: Idaho Falls, Idaho will 
have a population of 50,000 in 1990 
Census. Located in Northern Rockies at 
4,750 feet in the irrigated Snake River 
Plains. Grand Teton National Park 1 
hour east, Yellowstone 1.5 hours north- 
east. The Post Register’s huge service 
area stretches into both parks and 160 
miles northwest into the Salmon River. 
Beautiful area - low crime, low cost of 
living and rates as one of America’s best 
small towns! 





Come join Idaho’s best newspaper and 
help us grow even more! 


Resume by mail only, please. 


Attn: Jerry Brady 
Post Register 
PO Box 180) 
Idaho Falls, Idaho 83403 





Some folks want their luck 
buttered. 
Thomas Hardy 





130,000 plus newspaper group seeks 
hands-on adv sales trainer. Candidate 
must have 5 years experience in retail 
and classified advertising, excelient 
people skills, and ability to motivate 
and accomplish goals. To apply send 
resume and salary history to: San 
Gabriel Valley Tribune, PO Box 1259, 
Att: Personnel, Covina, CA 91722. 


ADVERTISING ACCOUNT EXECUTIVES 
needed. Come sell with America’s 
number one advertising sales team. 
Contact Earl Rush at the Orange County 
Register (714) 953-4982. 


ADVERTISING DIRECTOR 








In Zone 3, the working conditions are 
great, (not quite as fast a pace as other 
towns) the challenge is interesting for 
the Ad Director of this six-day (Sunday 
through Friday) daily. 


Present Ad Director is retiring. New 
Director must supervise staff of four, 
call on a few accounts, act as a member 
of the internal newspaper executive 
committee, and develop promotions. 
Applicants should be familiar with TMC 
products and be ready to develop sales 
presentations. 


Excellent benefits, salary and commis- 
sion. Send resumes to: Box 4724, 
Editor & Publisher. 


Ad et rep needed on 
small, fast-growing Caribbean Weekly. 
Must be skilled and good team player. 
Small base salary plus commissions. 
Ideal for recent grad. Write to 4702, 
Editor & Publisher. 


Advertising Director 
Award-winning, high penetration, 
13,000 circulation tri-weekly newspap- 
er seeks aggressive, innovative, 
community-oriented Director to lead our 
dedicated staff of seven. We look for 
experience in personnel management, 
sales and demonstrated ability to work 
with major accounts. 








We offer excellent salary, benefits and 
bonus. 


We are located in Western North Caroli- 
na adjacent to the Great Smoky Moun- 
tains National Park and west of Ashevil- 
le, North Carolina. 


Send resume to: 
Kenneth F. Wilson 
The Mountaineer Publishing Co., Inc. 
PO Drawer 129 
Waynesville, NC 28786 


CLASSIFIED ADVERTISING MANAGER 
Established community newspapers in 
one of Long Island’s finest residential 
areas, circulation 150,000 and grow- 
ing, seek a progressive CAM to expand 
our department. Must be excellent 
recruiter/trainer with promotional skills 
necessary to build on our record of rapid 
— in a highly competitive market. 

xcellent compensation. Send resume, 
salary history to: C. Richner, Richner 
Publications, 379 Central Ave., 
Lawrence, NY 11559. 








We'll never reveal the identity 
of an E&P box holder. 
If you do not want your reply to go to certain newspapers or companies, seal your 
reply in an envelope addressed to the E&P Classified Department with an attached 


note listing newspapers or companies you do not want the reply to reach. If the Box 
Number you're answering is on your list, we will discard your reply. 


Editor & Publisher 
11 West 19th Street, NY, NY 10011. (212) 675-4380. 

















CLASSIFIED ADVERTISING 
Order Blank 





Company 
Address 
City 
State 
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Authorized Signature 





Copy 












































No. of Insertions: Amount Enclosed: $ 





CLASSIFIED ADVERTISING RATES 


Effective January 1, 1990 

POSITIONS WANTED 

1 week — $3.95 per line 

2 weeks — $3.25 per line, per issue. 
3 weeks — $2.75 per line, per issue. 
4 weeks — $2.55 per line, per issue. 


Add $4.25 per insertion for box service. 


LINE ADS 

1 week — $6.70 per line 

2 weeks — $5.85 per line, per issue. 

3 weeks — $5.10 per line, per issue. 

4 weeks — $4.35 per line, per issue. 
Add $6.50 per insertion for box service. 


Count as an additional line in copy. Count as an additional line in copy. 


Count approximately 34 characters and/or spaces per line. 
3 lines minimum. 
NO ABBREVIATIONS. 


DEADLINE: Every Tuesday, 12 pm (ET) 
For Saturday’s issue. 


Payment must accompany alli Positions Wanted ads. 
DISPLAY CLASSIFIED 


The use of borders, boldface, illustrations, logo, etc., on classified ads 
charged the following rates per column inch per insertion: 1 time, $85; 2 to 
5 times, $80; 6 to 12 times, $75; 13 to 25 times $70; 26 to 51 times $65; 
52 times, $60. 


DEADLINE: 8 days prior to publication date. 
Contract rates available upon request. 
Box number responses are mailed each day as they are received. 


Editor & Publisher 
11 West 19th Street, NY, NY 10011. (212) 675-4380, FAX (212) 929-1259. 








EDITOR & PUBLISHER for June 16, 1990 




















HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





ADVERTISING 


ART/GRAPHICS 


CIRCULATION 


EDITORIAL 





CAREER GOING NOWHERE? 
Open your own ad company represent- 
ing our publication or join ours in Flori- 
da as working partner. Minimum invest- 
ment $30,000. Call Dale (407) 
738-1597. 


CLASSIFIED MANAGER 





60,000 circulation and growing daily/ 
weekly newspaper group seeks Creative 
manager to develop a 1990's classified 
strategy for three newspapers. Previous 
classified experience in competitive 
market a plus. Opportunity in explosive 
market. Tribune Co. benefits. Send 
resume to: Times Advocate, 207 E. 
Pennsylvania Ave., Escondido, CA 
92025. Attn: Dept. HR/EP 


The European Stars and Stripes, a daily 
newspaper with over 130,000 circula- 
tion, seeks an advertising specialist to 
sell, design and layout advertising 
inserts for publication in the newspaper 
and to promote advertising sales 
through direct contact with customers. 





Salary: $24,705 per annum plus hous- 
ing allowance, group insurance and 
military PX/Commissary privileges. 
Round trip relocation expenses paid. 
Three year renewable contract required. 
Interested applicants must have at least 
one year successful newspaper or 
related media sales experience, includ- 
ing ad layout and new account sales or 
two years graduate level education with 
major study in sales promotion, market- 
ing or business administration. 


Call our New York office (212) 
620-3333 for an application. Submit it 
with a resume and cover letter to Euro- 
pean Stars and Stripes, Attn: Civilian 
Personnel Office, APO NY 
09211-4211. Applications must be 
received or postmarked no later than 25 
June 1990. 





We hope that, when the 
insects take over the world, 
they will remember with 
gratitude how we took them 
along on all our picnics. 
Bill Vaughan 


ART/GRAPHICS 


Graphic artist needed to brighten paper 
and enlighten readers with maps, 
charts, graphics and news story i!lustra- 
tions. Mac proficiency a must. Enclose 
samples and list software you are famil- 
iar with. Zone 2 applicants only. David 
M. Cuzzolina, Altoona Mirror, PO Box 
2008, Altoona, PA 16603. (814) 
946-7440. 


Artist/Illustrator 
USA TODAY is looking for artists 


who want to communicate informa- 
tion, be a part of the world’s best 
graphics staff and continue to grow 
as individuals and professionals. 
Applicants should possess a college 
degree, a minimum of 3 years 
experience, be Macintosh-qualified 
(preferably on Aldus FreeHand) and 
a capable illustrator in various 
media. Sunday-Thursday, 3 - 11 
p.m. Apply in writing (with tear- 
'sheets or slides of your work exam- 
ples) to Richard Curtis, Managing 
Editor/Graphics & Photography, USA 
TODAY, 1000 Wilson Blvd., Arling- 
ton, VA 22229. 

















MAKE UP PERSON 


If you are looking for a challenge with 
ample opportunity for reward, we have 
the position for you. We are located in 
one of the fastest growing metropolitan 
areas in California. 


The individual we are looking for must 
be experienced in the layout of the 
newspaper; dummying pages for adver- 
tising and editorial sections; communi- 
cates well and works closely with 
departments throughout the newspap- 
er. The candidate will join our two- 
person make-up desk and should be 
able to layout the newspaper at a fast 
pace. You must possess strong commu- 
nication skills; ten-key skills, 
newspaper/graphics and computer 
experience. Must be able to work well 
under deadlines and pressures; good 
with numbers; fast, accurate, creative 
and weil organized. We provide excel- 
lent saiary and benefit package and are 
part of a highly respected newspaper 
group. Interested applicants should 
send resume and salary requirements 
to: 


THE SACRAMENTO BEE 
Division of McClatchy Newspapers 
Personnel Department 

Ox 
Sacramento, CA 95852 
An Equal Opportunity Employer 


CIRCULATION 
CIRCULATION DIRECTOR 





Growing 17,000 circulation, 6-day 
daily seeks a manager to help us grow to 
a 25,000 circulation daily. Our ideal 
candidate has a solid background in 
circulation and is a good people mana- 
ger. We offer a good salary package 
including MBO and 401 (k) plan. Send 
resume, cover letter and salary require- 
ments to: Gloria J. Stonecipher, Gener- 
al Manger, The Daily News, PO Box 
870, Batavia, NY 14021. 


CIRCULATION DIRECTOR 
Expanding group of suburban weeklies 
(150,000 circ.) in one of Long Island’s 
finest communities offers career oppor- 
tunity to experienced pro with direct 
marketing, fulfillment and promotion 
background. Must have some telemark- 
eting experience, magazine background 
a plus. Our circulation is 100% mail 
and single copy. Home delivery experi- 
ence with carriers or crews is not relev- 
ant. Send resume, salary history to: 
Publisher, 2170 Broadway, Suite 
2190, New York, NY 10024. 











Invest in Your Future. 
Subscribe to E&P Today! 
Call (212) 675-4380 








F-CIRCULATION DIRECTOR 


If you are looking for a challenge with ample opportunity for réward, 
we have the position for you. We are located in a midsize market in 
Zone 5. The individual we are looking for must be experienced in all 
areas of circulation with an emphasis on labor relations. Must have a 
college degree and several years’ experience as a Circulation Director 
or in a number two position or equivalent for a medium size or larger 
newspaper. You must possess strategic planning skills combined 
with a strong commitment to sales and marketing. Must be able to 
motivate and develop subordinates. We provide excellent salary and 
benefits and are part of a major, highly respected newspaper group. 
We are an equal opportunity employer. 


Send resume and salary requirements to: 


Box 4675, Editor & Publisher 


CIRCULATION MANAGER 


For 45,000 size seven-day AM news- 
paper in the competitive Allentown/ 
Bethlehem/Easton, PA market. Respon- 
sible for motivating, training, and su- 
pervising large circulation depart- 
ment. Ideal candidate would be the 
number two person in a metro circula- 
tion department or manager at a 
20,000 to 30,000 circulation news- 
paper with proven track record. High 
energy, positive attitude, ability to work 
with details and good people skills 
e-sential. Compensation package 
includes good salary and benefits. 
Send cover letter and resume with 
salary history and requirements to: 
Edward E. Howard, Director of Sales & 
Marketing, The Express, PO Box 391, 
Easton, PA 18042. Phone (215) 
258-7171. 


Self-starting district manager needed in 
beautiful Sunbelt city. Must be exper- 
ienced with adult delivery both AM and 
PM and have college degree. Excellent 
potential for advancement. Low 20's 
plus bonus plus exceptional benefits. 
Submit resume and salary history to 
Personnel Manager, Mobile Press 
Register, PO Box 2488, Mobile, AL 
36630. 








ZONE MANAGER 


Perfect opportunity for District Sales 
Manager or similarly positioned person 
at smaller paper to join an aggressive 
staff. Good location, excellent fringe 
benefits with major company. Should 
have supervisory experience, excellent 
working knowledge of circulation and 
not be afraid to make decisions, !ndivi- 
dual needs to be well organized and be 
abie to deal with people. Box 4717, 
Editor & Publisher. 


DATA PROCESSING 


SYSTEMS MAN \GER 
Experience = Both hardware 
and software. Triple |, Compugraphic, 
Mcintosh, ECRM, Royal Zenith Scan- 
ner. Send resume and salary require- 
ments to Box 4718, Editor & Publisher. 


EDITORIAL 


ASSISTANT MANAGING EDITOR for 
progressive small daily in northern Cali- 
fornia. We need a confident editor to 
edit daily copy, layout pages, direct 
staff and take charge of special 
sections. Great, challenging position 
with creative staff. $15,000 annual 
salary plus benefits. Send resume to 
Box 4700, Editor & Publisher. 


ASSISTANT CITY EDITOR for an award- 
winning 22,000 New England daily. 
Strong word and people skills a must. 
Experience preferred. Send resume to 
Box 4731, Editor & Publisher. 


























ASSISTANT CITY EDITORS 
Looking for two assistant city editors 
who aren't afraid to question reporters 
and who are capable of rewriting to 
improve copy. City desk experience 
preferred, but will consider copy editors 
or veteran reporters who are ready to 
make the move. Good chance for 
advancement in fast-paced news area 
10 miles from NYC. Send cover letter 
and resume to Jeff Webb, Managin 
Editor, The North Jersey Herald 
News, 988 Main Ave., Passaic, NJ 
07055. 





BUSINESS REPORTER 


The New Haven Register needs a repor- 
ter with hustle and imagination to 
aggressively pursue business news. 
Applicants should have at least three 
years business experience, strong writ- 
ing skills, and should be comfortable 
discussing a company’s financials. 
Experience covering banking, defense, 
or manufacturing is a plus. This 
140,000-circulation paper produces a 
weekly business tabloid to complement 
its daily and Sunday business sections. 
New Haven is a dynamic, interesting 
city by the sea. Send resume and clips 
to Kathy Lee, Business Editor, New 
Haven Register, 40 Sargent Drive, New 
Haven, CT 06511. 


CITY EDITOR 





The Newport Daily News seeks a city 
editor to lead a talented staff of 9 repor- 
ters in covering one of the most exciting 
communities in the country. We will 
hire a person whose writing sets an 
example for others to follow and who 
has newsroom leadership experience. 
We want to be the best small daily in 
New England. Tell us how you can help 
us meet that goal. Write David B. Offer, 
Editor, The Newport Daily News, 101 
Malbone Road, Newport, RI 02840. 
No phone cails please. 





CITY EDITOR 
Central California Merced Sun-Star, a 
25,000 six-day daily needs a city 
editor. Good step up for an assistant 
city editor or an experienced staffer 
who's ready to do it all. Send the best 
thing you've ever done and three ideas 
to Personnel Manager, Lesher News- 
Ponty Inc., PO Box 739, Merced, CA 


EOE 





CITY EDITOR 

We need someone to fill the No. 2 posi- 
tion in our newsroom. Must have 3-5 
years experience as reporter or desk 
editor. Ability to manage young report- 
er and news judgment a must. We're a 
top-notch small Texas daily that has 
won more l1st-place APME awards than 
any of our competitors in recent years. 
Send resume and clips to Editor, Pales- 
tine Herald-Press, PO Box 379, Pales- 
tine, Texas 75802. 





CITY EDITOR 


oe. enthusiastic, creative 


professional needed to assist editor in 
supervising and motivating staff of 
7-day “mini-metro” newspapers look- 
ing to better serve its circulation based 
through improved content and quality. 
Strong copy editing and organizational 
skills necessary; Macintosh knowledge 
helpful. Successful applicant must be 
able to generate ideas and carry them 
through. Position offers salary commen- 
surate with ability and career advance- 
ment opportunities with a growing 
newspaper organization. Send cover 
letter, resume with salary history and 
supporting materials to James C. 
Smith, Managing Editor,The Heraid- 
Star, 401 Herald Square, Steubenville, 
OH 43952. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 





COPY EDITOR PLUS 


We're looking for a well rounded editor 
who can perform any editing or layout 
task on the news desk. Must have at 
least two years on the desk of a profes- 
sional daily, more would be better. 
Overnight shift for 5:15 AM press start. 
Opportunity for advancement. This 
seven day Gannett newspaper serves an 
exciting highly competitive, suburban 
market one hour from New York City. 
Send resume and tearsheets to Laura 
Harrigan, Assistant Managing Editor, 
Career News, PO Box 6600, Bridgewa- 
ter, NJ 08807. An Equal Opportunity 
Employer. 





COPY EDITOR for Golf Week, America’s 
golf newspaper, headquartered in 
Winterhaven Florida. Tight editing, 
sharp heads, golf knowledge required. 
Resume and salary requirements to 
Charles Stine, PO Box 1458, Winterha- 
ven, FL 33882. 


COPY EDITOR 
Illinois daily has opening on copy desk 
for copy editor. If you're a good gram- 
marian, can spell and know AP style, if 
you can catch mistakes and improve 
what others write, we want to talk to 
you. Paginated newsroom, nice 
community, salary commensurate with 
, ability. Resumes to Editor, Daily News, 
* PO Box 370, Effingham, IL 62401. 








COPY EDITOR 


The Fort Lauderdale Sun-Sentine! is 
looking for a creative, energetic copy 
editor for its universal Features Desk. 
Applicants should have a minimum of 
two years’ experience as a copy editor 
doing a mixture of editing, headline 
writing and layout. Applicants must 
have some background in features and 
entertainment material and experience 
working under daily deadline pressure. 
Please send resumes and layout/ 
editing/headline samples to Heather 
Lajewski, News/Sun Sentinel, 101 N. 
New River Drive, Fort Lauderdale, FL 
33302. 


EDITORIAL POSITIONS 


Woodshop News has two job openings 
for qualified journalists: 


Senior Editor: Help plan, assign and 
edit news and feature articles from free- 
lance writers, columnists and in-house 
staff writers. Some writing required. 
Qualified applicants should have at 
least 4-5 years of professional 
reporting/editing experience and a 
working knowledge of the tools and 
techniques of woodworking. Some 
supervisory experience preferred. 
Macintosh page layout experience 
helpful. 


Staff Writer: cover Furniture making, 
including profession! and amateur 
small-shops, production shops, limited- 
production, art furniture, and the trends 
in government and industry that affect 
furniture companies. Applicants should 
have at least three years of professional 
news reporting and feature writing 
experience, and be able to shoot high- 
quality 35mm photos. Some travel 
required. Business reporting experience 
and a knowledge of woodworking 
helpful. 


Competitive pay and benefits go with 
both of these exciting job opportunities 
at our headquarters office on the south- 
ern Connecticut shoreline. To apply. 
send best clips and a resume to: lan C. 
Bowen, Editor, Woodshop News, 35 
Pratt St., Essex, CT 06426. 


EDITORIAL PAGE EDITOR 





Midwest, mid-sized daily seeks editor to 

lead editorial page staff. Must be good 

writer. Box 4726, Editor & Publisher. 
Editor - Reporter 





The Valdez Vanguard is looking for ai 
experienced reporter to become ou 
editor. Strong writing, layout, and copy 
editing skills essential. Send cover 
letter, resume and writing samples to 
Lynn Wolf, Valdez Vanguard, Box 157, 
Valdez. AK 99686. 





EDITORIAL PAGE EDITOR 


We're a 7-day 53,000 circulation 
Gannett paper and we’re looking for an 
experienced editor to oversee our opin- 
ion pages: minimum of an open page 
daily and two pages Sunday. You'd take 
the lead role in shaping opinions for the 
paper. You'd also supervise one full- 
time writer and would be expected to 
write editorials yourself, edit letters and 
columns and layout pages. We encour- 
age lots of local contributions and want 
someone to dig into local issues. In 
philosophy we’re open minded, but 
tenu to be left of center. It’s an exciting, 
highly competitive, suburban market 
one hour from New York City. Send 
resume and a selection of editorials to 
Karol Hunter, Mana ing Editor, Career 
News, PO Box 6600, ridgewater, NJ 
08807. An Equal Opportunity 
Employer. 


EDITOR-IN-CHIEF 
WRITER’S DIGEST magazine 


seeks an experienced editor/ 
writer. Send resume, clips and 
salary requirements to: Kathy 
Schneider, Personnel Director. 


ae 
Wi 
1507 Dana Avenue 
Cincinnati, OH 45207 

















: EDITORIAL WRITER 
Like to get your teeth into community 
issues? New position requires innova- 
tive individual to determine what's real- 
ly of concern to multi-faceted commun- 
ity and who can shape those concerns 
into hard-hitting, imaginative and 
thought provoking editorials. Thorough- 
ness, meticulous appioach to language, 
ability to take a different road, familiari- 
ty with Baby Boomers, some newspaper 
experience a must. Resume and clips to 
C. Randall Murray, The News, PO Box 
580, Boca Raton, FL 33429. 


EDITORIAL WRITER 
We need an aggressive journalist who is 
willing to apply extensive reporting to 
local issues and in-depth projects. Clips 
and resume to: John Fried, Editorial 
Pages Editor, Press-Telegram, 604 
Pine Ave., Long Beach, CA 90844. 





FASHION COVERAGE 


The Fort Lauderdale News/Sun-Sentinel 
is looking for someone to cover fashion 
with depth and flair. Send resume, 10 
writing gy and statement of philo- 
sophy to: Robin Doussard, Features 
Editor, Fort Lauderdale News/Sun- 
Sentinel, 101 North New River Drive, 
Fort Lauderdale, FL 33301-2293. 


FEATURE WRITER for 42,000 AM’s 
award-winning lifestyle section. Enter- 
— individual with flexible writing 
style. Includes some copyediting, major 
role in decisions affecting coverage, 
play. Send resume and clips to: Joan 
Bastel , Managing Editor, The Intel- 
ligencer, PO Box 858, Doylestown, PA 
18901-058. No calls. 











ENVIRONMENTAL REPORTER 
The Las Vegas Review-Journal, a 
135,000 newspaper in the nation’s 
fastest growing city, is seeking reporter 
applicants with experience in covering 
the environment. Knowledge of the 
nuclear power or nuclear weapons 
industries would be helpful. The 
successful candidate will be able to 
explain the relevance of complicated 
topics to our readers. Send resume and 
writing samples to Charles Zobell, Cit 
Editor, Las Vegas Review-Journal, P 
Box 70, Las Vegas, Nevada 89125. An 
Equal Opportunity Employer. 





The best cure for-a sluggish 
mind is to disturb its rou- 
tine. 

William H. Danforth 





FEATURES WRITER 


Knock my socks off, please! If you've 
got clips to prove you're a dynamite 
reporter and writer - and ideas to match 
- you may be the right person to anchor 
our newspaper's fast-paced lifestyle 
department. You should be able to 
handle in-depth projects and quick 
features on trends, local people, food, 
fashion, community issues and the arts. 
Stylish writing, and ability to generate 
ideas and follow them through a must. 
Newspaper or magazine experience with 
emphasis on features preferred. Open- 
ing is at 60,000-circulation daily in 
New York/New Jersey metro area. Send 
resume and clips to Box 4683, Editor & 
Publisher. 





FEATURE WRITER 


We’re looking for a writer who can 
produce imaginative, colorful stories for 
our award-winning Today & Entertain- 
ment section. We are a mid-sized daily 
in the best little news town in America 
located in beautiful Northern California. 
We offer excellent pay and benefits to 
the right candidate, preferably with 
more than 3 years experience. Send 
resume and work samples to Phili 
Bookman, The Stockton Record, P 
Box 900, Stockton, CA 95201. No 
phone calls, please. 


FOOD EDITOR 


The Fort Lauderdale Sun-Sentinel is 
looking for a Food Editor to write for and 
produce its weekly Food section. Candi- 
dates should send 10 writing samples, 
10 sections (if you currently oversee a 
section), and statement of philosophy for 
Food sections. Send material to: Robin 
Doussard, Features Editor, 101 N. New 
River Drive, Ft. Lauderdale, FL 33301. 


FREELANCE WRITERS: national 
singles magazine needs stories with 
photos on single themes -- celebrities, 
athletes, trends, lifestyles, ordinary 
people, etc. Good pay. Send S.A.S.E. 
for writer guidelines to: SINGLE 
PROFILE, PO Box 6098, Delray Beach, 
FL 33484. 











Freelance Journalists 


Washington, D.C., publisher seeks free- 
lance reporters to cover business, tax, 
environment and safety and labor news 
in Indiana, Kentucky, Louisiana, and 
Ohio. Please send resume and clips to 
Larry Evans, The Bureau of National 
Affairs Inc., 1231 25th St., N.W., 
Washington, D.C. 20037. 


GENERAL ASSIGNMENT REPORTER 
for award-winning broadsheet weekly in 
resort area on ocean 70 miles from New 
York City. Clear, concise, lively, accu- 
rate writing a must as are camera and 
car. Experience preferred. Send resume 
to Editor, The Hampton Chronicle- 
News, PO Box 1071, Westhampton 
Beach, NY 11978. 








GENERAL ASSIGNMENT REPORTER 
sought for award-winning 40,000 plus 
AM daily in central Washington. Send 
resume and clips to Kay Gause, Person- 
nel Director, Yakima Herald-Republic, 
PO Box 9668, Yakima, WA 98909. 


EOE. 
HANDS ON DESIGN COORDINATOR 


Strong design skills and experience. 
Coordinate Baphics, photos, and layout 
of daily and Sunday features sections. 
Minimum five years daily newspaper 
experience, minimum 2 years designing 
color section fronts. Features experi- 
ence preferred. Send resume and 
samples of work to Kevin Austin, 
Features Department, The Atlanta 
Constitution, PO Box 4689, Atlanta, GA 








If you have a super-solid, two-to-three 
year track record in business news at a 
daily or an independent, aggressive 
business publication, this may be the 
ideal spot for you. Our nationally 
known, highly respected news organiza- 
tion, based in Palm Beach County, Fla., 
puts out five lively business weeklies. 
We cover late-breaking news in the 
financial field, from bank marketing 
and advertising to credit union opera- 
tions and the thrifts bailout. It’s hard 
news, nothing else, and you'll have your 
shot at investigative pieces. If you're 
not already an ace on “banking”, don't 
worry, we'll train you. First, though, 
send us your resume, recent clips and a 

eneral salary range. Box 4733, Editor 
i Publisher. 


LAYOUT/COPY EDITORS 

The North Jersey Herald & News, an 
aggressive 80,000 AM daily 10 miles 
from NYC, has immediate openings for 
2 layout/copy editors. Experience 
preferred, but will consider giving 
chance to talented college editors. Must 
be able to work nights and/or weekends. 
Send cover letter, resume and layout 
samples to Scott West, Assistant 
Managing Editor, The North Jersey 
Herald & News, 988 Main Ave., Passa- 
ic, NJ 07055. 








LAYOUT EDITOR 

COPY/LAYOUT EDITORS 
The Charlotte Observer has openings for 
a metro desk layout editor and copy/ 
layout editors for zoned news sections. 
We want layout editors with word skills, 
and copy editors with design skills. We 
value energy, ambition, initiative, flexi- 
bility, creative headlines, innovative 
page design and assertive editing. If you 
consider newspaper work a calling and 
have the skills that can stand the test of 
competition, send letter of interest, 
resume, clips and two-page autobiogra- 
phy to Sherry Chisenhall!, York/Gaston 
Desk Chief, The Charlotte Observer, PO 
Box 32188, Charlotte, NC 28232. No 
phone calls. 





LIFESTYLES EDITOR 

Person with supervisory experience to 
direct staff and oversee planning of 
lifestyle section that contains in-depth 
projects, features, trends, food, fash- 
ion, and all community doings from 
social issues to society events. Send 
resume to Executive Editor, Burle 
Pettit, Avalanche Journal, PO Box 491, 
Lubbock, TX 79408. 





MANAGING EDITOR 

Award winning Missouri A.M. newspap- 
er with paid circulation under 6,000 
seeking news leader. Degree, experi- 
ence as reporter and editor required. 
Management track record preferred. 
Successful —— will manage full 
newsroom staff and possess a hands-on 
philosophy of small town daily news 
reporting. Competitive salary and bene- 
fits with growth potential. Send resume 
to: Box 4732, Editor & Publisher. 
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Classified 


... Where newspaper 
people meet and 
strike a match! 





Find your editor, advertising manager, 
artist, sales representative, circulation 
manager, public relations or production 
person with an ad in Editor & Publisher. 
We reach the working journalists you 
want to reach, every week... 113,000 
strong. 


It’s your 
people-to-people 
meeting place... 





All mail and calls go to: 


Editor & Publisher 
11 West 19 Street 
New York, N.Y. 10011 
212 675-4380 
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MANAGING EDITOR: 
CHRISTIANITY & CRISIS, distin- 
guished 50-year old ecumenical jour- 
nal, seeks person with skills, experi- 
ence, energy. Ability to edit, write, 
manage, think ethically prime. Send 
letter, resume, salary requests, writing 
samples to C&C, 537 W. 12 1st St., NY, 
NY 10027. 


MANAGING EDITOR - High quality 
small daily seeks a hard working manag- 
ing editor that can make it even better. 
Community journalism with freedom to 
excel. Apply immediately to Omar 
Forberg, The Devils Lake Daily Journal, 
Devils Lake, ND 58301. (701) 
662-2127. 


MANAGING EDITOR needed for two 
newsletters - health care and business. 
Responsibilities include copy editing, 
writing, working with freelancers, coor- 
dinating layout, desktop publishing. 2 
years experience as a medical editor or 
writer required. Send resume and cover 
letter to Cynthia Pollock, Health & 
Sciences Communications, 25 Vree- 
land Road, Florham Park, NJ 07932. 


MANAGING EDITOR 
BUSINESS NORTH CAROLINA 
Award-winning, 9-year-old regional 
business magazine with national repu- 
tation for hard-nosed reporting and 
bright writing seeks experienced editor 
to run day-to-day operations. Send 
resume, samples and salary require- 
ments to David Kinney, 1901 Roxbor- 
—- Suite 400, Charlotte, NC 














Medium-sized daily Indiana paper 
seeks inividual with bachelor’s degree 
in photo,ournalism from accredited 
college and minimum six months’ 
experience as working photojournalist. 
Portfolio must show technical know- 
ledge of light, film and lab work, as well 
as imagination and creativity. Candi- 
date also must show the ability to assi- 
milate data and write. Regular hours 2 
to 11 p.m. Tuesday thru Saturday. Pay 
$325. Forward resume, portfolio and 
SS number to: Indiana State Employ- 
ment & Training Services, 10 N. Senate 
Ave., Indianapolis, IN 46204. Attn: 
W.F. Shepherd. ID 3180493. 


Metropolitan Florida paper with grow- 
ing circulation and penetration is look- 
ing for an innovative food writer. Applic- 
ants should have a strong background/ 
interest in food and nutrition, the ability 
to write compellingly about the subject, 
enjoy dealing with the public and 
making limited public appearances. 
Send resume, clips and, where possi- 
ble, unedited version of stories to: Box 
4722, Editor & Publisher. 


NEWS EDITOR - small, aggressive PM 
daily/Sunday in booming central Florida 
seeks experienced newsroom supervisor 
with flair for page design and passion 
for local news. Cover letter, resume and 
layout samples to Ronald W. Hosie, 
Executive Editor, Sanford Herald, 300 
North French Ave., Sanford, FL 32771. 


NEWS REPORTERS 
Aggressive, award-winning 80,000 AM 
daily in northern New Jersey iooking for 
bright, gutsy writers who want to do it 
all. Fast-paced news area 10 miles from 
NYC. Some daily experience preferred, 
but will talk to eager rookies who have 
genuine desire and determination to 
learn. Send your best clips, resume and 
cover letter to lan Shearn, City Editor, 
The North Jersey Herald & News, 988 
Main Ave., Passaic NJ 07055. 


—— 
The Dodge City Daily Globe has an 
opening for a news and farm reporter. 
This position covers area farm news (3 
weekly pages), the city commission and 
= assignments. Contact Managing 
ditor Patrick J my The Dodge City 
Daily Globe, PO Box 820, Dodge City, 
KS 67801. 














NIGHT CITY EDITOR - for 20,000 
circulation Knight-Ridder daily. If you 
are accurate, quick and creative in edit- 
ing and design, we want to hear from 
you. Northeastern South Dakota offers 
top quality hunting, fishing and recrea- 
tion. Send resume, work samples and 
references to Heidi Reuter, Managin 
Editor, Aberdeen American News, P6 
Box 4430, Aberdeen, SD 57402. If 
you’re not sure you should apply, call 
me at 1-(800) 658-3427. Let's talk. 


OPPORTUNITY - 16,000, 7-day daily 
on Lake Michigan needs lifestyles editor 
who can write, direct a small staff, and 
design bright, attractive layouts. Also 
seeking applications from reporters and 
copy editors. Resume and work samples 
to Bob Schumacher, The News- 
Dispatch, 121 West Michigan Blvd., 
Michigan City, IN 46360. 


PHOTO EDITOR 








The Knoxville Journal (42,000 PM) 
wants to hire a good manager for its 
young, energetic photo staff. Competi- 
tive, en atmosphere. Good 
pay, benefits. Send resume, work 
samples to Larry Aldridge, Managing 
pene PO Box 59050, Knoxville, TN 





PHOTOGRAPHER 


We are looking for someone with at least 
two years experience. This person needs 
to be good with spot news and features 
in both black and white and color. 
Needs to be a self-starter with good 
news sense and the ability to meet 
deadlines and work with people. The 
successful candidate will be creative, 
enthusiastic and willing to sample life 
in the heart of Alaska. We have a photo 
staff of three. Please send resume, list 
of references and samples of your work 
to: Assistant Managing Editor, Fair- 
banks Daily News-Miner, PO Box 
70710, Fairbanks, AK 99707-071C. 


POLITICS/GOVERNMENT EDITOR 





The San Diego Tribune seeks an exper- 
ienced, aggressive journalist to direct 
political and government coverage. 
Applicants for this assistant city editor 
position must demonstrate ability to 
direct coverage of breaking news, anal- 
yze trends, identify issues and under- 
stand and motivate people. Strong 
consideration will be given to applicants 
who have written or now write about 
aarp or politics. 

his is an opportunity to join a Pulitzer 
Prize-winning staff in one of America’s 
most dynamic cities. Help prove that an 
afternoon paper can outdo the morning 
competition in this exciting border 
region of more than 4 million people. 
Tell us why The Tribune is the place for 
you. Send a letter, resume and clips to 
Steve Prosinski, Assistant Managing 
Editor, San Diego Tribune, PO Box 191, 
San Diego, CA 92112. Call (619) 
293-1303 for details. 





REPORTER 
Challenge your skills in a general 


jassignment position covering everything 


from Sunday features to inside- 
laa stories for a seven-day 

5,000 daily in a comfortable smail 
town. Send resume, clips to Steve Gray, 
Editor, Monroe Evening News, PO Box 
1176, Monroe, Mi 48161. 


SENIOR EDITOR 





National Jewish newspaper seeking 
seasoned professional with a high 
degree of craftsmanship, technical abil- 
ity, computer literacy, production know- 
ledge, and intellectual depth. Prior 
supervisory experience required. Know- 
ledge of Jewish affairs essential; know- 
ledge of Yiddish and/or Hebrew helpful. 
Send resume and cover letter to Mr. 
Seth Lipsky at Box 4735, Editor & 





Publisher. 
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PHOTOGRAPHY 





Reporter: Los Angeles beach area week- 
ly seeks aggressive reporter. Two years 
experience preferred. Office is two 
blocks from sand. Call Jane, (213) 
372-4611. 





SPORTS WRITER NEEDED 
For small Arkanas daily. We're good but 
want to get better. $300 a week. Clips, 
resume to Box 4729, Editor & 
Publisher. 


STAFF WRITERS 





Pioneer Press has full-time writing posi- 
tions available covering commmunity 
news and general issues; also some 
feature writing. BA Journalism plus two 
years newspaper writing experience. 
Interested applicant please send 
resume and recent writing samples to: 
Pioneer Press 
Human Resources Department 
1232 Central Avenue 
Wilmette, IL 60091 
EOE/M/F 


STAFF WRITER 
Merced Sun-Star, a 25,000 California 
six-day daily needs an energetic repor- 
ter who knows how to get real people 
into a newspaper. Send resume, clips 
and cover letter to Personne! Manager, 
Lesher Newspapers, Inc., PO Box 739, 





Merced, CA 95341. 
EOE 





The three greatest lies: 

1. The check is in the mail. 

2. ’ll respect you as much 
tomorrow as I do tonight. 

3.I’m from the government 
and I’m here to help you. 

Anonymous 


The Marin Independent Journal, an 
award-winning Gannett newspaper in 
the San Francisco Bay area, wants a 
daily, locai columnist. We need some- 
one who can write with passion and 
humor, be provocative and poignant. 
We have a spot on our local news 
section for that person. Daily column 
writing experience is not a requirement, 
but preferred; accomplished news 
reporting and writing skills are mandat- 
ory. Send cover letter, resume, clips 
and salary requirements to Jay Silver- 
berg, managing editor, Marin Indepen- 
dent Journal, PO Box 151790, San 
Rafael, Ca 94915-1790. 





The Morning News Tribune, a fast- 
growing McClatchy daily located in the 
heart of the Boeing boom, is looking for 
a reporter to cover the aerospace indus- 
try. The job will place this reporter in a 
highly competitive, high profile beat. 
Those with a nose for news and the 
initiative to spot and analyze the trends 
are invited to contact: Graham Fysh, 
Business Editor, The Morning News 
cane PO Box 11000, Tacoma, WA 





The Vero Beach Press-Journal, where 
local news reigns, needs a business 
writer. Our requirements are: at least 
four years newspaper experience; a 
thorough knowledge of business terms, 
reports and operations; an ability to 
write compelling stories the average 
reader can understand; a desire to 
compete and win. We offer good pay 
and benefits, a friendly and profession- 
al working environment, and sand and 
sunshine. The Press-Journal is a fast- 
rowing, AM daily on Florida’s Atlantic 
oast. Send resume, clips and refer- 
ences to Byron Gray, c/o Vero Beach 
Press-Journal, PO Box 1268, Vero 











Beach, Florida 32961-1268. 


We’ll never reveal the identity 
of an E&P box holder. 


lf you don’t want your reply to go to 
certain newspapers (or companies), 


seal your reply 


in an envelope 


addressed to the E&P Classified 
Advertising Department with an 
attached note listing newspapers or 
companies you do not want the reply 
io reach. If the Box Number you’re 
answering is on your list, we'll discard 


your reply. 


Please note that the responsibility for 
the return, when requested, of clips, 
etc. is that of the advertiser - not of 


Editor & Publisher. 





When you need Classified, 
we're here -- every week! 





Editor & 


ABP 


11 West 19th Street - New York. NY 10011 + 212 675 4380 ANPA 





WRITER/ANALYST 


Ackerman & Palumbo, the country’s 
premier terrorism and political-stability 
risk-analysis service, seeks a seasoned 
professional to join its writing staff. 
Applicants should have broad know- 
ledge of foreign affairs, preferably 
experience as a foreign correspondent. 
Writing and analytical skills and jour- 
neyman experience are a must, Latin 
American experience (and Spanish) a 
major plus. Our clients are top U.S. 
multinationals demanding a sophisti- 
cated, hard-nosed view of the world, so 
novices need not apply. The right candi- 
date can start at $50K in salary and 
benefits. Send resume and writing 
samples to: Ackerman & Palumbo, 
1666 Kennedy Causeway, Suite 700, 
_ Beach, FL 33141. No telephone 
Calls. 








Complacency is the 
enemy of progress. 
Dave Stutman 


Immediate opening for staff photogra- 
pher on award-winning pair of weeklies 
in suburban Washington, DC market. 
Must be able to shoot news, features, 
sports, advertising. Send prints and/or 
clips to Susan Pardys, Potomac Alma- 
nac, 9910 River Road, Potomac, MD 
20854. No phone calls. 





PRODUCTION/TECH 





Manufacturer of ancillary printing press 
equipment is looking for an engineer 
with a minimum of an associates degree 
in mechanical engineering with two 
years experience in the printing industry 
and experience in the installation of 
equipment. 


Computer design helpful. Please send 
resume in confidence to Box 4681, 
Editor & Publisher. 


PRE-PRESS MANAGER 
Fast growing California daily seeking a 
dynamic leader. Individual must 








FREELANCE 


Daily newswire covering plastics indus- 
try needs freelancers. Prefer reporters 
working full-time in consumer press 
who want to supplement their income. 
Need 3 years experience. Resume/ 
clips: Editor, PLASPEC, 633 Third 
Ave., NYC, NY 10017. 








EAR 
REPORTERS/EDITORS can earn $500 
for each article of 750-900 words 
published by FineLine, the Newsletter 
on Journalism Ethics. If you've faced a 
difficult ethical dilemma in your career, 
send it to FineLine. 

For information, 1-800-736-0897. 


STUCK AT HOME? 

Watch TV and make money. Great 
opportunity for housebound newshound 
who can monitor TV/radio shows and 
local papers on a daily basis and come 
up with story ideas for a national publi- 
cation. Ideal for experienced reporter/ 
editor with a nose for good stories. We 
pay top fees. Write: Box SC 4710, 
Editor & Publisher. 


LIBRARY 
LIBRARY DIRECTOR 


The Dayton Daily News needs an exper- 
ienced librarian to develop a partner- 
ship with the newsroom and take us to 
the forefront of information storage and 
retrieval. Candidates should have strong 
management skills. They should know 
how to integrate Vu/Text and other elec- 
tronic databases into daily arid long- 
range newsroom demands. Candidates 
should be able to teach retrievai skills 
and develop research specialists. We're 
an Equal Opportunity Employer. Send 
resume and references to Steve Sidlo, 
ME, Dayton Daily News, 37 S. Ludlow 
St., Dayton, OH 45402. 


PHOTO COMPOSITION 


COMPOSITION MANAGER 

The Burlington Free Press, a daily 
morning, seeks an experienced mana- 
ger to take the responsibilty for typeset- 
ting, ad layout, ad composition and 
page composition, with both day and 
evening personnel shifts. Considerable 
coordination with advertising, page 
layout, editorial, camera and plate/ 
press. 

















Candidates need 3-5 years of supervis- 
ory experience in newspaper composing 
operations. Communication skills, a 
quality outlook and flexibility are key to 
success in the position. 


Apply to Larry Stasulis, Production 
Director, PO Box 10, Burlington, VT 
05402. EOE/M/F. 





possess good personnel management 
skills as well as knowledge of all facets 
of pre-press work. Color expertise and 
press knowledge a strong plus. Mail 
resume to Production Director, Daily 
News/LA, 21221 Oxnard St., Woodland 
Hills, CA 91367. 


Production 

Mailroom Manager 
Zone 9, daily is seeking an experienced 
professional to head its mailroom opera- 
tions. Individual must have keen 
personnel management skills, and be 
able to lead in a fast growing environ- 
ment. A familiarity with Harris insert 
operations and computers a must. Send 
resume to Box 4726, Editor & 
Publisher. 





PRODUCTION 
MANAGEMENT 
OPPORTUNITIES 


Gordon Wahls, the first 
name in publishing 
executive placement, 
now has the following 
opportunities available: 


1. PRESSROOM 
SUPERVISOR, 
100,000 Daily in 
Western US. 30-40K, 
Excell. Benefits. 


2. PRODUCTION 
MANAGER, 50,000 
Daily on East Coast. 
50-60K. 


3. PRE-PRESS 
MANAGER, weekly 
operation in the Mid- 
West. 


To investigate these 
and many _ other 
exciting opportunities 
at GORDON WAHLS, 
contact us today! 


(215) 565-0800 
(800) 523-7112 


All Positions Fee Paid 
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SALES 


ADMINISTRATIVE 


EDITORIAL 


EDITORIAL 





Regional Sales 
Manager 

Asian Region 
Our client in Northern California seeks a 
proven professional with solid sales 
skills to manage sales of sophisticated 
communications oriented products for a 
large Asian region. 


You will oversee Asian territories and 
accounts; establish objectives and 
develop action plans to attain objec- 
tives; forecast sales volume; oversee 
and ensure maintenance of sales 
reports and records; as well as train and 
motivate representatives and agents. 
Bachelors degree in engineering or 
related field, or equivalent combination 
of education and experience, and six 
years of experience in a field sales posi- 
tion with sustained high performance in 
a relevant product area. Some interna- 
tional sales experience desired. 


Our client offers a competitive salary 
and excellent company-paid benefits. 
Please send resume and salary history 
to: Human Resources Advertising, 
Dept. 001E, PO Box 477, Mountain 
View, CA 94042. Our client is an Equal 
Opportunity Employer. 


PUBLISHER/GENERAL MANAGER 
Proven track record in every department 
of newspaper. Available two weeks; 
interview now. Box 4723, Editor & 
Publisher. 





ADVERTISING 


Experienced Advertising Director with 
proven track record seeks position with 
mid-size daily. Have strong people 
management skills and the leadership 
qualities necessary to exceed revenue 
objectives. Commitment to staff deve- 
lopment and excellence. Bob Wilson, 
3580 French Road, Beaumont, Texas 
77703. 








CIRCULATION 





Country Circulation Job Wanted. Will 
travel. Will relocate. District manager 
experience with Kansas, North Dakota, 
Oklahoma daily newspapers. Gene 
Springer (701) 572-3119. 








RETAIL ACCOUNT 
SALES REPRESENTATIVE 


We're looking for a highly motivated, 
positive, enthusiastic individual who 
possesses excellent people and organi- 
zational skills. In this position you will 
be handling established retail advertis- 
ing accounts and building new 
business. 


Qualified candidate should be a confi- 
dent sales professional with proven 
track record of success in advertising 
sales. Must also possess the ability to 
work in a fast-paced environment 
involving the pressure of daily dead- 
lines. 2-3 years advertising sales experi- 
ence preferred, newspaper background 
required! Submit resume of qualifica- 
tions to Personnel Dept., Antelope 
Valley Press, PO Box 880, CA 93590. 


POSITIONS 
WANTED 


ADMINISTRATIVE 


Female journalist wants hands-on train- 
ing position in corporate management 
as assistant to publisher or general 
manager, or similar capacity. Needs 
budgeting experience. Daring, innova- 
tive, always looking for new ways to 
reach readers. Box 4715, Editor & 
Publisher. 


Need revenue? You need nationally 
known publisher Bo Smith. Quadrupled 
ad sales as GM Publishers’ Auxilliary. A 
top revenue-getter Worrell, NY Times. 
Profit, turnaround specialist. Well- 
rounded. Relocate. Also interested in 
buying paper. (703) 430-3592. Box 
2743, Reston, VA 22090. 


President/General Manager with proven 
track record in all phases of the news- 
paper profession seeks permanent posi- 
tion with chain/independent newspap- 
er. Over 20 years as a CEO, bilingual 
(Spanish) with expertise in managing/ 
leading a multicultural staff. Prefer 
Zones 3 and 4 but would consider a 
suitable position in other Sun Belt 


areas. 

Box 4640, Editor & Publisher. 
The best incentive in busi- 
ness is the sound of the 
boss’s footsteps. 
Anonymous 























CONSULTING 


| SPECIALIZE IN consulting turn- 


arounds, transitions, new revenue 
areas. Pro 21 years, daily, weekly, 
monthly publisher; National marketing 
director. Experience with 4 groups. 
LOW COST 2-3+ day plan, fitting into 
summer travel/seminars. References. 
(207) 854-7034. 


EDITORIAL 


Award-winning sportswriter who's 
covered the Final Four, Indy 500, 
Hambletonian and major-college 
basketball and football beats seeks a 
full-time position on New York - New 
Jersey - Connecticut - area sports 
department. When the new editors at 
my former paper took over, the babies 
were thrown out with the bath water, 
but 11 years experience and quality 
doesn’t lie. Call Ron at (914) 
344-3526. 


Talented, indefatigable features/ 
eritertainment reporter with strong 
newspaper/magazine experience cover- 
ing the arts seeks writing position at 
New York area magazine, newspaper, 
wire service or bureau. Call (212) 
677-7421. 











% 
ALASK, . 





EDITORIAL PAGE EDITOR 
Experienced editorial writer/editor witt 
top news credentials seeks job putting 
out politically compatible editorial 
page. I’m a Classical liberal and believe 
in maximum personal choice, minimum 
government, economic growth, stable 
social order, free trade, strong U.S. 
world presence. A clear writer (and 
thinker) and production oriented. Good 
education, economics training, busi- 
ness experience. Now well employed 
(on the East Coast) but ready for right 
move. Let’s talk. Box 4714, Editor & 
Publisher. 


Editorial writer/columnist seeks full- 
time position on paper involved with its 
readers. Some call me conservative; 
some call me liberal; most find me 
worth reading. Require Zone 2, prefer- 
ably eastern PA. This award-winner 
won't disappoint you, Box 4716, Editor 
& Publisher. 








Features editor. Strong administrator. 
Can motivate a staff, come in under 
budget, win awards. 14+ years of 
experience, including hard news, 
design, prareg en and entertain- 
ment. Box 4728, Editor & Publisher. 





PHYSICIAN with 15+ years experience 
as medical editor and writer. Former 
health official with practice in private 
and community medicine. Also MPH 
degree (Harvard) and certified by 
Boards of Preventive Medicine and 
Pediatrics. Seeks full-time, part-time, 
or free-lance work in New York Metropo- 
litan area. Reply Box 4725, Editor & 
Publisher. 





Classified Advertising 
Editor & Publisher 


11 West 19th St. 
New York, NY 10071 


(212) 675-4380 
Fax (212) 929-1259 


REPORTER with wire-service 
experience seeks job on mid-size daily. 
Exceilent writer. Energetic, versatile. 
Call Paul at (518) 785-3192. 


SPORTS -- 15-year pro beat writer/ 
columnist from major market seeks new 
challenge. If you have a prime position 
requiring a versatile, insightful profes- 
sional call (609) 983-3890. 


TOP-NOTCH EDITOR AND PR 
SPECIALIST seeks challenging position 
in NJ/NY area. 15 years experience as 
editor and manager of demanding 
award-winning weekly. Box 4655, 
Editor & Publisher. 


Travel Writer. PR and daily news experi- 
ence. Well traveled, hard working, 
writer and photographer. 
John Grant 
PO Box 339001, #513 
San Francisco, CA 94133 


FREELANCE 


COPYWRITER. Circulation/ad sales 
soar! Satisfaction guaranteed. Afford- 
able. 301/942-4479. 




















PHOTOGRAPHY 
Still photographer with 7 years of exper- 
ience at a weekly seeks a staff position 
on a larger paper or magazine. Zone is 
unimportant. Box 4678, Editor & 
Publisher. 


PRODUCTION/TECH 
OPERATIONS/PRODUCTION 
DIRECTOR 








Excellent all around newspaper know- 
ledge with top skills in people manage- 
ment, team working and technical 
areas. I'm looking for an opportunity to 
contribute my skills not just a job. Box 
4720, Editor & Publisher. 








PRESS FOREMAN 
Experience in all phases of offset news- 
paper production. (Goss Single/Double 
Width presses). Places strong emphasis 
on preventative press maintenance, 
improve reproduction print quality, 
newsprint waste reduction, and highly 
cost conscious. Box 4712, Editor & 
Publisher. 





E&P Employment Zone Chart 


Use zone number to indicate location 


without specific identification 
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SHOP TALK AT THIRTY 








Telecommunications developments important to newspapers 


By Uzal Martz Jr. 


To talk about new developments 
which will make telecommunications 
even more important to newspapers is 
to talk about change. 

Change is not something new to our 
business. Every day, newspapers 
literally start over with each edition. 

The rate of change newspapers now 
confront for all forms of technology 
has become exponential. What once 
took decades to change, such as the 
changes from hot metal to photocom- 
position and letterpress to offset, now 
happens in years, such as the 
advances from slow speed, analog 
wire photos to high speed, satellite 
transmission of digital photos into 





(Martz is president and publisher of 
the Pottsville [Pa.] Republican and is a 
member of the ANPA Telecommunica- 
tions Committee. This is a speech he 
made before the IFRA/ANPA/FIEJ/ 
IPTC Telecommunications Sympo- 
sium in Zurich, Switzerland last 
month.) 











For only $25 
Why not?? 


You might just find 
yourself a new job 


JOBS FOR JOURNALISTS 


®@ Six month job search 
for only $25 


Contact: 


SPJ — Jobs for Journalists 
53 West Jackson Bivd. #731 
Chicago, Illinois 60604 


(312) 922-7424 


Another new service of the 
Society of Professional Journalists 








electronic picture-handling systems. 

Perhaps the most significant 
change facing us all is that the Infor- 
mation Age has arrived. The year 
2001 is upon us, and is no longer 
reserved for science fiction writers 
and futurists. Major organizations 
within our industry, as well as our 
competitors, are currently deep in 
planning for the year 2001. 

None of us today can escape the 
challenge, or the thrill, of raising our 
eyes to look at the telecommunica- 
tions developments on the horizon. 





us. Illiteracy will continue to plague 
many of our societies, and we will all 
face a whole generation raised on tv 
and computers. 

Telephones, personal computers 
and facsimile devices will take on new 
and more important roles in every- 
one’s life. 

On the one hand, without trying to 
guess what newspapers will face in 
the 21st century, I can say, with some 
certainty, that by 2001 electronic 
delivery of news and advertising mes- 
sages will be a widespread reality. I 





“Intelligent Newspapers” will be the ones which use 
technological “brains” to supplement human 
intelligence to enable their publications to meet these 
new challenges successfully as they march toward 


the year 2001. 





They will affect us, and our individual 
newspapers, in very fundamental 
ways as we move from the present to 
the 21st century. 

The arrival of the Information Age 
brings with it significant challenges in 
all aspects of harnessing the fast pace 
of developments in telecommunica- 
tions technology. The literal explo- 
sion of information from new and 
diverse sources is resulting in more 
choices, more confusion and more 
competition for the time and interest 
of our readers and advertisers. 

Electronic media and other special 
interest avenues of information are 
growing in importance in many parts 
of the world. This is resulting in an 
increasing number of alternate ways 
for readers to get information, and for 
advertisers to reach their customers. 

By the year 2001, newspapers will 
undoubtedly face intensified competi- 
tion from these new alternate provid- 
ers of news and advertising informa- 
tion. 

The competition for the time and 
interest of newspaper readers will be 
even more intense. Readers will face 
even greater choice, increased chal- 
lenge. 

They will most certainly have a 
greater hunger for a variety of infor- 
mation. Many will want to be able to 
“customize” what information they 
receive, and how they receive it. 

Electronic media, intended both for 
individuals and for broad audiences, 
will envelop more of the world around 





can say with equal certainty that there 
will continue to be printed newspapers. 

On the other hand, I cannot say 
with any degree of certainty who will 
provide these electronic messages, or 
what the printed newspaper will look 
like. 

Both of these will be determined by 
influences still to unfold between now 
and then, including changes in the 
political, regulatory and market are- 
nas; the evolving technologies and 
economics of gathering, processing 
and distributing information and 
entertainment, and what we as a 
global newspaper industry do, espe- 
cially in point of harnessing new 
developments in telecommunications. 

This symposium provides an 
excellent introduction to the kinds of 
developments that are making tele- 
communications even more impor- 
tant to newspapers today, as well as 
some insight into the exciting devel- 
opments on the horizon. 

@ The total digitization of infor- 
mation in all forms of text, graphics, 
and data is resulting in the electronic 
telecommunication of bits and bytes 
of every conceivable kind in words, 
images and graphics. 

@ Advances in PC technology have 
spread from newspapers throughout 
the advertising world and into individ- 
ual businesses and homes. 

@ Fax technology has advanced to 
the point where fax transmission of 
text can be received directly into text 

(Continued on page 78) 
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than eight million 
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For 63 years, the Scnpps Howard National Spelling Bee has inspired young people to take a greater 
interest in words. The challenge of the competition attracts more than eight million participants every yea 

This year, Amy Dimak of Seattle correctly spelled “fibranne” to take top honors. Like most 
successful spellers, Amy doesn't simply memonze words. She studies language, a process that broadens 
concepts and teaches students about the world around them. 

More than 200 newspapers joined Scnpps Howard for this year’s bee, sponsoring local competitions 


and bringing the winners to the national finals. Your paper can offer the same opportunity to students in 
your area. For information on sponsoring a local bee in 
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